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Because of the outstanding charac- 
teristics of Sotvay Snowflake Crys- 
tals and Snowfine—these products 
provide Compounders and Repack- 
ers with superior quality as well as 
essential bulk! In addition to keep- 
ing the effective cleansing action of 
your product high—they also keep 
the end costs of your compounds low! 

To fit the granulation of your prod- 
uct, this true sesquicarbonate of soda 
is available in two grades—crystals 
(Snowflake Crystals) and fines 
(Snowfine). Both forms offer you 
these advantages: 


2 Special Forms of a Superior Sesquicarbonate of Soda: 


“+ HIGH IN QUALITY! 


“ae MIXES WELL—blends with other components! 


me LOW IN PRICE! 

26¢ REDUCES END COST OF PRODUCTS! 

8 BEAUTIFUL IN APPEARANCE—snow-white, crystalline! 
“$+ MILDNESS—low in pH! 


K QUICK-DISSOLVING, NON-CAKING, FREE-FLOWING! 











Snowflake® Crystals . Soda Ash - Calcium Chloride 


Potassium Carbonate ~« Caustic Potash ~- Chlorine 
Sodium Bicarbonate Ammonium Bicarbonate 
Cleaning Compounds - Sodium Nitrite ~. Caustic 
Ammonium Chloride ~- Monochlorobenzene . 


dichlorobenzene - Ortho-dichlorobenzene 









SOLVAY PROCESS DIVISION 


Allied Chemical & Dye Corporation 
61 Broadway, New York 6, N. Y. 


BRANCH SALES OFFICES: 

« Chicago + Cincinnati - Cleveland 
+ New York + Philadelphia - 

St Louis + Syracuse 








+ Charlotte 
+ New Orleans 


Boston 
Houston 


+ Detroit 
Pittsburgh 
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What’s New in Waxes? 
Finishes? Cleaners? 
Soaps? Salesmanship? 








If you are If you cannot 
coming to the make it... 

NSSA Convention WRITE! 

At Booths 113 &114 A quick note 

you will geta from you will 

valuable personal bring you the 

picture of you and latest developments 

the finest new of Fuld Brothers 
products... plus research in the 

new sales methods. Sanitary Chemical field 


New products and promotions are the profit-makers of your business. 
In this competitive market, Fuld Brothers helps show you the way to 
growing profits with new ideas and new products of guaranteed quality. 
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FERRIC ION CHELATING VALUES 
PERMA KLEER VS EOTA 








PERMA KLEER SD 





EDTA Lm J 





per Gram 


Mags. Fe *** 








Chemists « Lyndhurst, NJ. 





TEXTILE DIVISION REPRESENTATIVES 
Southern Representative: DYER S. MOSS COMPANY, 2511 Lucena St., Charlotte 6, N. C. 
N. Eng. Rep.: AMER. CHEM. & SOLVENT CO., 15 Westminster St., Providence 3, R. |. 
California Rep.: SIDNEY SPRINGER, 311 S. San Pedro St., Los Angeles 13, California 
CARBIC COLOR & CHEMICAL CO., INC., 451-453 Washington St., New York 13, N. Y. 
Canadian Sig. Agent: RELIABLE CHEM. PDCTS. CO., 85 Cannon St., W. Hamilton, Ont. 
European Representative: CHEMITALIA COLORI, Corso Venezia N. 56, Milano, Italy 





INDUSTRIAL DIVISION REPRESENTATIVES 
N. Eng. Rep.: AMER. CHEM. & SOLVENT CO., 15 Westminster St., Providence 3, R. |. 
Midwestern Rep: UEBEL CHEMICAL CO., 410 N. Michigan Ave., Chicago 11, IIlinois 
Midwestern (Detroit Area): R. A. WILLIHNGANZ, 205 E. Ann St., Ann Arbor, Michigan 
S’w't’n Rep.: RELIANCE CHEMICALS CORP., 243714 University Blvd., Houston, 5. Texas 
Salt Lake City Rep.: HYLON-KOBURN CHEMS. !NC., 228 W. 3rd S. St., S. L. C. 1 Utah 
Paper Div., Stecker Chemicals Inc., 162 E. Ridgewood Ave., Ridgewood, N. J. 
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#100 O 
DISPENSER! 


Unmatched in quality, performance and appearance, the 
PEER No. 100 Dispenser is your positive assurance of a 


steady flow of soap sales. 


GOOD LOOKING ...SANITARY ...NON-CLOG- 


GING... 
frequent use. Triple-plated bracket of copper, nickel and 


chrome and brass valve parts with nickel and chrome plat- 


this clean lavatory accessory actually invites 


ing resist wear and corrosion. Graceful 12 ounce “Duraglas” 


PEER 





globe is easily filled. Vacuum-flow control provides trouble- 
free, non-leaking dispensing. Installed with three Phillips- 
head screws. 

Imitated but unequalled from any standpoint of looks, 
quality and performance, the PEER No. 100 Dispenser is 
your best assurance of repeat soap business because 

“THE USERS LIKE THE WAY IT WORKS.” 

Prompt deliveries. Send today for catalog sheet and sam- 


ples for inspection. 





SEND TODAY FOR CATALOG SHEET 





VISIT US AT BOOTH 77 
During the NSSA Meeting 
March 21-24 
Conrad Hilton Hotel, Chicago 

















MOORE BROTHERS COMPANY 


102 WARREN STREET 


Quality-proven Soap Dispensers and Dispensing Equipment 


NEW YORK 7,N. Y. 
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No other soap on earth... 
liquid, bar, or powdered 
---cleans hands like 


CLEAR LANOLIN 

40 plus remains crystal clear 
after dilution. Pure lanolin 
content restores natural 
oils which ordinary soaps 
remove from skin. 


yt a superior 40% CONCENTRATED 
Vi LIQUID HAND SOAP 


with these five 
unparalleled 


etd 


FEATURES 


CHLOROPHYLL 


Chlorophyll, deodorant 
chemistry’s wonder drug, 
helps body destroy its odors. 
40 PLUS kills smoking and 
job odors. No after smell. 


Jlud. on 


(HEXACHLOROPHENE) 


First discovered by surgeons, 


G-11 reduces chances of 


odor-producing and other 
A NONIONIC DETERGENT COSMETIC ACTION 


bacteria. Fewer hand 
scrubbings needed. 





New! Copious, silky lather reaches Ordinary liquid and powdered 
deep into pores. ..removes soaps irritate the skin. 40 plus 
imbedded dirt and grime that SOOTHES tender hands. Action 
ordinary soap never even touches! similar to a fine cosmetic bar 


soap PLUS lotion. 


SEND FOR TRIAL SAMPLE 


saat Make a test hand-wash. See how the rich, 
is plentiful 40 pLus lather reaches down for deep 
pore dirt...cleans far better than abrasive 
believin g powders. Rinse hands and dry. Note silky lanolin 
feel. Now quick-massage for 15 seconds. Hands 


are baby smooth and SUPER CLEAN... 
No other hand soap on earth—only 40 pLus— 
does all that and NO SEDIMENT left in the drain! 


tyson PRODUCTS COMPANY « 932 West 38th Place, Chicago 9, Ill. 
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F POLISHI 

Candy’s Supreme (standard) 
Bright Beauty (standard) 
Candy’s Supreme Special WR 
(AND-DOX #CS 

CAND-DOX #BB 


Seven floor waxes that are all-around top quality for any given traffic condition. 
Each imparts the finest protection and beauty to floors for which they are 
best suited. 


Bright Beauty"WAX REMOVER & All-Purpose SURFACE CLEANER 


Properly used it will remove water-emulsion wax from any floor without damage 
to floor or floor coloring. It is the perfect floor maintenance wax remover and 
all purpose surface cleaner. Pleasant odor, crystal clear and thorough cleaning 
action with all types of equipment. Is unaffected by hard freezing. Furnishe:! 
ready for resale or in concentrated form for those who want to compound their 
own cleaner . . . nothing but water to buy or mix in. 


Bright Beauty CREAM FURNITURE POLISH 
A cream furniture polish that spreads easily, polishes without excessive effort 
and imparts a deep impressive lustre. Too, it permits repeated repolishing with 
a dry cloth saving reapplication time and again; truly a very economical polish 
of very highest quality. 


Bright Beauty PASTE WAX 


A paste wax that is properly blended and refined from excellent quality solids 
and solvents that produce the best drying time and thorough evaporation. A wax 
that is easy to handle, having “creamy” consistency and stability throughout its 


stocking and usage period. 


Bright Beauty LIQUID (spirit) PREPARED WAXES 


Complete line of spirit dissolved waxes that meet a wide variety of demands fon 





durability, color and types of usages. Each its own “Dry Cleaner,” they keep a 
surface waxed with a superb protective coating necessary to many difficult sur- 
faces such as certain floors (where adaptable), bars, wallpaper, etc. 


Bright Beauty GLASS POLISH & CLEANER and SILVER POLISH 


As a Glass Cleaner (pink color) it applies evenly with little effort, wipes off 
easily with negligible “powdering” and produces an undeniable “feel” of clean- 
ness to glass that is actually true in fact. Different in color only as Silver polish, 
it imparts a highly desirable lustre to all silver without abrasion and can even 


correct the abuses of scratchy, “quick-polish” inferior products. 





lato 
} : 
Bright Beauty DANCE FLOOR WAX 
Basic advantages are freedom from “balling up,” thus does not gather dirt and 
? . . “ao . 
impregnate the floor with hard spots difficult to remove...also is free from dusty 
effects. Adds the protective quality to expensive ballroom floors that means more 
“floor-years” to users everywhere. 
2 Bright Beauty Heavy Duty PASTE CLEANER 
Really cleans and scours more effectively and quicker than most scouring pow- 
ders. Depending on application, it can clean to perfection even painted walls to 
provide a suitable repainting surface. 100% active, free from excessive abrasive 
quality, it frees almost every surface from all forms of foreign matter to perfection. 
. 
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An honest appraisal of 






floor wax products as we 







see it is offered to guide wax 






buyers who want the best quality 






money can buy... 







1. BEAUTY AND DURABILITY 






should be considered together. Initial appearance 









































is important, but for a waxed surface to remain 
beautiful it must be durable. Durability depends 
not only on resistance to the abrasion of traffic 
but even more so on resistance to the collection 
of dirt and to discoloring traffic marks. Durability 
is really measured by how long the waxed sur- 
face maintains a nice appearance before the 
necessity of complete removal and re-waxing 


2. ANTI SLIP 


qualities are necessary in a good wax as a mat- 
ter of safety underfoot. This important quality 
does not necessarily require the sacrifice of 
beauty and protection which are the foremost 
original reasons for the use of a wax. look for 
the proper balance—a wax film which is not 
excessively slippery yet which is not tacky and 
does not excessively collect dirt 


3. WATER RESISTANCE 


is important, particularly when considering the 
possibility of wet traffic and the necessity for 
frequent damp mopping for the purpose of re- 
moving surface dirt. Overdoing this quality means 
greater difficulty in applying multiple coats of 
wax and may seriously incr2ase the difficulty in 
removal when complete cleaning and re-waxing 
is necessary. Water resistance is important, but 
so is the quality of removability 


4. SOLID CONTENT 


when expressed in percentage is not nearly as 
important as the quality of the solid content 
When considering good quality, 12% of solids 
answers most needs for good planned mainte- 
nance programs. Two applications of 12% will 
give better results than one of 18%. However 
the more concentrated material is useful for some 
programs of maintenance and particularly on 
washed-out” floors, etc. Over-waxing should be 
avoided so that periodic complete removal will 
not be too difficult 


5. CARNAUBA WAX 


is still the most important basic ingredient in our 
floor waxes. When refined and compounded with 
other important ingredients and “KNOW HOW 
it aids materially in producing the most important 
features of a good floor wax...All AROUND 
QUALITY OF PERFORMANCE 
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The modern BRIQUET Detergent for Dish-Washing Machines 


4,832 


FITS ANY DISH-WASHING MACHINE 





A “NATURAL” for EASY selling... 
and it STAYS Sold. 


New, Improved SUPER-MAFOS, the stone- 
hard BRIQUET detergent, is cleaning up for 
dealers from coast-to-coast. It’s your profit- 
leader to open the door for other items in 
your stock. Its sales story is dynamic .. . 
SUPER-MAFOS dissolves slowly and uniformly, 
feeding just the right amount of alkalinity into 
the wash water AUTOMATICALLY .. . cuts dish- 
washing costs up to 55% ... CLEANSES over 
200 dishes for Ic! No wonder it sells like 
wild-fire ... and brings you REGULAR repeat 
business! 

Your CUSTOMERS KNOW THE SCORE! 

New, Improved SUPER-MAFOS is BEST for 
EVERY type of mechanical dishwashing ma- 
chine. Less Labor ... cleaner dishes .. . NO 
waste. The market has ACCEPTED New, Im- 
proved SUPER-MAFOS, the ORIGINAL and 
most MODERN briquet detergent! 


PLASTIC FEEDER 


Regulated amount of water 
flows over briquet 
and adds dissolved solution 
to wash tank, maintaining 
uniform alkalinity. 


INSIDE REGULATOR 


For use where customer does 
not wish to have machine 
drilled.Sets inside machine 
and during operation 

a uniform detergent 
solution flows out thru side 
holes into wash tank. 


TABLET REGULATOR 
Desi d fit i" Two-ounce Starter Charge Tablets available 

esigned to yy oe separately in 40 Ib. cartons. Ideal for counter 
and pantry type machines and those that oper- 


ate on immersion principle. 


machines and is used with 


SUPER- MAFOS TABLETS only. Sold Exclusively Thru Local Distributors 





MANUFACTURED EXCLUSIVELY BY 
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QUALITY DETERGENTS 


under our own y’ | A R 3 | 


OR YOUR PRIVATE LABEL 


Now you may choose our famous quality detergents TWO ways... either 
under your own private label or under our ‘J’ brand. As the leading sup- 
plier of private label detergents, we have been requested by many dis- 
tributors of branded merchandise to package these also under our own 
"J" label. Either way, you are selling the finest quality detergents which 
have built loyal followings. Your inquiries regarding formulas to your speci- 
fications are invited. 





“J” DEEP FAT FRY CLEANER. For removal of heavy 
grease and carbon deposits. 


*J” SILVER DIP. De-tarnishes sterling or silver plate 
tego safely and rapidly. 
J HANS *J” SILVER BURNISHING COMPOUND. Concentrated 
AND MACHINE powder for all silver burnishing machines. 


*J”’ CHINA DIP. For safe and rapid removal of stains 
DISHWASHING from china ware. 


COMPOUNDS "y’”’ PLASTIC CLEANER. For safe removal of stains 
from plastic ware. 


*J’’ GLASSWASHING COMPOUND. For use at the bar 
Special formulations for or in larger hand or machine glasswashing opera- 


to meet every requirement 


tions. 


7 . J’ HEAVY DUTY FLOOR CLEANER. For concrete and 
conditions, washing other floors where grease removal is a problem. 


plastic dishes, etc. * "J? QUIK-DRY. Dries silver rapidly without spotting. 


hard or soft water 


SUITABLE INSIDE OR HYDRAULIC POWDER DISPENSERS AVAILABLE TO DISTRIBUTORS 
WHO HANDLE OUR BRANDED OR PRIVATE LABEL MACHINE DISHWASHING COMPOUNDS. 


Sold Exclusively Thru Local Distributors 


| dLhemnical Wark a 


DURING THE N.S.S.A. CONVENTION 











Did they pick her up from your customer's floor? 


New CHECK-SLIP* floor care system combines 
safety, economy, non-glare beauty 


Safety— Slipping on skiddy, waxy floors is a major cause 
of accidents in offices. These accidents are a headache to your 
customer and his insurance company—because they cost 
money and lower office morale and efficiency. 4nd they can 
cost you customers. 

You can effectively help reduce this accident hazard by 
offering the new CHECK-SLIP floor care system. CHECK-SLIP 
is a waxless coating with all the beauty and durability of the 
old-type finish but with none of its slipperiness and waxiness. 
It’s actually LESS SLIPPERY THAN THE ORIGINAL TILE! 

If you want to build bigger profit for yourself and lower 
costs for your customers, ask Hollingshead to send you the 
new CHECK-SLIP story that tells about “Lustre Without Slip 
—Protection Without Wax.” 


Industrial Division 


sie’ convonanion 


AVERAGE ANNUAL COST OF FLOOR 
MAINTENANCE PER SO FT 


When you use regular floor waxes 


When you use the CHECK-SLIP system | 


° s 


Economy—Chart compares total 

average annual cost (product plus 

labor) of maintaining floors using 

CHECK-SLIP versus regular floor wax. 

CHECK-SLIP is faster, easier to apply 
. requires fewer applications. 


Non-glare Beauty—cuHeEckK-sLiP 
gives floors a pleasing, attractive 
luster in keeping with the trend 
away from efficiency -lowering, high- 
reflectivity finishes. Employees find 
it easy on the eyes, safe to walk on. 


* Specifically formulated for asphalt tile floors. 


WRITE TODAY 


for this literature which tells how 
to use CHECK-SLIP for greater 
floor safety, economy and beauty. 
SEE US IN BOOTH + 20 
NSSA CONVENTION 
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SEND THIS COUPON NOW! 






NINOL LABORATORIES, INC., DEPT. S, 
1719 S. CLINTON ST., CHICAGO 16, ILL. 


Gentlemen: 


Please send working samples and 
data describing the following: 


Detergents— (1 NINEX 300 (CO NINEX 301 
—Emulsifiers 
() NINEX 302 


[] NINEX 303 () NINEX 304 


NINOL LABORATORIES, inc. 3 


1719 S. CLINTON ® CHICAGO 16 © PHONE CHESAPEAKE 3-9625 Street ___ 
In Canada: Chemical Developments of Canada Ltd., 420 Lagauchetiere Street W., Montreal 1, Quebec City & State 











@ Sodium Tripolyphosphate 

@ Tetrasodium Pyrophosphate, Anhydrous 
®@ Sodium Polyphos (Sodium Hexametaphos- 
@ phate) (Sodium Tetraphosphate) 

@ Trisodium Phosphate, Crystalline 
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Y softening 























BLOCKSON 
Sodium Phosphates 


@ Chiorinated Trisodium Phosphate 
@ Irisodium Phosphate, Monohydrate 
@ Disodium Phosphate, Anhydrous 
@ Disodium Phosphate, Crystalline 
@ Monosodium Phosphate, Anhydrous 


Blockson Plant . . . Joliet, Ill - 
@ Monosodium Phosphate, Monohydrate BIOCKSON 
@ Sodium Acid Pyrophosphate 


@ Sodium Silicofluoride 
@ Sodium Fluoride 
@ Hvgrade Fertilizer 
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PERFUMERY SPECIALITIES — ESSENTIAL OILS — AROMATIC CHEMICALS 





New York 14 (N.Y.) 


Polak & Schwarz Inc., 667 Washington Street, 
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The Distilled Soya Bean 
Fatty Acids which A. Gross 
& Company produces from 
the soya bean exceed the 
demands of alkyd resin 
producers for fatty acids 
of light color which have 
minimum color change 
under heat. In addition, 

of particular interest is 

the low unsaponifiable 
content of GROCO Soya Bean 
Fatty Acids. 


A. GROSS & COMPANY 


Manufacturers Since 1837 


295 Madison Ave., New York 17, N. Y. Factory, Newark, N. J. Distributors in Principal Cities. 
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If you desire quality and 
uniformity, A. Gross is un- 
matched in the field. Why 
get less than maximum per- 
formance from the materials 
you produce? Let A. Gross 
& Company be your source 
for Soya Bean Fatty Acids. 














GROCO 28 GROCO 27 
Titre 25°— 30°C. 25°— 30°C 
Color 51/4” Lovibond Red. 2—4 5— 10 
Color 5%” 

Lovibond Yellow 10 — 30 30 — 60 
Color Gardner 1933 2—4 3—5 
Color Gardner 1933 — 

After Heat Test to 500°F. 7 

Unsaponifiabie 0.3%— 1.5% 3.0% max. 
Saponification Value 198 — 202 195 — 200 
Acid Value 197 — 201 194 — 199 
lodine Value (W1JS) 125 — 135 122 min. 


Send for samples and our catalog 
“Fatty Acids in Modern Industry.” 
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TRETEX Paper Roll Towel Cabinets 
Cut Towel Costs 25 to 50% 


The new microdrive-control of Tretex cabi- 





nets permits users to measure the toweling to 













their needs. There is no constant delivery of 


maximum sized towels—no excessive waste! | 
Because of this feature. Tretex cabinets save raster, Soaane i 
96 =\o7 ie R oon ‘ j 
25 to 50°) on toweling, cut your costs low. ao f ¢) VV oy | 4 

2; ) 


; 

Fast, easy refilling is assured with exclu- 

: ‘a " . 
sive Tretex “notched” roll towel. The notch 
prevents improper insertion, shows at a j 


4 
Ss 





glance how much paper remains. There's no 
jamming and no delay between users and hae 
v 
rn 


! 





i/ 


t || 
ror gweld 
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because there are more towels to the roll. 
refilling is required less often. Available in 
three models—slow, standard Fand free- 
wheeling to fit your exact needs. Tretex 
cabinets are finished in white baked enamel. 
enhancing the sanitary appearance of wash- 
rooms. 


These leading institutions use 
TRETEX Cabinets and Towels: 


PACIFIC GREYHOUND LINES 
FOX WEST COAST THEATRES 
UNITED STATES RUBBER CO. 
HOTPOINT, INC. 





See us at the National Sanitary Supply Convention 
Conrad Hilton Hotel, Chicago, March 21 to 24 





ACORN PAPER CO. 
2145 BAKER STREET, Dept. S 
SAN FRANCISCO, CALIFORNIA 


(Check) 


TreTEXAMBRAND 


PAPER ROLL TOWEL CABINETS 
PAPER ROLL TOWELS 


Kindly send us name of your nearest distributor and complete 
information relative to your Tretex Roll Towels. 


We would like to consider acting as an agent for your 
products in our area. Send us information relative to same. 


ACORN PAPER COMPANY Nome... 
2145 Baker St., Dept. S., San Francisco, Calif. Adress .. 
City ................ . State 
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NI-W COMPOU 
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SOIL REMOVAL, PER CENT 
= 
Ss 





3 














= 0.1 0.2 03 04 0.5 0.6 


CONCENTRATION, PER CENT (300 PPM HARD WATER) 


Cotton detergency in a tumbling type 
automatic washing machine of a for- 
mulation based on Dispersant NI-W 
compared to products A and B (com- 
mercial materials designed for this use). 
Note that each product was tested at the 
recommended use concentration and 
that the NI-W compound shows high 
soil removal performance at low con- 
centration. 
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COMPOUNDERS OF 


Commercial, Self-Service Laundry 


and 


Automatic Home Washer products! 


Dispersant NI-W was developed by 
Oronite specifically as adetergent for com- 
mercial laundries, self-service laundries 
and the home tumbling type washer. Its 
very high detergency and low foaming 
characteristics make it outstanding for 
these applications. A light straw-colored 


liquid, NI-W may be blended with phos- 
phates or other builders and dried to give 
free-flowing compounded detergents. You 
will find NI-W very adaptable for the 
manufacture of economical, high-quality 
products. Technical bulletin describing 
NI-W is available on request. 


“The world’s largest producer of 
synthetic detergent raw materials” 


OTHER ORONITE DETERGENT PRODUCTS 


Detergent Alkane + Detergent Slurry 
Detergent D-40 * Detergent D-60 
Dispersant NI-O * Wetting Agent “S” 


ORONITE CHEMICAL COMPANY 


38 Sansome Street, San Francisco 4, California 


ORONITE 
CHEMICAL 


COMPANY 


30 Rockefeller Plaza, New York 20, New York 
600 South Michigan Avenue, Chicago 5, Illinois 
Standard Oil Building, Los Angeles 15, California 
Mercantile Securities Building, Dallas 1, Texas 2884 
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Chiffon Has Brightener 

Armour & Co., Chicago, re- 
cently announced that “Chiffon 
Flakes” now contain the brightening 
agent “Arctic Bright,’ made by Hil- 
ton Davis Chemical Co., Div., Cin- 
cinnati. Newspaper advertising for 
the “new Chiffon” soap flakes with 
the fluorescent dye features the 
brightening effectiveness for “even 
Nylon in just one washing.” The 
copy points out that “Chiffon” con- 
tains no bluing or bleach. As a spe- 
cial introductory offer, Armour is 
refunding 25 cents for box tops of 
the new “Chiffon” mailed to the 
company in Chicago. The offer is 
limited one to a family and is ex- 
pected to expire Mar. 31. 


— x —— 


Hysan Installs Aerosol Line 

Hysan Products Co., Chicago, 
has just completed a new modern 
aerosol line which is capable of fill- 
ing aerosols of all types at high 
speeds. This line has been installed 
in a separate building devoted ex- 
clusively to research, development 
and packaging of aerosols. A large 
new warehouse has also been con- 
structed for additional warehousing 
space. The new construction now 
gives Hysan five connecting build- 


ings. 


Clean Home Moves 


Clean Home Products Co., 
Chicago, recently moved to 507 N. 
Cardinal Ave., St. Louis 3, Mo. 
Clean Home makes a variety of 
paradichlorobenezene products in- 
cluding deodorants, moth control 
items, etc. 

a 
McElroy on Harvard Board 

Neil McElroy, president of 
Procter & Gamble Co., Cincinnati, 
was elected March 8, a member of 
the Harvard University Board of 
Overseers to fill a vacancy caused 
by the death of Frederick Lewis 
Allen of New York. Mr. McElroy, 
who was graduated from Harvard 
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in 1925, is active in the University’s 
alumni affairs and in civic activities 
in Cincinnati. He is a past president 
of the Association of American 
Soap & Glycerine Producers, and 
serves on the board of directors of 
the soap association. 
. * 

Miller Bill Hearing 

Hearings on the new pesti- 
cide bill, H.R. 7125, of Representa- 
tive A. L. Miller of Nebraska, were 
held in Washington, D. C. March 8. 
The hearing was scheduled to con- 
clude in one day. 

Mr. Miller introduced his bill 
earlier this session after conferences 
between pesticide manufacturers 
and the Food and Drug Administra- 
tion led to virtually complete agree- 
ment on methods for controlling the 
use of pesticides on foods. The -nea- 
sure provides for the establishment 
of tolerances on pesticide residues, 
with either the government or in- 
dustry having the right to refer dif- 
ferences in viewpoints to an ad hoc 
advisory committee composed of 
scientific experts 

~* 
Nelson Joins Va. Smelting 

Paul A. Nelson has recently 
been appointed southeastern sales 
representative for the Aerosol Divi- 
sion of Virginia Smelting Co., 
West Norfolk, Va. Mr. Nelson was 

Paul A. Nelson 


formerly with the Agricultural 
Chemical Division of American 
Cyanamid Co., New York. He will 
maintain his headquarters in At- 
lanta, Ga. 
* 

W&T Sales Personnel 

Following his election to the 
presidency of Wallace & Tiernan, 
Inc., Belleville, N. J., F. G. Merckel 
recently announced the appointment 
of the folowing sales personnel: 
Browning, vice-president 
in charge of William A. 
Hockett, director of sales, W &T 
Division; Russell C. Clement, man- 


Robert J. 


sales; 


ager of field sales and service; Vin- 
cent Pisani, manager of depart- 
mental sales. 
» 

Uhe on World Trip 

George Uhe, president of 
George Uhe Co., New York, re- 
cently left by air on a business trip 
that is taking him around the world. 
Mr. Uhe first visited the Far East, 
and is returning to the United 
States by way of Europe. The trip 
is expected to take two months. 

: ir 

Moser Aids Red Cross Drive 

John P. Moser, general man- 
ager of the manufacturing division 
of Lever Brothers Co., New York, 
has accepted the chairmanship for 
solicitation of the New York City 
1954 Red 


Cross campaign for members and 


soaps division for the 


funds, it was announced recently. 
The campaign is being conducted 
this month. It seeks to raise $5,900,- 
000 in New York City. The national 
goal is $85,000,000 and the enroll- 
ment of 30,000,000 members. 
ree 

ACS Detergents Session 

A symposium on_ synthetic 
detergents will be held Friday, 
March 26, by the American Chemi- 
cal Society’s Division of Industrial 
and Engineering Chemistry as part 
of the society’s 125th national meet- 
ing in Kansas City, Mo., March 
23 through April 1. Foster D. 
Snell, Foster D. Snell, Inc., New 
York, will preside over the all-day 
session. 


The following papers are 





scheduled for presentation: Pro- 
duction, properties and uses of 
fatty alcohols, read by E. F. Hill, 
Ethyl Corp., New York; G. R. 
Wilson and E. C. Steinle, co- 
authors. Alkyl benzenes, read by 
W. E. Elwell, Oronite Chemical 
Co., New York; H. E. Bramston- 
Cook, co-author. Sulfonation of 
Detergent Alkylates, read by J. E. 
Kircher, Continental Oil Co., Hous- 
ton, Tex.; E. L. Miller and P. E. 
Geiser, co-authors. Nonionic syn- 
dets, read by C. F. Jelinek, Gen- 
eral Aniline & Film Corp., Easton, 
Pa.; R. L. Mayhew, co-author. 
The Building of syndets, read by 
Thomas H. Vaughn,  Colgate- 
Palmolive Co., Jersey City, N.J.; 
H. R. Suter and M. G. Kramer, 
Wyandotte Chemicals Corp., Wyan- 
dotte, Mich., co-authors. The 
molecularly-dehydrated sodium 
phosphates by B. C. Hafford, West- 
vaco Chemical Division, Food 
Machinery & Chemical Corp., New 
York. Household and _ industrial 
use by Lawrence Filett, National 
Aniline Division of Allied Chemi- 
cal & Dye Corp. New York. 
Analysis of synthetic anionic de- 
tergent compositions, read by 
R. House, California Research 
Corp., Richmond, Calif.; J. L. 
Darragh, co-author. Detergent per- 
formance evaluation, read by J. C. 
Harris, Monsanto Chemical Co., 
Dayton, O.; M. R. Sullivan and 
L. E. Weeks, co-authors. 


Plant trips scheduled for the 
meeting include a visit to Colgate- 
Palmolive Co.’s Kansas City opera- 
tion on March 25, and a trip to 
Procter & Gamble’s local plant on 
March 30. 


—— 


CSC Advances Breidenbach 
R. W. Breidenbach has been 
named assistant general manager, 
agricultural chemical sales depart- 
ment, it was announced recently by 
Commercial Solvents Corp., New 
York. His headquarters are at the 
company’s general offices in New 
York. Mr. Breidenbach joined CSC 
in 1948 and previous to his new ap- 
pointment he had been manager of 
the San Francisco district office. 


FMC Names Williams V.P. 
William N. Williams, head 

of Westvaco Mineral Products Di- 

vision of Food Machinery & Chemi- 


William N. Williams 
cal Corp., New York, has been elect- 
ed a vice president of the corpora- 
tion, it was announced recently. Mr. 
Williams became associated with 
Food Machinery in 1948 when 
Westvaco was merged into the 
parent corporation. 
pai pended 

El Dorado Moves 

Effective April 1, the head 
office of El Dorado Oil Works will 
move from San Francisco to new 
offices in the company’s plant in 
Oakland, it was announced early 
this month by James Moller, presi- 
dent. The new address is P. O. Box 
599, Oakland 4, Calif. The move 
is being made to integrate the com- 
pany’s operation and to allow closer 
coordination between the sales and 
production departments, Mr. Moller 
said. 

The new location will also enable 
El Dorado to step up its program 
of product development on coconut 
oil fatty acids and methyl esters. 
Recent research has resulted in the 
production of a new grade of lauric 
acid, “Eldo Lauric 96,” which re- 
places the company’s standard 90 
per cent purity lauric. “The new 
‘Lauric 96’ is too pure for some 
purposes,” Mr. Moller said, “‘so an- 
other grade, ‘Lauric 86,’ will be 
produced for uses where lower pur- 
ity is desirable.” 

El Derado 


also announced 


the production of “Eldo 14-10,” a 
capric-myristic equimolar mixture 
which is designed as a lauric acid 
replacement for uses where cost is 
a vital factor. “Lauric 96,” “Lauric 
S86” and “Eldo 14-10” will also 
be available in the corresponding 
methyl esters. 
—— 

To Study Wax Standards 

The American Wax Im- 
porters and Refiners Association 
and the Institute de Oleos in Rio 
de Janeiro have agreed to collabor- 
ate in clarifying gradings, specifica- 


tions, and methods of analysis of 


carnauba and ouricuri waxes, it was 
announced by a two man mission of 
association representatives recently 
returned from Brazil. The mission 
visited Brazil at the request of that 
country’s government to study pro- 


duction and market conditions in 
Brazil for these waxes, and to make 
suggestions for standardization of 
quality and stabilization of the mar- 
ket. Because beating machines and 
solvent extration processes have 
been introduced into Brazilian wax 
processing, grades with different 
constituents, characteristics and 
qualities are now being produced. 
Specifications and methods of an- 
alysis, established in 1941, prior to 
the introduction of present methods, 
are now outmoded. 

Since Brazil currently has 
two rates of exchange the mission 
reported that it was not in the 
interest of Brazil’s economy to es- 
tablish a free market. Therefore, 
Brazil is said to feel that minimum 


floor prices are a necessity. 
-* 


CPSEA Elects Officers 

The newly elected officers of 
the Chicago Perfumery, Soap and 
Extract Association were announced 
recently. Wm. D. Ackley, Van 
Ameringen-Haebler, is president: 
Ellis Johnson, Hazel Atlas Glass 
Co., vice president; A. H. Culver, 
Packing Materials Corp., secretary ; 
and E. F. La Sarre, St. Clair Spe- 
cialty Manufacturing Co., treasurer. 

The association’s regular 
monthly luncheon meeting was held 
February 10 at the Graemere Hotel 
with Fred Kohler as guest speaker. 
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D&O Names Two Sales Reps. 

Appointment of two new 
sales representatives was announced 
recently by Dodge & Olcott, Inc., 


™ 





J. White F. Ball 
New York. John White, with head- 
quariers in New Orleans, covers 
New Mexico, Texas, Oklahoma, 
Arkansas, Mississippi, and Louisi- 
ana. Frank Ball has joined the firm’s 
Chicago branch office and works in 
the metropolitan area. 


ae 
Emery Advances Behrmann 

Robert A. Behrmann has 
been named director of purchases 
by Emery Industries, Cincinnati, to 
fill the post vacated by the election 
of K. K. Boyd as vice president in 
charge of sales and purchases, it 
was announced recently. 

Mr. Behrmann’s technical 
background includes a B.S. degree 
in chemistry from Iowa State Col- 
lege, several years as_ research 
chemist for Shell Development Co., 
graduate work in organic chemistry 
at Purdue University, and an M.B. 
A. degree from the Harvard Busi- 
ness School. He has worked for 
Emery in the market development 
of new products and in technical 
service. 

idtiin-~©»: 
Stanley in Fortune 

Stanley Home Products, 
Inc., Westfield, Mass., and its sys- 
tem of party selling are the subject 
of an illustrated feature article in 
the February issue of Fortune mag- 
azine. Pictures of Frank Stanley 
Beveridge, founder and chairman 
of the board; Catherine Loretta O’ 
Brien, president; Albert Francis 
Regensburger, vice president in 
charge of sales; and Homer Per- 
kins, assistant to the chairman, are 
included. Last year, according to 
the article, 26,000 Stanley sales 
demonstrators held some three mil- 
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lion demonstrations and sold more 
than $98,000,000 worth of brushes, 
mops, toiletries, household chemi- 
cals, personal aids, and vitamins. 
The demonstrators took home about 
$30,000,000. Stanley’s net, after 
$3,650,000 in taxes, was $2,550,000. 
Stanley is said to get 70 percent 
of its volume from 30 items. Its 
biggest seller is the “Amazo” mop 
($2.99 with handle), biggest profit 
item its furniture cream ($1.45) 
which Stanley makes and _ bottles. 
Other sales leaders include a deter- 
gent for cleaning pots and pans and 
ovens ($1.59 a quart) and a floor 
wax ($1.59 a quart). 


—- 


SAACI Hears Powers 

A luncheon meeting was held 
by the Salesmen’s Association of the 
American Chemical Industry on 
March 17 at the Hotel Commodore, 
New York. The meeting heard an 
address by John J. Powers, Jr., 
senior vice president of Charles 
Pfizer & Co., New York. 


—— 


BIMS Sets Golf Dates 

BIMS of New York recently 
announced its golf tournament 
schedule for 1954. These are the 
dates: June 24, Knoll Club, N. J.; 
July 20, Winged Foot, N. Y.; 
August 17, Wheatley Hills, L. I.; 
and September 21, Wykagyl, N. Y. 


—— YY 


New Shell Plant on Stream 

Start of operation at the new 
epoxy resins plant in Houston, 
Texas, was announced recently by 
Shell Chemical Corp., New York. 
The plant will triple Shell’s output 
of “Epon” resins. 


— x —— 


New Entoma Available 

Publication of the tenth edi- 
tion of Entoma was announced re- 
cently. The 424-page directory car- 
ries revised information on insecti- 
cide, fungicides, herbicides, dilu- 
ents, emulsifiers, adjuvants, and 
seed disinfectants. Copies are avail- 
able at $2.00 each from Entoma, 
University of Maryland, College 
Park, Md. 


Reilly Names Persyn 

Dr. H. A. Persyn, in charge 
of the Indianapolis refinery of 
Reilly Tar & Chemical Corp., In- 





Dr. H. A. Persyn 


dianapolis, was recently appointed 
superintendent of the fine chemi- 
cals plant of Reilly. He joined the 
firm in 1936 and was formerly su- 
perintendent of the Reilly plant in 
Newark, N. J. 

T. E. Courtney has _ been 
placed in charge of Reilly’s new 
synthetic pyridine plant. With 
Reilly since 1929, Mr. Courtney 
first had been superintendent of 
the Indianapolis tar acid plant and 
later for 10 years was in charge of 
the fine chemicals plant. 

Dr. W. R. Wheeler, who 
not only carried out the develop- 
mental work, but also put the 
pyridine plant into operation, for 
which he was in charge for the first 
nine months, is now back with the 
research and development division, 
in which he is assistant director in 
charge of the development depart- 
ment. 

~ # 


Old Empire Hosts Engineers 

Six Danish industrial engi- 
neers, visiting the United States 
under the auspices of the Foreign 
Operations Administration of the 
State Department and the Ford 
Foundation Council on Internation- 
al Progress in Management, were 
guests on a conducted tour of Old 
Empire Manufacturing Chemists, 
Inc., Newark, N. J. The engineers, 
consultants and educators from Den- 
mark, are spending several weeks in 








the United States to study American 
production techniques. 

The visitors were welcomed 
to the plant by Raymond Barnett, 
vice-president. Sidney J. Pollack, 
production manager of the company, 
took the visitors on a tour of the 
plant and gave talks on all phases 
of production technique, organiza- 
tion and cost-accounting procedures. 
According to Mr. Barnett, Old Em- 
pire is one of the leading custom- 
manufacturers and was selected for 
the tour because of its diversified 
operations and quick change-over on 
short notice of production facilities. 


——_ 


CSMA Board Meets 

The board of governors of 
the Chemical Specialties Manufac- 
turers Assn. meets at the Hotel 
Drake, Chicago, March 19. At that 
time details of the program for the 
40th mid-year meeting of C.S.M.A. 
are to be completed. The mid-year 
meeting is to be held May 24 and 
25, at the Netherland Plaza Hotel, 
Cincinnati. Melvin Fuld of Fuld 
3rothers, Inc., Baltimore, president 
of C.S.M.A., presides at the board 
meeting, according to a recent an- 
nouncement by H. W. Hamilton, 
executive secretary of C.S.M.A. 


— Sa 


Glycerine Tax Write Off 

Atlas Powder Co., Wilming- 
ton, Del., was recently granted a tax 
amortization certificate by the Office 
of Defense Mobilization covering 
1ew facilities for the production of 
rlycerine at Pekin, Ill. The project 
nvolves an investment of $5,940,- 
900, of which 60 percent may be 
umortized at the accelerated rate. 

Dow Chemical Co., Midland, 
Mich., was also given such a tax 
unortization certificate for the pro- 
luction of synthetic glycerine, but 
glans as to when and where such 
1 plant will be constructed have not 
een revealed as yet. 

Union Oil Co. of California 
yas been granted a tax certificate 
‘overing facilities for the produc- 
ion of alkylate feed stock in Wilm- 
ngton, Calif. The entire amount 
»f the certificate, $1,275,000 may be 
written off at the accelerated rate. 


Builds Large English Aerosol Unit 


ONNECTICUT Chemical Re- 

search Corp., Bridgeport, is 
building a factory in England in 
association with important British 
interests, it was announced recently 
by A. O. Samuels, president. 

To be known as Midland 
Aerosols, Ltd., the English 
plant, engineered and equipped by 
Chemical Research 


new 


Connecticut 
Corp. with the most modern pro- 
duction equipment, is to be located 
in Wolverhampton, near Birming- 
ham, and is to begin operations 
about April 1 with an initial capacity 
of 100,000 units daily. 

Patterned after the parent 
company in Midland 
Aerosols will operate in the United 
elsewhere in the 


3ridgeport, 
Kingdom and 
world, making Connecticut Chemi- 
Corp. the largest 
world-wide operation in the re- 


cal Research 


search, development, and manufac- 
ture of aerosol and aerated products. 


Meanwhile, earlier, the price 
of refined glycerine had been re- 
duced three cents bringing it into 
the range of 31-32 cents. No change 
in the crude price was announced, 
although at the present level, it now 
maintains a normal differential of 
between 10 and 11 cents under re- 
fined. At about the same time 88 
percent tallow chip soap has been 
advanced to approximately 11 cents, 
advances in 


which is reflected in 


packaged household soaps. Tallow 
is selling for about 75% cents at this 
writing. 

aiaairits ciel 
Marshall Leaves Breuer 

Gilbert H. Marshall is no 
longer connected with Breuer Elec- 
tric Manufacturing Co., Chicago, 
it was announced recently by C. A. 
Criswell, vice president. 

_ 
Zonite Moves to N. J. 

Zonite Products Corp. moved 
its executive and sales offices from 
New York City to New Bruns- 
wick, N. J., it was announced re- 
cently. This move consolidates Zo- 
nite’s executive offices and plant. 


Putting the British plant on 
a virtually self-contained basis, an 
concern, also to head- 
quarter in Wolverhampton, will 
produce cans for Midland Aerosols 


—the first in the field to make its 


associated 


own containers. 
Connecticut Chemical Re- 
search Corp. has also announced the 
licensing of its patented develop- 
ments in push-button aerosol valves 
to another English firm, Specialty 
Valves, Ltd., have its 
plant in Birmingham, England. 


which will 

The British expansion fol- 
lows by a year Connecticut Chemi- 
establishment of a Canadian 
affiliate, Connecticut Chemicals of 
Canada, Ltd., with plant at York, 


cal’s 


Ontario, near Toronto, where all 
Dominion research and production 
is concentrated. 

The managing director of the 
new English company will be Robert 
F, Lang. 


N. E. N.S.S.A. Meeting 

A meeting of 38 members of 

the National Sanitary Supply As- 

sociation in the New England area 

was held recently in Gustie’s res- 
taurant, Cambridge, Mass. 

The need for better training 

of sanitary supply jobber salesmen 

was discussed by Ray Dunn of 


James Bliss Co. He suggested that 


more technical information be made 
available to salesmen. With correct 
training, the peddler stigma that is 
attached to many of our industry's 
sales forces could be removed, Mr. 
Dunn said. 

Arthur Merit 
Paper & Chemical Co., spoke on 
“Proper Product Selection.” He 
suggested that all new items be sub- 
mitted to both management and the 


O’Leary of 


sales force for consideration before 
any product is added to the sanitary 
supply distributor’s line. If the en- 
tire organization wants the item it 
should be added to the line, but 
in no case should management alone 
decide on a major new item, Mr. 


O’Leary said. 
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How ¥-C 
Helps 
Cleanser 

Dealers... 


This V-C Cleanser advertisement is appearing in 

current issues of leading trade publications. It is one in a 

series of attention-getting advertisements that is helping V-C Cleanser 
Dealers to sell more V-C Cleansers to more people in shorter time. 











You receive higher mark-ups. This is possible because V-C mines and 
manufactures most of the raw materials that are used in cleaning com- 
pounds. V-C’s savings on raw materials mean extra dollars for you. 


Your customers get highest-quality cleansers. V-C Cleansers are spe- 

cially-formulated to make cleaning easier, faster, more economical. And 
they are granulated to prevent caking or dusting. These are benefits your 
customers can see and measure in terms of cleaning costs. 


V-C Cleanser advertising makes your selling job easier. V-C is actively 

and vigorously advertising V-C Cleansers to large-volume users. This 
campaign is reaching owners, managers and operators of businesses in your 
own community, and is helping V-C Cleanser Dealers everywhere to sell 
more V-C Cleansers. 


Find out how you can become a V-C Cleanser Dealer by writing 
or wiring Cleanser Section, Chemicals Division, Virginia-Caro- 
lina Chemical Corporation at the address below. Learn how easy 
it is for you and your customers to clean up with V-C Cleansers! 


CLEANSERS VIRGINIA-CAROLINA CHEMICAL CORPORATION 


Chemicals Division: 401 East Main Street, Richmond 8, Virginia 





® 
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(Nopyl Acetate, Dow) 


A new low-cost base ingredient for your Bergamot, 


Jasmin, Lavender and Neroli type soap perfumes 


The low price of Citroviol (Nopyl Acetate, Dow) now 
enables you to scent inexpensive soaps in a manner 
heretofore possible only in the luxury market. As an 
intensifier, Citroviol gives an unusual naturalness to 


the basic odor and provides a deep, full-bodied effect. 


A practically colorless liquid, Citroviol is somewhat 
reminiscent of Linalyl Acetate. It replaces Linalyl 
Acetate in many applications, offering more stability 


and providing a sweeter, deeper effect. 


you can depend on DOW AROMATICS 


Citroviol is entirely a domestic product—therefore its 
price is stable and not affected by the usual fluctuations 
of foreign markets. 

Write Dow today on your company letterhead for 
complete information and an experimental sample of 
Citroviol. Find out how this versatile new product can 
serve you as an important foundation for many new 
approaches to soap perfumery. THE DOW CHEMICAL 
comPANy, Midland, Michigan. 


DOW 
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whiteness... 






vith CALCOFLUOR™ 
whitening agents 7/4 {¢ 
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i} 





Hue of Bleach Effect on Color 
White on Fabric Fastness of Soap Product Substantivity 


CALCOFLUOR WHITE B Conc. neutral blue good slight yellowing cotton, viscose 
CALCOFLUOR WHITE MR Extra Conc. | slightly reddish blue fair whitens cotton, viscose 
CALCOFLUOR WHITE 4B Conc. slightly greenish blue excellent no effect cotton, viscose 
CALCOFLUOR WHITE 2R Conc. slightly reddish blue good slight yellowing cotton, viscose 
CALCOFLUOR WHITE M2R Super slightly reddish blue fair whitens cotton, viscose 
CALCOFLUOR WHITE SD neutral blue fair strong whitening nylon, acetate, wool, orlon 
CALCOFLUOR WHITE LD neutral blue fair strong whitening nylon, acetate, wool, orlon 


*Trade-mark 


Cc 


AMERICAN d COMPANY 


DYESTUFF DEPARTMENT 
BOUND BROOK, NEW JERSEY 


NEW YORK * CHICAGO + BOSTON * PHILADELPHIA + CHARLOTTE + PROVIDEN 
LOS ANGELES - PORTLAND, OREGON 


LET COLUMBIA-SOUTHERN™ 






SUPPLY YOUR CAUSTIC POTASH 












You can depend 
on QUALITY 


Columbia - Southern 
developed the pat- 
ented tank car lining 
which prevents metal- 
lic pick-up and con- 
tamination in transit 
to your plant. 


MODIFIED SODAS 








rther information, contad 
est Columbia-Southern offie 


COLUMBIA-SOUTHERN PRODUCTS FOR 
THE SOAP AND DETERGENT INDUSTRY 
CAUSTIC POTASH ¢ CAUSTIC SODA 
SODA ASH ¢ PACIFIC CRYSTALS 
PARA-DICHLOROBENZENE 
CLEANER AND CLEANSER ¢ PHOSFLAKE 


Youcan depend | 
on SUPPLY © 


Columbia-Southern 
furnishes both Caustic 
Potash and Caustic 
Soda to the soap and 
detergent industry ... 
a single source for 
two basic chemicals. 





























You can depend 
on SERVICE 


Columbia-Southern, a 
leading name in alka- 
lies for over half a 
century, maintains its 
reputation on service 
and satisfactory busi- 
ness policies. 











COLUMBIA-SOUTHERN 
CHEMICAL CORPORATION 


SUBSIDIARY OF PITTSBURGH PLATE GLASS COMPANY 
ONE GATEWAY CENTER, PITTSBURGH 22, PENNSYLVANIA 


DISTRICT OFFICES: Cincinnati ¢ Charlotte ¢ Chicago ¢ Cleveland * Boston ® New York ¢ St. Louis 
Minneapolis ¢ New Orleans ® Dallas ¢ Houston ¢ Pittsburgh @ Philadelphia ¢ San Francisco 
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. ®.. PRODUCTS 
4 Peek S coMPANY 


F610 E. CLARENCE, ST. LOUIS 15, MO. 
3 MANUFACTURERS OF SOAPS. DETERGENTS. SANITARY PRODUCTS 
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MAIL COUPON NOW 


PECK'S PRODUCTS COMPANY, 
610 E. CLARENCE, ST. LOUIS 15, MO. 


Send trial order of one carton (27 Tablets) of PECK’S 
X-50, for which | enclose $2.50. Also send me Profit 
Information for Dealers. 

NAME 

ES 

GE 


CITY & ZONE _ 


NO 
w 
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Secbing New Produ ox 


PRODUCT IMPROVEMENT? 


Everyone would like to increase his profits. A new product or a 
better product will often do the trick. Take a look at the suggestions 
listed here. You may find two or three chemicals that could become 
part of your product development and improvement program. 


These Carbide chemicals are used in the following products: 


Carsowax Polyethylene Glycols . . . . Lotion and ointment bases: cosmetic creams: 
paste polishes: hairdressing specialties. 


Ethanol . . ‘ ae Disinfectants: cosmetics: toiletries: cleaners. 


Mixed Isopropanolamine Dry cleaning soaps: solvent activator in paint- 
stripping compounds: emulsifier in “rubber-base~ 


paints. 


Triethanolamine . Shampoos: emulsifier in wax polishes: cosmetics. 


Morpholine Rubless floor polishes: corrosion inhibitor. 


Tercitot Surface-Active Agents 7, 4, 08, Detergents: cleaners for industrial and house- 
P-28, EH, NPX, TMN, and XC . . . . ._ hold purposes: anti-static preparations: textile 


pre cessing. 


Cosmetics: pharmaceuticals: essential oil solvent. 


Propylene Glycol 
Ethylene Dichloride . . . . . . . . Scouring compounds: spotting agents. 


Butyl Ceuoso_e . 2. . ww SC. SC~Ssd nk removers: dry cleaning soaps: paint cleaners: 
wall paper removers. 


Ceuosize Hydroxyethyl Cellulose . . . . ‘Thickener and stabilizer for shampoos. hair- 
waving preparations, creams. and lotions. 





Physical properties for these and over 300 other 


Carbide chemicals are contained in the booklet“ Physical Carbide and Carbon Chemicals Company 
Properties a” vies — ‘hemicals.” A Division of Union Carbide and Carbon Corporation 
operties of Synthetic Organic Chemicals.” If you 30 East 42nd Stroct, Now York 17,02. 


would like a copy of this booklet or more information 


on a specific chemical, just fill in and mail the coupon. | Please send me: 


C] “Physical Properties of Synthetic Organic Chemicals” 





C] More information on the use of 
: product 


Carbide and Carbon Chemicals Company 
A Division of ™ —_ 


Union Carbide and Carbon Corporation 
UCC Name 


30 East 42nd Street, New York 17,N.Y 


In Canada: Carbide and Carbon Chemicals, Limited 








Company 
Address 











“Carbowax,” “*Tergitol,” ‘‘Cellosize,” and “‘Cellosolve”’ are registered 











trade-marks of Union Carbide and Carbon Corporation. 
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BARRETT CHEMICALS Phenolic Resins 

Phenols Terpene Resins 

Cresols Urea Adhesives 

Cresylic Acids PLASKON* Resins 

Xylenols Adhesive 

Pickling Inhibitors Coating 

Benzol Molding 

Toluol Polyester 

Xylol Vinyl 

Naphthalene Acetone 

Hi-Flash Solvent Ethylene Glycol 

Phthalic Anhydride Di-ethylene Glycol 

Maleic Anhydride Pyridines 

Dibuty! Phthalate Picolines 

ELASTEX* 28-P Plasticizer (DOP) Quinoline 

“ELASTEX"’-10-P Lutidines 
Plasticizer (DIOP) Tar Acid Oils 

“ELASTEX” DCHP Plasticizer Neutral Coal-Tar Oils 

“ELASTEX” 50-B* Plasticizer Coal-Tar Creosote 

“ELASTEX” 80-P Plasticizer CUMAR* Paracoumarone- 
(Dicapry! Phthalate) Indene Resin 


BARRETT 
CHEMICALS 


*Reg. U.S. Pat. Off. 











DISINFECTANT 


AND OTHER 


INDUSTRIES 


When you place your order with 










Barrett you’re assured prompt, dependable 
service and top quality products, backed 
by 100 years of successful manufacturing 
experience. 


Barrett Division, Allied Chemical & Dye [fia 
Corporation, 40 Rector Street, N. Y. 6, N. Y. Gentes 
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Geile 


PURO 


DEODORANTS 


for Quality that 
Builds Customer 
Satisfaction and 
Repeat Profits 


*x 





More Economical... 
Longer Lasting 


* 


100% Pure 
Paradichlorobenzene 
Fused with Fine 
Perfume Oils 


« 
Attractively Packaged 
* 


Pleasing Scents 
Assure Repeat Sales 


* 


A Complete Line 
for Every Purpose 


Fouro 
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PURO 4 OZ. DEODORANT BLOCKS 


Outstanding Seller For 
Every Public Use 


Most popular size and shape, for 
urinals and general use. Made to 
U. S. Navy specification MIL-D- 
2178. Attractive cellophane wrap 
and special tube containers protect 
from evaporation. Available in 
pleasant Surf, Lilac and Rose col- 
ors. Economical—long lasting. 


PURO SANA-BOLE DEODORANT 


Extra Profits From 

This Exclusive Specialty 
Banishes odors at their source. Pat- 
ented “Snap-on” wire hanger holds 
cake securely in bowl and practi- 
cally out of sight. Delicate flower- 
like fragrance. Ideal for home, 
hotel, and public toilets—a much 
larger market than urinal blocks. 
A sensational repeater, 4 oz. cake. 


PURO JUMBO DEODORANT BLOCKS 


Heavy Duty Hanger Blocks 

By popular demand, now available 
in 8, 12, 16 and 24 oz. cakes which 
are effective longer over a larger 
area. The three larger blocks come 
in convenient hanger containers. 
Cellophane wrap prevents evapo- 
ration before use. In clean-smelling 
Surf, Lilac and Rose. 





Write for Samples 


And Jobber Prices 
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There’s big 


We , ) ! money in 
\y | rug cleaning— 


YSZ] % for the 


\\ 
smart 


converter ! 











4e 


And in dishwashing, textile scouring, 





























even street washing, converters are 
cashing in on Regal Beads detergent! 


Converters find REGAL BEADS an ideal base for rug shampoos. 
And jobbers just repackage it! They find that a good prod- 
uct like REGAL BEADS sells fast no matter whose name is on 
the package—because it’s a quality detergent. So every time 
a rug is cleaned, a car is washed, a floor is scrubbed with 
this new Armour detergent, someone’s making money— 


why not you? 


New REGAL BEADS is a quick-dissolving, non-caking, non- 
dusting neutral synthetic detergent which is unaffected by 
hard water, alkalis, metal salts, or even acids! It’s light in 


color and completely free of “synthetic odor”. 


REGAL BEADS is easy to sell, too, because it’s ideal for 
wetting, penetrating, dispersing, cleaning and foaming in 
water with real economy. In fact, only 4 to % oz. of REGAL 


BEADS per gallon of water will do most detergent jobs! 


Write to Armour today for current prices and more in- 
formation on REGAL BEADS. It’s available in 50- pound bags 
and 100-pound fiber drums. Cash in on REGAL BEADS today! 


VUE Axdedteial Soap Deoattment 


Armour and Company * 1355 W. 3st. Street * Chicago 9, Illinois 
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purpose.... is it must provide a 


fragrance which appeals to the market... it must influence 





LEBLE 


. 
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sn Qineasecse- 


521 WEST 57th STREET* NEW YORK 19, NEW YORK 


ein 
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m4 LAB SUPER 18 | 


of Waxes 


| Lap SUPER 15 


LAB 125 
DAB 100 
LAB 99 


© 
A y} 


Premium 


Waxes 










sT0p 





From Chemical Service of Baltimore | 









Complete line of 


hard and shiny 
floor waxes 


contains HYDRAOXATED CARNAUBA 


One for every purse, every purpose. Choose any 
wax in the LAB line. Put it on the floor with confi- 
dence. However applied, it levels smoothly .. . 
dries quickly to a safe, hard shine. It is so tough .. . 
dirt does not penetrate into it. Foot traffic cannot 
injure it. Dirt stays on top—wipes off with damp 
mop. Scuff marks buff out. LAB WAXES—formu- 
lated with Hydraoxated Carnauba—feature easiest 
care and longest wear. Write for full information. 





SatetY 


SUPER SAFE 
i HARD SURFACE 








_Cleans all floors to colorful beauty 


ALK OL 
with GLC 


Revives ficor colors dulled by residual 
haze. Cleans floors visually brighter! 












a> 
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CHEMICAL SERVICE 
OF BALTIMORE nc 


Howard and West Streets @ Baltimore 30, Md. 
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Dependable Source for Chemical Raw Materials 


President George E. Wilson (right), of the G. E. Wilson Co., shows J. H. Bahlburg, Wyandotte representative, the first 


completed unit of his company’s facilities being 


erected at Providence Municipal Wharves, Fields Point. R. 1. 


“We have enjoyed 25 years 
of growing with Wyandotte” 


— George E. Wilson, President, G. E. Wilson Co. 


The G. E. Wilson Co., Provi- 
dence, R.I., was one of the pio- 
neers in handling liquid caustic in 
tank cars. “Our new facilities at 
Providence Municipal Wharves 
will offer many advantages to 
both 
selves,” says George E. Wilson, 
President. “In addition to ad- 
vantageous incoming water ship- 
ment, we have a more convenient 
location and sufficient room for 
further expansion.” 


our customers and _ our- 


The George E. Wilson Co. has 
heen a Wyandotte customer for 
more than 25 years. “We use 
Wvandotte Caustic and Chlorine 
in the manufacture of hypochlo- 
rites,” Mr. Wilson says. “ We also 
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distribute them to others. We 
consider Wyandotte an excellent 
source of supply — more than 
once they helped us over the 
hump in times of short supply. 
Wyandotte has always been 
known for quality 
bringing in their new facilities, 


since 


we are certain that no one can 
exceed them in quality. Today, 
the impurities in our finished 
products are infinitesimal . . . in 
fact, the stability and quality of 
our products are at an all-time 
high.” 


Do you use chemical raw ma- 
terials in your processes or prod- 
ucts? If so, let us quote you on 
your requirements. Remember, 


Wyandotte service is helpful and 
far-reaching, and Wyandotte 
representatives are constantly 
working with industries like 
yours, to cut costs and create 
product improvement. Wyan- 
dotte Chemicals Corporation, 
Wyandotte, Michigan. Offices in 
principal cities. 


yandotte 
CHEMICALS 


HEADQUARTERS FOR ALKALIES 


Soda Ash eCaustic Sodae Bicarbonate of Soda eChio- 
rinee Calcium Carbonatee Calcium ChlorideeGlycols 
Synthetic Detergents e Agricultural Insecticidese Soil 
Conditioners eOther Organicand InorganicChemicals 
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Soapers have depended on WH&C 
...f0r Raw Materials of Quality 


VEGETABLE OILS 

















Babassu Olive 
Castor Palm . . a 
> eer neinie INCE 1838, we’ve been supplying the nation’s 
Corn Sesame 
Cottonseed Soybean 

a 























“soapers” with basic raw materials. 






ANIMAL FATS 
SILICATE OF SODA—Liquid powdered and solid. 
$ Oil Grease . ees 
ag Tallow METSO* 200—(Sodium Orthosilicate) 
Lard Oil Lanolin METSO* ANHYDROUS— (Anhydrous Silicate of Soda) 
Neatsfoot Oil ce 2936 
. METASILICATE—‘Metso”* Granular. 
. = 
FATTY ACIDS METSO DETERGENTS 55, 66, 99. 
MAYPONS— Unique surface active agents; prolific foam; high 
Red Oil ae pol Tallow detergency and emulsifying powers; suitable for cosmetic 
Hydrogenated Fatty Acid and industrial use. 
re See Sayneen AIR DRYETTES © CHLOROPHYLL 
Fatty Acids *Reg. U. S. Pat. Off., Phila. Quartz Co, 
. 
ALKALIES Let us mix your dry private formulas 
Caustic Soda, Solid, Liquid, and Established 1838 





Flake; Soda Ash, Light and Dense 


cece Welch Holme é lark (0,/uc 


Tetra Pyro Phosphate 
Quadrafos Granular and Beads— 439 WEST STREET NEW YORK 14. NY. 
a stable polyphosphate for water : 
conditioning and mild but effec- 
tive detergency. by 











Warehouses in New York and Newark, N. J. 
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Add new sales appeal to your industrial 
and domestic cleaners 
with 


7 Du Pont 
; | yy WHITE, CRYSTALLINE SOLID 
. Combines 


3 / STRONG ACID EFFICIENCY 
\ ; SAFER HANDLING and USE 


ACD 








re 


s You can boost your sales by formulating your industrial 
and domestic cleaners with Du Pont Sulfamic Acid. This 
granular acid has what it takes to make your cleaners 


- BROADEN YOUR MARKET IN 


more effective—your sales story more convincing. 

Your customers will like the speed with which Sulfamic 
Acid cuts through stubborn scales and films—the com- 
. . Domestic Cleaners plete rinsability of its highly soluble salts. Safer on metal 


.. Dairy Milk-Stone Cleaners 


.. Cleaning Paper-Mill Felts and Wires surfaces, too—it makes copper and stainless steel sparkle. 


With this odorless, non-hygroscopic, crystalline acid you 


-- Descaling Sugar Evaporators eliminate expensive storage, packaging, and handling 


..Descaling Air-Conditioning Coils problems. 
Get all the facts on this efficient acid today. Fill in 


.. Brewery Cleaners ys 
Y the coupon below and mail it to Du Pont. 


.. Marine Evaporator Cleaners MAIL THIS COUPON TODAY 








.. Metal Cleaners and Brighteners 


E. I. du Pont de Nemours & Co. (Inc.) 
Grasselli Chemicals Dept., Room D-4166 
Wilmington 98, Delaware 
Please send me your bulletin on Sulfamic Acid and information on its 
application in cleaning 

























| 
| 
| 
| 
| 
| 
Name Position 
| 
| 
| 
| 


Firm 
REG. U.S. PAT. OFF Address 
BETTER THINGS FOR BETTER LIVING City Stat 
4 a a e. 








---THROUGH CHEMISTRY | 
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Cash in your scents for dollars . . . profit dollars... bigger business. 


Plan your perfumed product to appeal to every woman 
you hope will buy it. Give it the smell that will tell her— 
... Let Norda Help ing 
instantly—that she likes it. Give it the odor that will keep 
pleasing her—never tire her—as she uses it every day. Make 


it subtle, make it friendly—but always make it distinctive. 


Use Norda odors, fragrances, and scents. They appeal, at first 
smell. They wear wonderfully well. That's because 
Norda has—for so many years—created quality only. 


You know how quality sells and pulls in the dollars. 


No rd, a Always 


remember — 


Es sal Oi never forget 
sential Oil Meeks waka 


Good Scents 


Send for free Norda samples. 


and Chemical Company, Inc. 





601 Wast 26th Street, New York 1, N. Y. Chicago +» Los Angeles + San Francisco 


Montreal « Toronto » Havana 


London « Paris * Grasse + Mexico City 
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NOW..is the time 
to sell the 
world’s finest 


SUPER 
ALL AMERICAN 
GYM FINISH 


to insure large 
orders later on 





Once sold, orders 
for SUPER ALL 
AMERICAN GYM 
FINISH will re- 
peat and repeat... 





On this exposed outdoor gym floor “All 
American’ Gym Finish retains its beauty and 
protective quality through ice and snow and 
temperatures as low as 50° below zero. 


Sell SUPER ALL 
AMERICAN GYM 
FINISH today for 
assured volume 
throughout the 
next twenty years. 


For complete information on the product that will make a success 
story come true, write today to the 
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WHEN IT 


eel T 


¢ hatlor! 


Simple statement of fact .. . yet of profound importance 
to the success of so many products. Pleasant fragrance adds 
a third dimension in product appeal and so often is the 
necessary ingredient for its success. Unfortunately, too many 
ill-advised perfumes are used for this purpose — perfumes 
that are inadequate for the job intended. 


FELTON has specialized over the years in effective perfumes 
for all types of consumer and industrial products. 


That’s why you'll always find us 
a reliable source of supply. 


AROMATICS °* ESSENTIAL OILS * PERFUME BASES 
ELTO CHEMICAL COMPANY, INC. 
599 JOHNSON AVE., BKLYN., 37, N. Y. 
- PLANTS: Brooklyn, N.Y. * Los Angeles, Cal. * Montreal, Que. * Versailles (S&O) France 


SALES OFFICES: Atlanta * Boston * Chicago * Cleveland * Dallas * Philadelphia 
St. Lovis * Toronto Stocks Carried in Principal Cities 


CORRECT 
PERFUMES 


FOR 

® PAINTS 

® DISINFECTANTS 

® CLEANING FLUIDS 

© SOLVENTS 

© INSECTICIDES 

@ LATEX 

© TEXTILES 

© DETERGENTS 

© SOAPS 

© and many other 
INDUSTRIAL 
PRODUCTS 





WRITE US 
ABOUT YOUR PERFUMING OR 
NEUTRALIZING PROBLEMS. 
WE'LL GIVE YOU THE RIGHT 
ANSWER, without obligation. 
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SFITS 
) want to 


SPECIFICATION 
15/16% Cone . 7 
15 gal. drums, 5 gal. pa 
gallon glass jugs. (Net 


11/12% Concentrate is ay: 
gal. drums, 5 gal. pails, 
gallon glass jugs. (Net “er 3 


part full packages for dilution nc 
15/16% concentra (Net weight, 912° 
gal.) 


46/48% Concentrated Concentrate is available 
only in full 55 gal. drums, (net weight ee Ibs.» 
9.4 Ibs. per gal.). 


CANDY’S DISTRIBUTION AND SALES POLICY 


Our products are available for private brand re- 
sale and are sold only through Distributors except 
for experimental accounts in Chicago essential to 
esearch 


e sell the finest product money can buy for 
wax removal and surface cleaning 


e save money on freight costs 


¢ compound their own wax removers and 
surface cleaners 


Properly used, BRIGHT BEAUTY cleaner will remove 
water emulsion wax from any floor without harmful 
effects to floor or floor coloring. It is the perfect all pur- 
pose surface cleaner and waxed floor maintenance wax 
remover. Pleasant odors (lemon or sassafras) crystal 
; slear colors (natural yellow, red or green) and thorough 
dletining action produce satisfied customers everywhere. 

’ For use en all floors with all types of equipment. The 
ies anc appearance of BRIGHT BEAUTY cleaner 

by having been hard frozen then 


ondagiimed. Before making any decisions re- 


Fn packaging your own cleaner, fully investigate 


YT - we are sure you will bear out our 


r all tests and trials. 


THE COMPLETE CLEANER—READY TO USE FOR 


WAX REMOVAL SURFACE CLEANING 


RATIO OF WATER S EANE PER RATIO OF WATER 
TO CLEANER GA TE TO | CLEANER 


15/16% CONCENTRATE 50-1 to 30-1 2% oz. to 4 oz 


——— ‘ 
*1/12% CONCENTRATE 40-1 to 25- 1+ 3 to 5 oz 


ee 
POUND THEIR OWN CLEANER 


rehasing 30/32% solid content concentrated con- 

only water and agitate containers by rolling 

ig 46/48% solid content concentrated concentrate, 

ing equipment to produce the retail package of the 

e. charts below show compounding results for our 

r t percentages. Remember, you pay freight only on the 

1%, cleaner and seve the cost of shipping the water you 
"pounding. 


15/16% CONCENTRATED CLEANER 
YOU ADD YOU SELL 


1 ORUM (520 LBS-) 46 48 
CONCENTRATED CONCENTRATE + 24 DRUMS WATER 3'4 DRUMS (178%, GAL ) 15 16° 


"TO COMPOUND 11/12% CONCENTRATED CLEANER 
WE SHIP YOU ADD YOU SELL 


, CONCENTRATE 


UE SSESES 


RUM (520 LBS.) 46 48° 


CONCENTRATED CONCENTRATE + ORUMS WATER 4% DRUMS (240 GAL.) 11 12%, CONCENTRATE 


WAX SPECIALISTS FOR OVER 60 YEARS 


Candy & Company, Inc. 




















The SUN never sets on SOAP — 
Well-Pressed by JONES! 










§ O AP is well pressed all over the globe, by 
JONES Soap Presses. We are proud to list some 
users who have endorsed JONES Presses by 


REPEAT ORDERS— ¢ 


many are using dozens of them. 
















On 


ARMOUR AND COMPANY 
B. T. BABBITT, INC. 
J. BIBBY & SONS, LTD. 
BOOTS PURE DRUG CO., LTD. 
BOURJOIS, LTD. 
T. F. BRISTOW & CO., LTD. 
CANADA PACKERS LIMITED 
CHICAGO SANITARY PRODUCTS CO. 
COLGATE-PALMOLIVE-PEET CO. 
COLGATE-PALMOLIVE-PEET, LTD. 
COMPANIA INDUSTRIAL 
CO-OPERATIVE WHOLESALE SOC., LTD. 
CRUSELLAS Y COMPANIA 
CUDAHY PACKING CO. 
CUSSONS SONS & CO., LTD. 
DOBBLEMAN, LTD. 
DUBARRY S. A. C. I. F. 1. 
J. EAVENSON & SONS 
DIVISION OF WILSON & CO., INC. 
IND. JABONERA LA ESPERANZA 
FELS & CO. 
PERFUMERIA GAL., S. A. 
GERARD BROS., LTD. 
CIE. FRANCO-MAROCAINE D'HUILERIE ET DE 
SAVONNERIE 
EDOUARD GOUIN & CIE. 
HASKINS BROTHERS & COMPANY 
THOMAS HEDLEY & CO., LTD. 
THE HEWITT SOAP COMPANY, INC. 
THE HOUSE OF "4711" 


INDUSTRIAS UNIDAS DE NUEVO LAREDO, S. A. 


lOWA SOAP COMPANY 

KIRKMAN & SON, DIVISION OF COLGATE- 
PALMOLIVE-PEET COMPANY 

LEVER BROTHERS COMPANY 

LEVER BROS. & UNILEVER, LTD. 






LIGHTFOOT SCHULTZ CO. 

J. LINDAY & SON, LTD. 

THE LONDON SOAP CO., LIMITED 

LOS ANGELES SOAP CO. 

MANHATTAN SOAP COMPANY 
MENDOZA & CIE. 

MIRA LANZA 

MODI SOAP WORKS 
MONSAVON—SOCIETE DES SAVONS FRANCAIS, S. A. 
NEWELL GUTRADT COMPANY 

THE ORFORD SOAP CO. 

PALMOLIVE S. P. A. 

PLOUGH, INC. 

POTTER DRUG & CHEMICAL CORPORATION 
PREMIER SOAP CO., LTD. 

THE PROCTER & GAMBLE COMPANY 
QUALITY PRODUCTS (PTY.), LIMITED 

W. T. RAWLEIGH CO. 

RHODESIAN INDUSTRIES CO., LTD. 

RIT PRODUCTS COMPANY 

ROGER & GALLET 

I. ROKEACH & SONS, INC. 

SALVADOR ALVAREZ 

SAVONNERIE PARFUMERIE DUBOIS FILS 
A. SAVY, JEANJEAN & CIE. 

SCOTTISH CO-OPERATIVE WHOLESALE SOC., LTD. 
STAHL SOAP CORPORATION 

JOHN T. STANLEY CO., INC. 

THE SWASTIK OIL MILLS, LIMITED 

SWIFT & COMPANY 

TATA INCORPORATED 

THE J. R. WATKINS COMPANY 

J. B. WILLIAMS CO. 

WRIGHT, LAYMANN & UMNEY, LTD. 

C. W. YOUNG & CO. 


& COMPANY, INC. 





P,0. BOX 485 
CINCINNATI, OHIO 
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fs DAMNED ... If the hand lotion people 
keep shooting away at detergents and their 
£0 ill effect on the hands, a lot of people are 
liable to become convinced that “these harsh 
chemicals” are bad stuff. Sad it is that some- 
body doesn’t have a selective detergent, one 
which will emulsify and wash away only grease 
on the dishes, but leave the skin oil on milady’s 
hands untouched. Unfortunately or not, a good 
detergent is a good detergent,—period. Natural 
skin oil, kitchen fat and the grease on McDuft's 
overalls are all alike. A good detergent gets ’em 
all. If the detergent is no good, it doesn’t get 
any of them and well can boast that it’s “kind 
to the hands.” And it’s kind to the grease on 
the dishes too. So, this hand lotion thing sort 
of puts the bee on the detergent fellows who 
obviously are damned if they do and damned 
if they don’t. 
‘) SAMPLING... Just how permanent are 
[| the results of product sampling and simi- 
=&© lar consumer promotions? From casual 
observation, we long since concluded that most 
consumer promotions, except in the case of new 
products, were a temporary shot in the arm. 
What’s more, we could only interpret sampling 
jobs and “buy one and get one free” in the case 
of established products as a plain everyday price 
cut, a volume booster at the expense of profit 
and a pain in the neck to retailers. At the recent 
soap industry meeting in New York, P. J. Stom- 
berg of the A. C. Nielsen Company in an ad- 
dress on food store trends in household soaps and 
detergents made a comment or two along this 
line which we believe is worthy of note among 
our sampling-minded friends. 
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Said Mr. Stomberg: “Our experience indicates 

. that unless the product is better than com- 
petition, consumer promotion or sampling of 
an established product is not likely to produce 
any long-term gains... A consumer promotion 
in itself is not likely to change an existing trend 
... If your product is new or improved, a con- 


sumer promotion may produce worthwhile re- 


sults...” And when Mr. Stomberg speaks of 
experience, — long study and wide knowledge 
of retail markets, — the Nielsen people have it. 


Hence, it might not be a bad idea at all to take 
stock of some of these hodge-podge promotions, 
both current and planned, in the light of his 
comments at the soap meeting. 
f- TODAY’S SALESMAN Is today’s 

ll sanitary supply salesman an overfed, over- 
=£© paid, well educated order taker who 
couldn’t hold his own in the rough and tumble 
selling of post-depression days? To hear some 
of the older salesmen talk this would seem to 
be the case. Based on our own observations and 
knowledge of the industry, however, we'd like 
to enter a dissent. Although it is true that many 
of the younger salesmen have not had to sell 
in the tough markets of the late Thirties and 
early Forties, because of the accident of having 
been born too late, they certainly have piled 
up an impressive sales volume record in the 
years they have been selling. 

Unquestionably today’s sanitary supply sales- 
man is picked more carefully, trained more 
thoroughly and is paid better than his counter- 
part of a generation earlier. All of which has 
gone a long way toward raising sales volume 
and standards in the industry. That such sales- 
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men could hold their own in a less inflated 
economy remains to be seen. But, feeling that 
education is no handicap, we are not going to 
sell short today’s top salesmen, regardless of 
economic conditions, any more than we would 
discount the abilities of the sanitary supply in- 
dustry’s top men of today in management and 
merchandising. 
% + + % % 
S—) FOR FREE .. . Free accident insurance 
for ten soap wrappers or box tops! That’s 

<&© the latest gimmick to make its appearance 
in the arena of the great and continuous soap 
sales battle of Britain. Six months free insurance 
for ten wrappers. We assume that when the six 
months are over, ten more may be sent in for 
another free ride. The offer is open to all per- 
sons between 21 and 70 years of age who reside 
in Scotland and Northern Ireland. We don’t 
know whether the pointed omission of England 
and Southern Ireland is significant or not. Maybe 
the large soaper who worked up this deal or his 
insurance company feel the risk is too great. 

Wondering what would come next in selling 
soap, we are intrigued by the possible extent of 
this free insurance coverage. Would steeplejacks, 
coal miners, and construction workers be eligi- 
ble? Would a broken nose acquired in a pub 
brawl be classified as an accident? Or simply as 
an unfortunate instance of speaking out of turn? 
The racket possibilities seem unlimited. Offhand, 
we feel that free music lessons for little Petunia 
would be far more attractive to Mrs. McGuff 
than accident insurance on the old man. He 
might not get hurt. 


» 
“« 


CHIP UP... When tallow went up to 
eight cents recently, the price of tallow 
~&.© chip soap was moved to twelve by manu- 
facturers. Just previously, glycerine had drop- 
ped about three cents per pound. All this adds 
up to just a few more competitive thorns along 
the path to market for soaps generally. At 
twelve cents for 88% tallow chip, the soap 
market is just about at a point where soaps 
hold no price advantage over synthetic deter- 
gents. And at or near an even price level, de- 
tergents admittedly have soaps at a marked dis- 
advantage. Even with soaps selling well below 
synthetics, as was the case for the better part 
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of the past two years, the latter continued to 
increase their share of the market. What they 
may do on an even basis does not need to be 
spelled out here. 

How much more of the over-all soap and 
detergent market will be taken by the synthetics 
this year and next is anybody’s guess. If soap 
prices stay up, it seems inevitable that soaps will 
continue to lose ground, particularly for certain 
industrial uses where heretofore cheap soap has 
been attractive. Not alone are soda soaps in this 
position; potash soaps are too. In some quarters, 
the belief is held that by the end of 1955, syn- 
thetics will be two-to-one for soap consumption. 
The present price ratio obviously tends further 
to accentuate this trend. 


+ £ & % & 


s) PRICES . . . Once again, we have the 

|| _ temerity to bring up the subject of sani- 
=£© tary supply prices and to repeat that on 
the whole they are such that gross profit mar- 
gins are insufficient to permit the doing of lots 
of things which should be done. Yes, we know 
that some firms had a good year in 1953. Prob- 
ably, the total sale of all sanitary supplies last 
year was the greatest in the history of the in- 
dustry. And 1954 could be even better. But 
that does not alter the fact that there is still 
a larger job of consumer education, sales train- 
ing and sales promotion to be done by individual 
companies and by the industry as a whole which 
is bound to be expensive. Will present prices 
and profit margins stand that expense? 

Based on a comparison of price trends in other 
industries over the past ten years, sanitary sup- 
plies generally are underpriced today. We also 
have pointed this out before. With attention 
being focused on a program of expanded sales 
promotion and consumer education by the an- 
nual meeting of the National Sanitary Supply 
Association, we feel that this is bound to entail! 
greater expenditures for these purposes by in- 
dividual companies in the years just ahead. Firms 
which do not enter into such a program willing- 
ly, will in effect be forced to do so by com- 
petitive conditions as time goes on. So, once 
again, we ask the question,—where is the money 
coming from? Can present price levels pay the 
freight for the job which needs to be done and, 
we feel certain, will be done? 
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Wants References 
Editor : 

We have read your article, 
‘Detergents’ Effect on Skin,” which 
appeared in the November issue of 
Soap Sanitary Chemicals, but 
were unable to find the bibliography. 
Therefore, we would appreciate it 
if you could mail a copy to us. 

[var Engh 
Unger Fabrikker 


Fredrikstad, 
Norway 
= tg 
Ditto 
Editor: 


In the November issue of 
Soap & Sanitary Chemicals you 
published a report on “Detergents’ 
Effect on Skin,” which is very in- 
teresting. The work of E. J. Van 
Scott and J. B. Lyon is not com- 
pletely cited. Please send me the 
exact address of the authors and 
also the volume and page of the 
Journal of Investigative Dermatol- 


ogy containing their article, along 


with the address of the Journal. 
Dr. Hans Freytag 
Director of Research 
Ondal Co. 
Huenfeld, Hessen, 
Germany 
The address of the publication 
office of the Journal of Inzestigative 
Dermatology is 1150 Connecticut Ave., 
N. W., Washington 6, D. C. The article 
we reported on in our November issue 
appeared in the September issue of the 
Journal, under the title, “A Chemical 
Measure of the Effect of Soaps and 
Detergents on the Skin.” We should also 
like to call our readers’ attention to the 
article, “Comparison of the Effects of 
Soaps and Synthetic Detergents on the 
Hands of Housewives.” Th's appeared 
in the December issue of the Archives 
of Dermatology and Syphilology,” pub- 
lished by the American Medical Associa- 
tion, 535 North Dearborn St., Chicago, 
Illinois. Ed. 


-* 


Decontaming Detergents 
Editor : 

Our attention has been called 
to an article in your October, 1953 
issue on the use of “Detergents 
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for Radiological Decontamination.” 

Would it be possible to have 
a copy of this article for reference 
use and possible review in our mem- 
bership bulletin ? 

Should you have run other 
articles bearing in any manner on 
this subject, civil defense or disaster 
we would be most appreciative of 
receiving copies. 

S. A. Anthony, Jr. 
President 
Civil Defense 
Research Associates 
New York 
a 
In addition to the article which 
appeared in our Ocoober issue, we pub- 
lished “Cleaning Contaminated Sur- 
faces,” which dealt with the use of 
synthetic detergents for cleaning radio- 
active contaminated surfaces. This arti- 
cle appeared in our July 1951 issue. Ed. 


-* 


More on Pyrethrum 
Editor : 

I have read with interest the 
article “Determination of Pyrethrin 
I” by V. A. Beckley and J. Hop- 
kins, appearing in your January 
issue, 

At the end of this paper, 
reference is made to a private com- 
munication from me. Subsequent to 
the date of that private communica- 
tion, I published in the Journal of 
the Science of Food and Agriculture 
a paper on pyrethrum analysis in- 
corporating the information giver 
to Mr. Beckley. For your informa- 
tion I enclose herewith a_ reprint 
of this paper, “Note on Recent 
Changes in the A.O.A.C. Method 
for the Assay of Pyrethrins.” You 
will note that I agree with Messrs. 
Beckley and Hopkins that there is 
a retention of chrysanthemic acid on 
the barium sulphate residue, though 
I do not agree entirely with theit 
explanation as to why this loss oc- 
curs. However, the fact that there 
is undoubtedly a loss suggests very 
clearly that the reversion to the use 
of sulphuric acid in the A.O.A.C. 
method was unfortunate. 

Dr. William Mitchet, 
Chief Chemist, 

Stafford Allen & Sons, Ltd. 
London, England 
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HE information presented 


in this discussion carries 


our reports on food store 
trends and on household soap and 
detergent sales, inventories, prices, 
etc., through 1953. The data are 
derived from personally conducted 
audits every 60 days of 1600 gro- 
cery, grocery-combination, country 
and delicatessen stores throughout 
the United States. 

When we speak of soaps and 
detergents we refer to a group of 
products consisting of toilet soaps, 
white floating soaps, packaged laun- 
dry soaps and packaged synthetic 
detergents including the liquid type 
synthetic detergents. The term syn- 
thetic detergent is used whenever 
we are referring to that type of 
product specifically, whereas the 
word detergent alone is used in the 
broad sense to include both soaps 
and synthetic detergents. 

Before dealing with house- 
hold soaps and detergents, let us 
review the over-all picture for food 
stores. The stores in 
this talk will apply to grocery, gro- 
cery-combination, country and deli- 


te:m food 


catessen stores only. 

Food store dollar sales, which 
totaled 27.9 billion dollars in 1950, 
increased substantially in 1951—up 
10%—and again during 1952—up 
9%. Sales rose 2.7 billion dollars 
during each of those two years. 
Although dollar sales continued to 


*Before 27th annual meeting, Assn. Ameri- 
can Soap & Glycerine Producers, Inc., New 
York, Jan. 27, 1954. 
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p Sales Trends 


Dollar and tonnage volume of household 
soaps and detergents sold in food stores 
in 1953 set record high, Nielsen shows 


By P. J. Stomberg* 
A. C. Nielsen Co. 


expand in 1953 the increase was 
considerably less than in the two 
previous years, amounting to 1.3 
dollars, or 4%. In 1953 

at 34.6 billion dollars 
were 24% above the 1950 level. 
The 24% 

sales 1950 has 


part to higher prices. 


billion 
dollar sales 


increase in dollar 
been due in 
Food 


sales on a tonnage basis have in- 


since 
store 


creased much less than 24%. 

The trend in dollar sales be- 
tween 1950 and 1953 has been af- 
fected materially by price variations. 
As a measure of these price varia- 
tions we have used data on food 
prices that have been compiled by 
the Bureau of Labor Statistics of 
the U. S. Department of Labor in 
connection with its Consumer Price 
Index. The latter probably is better 
known as the Cost of Living Index. 
The Food Price Index is based on 
a wide assortment of food products 
weighted in proportion to their con- 
sumption by the average moderate 
income family. It is believed to be 
the best measure available of prices 
through food 


for products sold 


stores acknowledging, of course, 
that it does not include the non-food 
products sold through food stores. 

I‘ood prices increased 11% 
in 1951 as a result of the Korean 
War to an index of 111, moved 
up further in 1952 to an index of 
113 and then returned in 1953 to 
the 1951 level—2% under the 1952 
peak. With these figures on food 
prices we can approximate what 


has happened in food stores during 
the last four years as regards physi- 
cal movement or “tonnage” sales by 
adjusting the dollar volumes of the 
changes in prices. Actually the in- 
dollar 
divided by the index of food prices 


dex of sales each year is 
for that year to get the “tonnage” 
figures. 

“Tonnage” sales were off 
fractionally in 1951 at an index of 
99 possibly reflecting consumption 
of supplies purchased in 1950 after 
the Korean War began in antici- 
pation of shortages and/or higher 
prices and consumer resistance in 
1951 to higher prices. “Tonnage” 
sales then rose 6% in 1952 and an- 
other 6% in 1953 lifting the index 
of “tonnage” sales to 111 compared 
with the base year 1950. 

As previously pointed out 
these “tonnage”’ figures are subject 
to the qualification that they were 
derived through the use of food 
prices alone. It is reassuring, there- 
that 
showed increases in 1952 and 1953 


fore, these “tonnage” sales 
that were about equal to the ‘n- 
creases reported for a group of 56 
food and non-food products which 
we audit in food stores. Drug and 
toiletry 
among the 56 products. 
reason the 11% 


nage” sales between 1950 and 1953 


included 
For that 
“‘ton- 


items are not 
increase in 
seems to be a fairly reasonable ap- 
proximation of the expansion in 


food store tonnage volume during 
the four-year period. 
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Civilian population figures as 
of July 1 of the last four years 
show the actual increase in numbers 
of people—1 million in 1951, 2 mil- 
lion in 1952 and 3 million in 195; 
for a total of six million in three 
years. Percentage-wise population 
has increased 4% between 1950 and 
1953 as compared with an 11% 
increase in tonnage sales, indicating 
that other factors have also played 
a part in boosting food store sales. 
One of these factors is consumer 
income. 

Total consumer 
amounted to 226 billion dollars in 
1950, rose sharply—12%—in 1951 
and increased further—6%—in 
1952 and in 1953 to an estimated 
285 billion dollars in the latter year. 
Some part of the growth in total 
consumer income has been offset 
by higher income taxes, 37 billion 
dollars in 1953, as compared with 
21 billion dollars in 1950. 

Disposable income 
consumer had to spend after paying 
income taxes—has expanded stead- 
ily and in 1953 at 248 billion dollars 
was 21% higher than in 1950. Food 
store dollar sales in 1953 showed a 
slightly greater 24% — 
over 1950. One might speculate 
about this divergence 
very large however—and arrive at 


income 


what the 


increase 
which is not 


several explanations. One factor of 
some importance would be the ad- 
dition by retail food stores of lines 
of merchandise which they previ- 
ously had not handled—drugs, toil- 
The 21% 
increase in disposable income be- 
tween 1950 and 1953 does not mean 


etries, soft goods, etc. 


that the country as a whole is 21% 
better off. Part cf the increase has 
been offset by a rise in the cost 
of living. Despite the 2% reduction 
in food prices between 1952 and 
1953 the dollar bought less, accord- 
ing to government figures, in 1953 
than in any previous year because 
many of the other elements in the 
cost of living rose during 1953. 
Cost of living in 1953, as 
measured by the Consumer Price 
Index of the Bureau of Labor 
Statistics was at an index of 111 
in terms of 1950 prices, or 11% 
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higher than in 1950. The Consumer 
Price Index covers a wide variety 
of goods and services, of which 
the Food Price Index previously 
referred to in this talk is one com- 
ponent. Increases in other com- 
ponents during 1953, notably rent 
and services, more than offset «he 
2% reduction in food prices and 
produced a 1% increase in the over- 
all cost of living compared with 
1952. 

If the consumer disposable 
income figures are adjusted for the 
11% higher cost of living in 1953 
compared with 1950, real income 
during 1953 relative to the 1950 
level was up 9%, at an index of 
109. 
1953 were previously estimated to 
11% than in 


Food store tonnage sales in 


have been greater 
1950. 

Note that real income 
showed a 5% gain in 1953 com- 
pared with 1952. You will recall 
that food store tonnage sales showed 
an increase of 6% in 1953 over 
1952. 

During the last quarter of 
1953 the increase in total personal 
income from the 1952 level was 
lower than those reported earlier 
in the year. If this less favorable 
trend in consumer income continues 
to develop. and consumer income 
during 1954 falls below 1953, as 
some economists forecast, food store 
sales probably will show only a 
small gain and perhaps none in 1954 
over 1953. 

In previous presentations we 
have examined at various times 
characteristics of 
shift to 


changes in the 
food 
super 
portance of chains, the growth of 


stores, such as the 


markets, the increased im- 
self-service and other developments 
which would affect the selling and 
merchandising of a grocery store 
product. 

We would like to show you 
on charts 1 and 2 what happened 
in 1953 as regards chain stores and 
self-service operations. 

Chart 2 
dollar 


breaks down total 


food sales between 


chain and independent food stores. 


store 


Chains include all corporate chains 


operating four or more stores. Dur- 
ing 1953 chain store sales totaled 
13.7 
1952. 


20.9 billion dollars were only 2% 


billion dollars, up 7% over 


Independent store sales at 


higher. Chain stores accounted for 
39.6% of the food store total com- 
pared with 38.7% in 1952. Since 
1948 when chain stores represented 
35.9% of the total food store dollar 
volume, chain store sales have in- 
46%, double the 
24% increase shown for independ- 


creased almost 
ent stores. 

The _ shift to 
slowed somewhat in 1953. 


self-service 
Because 
virtually all corporate chain food 
store volume was already in self- 
service type stores—96% in 1952— 
chart 2 has been set up to show 
only the two independent store cate- 
gories. Among independent stores 
operating in voluntary chain groups, 
self-service units accounted for 
85% of total sales of these types 
of stores in 1953 compared with 
80% in 1952. 


smaller 


However, a slightly 
total 
of the wholly unattached independ- 


percentage of sales 
ents was in self-service type stores 
this past year—45% compared with 
47% in 1952. We do not 
particular significance on this shift. 


place 


Chart 3 shows the trends on 
an index basis for household soap 
and detergent sales in dollars and 
tonnage during the last four years, 
1950 through 1953. Sales during 
1950 are set at an index of 100 
subsequent 


and volumes in years 


are in terms of that base. House- 
hold soaps and detergents, I should 
like to repeat, include toilet soaps, 


white floating soaps, packaged laun- 


dry soaps and packaged synthetic 


detergents including liquids. 
Dollar and tonnage sales of 
household and detergents 
established a new high in 1953 with 
1952. 


Over the four-year period dollar 


soaps 
volumes 60 higher than in 


sales have increased 14% while ton- 
nage sales have risen 11%. As we 
shall see on the chart 4 the trend 


in tonnage sales has been quite 


similar to that for total food store 
sales but dollar sales of household 


soaps and detergents have lagged 
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behind food store dollar sales by a 
substantial margin. 

On the left hand side of 
chart 4 we have set up the trends 
in dollar sales of household soaps 
ind detergents—the upper line— 
and of all food store commodities 
‘ombined. Although household soap 
ind detergent volume increased 
slightly more than all-commodity 
dollar volume in 1953 over 1952— 
-6% compared with +4%— 
household soap and detergent dol- 
lar sales have risen only 14% over 
the four-year period whereas all 
commodities have shown a 24% in- 
crease. The trend in tonnage sales 
of household soaps and detergents 
has, however, matched rather closely 


on the other side of this chart. 
Except for a divergence in 1951 
the trends have been identical, with 
both up 6% over 1952 and 11% 
over 1950 during the past year. 
Apparently, prices of household 
soap and detergents have not in- 
creased as much as the average 
for all food products. Chart 5 pro- 
vides a comparison of prices. 

You will note differences be- 
tween the figures shown on chart 5 
and those shown on a _ previous 
chart, because chart 5 shows prices 
as of October 1 or the average for 
September and October of each 
year, whereas chart 4 represented 
prices averaged over an entire year. 

Prices of the regular sizes 


toilet soaps were lower on October 
1, 1953 than a year ago—1% and 
3% respectively. The 1953 prices 
were also below those reported as 
of October 1, 1950—again 1% and 
3% lower. Packaged synthetic de- 
tergent prices held even compared 
with 1952 at a level 3% higher 
than on October 1, 1950. Although 
food prices were 1% lower during 
September and October 1953 than 
in the same months of 1952, they 
were 9% higher than in 1950. It 
thus appears that the consumer was 
getting a 6 to 12 percentage point 
better price last fall on household 
soaps and detergents than on the 
average food product compared 


with 1950 levels. 


that for all commodities as shown of packaged laundry soaps and of 
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N hiring salesmen we are turn- 
ing more and more to college 
men. This that you 

have to offer this type of man some- 
thing to secure his interest. Usually 


means 


he is a young man. We breed them 
and train them as salesmen. That 
is our principle. We try to obtain 
who is in the age 
26 and 


a young man 
group somewhere between 
32 or 33. Selling experience is not 
essential. In fact, many of our ap- 
plicants have had none, something 
which I will comment on later. 

In addition to discussing 
several phases of hiring technique, 
I should like also to get over into 
sales training, beginning with sell- 
ing time. 

Most applicants for jobs ex- 
pect to be interviewed once, twice, 
maybe several more times. Then 
they the prospective em- 
ployer to scratch his head, hire 
them, or say, “We're sorry = 


expect 


Our hiring process is rather 
complicated. We find, particularly 
in our retail division, in which hir- 
ing is done locally, that the person 
doing the interviewing and hiring 
is often afraid to ask the applicants 
to return for further interviews. 
Incidentally, we are patterning our 
retail division after our institutional 
division, with which we think we 
have done a pretty good job. We 
feel we must sell our interviewer 
first on the idea that what the man 
is applying for is (we hope) a 25 
or 30 year position. We try to 
vizualize that to our interviewer 
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in terms of sales of something like 
$20,000 a year. 

We figure that hiring and 
training for a period of six months 
$1,000 in 


wastage. This figure does not take 


or less costs at least 
into consideration the sales or the 
efforts that were put in by the new 
salesman. In terms of a five per 
cent net, $1000 represents the profit 
on an order of $20,000. We point 
out to our interviewer that just as 
he would be willing to spend time 
to get a $20,000 order, so he must 
be willing to spend time in hiring 
a man on whom we plan to spend 
the equivalent of the net profit on 
a $20,000 order. 


Only the Facts 

S to hiring technique: We 
A used to be strong on pure 
facts, believing that if we got all 
find what we 
But 


this is where we went wrong. The 


the facts we would 


call the “tip of the iceberg.” 


tip represented only a small portion 
of the iceberg, the largest part being 
submerged from view. 

Initially we went after facts. 
Now we impress on our interviewers 
the importance in the first part of 
the interview of recording his im- 
pression of the person he is inter- 
viewing rather than concentrating 
on the accumulation of facts about 
that person. The first ten minutes 
of the interview are set aside for 
gathering a general overall impres- 
sion of the job applicant. Possibly 
this is not very scientific, but we 


g 


feel that the applicant’s personality 
is obscured to us if we just stick 
to getting facts about him. Our im- 
pression of the applicant’s person- 
ality, appearance and mannerisms 
early in the interview is of con- 
siderable importance to us. 

We begin by selling the ap- 
plicant on the idea that the inter- 


WU e do 


not expect him to come, hat in hand, 


view is a two-way street. 
and disclose and bare the extremi- 
ties of his life history, while the in- 
terviewer sits back and figuratively 
strokes his beard and then decides 
whether the applicant is qualified to 
become a member of the organiza- 
tion. We find that the democratic 
approach of give and take during 
the interview is very effective. We 
tell the applicant that when he is 
through telling us about himself, he 
can ask questions which we will be 
glad to answer fully and freely. We 
do this not only because we think 
it is the fair method, but because 
we find that it is extremely effective 
in getting the applicant to speak 
frankly about himself. 

One of the techniques that 
works very well for us is to ask 
an applicant to go through one of 
his typical days. When the man is 
talking about a product that he has 
sold, and contends was sold success- 
fully, it is sometimes profitable to 
see how he responds to a challenge 
deprecating the product. It is ex- 
tremely interesting and sometimes 
valuable to observe whether or not 
he fights back. If he were sold on 
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the product and was a success, as 
he may claim, it is easy to tell it 
when he fights back instinctively 


and with no advance warning. 


“Hen Track” Notes 

HE notes taken during the in- 

terview are in the form of 
what we call “hen tracks.”’ We try 
to get the applicant used to a piece 
of paper on the desk of the inter- 
viewer. We take a few statistics 
to accustom him to the fact that we 
are going to write down these notes. 
Then, key points are jotted down 
for later checking. In noting these 
key pieces of information we are 
careful not to alert the applicant to 
the fact that the point is being 
committed to paper. Usually, a vital 
piece of information is not jotted 
down as soon as it has been de- 
veloped, but some time later, ap- 
parently as the result of some in- 
nocuous question. 

We ask that these hen tracks 
be assembled and dicated within a 
half hour after the interview, when 
they are still fresh in the mind of 
the interviewer and their meaning 
ind the impressions gained are best 
remembered. 

Several people always par- 
ticipate in our interviews. Each of 
our people participating dictate a 
report on the interview shortly after 

has taken place. We are careful 
that our people do not confer before 
ictating their reports. We do this 
to avoid the possibility of men ask- 
ing their superiors what they think 
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of an applicant and then making the 
report conform to the superior’s. 

When the interviews are con- 
cluded, they are followed by a sim- 
ple test that we have found very 
effective. We use the results of 
these tests as guide rails to steer 
our investigative efforts in certain 
directions. 

When the interview is finally 
concluded, the reports of the various 
people participating are matched, and 
the “threads of trouble” which we 
are seeking are analyzed. In this 
way light is thrown on the iceberg 
tip, which we mentioned earlier. 

We seek to determine if the 
applicant says one thing to one in- 
terviewer and something else to an- 
other. When the interviewers’ re- 
ports are matched, they are com- 
bined into a composite and a “pro- 
file of the applicant emerges, which 
is the basis for field investigation. 


Field Investigation 
tc? field investigation is a 
very important part of our 
screening program. We believe in 
delving back quite a number of 
years into an applicant’s _back- 
ground. Although how far _ back 
we investigate is not set, usually 
it is around ten years, or the last 
three positions. Obviously, the far- 
ther back we go, the more meager 
the information we are able to ob- 
tain from the former employer with 
whom we are checking. In inter- 
viewing the applicant we make a 
special effort to get the names of 
one or two people who are not listed 
as references. We attach less weight 
to references than to the others 
mentioned in the interview, since a 
job applicant usually lists as refer- 
ences people who are friendly to- 
ward him. 

Our field investigators con- 
duct interviews to develop infor- 
mation about applicants on an in- 
person basis. We have abandoned 
the use of the telephone to call 
references and former associates or 
employers of job applicants. We 
feel that rarely will a person say 
anything over the telephone about 
a former employee that might be 
detrimental. It requires a_ special 


kind of ‘selling’ and the finest 
kind of training and experience to 
be able to extract full and frank 
information about a former em- 
ployee. 

We use the in-person inter- 
view technique, because our organi- 
zation is sold on it and because we 
are pretty much of a nation-wide 
organization. Our people are willing 
to cooperate in this work with fel- 
low employees in other sections of 
the country. As a result this tech- 
nique has been very effective for 
us, since we have found that a job 
applicant in New York, for exam 
ple, is more generous with informa- 
tion about a job that he held in 
Seattle than if he is being inter- 
viewed in the city where he held 
his last position. 

When all pertinent informa- 
tion has been collected and the field 
investigation is completed we at- 
tempt to arrange to have the wife 
of the applicant have a meal with 
her husband’s prospective superior. 
We do this to give the wife the 
impression that she is a very im- 
portant part of the team. It also 
aids in dispelling any notions the 
applicant’s wife may have that her 
husband’s boss has horns. It can 
also help to overcome any future 
disputes or irritations. This device 
usually sells the wife on the man 
and, what is more important, on the 
company her husband is working 
for. 

Before concluding the sec- 
tion of this discussion on the hiring 
of salesmen, I should like to add 
a few words about personal refer- 
ences. Although our company has 
tended to ignore personal references 
on the basis that since those listed 
by the applicant are his friends, 
naturally their information will be 
biased. Some of our men, however, 
are quite strong for personal refer- 
ences. They feel that in interview- 
ing personal references some sur- 
prising information can be = un- 
earthed. An instance of this is the 
chap who, in the presence of his 
wife, is telling what a wonderful 
fellow his friend, the applicant is. 


(Turn to Page 114) 


47 











What's Ahead 


or Glycerine? 


By E. Scott Pattison* 


Assn. American Soap & Glycerine Producers 








ITHIN the chemical 
industry, which spent a 
record 1.6 billion dollars 

in 1953 in expanding its capacity, 

the pressures of abundance have 
supplanted the problems of scarcity 
pretty well all-across-the-board. 


For many of these products, 
the post-war years have shown tre- 
mendous increases in output. Ethy- 
lene glycol, for example, rose from 
200 million pounds in 1945 to 
over 700 million in 1952. Its pro- 
duction dropped back some 15 per 
cent in 1953, and its price has re- 


cently been cut from 17 to 14% 


*Before 27th annual meeting, Assn. Ameri- 
can Soap & Glycerine Producers, Hotel 
Waldorf-Astoria, New York, Jan. 27, 1954. 
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cents per pound. But in most cases, 
abundance of materials has been a 
key to continued product expan- 
sion. The plastics industry, which 
is estimated to have risen 30 per 
cent in 1953 over 1952, is a striking 
example. New markets for poly- 
ethylene have been opened up in 
squeeze-bottles, for polyester resins 
in glass-fiber structural parts, and 
for polyvinyls in floor tiles. Here, 
new Capacity is being regarded as 
a growth factor rather than a sign 
of weakness. 

In considering the present 
and future position for glycerine, 
we must start from this background 
of growth and general chemical 


abundance. Some products whose 
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capacity has been increased, like 
pentaerythritol, are serious competi- 
Others, being 


tors for glycerine. 
used jointly with glycerine, can by 
expected to 
broaden Phthalic 
anhydride and related dibasic acids 


their abundance be 


glycerine use. 
are one example. Cellophane using 
glycerine as a plasticizer is an- 
other. 

Glycerine had its peak pro- 
duction year in 1950, Production 
in 1953 was less than five per cent 
below this peak. Demand has been 
steady at a level between 18 and 
20 million pounds per month for 
four years. Net imports have been 
growing. The historical relationship 
between general business activity 
and glycerine consumption has been 
maintained. All things considered, 
it seems safe to say that 1954 will 
find glycerine supply fully adequate 
to meet the demands of an economy 
should be 


of abundance. It free 


from the “feast or famine” effects 
that have driven consumers to seek 
substitutes in the past, or to antici- 
pate indigestible market gluts. 

Let us check the 1953 figures 
of the Department of Commerce to 
this availability 
appears likely. 1953, «lo- 
mestic output of crude and synthetic 


see why steady 


During 


glycerine will have totalled (on a 
100 per cent basis) about 218 mil- 
lion pounds or 30 million pounds 
above the 1952 level. As shown on 
Figure 1, this output was consis- 
tently higher than the 1952 level, 
despite reduced production. 
About one-quarter of this total is 
synthetic production and the gain 
here, as compared with 1952, was 
perhaps 10 to 20 million pounds. 
However, domestic glycerine made 
available from fats appears to have 
eight to 10 million 
pounds as well. This 
rise, in the face of falling 
production, can be ascribed to two 


soap 


risen some 
surprising 


soap 


factors : 
1) Use of better grade fats 
in soap making and a 
proportionate _ increase, 
relative to total pounds 
produced, of 


where 


of soap 
higher 


grades 
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glycerine yields are at a 
maximum. 


VY 
_— 


Greater production of 
glycerine as a co-product 
of fatty acids and fatty 
alcohols. 

On top of the 1953 domestic 
total of 218 million pounds of 
glycerine, we find a striking rise 
in net imports. These reached a 
level of some 30 million pounds (see 
Figure 2), the highest on record 
except for one abnormal year way 
back in the twenties. 

Some of this imported crude 
is known to have been a long-time 
accumulation moving here because 
of an abnormal need for dollar ex- 
change rather than finding its nor- 
mal world market. As has fre- 
quently occurred, however, the im- 
port-export balance served its his- 
toric purpose in helping to adjust 
supply and demand. As a result, 
year-end stocks, estimated from 
government figures, are again back 
in the normal stage equal to three 
months consumption or approxi- 
mately 60 million pounds. This is 
in contrast to one year earlier when 
a low level of stocks was being ex- 
ploited by competitive polyols as 
a danger signal for scarcity ahead. 
\t the same time, we are avoiding 
another extreme of the past which 
found glycerine stocks of over six 
months normal consumption on 
hand. 

For we can easily see from 
government figures that glycerine 
usage in 1953 has also out-paced 
1952 and 1951. With December 
estimated, the total for last year is 
225 million pounds (Figure 3). 
The significant factor here is that 
glycerine has held up in 1953 while 
some abundant, so-called substi- 
tutes showed declines. This market 
maintenance, of course, is the fac- 
tor that helped attract record im- 
ports to our shores. 

Unfortunately, accurate end- 
use trends in glycerine consumption 
from year to year have not been 
made available by government fig- 
ures. A survey which we made in 
1950 indicated that at least one- 
third of all glycerine went to the 
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alkyd resin and protective coatings 
industry. This proportion is prob- 
ably equally true today. Other 
markets for glycerine, particularly 
cellophane, tobacco, drugs and toi- 
letries, have been relatively stable 
since 1950. One field of growing 
importance has been that of mono- 
glyceride emulsifiers for margarine 
and shortening, and for other food 


and industrial vses. Glycerine in 


explosives is perhaps declining with 
the increased use of certain other 
polyols and in military explosives 
with defense curtailment. Basically, 
we have about 60 per cent of all 
glycerine moving out in thousands 
of different directions to small and 
relatively stable markets, all grow- 
ing along with a general industrial 
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and population growth. Then, we 
have about 40 per cent representing 
alkyd resins and other chemical 
uses in which the swings with busi- 
ness conditions are relatively great. 

A real key to glycerine’s short- 
term availability and value may lie 
in sales predictions of the products 
on which alkyd resins are widely 
used. The operating rate of lines 
of refrigerators and kitchen cabi- 
nets, automobiles and home interiors 
may affect glycerine’s future in a 
more striking way than supply fac- 
factors which 
Let me 


tors or substitution 
receive so much emphasis. 
trace for you on the next chart the 
recent relationship between the gen- 
eral index of business activity and 
the use of glycerine (Figure 4). 
As you will note, there is a general 
similarity to the curves, with 
glycerine leading here and lagging 
there, as compared with industrial 
activity. Note that the gray portion 
of background of this chart indi- 
cates the general price level for gly- 
cerine existing at the time — under 
30—30 to 40—and over 40 cents. 
Here, been freely 
available and has out-paced the busi- 
ness index. Here, the price of gly- 
cerine undoubtedly became a factor 


glycerine has 


in stimulating substitution, and a lag 
below the general business curve 
occurred. 

In extending this curve into 
the years ahead, three important 
questions arise. Each _ requires 
guesswork, and my guess is no bet- 
ter than yours. 

1. What will be the trend of 
glycerine produced from 
fats, in the light of soap 
and fat-based detergents 

versus petroleum-based 
synthetic detergents ? 
What will be the extent 
and effect of synthetic 
glycerine production ? 
How will the foreign 
supply-demand _ situation 
for glycerine affect the 
domestic picture ? 

A decline in soap production 
over the next three or four years, 
equal to that of the past few years, 
would bring domestic glycerine 
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well below 100 
This, of 
industrial 


this 
pounds. 


from source 


million course, 
ignores glycerine from 
fat-splitting and _ fat-derived de- 
tergents. There is evidence of con- 


tinuing offsetting growth here. 


Tallow 


and split down the middle to enter 


acids are being modified 


big-volume fields of plasticizers, 


synthetic fibers and _ lubricants. 
New fatty alcohol capacity is being 
difficult to see 


fats declining be- 


installed. It is 
glycerine from 
low 125 million pounds a year in 
any case. 150 million pounds makes 
sense for 1954. 

If we add to this synthetic 
glycerine production now operating, 
building or announced, we can fore- 
see a domestic supply of 250 to 275 
million pounds some three or four 
hence. Assuming a_ steady 
availability level that will discourage 
meantime, this 


years 


substitution in the 


ought not to be excessive for a 
growing country. 

Of course, it is not too many 
years ago that we were frequently 
a glycerine exporting nation. This 
could logically happen again. Cer- 
tainly, the high levels of importa- 
tion chalked up in 1953 seem un- 
likely to be Already, 
glycerine demand elsewhere in the 


repeated. 


PRODUCTION 


PRICE LEVELS 
OVER 40 
30-40 
UNDER 30 


1952 | 1953 


world is leading some foreign buy- 
ers to outbid American producers. 
find a market 


Foreign crude will 


elsewhere, | suspect, if its price, 
plus the refining differential, is lim- 
ited, here in America, to the level 
at which synthetic glycerine can be 
produced and sold. 

But, to plan on 


than to plan on 


exporting 
glycerine, rather 
expanding glycerine markets here, 
ignores unexploited product quali- 
The 


research on 


ties and _ potentials. present 


cost of application 
glycerine, of sales cost on glycerine 
and advertising cost on glycerine 
is far less than the average level 
for chemicals as a group. Chemical 
companies average 2.5 per cent of 
sales on research, of which a large 
part is directly or indirectly t 
widen markets. 

Glycerine, as a 75 million 
dollar business, could be spending a 
million dollars a year on research 
without being out of line with some 
comparable chemical fields. It could 
be spending 750,000 dollars on pro- 
motion, rather than about one-eighth 
of that. 

Don’t get me wrong, I am 
not advocating any such level as an 
Association project. But, it would 
(Turn to Page 177) 
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HE most important factor 

affecting the use of fatty 

acids in emulsifiers is the 
price trend. The extremely rapid 
growth of syndets based on alkyl 
aryl sulfonates in particular had 
the unfortunate effect of creating 
a glut in the tallow market, thus 
causing or allowing the price to 
drop to very low levels. This, in 
turn, undoubtedly contributed to the 
development of the use of tallow 
alcohol in syndets as a substitute 
for a very substantial part of the 
alkyl aryl sulfonates originally used. 
This new market for tallow alcohol 
though substantial, running into the 
multi-millions of pounds, cannot 
take up the entire slack in the 
tallow market created by the growth 
of the syndets. If tallow should 
remain in plentiful supply at at- 
tractive prices, in addition to as- 


suring a more stable price structure 
in the tallow market, this situation 
should lead to the use of increased 
quantities of fatty acid emulsifiers. 


We have seen great progress 
in the past year or two and the 
opening up almost for the first time, 
of a basic consideration of fatty 
acids, not as natural products useful 
for their physical properties, but as 
chemical entities, of moderate to 
high purity, which are now being 
considered as chemical building 
blocks in the syntheses of an ex- 
panding industry. 

One of the pioneer efforts 
in this field, and one which may 
serve as an example of the type 
of thing which is coming to the 
fore, is the work done by a well 
known meat packing company which 
has now well earned general respect 
for its successful chemical develop- 
ments. These have led to the 
marketing of a number of chemicals 
such as the amides, amines, and 
quaternaries, many of which have 
proven of value in the emulsifying 
field and which are originally de- 
rived from fatty acids. 

The commercially synthesed 
fatty alcohols, as for example, 
stearyl alcohol, in turn, when re- 
acte] with many acids including 
further fatty acids, produce esters 
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of good purity. These show out- 
standing stability, as compared with 
some of the traditional fatty acid 
esters. Many of these so-called tra- 
ditional esters when manufactured 
from some of the newer and higher 
purity fatty acids, compare favor- 
ably as to properties and commercial 
value with esters heretofore pro- 
duced from fats by the so-called 
ester interchange and similar re- 
actions. A further general trend 
of proven value in the expansion 
of the commercial sale of fatty 
acids has been the steps taken to- 
wards fractionation of fatty acids 
which have widened their useful- 
ness and have introduced them into 
commercial applications to which 
they were previously unsuited. 


In the food industry one of 
the most important factors affecting 
fatty acid consumption has been the 
long fight by the conflicting indus- 
trial interests with reference to the 
Standards of Identity for bread 
and rolls. Unfortunately for the 
fatty acid manufacturers, this bitter 
controversy which was finally re- 
solved during the past summer, re- 
sulted in the loss of a substantial 
market, particularly for stearic acid- 
Many of you have heard or even 
participated in this controversy—or 
wrangle—or three-ring circus, as I 
have often heard it termed. Briefly, 
the Food & Drug Administration 
is empowered to set up standards 
of identity which, in effect, list the 
ingredients which are permissible 
in food products under Federal law 
and when finally determined, serve 
actively to exclude any ingredient 
or class of ingredients not positively 
listed in that standard. 

Between seven and eight 
years ago, the baking industry dis- 
covered that certain mono- and 
diglycerides, usually manufactured 
from glycerine and fats or hydro- 
genated fats, and used to the extent 
of about % of 1% to 1% on the 
weight of the flour, would produce 
a loaf of bread, which in addition 
to certain secondary beneficial ef- 
fects, would exhibit increased initial 
softness and one which would retain 
softness and the good qualities as- 
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sociated with freshness, for several 
days after baking. About a year 
after the adoption of such practice, 
particularly by large bakinz com- 
panies, it was found that certain 
polyoxyethylene fatty acid esters, 


particularly stearates, imparted 
roughly similar characteristics to 
the loaf of bread. In addition to 
such similarity, these esters could 
also be used in lesser quantities. 
Roughly speaking, only about % 
of 1% to % of 1% was required. 
They also assisted the baker, in that 
improved tolerance in bakery shop 
practice was attained. 

My company has manufac- 
tured both types of products for 
a number of years and was making 
and selling appreciable quantities of 
these types of products long before 
the events which I mentioned. It 
was not and is not to our particular 
advantage one way or another to 
stress the qualities of one type of 
product over the other, as we stood 
to profit by both. Most of the other 
major manufacturers of emulsify- 
ing agents used in this field manu- 
factured either glycerides in some 
cases, or polys, as the polyoxe- 
thylene stearates were popularly 
termed. Thus, the stage was neatly 
set for an industrial battle royal. 

As a result, the conflict be- 
tween both classes of materials be- 
came rather sharp and burst into 
the open at the Bread Standards 
Hearings in Washington, which 
were called by the government to 
hear proponents of ingredients in 
the so-called Bread Standards. 
After many months of 
wrangling during which the most 
tremendous amount of toxicological 
and other evidence was introduced 
by both sides, the Government fin- 
ally issued the Bread Standards 
which approved and permitted the 
bread, but 


intensive 


use of glycerides in 
which definitely excluded the polys. 

Inasmuch as the polys were 
made from stearic acid, this has re- 
sulted in a loss of a market for 
many millions of pounds of that 
material. It seems quite likely that 
this condition will remain with us 
come, as it 


for several years to 
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The new and novel purity of many fatty 


acids, plus the willingness of chemical 


manufacturers to view them as chemical 


building blocks is beginning to pay off. 


will be a difficult thing indeed to 
persuade the government to re-open 
the Bread Standards Hearings for 
If these hearings 
are reopened and result in the ad- 


quite some time. 


mission of the polys as permissible 
ingredients in bread, it is my 
opinion that not only would the 
former market for that type of 
material be regained, but in addition 
to the previous market, the polys 
would make serious and almost im- 
mediate inroads into the market 
which had been held by the glycer- 
ides. This would be due to the 
superior efficiency of the polyoxe- 
thylene stearate materials. 

In the last year, there has 
been another and similar instance 
affecting fatty acid usage and sales. 
The Food and Drug Administration 
of the United States Government 
has been conducting hearings lead- 
ing to the promulgation of stand- 
ards of identity for ice cream. The 
hearings leading to such standards 
have apparently concluded and it is 
believed that the Food & Drug Ad- 
ministration is now engaged in the 
weighing of evidence obtained at 
those hearings and in the writing 
of such standards. It is the cur- 
rent prediction of those best in a 
position to evaluate the evidence, 
that when the Standards of Identity 
for ice cream are issued, probably 
in mid 1954, these standards will 
not contain permission for the use 
of the polyoxyethylene fatty acid 
esters in ice cream stabilizers where 
they have had an appreciable, al- 
though not extremely large, tonnage 
usage up until the present time. Ice 
cream stabilizers usually consist of a 
gum such as an alginate or other 


vegetable gum, gelatin, and so forth, 
together with an emulsifier which 
produces smoothness and freedom 
from ice crystals in the ice cream. 
The emulsifiers generally used until 
the present have been either glycer- 
ides comparable to those used in 
bread, and polys which are some- 
what parallel to the bread _ polys. 
The loss of this field to the seller 
of fatty acids is, however, not as 
serious as the multi-million pound 
bread market. 

Other food usages involving 
emulsifiers manufactured from fatty 
acids, are not large. Such products 
as certain candies, yeast, and a few 
other products are examples. 


Pesticide Emulsifiers 
iy the insecticide field there is 
wide-spread use of emulsifiers 
of various types in sprays, wettable 
dusts, emulsifiable concentrates, etc. 
There has been such a tremendous 
increase in the tonnage of agricul 
tural chemicals requiring emulsify- 
ing agents, that, although the trend 
has been towards lesser percentages 
of more efficient emulsifiers, the 
over all trend is nevertheless sub- 
stantially upwards. Originally, sim- 
ple and relatively uncomplicated 
esters and sulfonates came to the 
forefront as emulsifiers in this field. 
With the progress of research in 
manufacturers 
of emulsifiers, efficient and 
tailor-made materials have been de- 
Although many of these 
other 


the laboratories of 
more 


veloped. 
are ethers, sulfonates, or 
products not requiring fatty acids 
in their manufacture, nevertheless 
there are many products, particu- 


larly non-ionic fatty acid esters, 
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which are obtaining a definite and 
stable position in the picture. 

In the field of polishes, the 
consumption of fatty acids as emul- 
sifiers has not changed very greatly. 
Principal usage for fatty acids is 
to produce amine soaps for rubless 
floor polishes. The introduction of 
the silicones in the polish field has 
not affected fatty acid usage ad- 
versely, inasmuch as in many cases 
built fatty acid 
esters have been indicated and used. 

With 
industry, prior to the Thirties the 
great bulk of all textile lubricants 
and softening agents consisted of 


emulsifiers upon 


regard to the textile 


simple fatty oils such as non-edible 
olive and lard oils, blended in some 
instances with acid purified mineral 
oils; and simple sulfonated oils such 
as sulfonated castor, olive, fish oils; 
sulfonated tallow and_ sulfonated 
oleic acid. 

The development of cationic 
finishing agents started a trend to- 
wards higher quality softening and 
finishing agents—material that did 
not turn yellow and develop un- 
desirable odors during storage. The 
curve of this trend bent sharply 
upward in the latter part of the 
Thirties only to be reversed shortly 
after the outbreak of war, due tn 
part to the 
part to war-caused improvements in 
the textile business that practically 
eliminated competition during the 


fat shortage and in 


war and immediate post-war years. 
The very serious textile slump that 
started two years ago has made 
competition a real and vicious thing 
in the textile industry at this time 
and has again caused a reversal of 
thinking with respect to lubricating 


The 


alert mills have turned sharply to- 


and finishing agents. more 
wards improved softening and fin- 


ishing agents even though these 
materials are, in some cases, much 


in 


re expensive. 
This 


sparked by one of the largest soap- 


movement has _ been 
rs. This firm is currently promot- 
ng an ester type finishing agent 
lat iS superior in every way to 
ulfonated tallow still used in the 
xtile industry to the extent of 
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many million pounds per year. The 
continued growth of sales of this 
product, and similar materials made 
by other manufacturers, and the 
increasing interest shown by the 
industry in other ester type products 
such as anti-static agents for mira- 
cle fibres, improved softeners for 
and improved self- 


sizers 


warp 
emulsifying lubricants for yarns, 
indicates that a multi-million pound 
market for this type of product 
currently exists in the textile in- 
This market 
pected to grow at least until the 


dustry. may be ex- 
textile industry becomes less com- 


petitive—a situation not immedi- 
ately foreseeable. 

I referred to anti-static 
azents for the newer textile fibers 
and you may have wondered at the 
inclusion of this apparently foreign 
note in a discussion of emulsifiers. 
Frequently the products which we 
develop as emulsifiers or are pri- 
marily used as such, may have ad- 
spring up 


ditional which 


from time to time, and normally 


usages 


are not classified under major head- 
ings. For example, many of the 
fatty acid esters of polyhydric alco- 
hols are extremely useful as anti- 
static agents in a field where static 
phenomena have become so im- 
portant. 

In the paint and allied fields, 
we find another polyhydric alcohol 
ester usually used as an emulsifier, 
namely glyceryl monooleate. It is 
attracting wide spread interest at 
this alkyd 


induction technique, in connection 


moment in the new 
with the so-called odorless solvents 
in paint and varnish production. 
Elsewhere in the paint and pro- 
find very 


substantial usage of certain emul- 


tective coating field we 


sion stabilizers, principally ricino- 
leate esters, to enhance greatly 
freeze-thaw stability in latices used 
as a base for many of the new and 
very successful latex based paints. 

Although relatively insignin- 
cant from the tonnage standpoint, 
the consumption of fatty acids in 
the cosmetic and pharmaceutical 
field should at least be noted here. 
Although 


outstanding growth in 





consumption is not indicated from 


evidence presently visible, never- 


theless a modest amount of fatty 
acids is used in emulsifiers which 
play a prominent part in the formu- 
lation of many vanishing creams, 
deodorants, etc. 

In cutting and rolling oils 
we find increasing realization of a 
very large potential market for fatty 
acids, particularly those in the form 
of fatty acid esters. In cutting oils 
there has been a trend away from 
the sulfonates, which have enjoyed 
the largest tonnage usage, because 
of suspected toxic hazards, and the 
trend is to cutting oils of maximum 
lightness of color and translucency, 
particularly for precision work, as 
in the aircraft industry. 

The introduction of the re- 
cycling system in the production 
of cold rolled steel has opened new 
and very substantial markets for 
fatty acid esters. Esters to be used 
field 


withstanding for a short period of 


in this must be capable of 
time the very high pressures and 
temperatures to which rolling oils 
are subjected during processing. It 
that 
based on high quality fatty acid 


has been found rolling oils 
esters can be recycled repeatedly, 
thus representing a very definite 
saving over current practices in the 
bulk of the industry. 


Trends in Detergents 

HE household detergent indus- 
state of 
usual. Currently the trend is in 


try is in a flux as 
the direction of fatty compounds 
such as tallow alcohol sulfates for 
detergency and lubrication, and 
fatty 
suds in the general household de- 


acid amides for sustained 
tergent class. In the 
trolled field for 


clothes washing machines, products 


newer con- 


suds automatic 
of the ethoxylated fatty acid type 
are also in the ascendency, and 
materials of this character are the 
some of the newer low 
that 
ceived such prominence- 


basis of 
sudsing detergents have re- 

Fatty acid derivatives con- 
tinue to play a wide spread part 
in many substantial and well known 


(Turn to Page 114) 
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Tallow for Animal Feed... 


Big new use for tallow and grease 
seen consuming 800,000 tons a year. 
Tallow market steadier as the result. 


By Dr. J. E. Magoffin* 


Eastman Chemical Products, Inc. 


54 








HE tallow and grease sup- 

ply situation can be dis- 

cussed quite simply, because 
there has been only one important 
major change in the past several 
years. The biggest market for tal- 
low and grease, of course, has been 
the soap industry. I'rom the most 
ancient times these raw materials 
have been by far the most important 
ones for the production of soap. 
The second most important market 
for tallow and grease has been fat 
splitting, which, of course, is very 
closely allied to the production of 
soap and glycerine. These two in- 
dustries together usually account 
for better than two-thirds of the 
consumption of tallow and grease 
in this country. 

The relationship between tal- 
low and grease production and the 
demand for them in soap produc- 
tion has been pretty consistent over 
a great many years. As the same 
factors causing a rise in tallow and 
grease production caused a rise in 
the demand for soap, the additional 
fats thrown on the market found 
a home waiting for them. Of 
course, there were always surges 
and slumps in both markets, but 
on a long range basis the two curves 
ran essentially parallel. This smooth 
and traditional picture prevailed 
until the early 1940’s, when we 
were in the midst of a gigantic 
war effort. More or less coinci- 


* Presented before the 27th annual conven- 
tion of the Association of American Soap 
& Glycerine Producers, Inc., New York, Janu- 
ary 28, 1954. 


dent with the rapidly increased de- 
mand for fats and the consequent 
lack of availability to the soap pro- 
ducer, came the introduction of 
synthetic detergents. Without going 
into the subject of the virtues of 
synthetic detergents versus soaps, 
these first few years saw an ex- 
tremely rapid rise in the use of syn- 
thetic detergents in this country. The 
result has been, since the war, that 
soap has lost considerably its former 
position. From something like 30 
pounds per person per year in 1944, 
soap has fallen to a consumption 
of something like 12 pounds per 
person per year in 1952. In 1947, 
approximately 3.6 billion pounds of 
soap were produced, while in 1952 
only approximately 2.25 billion 
pounds were produced. This, of 
course, has had a consequent se- 
vere depressing effect on the mar- 
kets for tallow and grease. 

At the same time that the 
market for tallow and grease has 
been falling off, the production of 
tallow and grease has been increas- 
ing considerably. Because markets 
other than soap for tallow and 
grease seem to have been relatively 
stable over the last several years, 
this unbalanced condition has re- 
sulted in considerable pressure on 
the tallow and grease industry for 
lower prices and other disposition 
of their production. There have 
been one or two years when the 
export market has been quite good, 
and all of the excess production 
over and above demand in this 
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country has found a home abroad. 
However, the export market is 
more or less a last resort proposi- 
tion, and is certainly not to be re- 
lied on to continue to take care 
of our increasing surplus of tallow 
and grease over domestic demands. 
It is not surprising, therefore, that 
the tallow and grease industry, as 
well as the parent packing indus- 
try, have been spending consider- 
able time, effort and money in 
studying other possible uses for 
tallow and grease. 


So far 
new outlet for tallow and grease 
which seems to have any major im- 
portance—any real possibility of 
consuming sizeable quantities of 
these products. This is the animal 
and poultry feed industry. I shall 
not attempt to go into all of the 
details of the developmental work 
that has taken place leading to the 
widespread use of tallow and grease 
in animal feeds. Suffice it to say 
that the work has been relatively 
widespread and is of such a sound 
nature that there is now no ques- 
tion but that tallows and greases 
can be effectively, efficiently and 
used in animal and 


there is only one 


economically 
poultry feeds. 


The primary basis for using 
tallow and grease in feeds lies in 
the caloric value of these fatty ma- 
terials in the feeds. As is probably 
well known, the chief source of 
caloric energy in animal feeds in 
the past has been corn. Fats have 
two and one-half times the caloric 
energy of corn, all of which is ap- 
parently available to the animal. 
Thus, grease at 7% cents a pound 
is equivalent to corn at 3 cents 
per pound or $1.80 per bushel. It 
is easy to see, therefore, that fats 
represent an economical means of 
providing caloric energy to feeds. 


An additional virtue to the 
use of fats in feeds, which while 
not measurable directly in dollars 
and cents, is an extremely impor- 
tant one. This is the control of 
dust that the addition of fats to 
feeds provides. The dust problem 
in feed mills, in transportation, and 
at the user’s establishment has al- 
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ways been an annoying and trouble- 
some one. The addition of as lit- 
tle as one per cent fat to feed com- 
pletely eliminates the dust problem. 


When the fat provides an additional’ 


food function as well, it is economi- 
cal for the feed miller to control 
dust. It may even be possible to ship 
such things as dehydrated alfalfa in 
bulk as a result of being able to con- 
trol its dustiness. There is an ad- 
ditional dividend received by the 
feed miller from the use of fats in 
his feeds, and this is in the lubrica- 
tion of his material handling equip- 
ment. 


There are other advantages 
that are obtained from using at 
least small amounts of fats in feeds 
which are of relatively minor im- 
portance and need not concern us 
here. Suffice it to say that all of 
the advantages accruing to the feed 
miller and the livestock and poultry 
raiser are sufficient to have created 
a definite demand for fats to be 
added to animal and poultry feeds. 
Several of the large producers of 
feeds in this country are already 
adding animal fats to all of their 
production. It is my own prediction 
that another year will see the 
vast majority of formulated animal 
and poultry feeds fortified with 
animal fats. This will put into 
operation a new cycle in our 
system of agriculture. Feeds are 
used to raise animals, which in 
turn are slaughtered and thus pro- 
dice by-product fat. Some of the 
by-product fats go back into form- 
ulated feeds, which in turn pro- 
duce more animals. This new cycle 
is going to have a very important 
effect on the stability of the tallow 
and grease market in the future, 
because it has a great deal of flexi- 
bility in it and thus can act as a 
balance wheel. In 1952, there were 
approximately 40 million tons of 
formulated animal and poultry feeds 
consumed in the 


produced and 
United States. At an average usage 
of two per cent fat, which is the 
level being most widely used to- 
day, this amounts to a consumption 
of 800,000 tons of tallow and 
grease. According to Mr. Raymond 


H. Ewell’s excellent article in the 
Journal of Agricultural and Food 
Chemistry, July 8, 1953, estimated 
yearly surplus (production less do- 
mestic demand) for 1953 was 810 
million pounds. Thus, it can be 
seen that the surplus is quite readily 
consumed without any recourse to 
export at all, if only fifty per cent 
of the formulated feeds are forti- 
fied with two per cent fat. Now 
it is quite feasible and economical 
to use as much as four per cent fat 
in animal feeds. This, of course, 
is predicated on the assumption that 
the fat price will remain something 
in the neighborhood of five to eight 
cents per pound. At this level of 
usage, the potential consumption 
in animal and poultry feeds could 
be as much as 1,600,000 tons in 
one year’s time. This, of course, 
is considerably greater than any 
foreseen surplus or even produc- 
tion of tallow and grease over our 
present could be ap- 
proached only by the withdrawal 
from other 


uses. It 


of tallow and grease 
markets. 


The implications of this new 
market for tallow and grease for 
the soap and glycerine producers 
are quite plain. While the produc- 
tion of soap will probably remain 
the chief outlet for tallow and 
grease, the second place will no 
longer fall to fat splitting but prob- 
ably will be taken over by the ani- 
mal feed industry. It is even con- 
ceivable that the market conditions 
will be such that the consumption 
of tallow and grease in animal feeds 
will be greater than that in the soap 
industry. This could readily occur 
if other factors cause a drastic in- 
crease in the price of corn, or if 
synthetic detergents take a bigger 
portion of the market away from 
soap. 

One influence that the mar- 
ket is certainly going to have is to 
be one of firming of prices. Now 
that the tallow and grease producer 
is not forced to look to exports 
for disposal of any excess produc- 
tion over use of traditional outlines, 
there is almost certain to be less 


(Turn to Page 75) 
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New silicone leather preservative intro- 
duced by Dow Corning Corp., Midland, 
Mich., is known as “Shoe Saver.” A 
clear fluid that is applied with a soft 
cloth, the preservative is for use on 
work shoes and leather equipment. It 
is said to keep leather pliable and soft. 
Four ounce bottles retail for 60 cents; 
pint cans are $2.00; quarts, $3.75 and 
gallons are $12.75. 


New multi-purpose scrub brush of J. I 
Holcomb Mfg. Co., Indianapolis, Ind., 
features hand conforming solid plastic 
handle and stiff crimped nylon stock 
The solid grey marbleized plastic block 
is molded to fit user's hand and avoid 
skinning of knuckles. 


“Sno Bol” (bottom, left) is a new per- 
fumed liquid bow] cleaner, produced by 
M &R Manufacturing Co., Pontiac, Mich 
The product is packaged in pints and 
quarts in amber glass bottles by Anchor 
Hocking Glass Corp., Lancaster, O. Red 
and white applied color labels on front 
and rear panels are said to be acid re- 
sistant. Red molded closures and white 
cellulose bands are by Armstrong Cork 
Co., Lancaster, Pa. 


New self-demonstrating counter display 
lamp for “Pfume” air freshener of Pfume 
Laboratories, Chicago, features wrought 
iron display lamp with bulb designed 
to show product in action. The display, 
which is equipped with an advertising 
card, shows how the aromatizer fits all 
light bulbs without interfering with the 
light. Also displayed is the pfume disc 
that holds essential oils and deodorants 
The unit comes with 36 units, 12 refill 
packages and one free sample 
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Washettes,” concentrated liquid detergent cleaners in plastic 
capsules, were announced recently by Miller Manufacturing 
Co., Camden, N. J. Detergent from capsules is mixed with 
bucket of water for reinoval of industrial dirt and grease, and 
for cleaning in schools, hospitals, hotels, restaurants, etc 
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£ National Laboratories, Inc., Toledo, recently added ‘Dura-Tex’ 

J concentrate floor finish to their line of maintenance products 

ll For general maintenance, the new material may be used as a 
light, medium or extra heavy duty protective finish by simply 


diluting with tap water 


—- 02 0 





DURA ZEA 


CONCENTRATE 
FLOOR FINISH 


EXTRA neavy puTY 


“igs 0.0" 
i 4L LABORATORIES INC. TOLE 


¥ aa! 
WRia's pro'’ 


FINEST FLOOR 











f. 


pee | HAND 


CLEANER 





New dispenser for their product, “Quickee Waterless Hand 
Cleaner,” was introduced recently by Tudor Chemical Spe- 
cialties, Inc., Yonkers, N. Y. A new can containing five 
pounds of the company’s hand cleaner has been designed 
to fit the dispenser. Dispensers at cost with cleaner 


New triple purpose lamp of Kissner Industries, Inc., Madison 
Wis., is claimed to destroy odors, be insecticidal and reduce 
TV glare as well as provide indirect room light. The ceramic 
lamp features two Westinghouse “Odorout” bulbs (1); a 40- 
watt bulb which holds insecticide pellets (2) 3-way switch 
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with those of other 
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PROPERTIES OF LEADING DETERGENTS 
BRANDS 
A C D  SULFRAMINS 





PHYSICAL 
Low Odor xX 
Color 
Dust Control 
Uniformity 
Density 
CHEMICAL 
Detergency 
Foam 
Foam Stability 
Wetting Speed 
UNIFORMITY 
CONTAINERS 


Suitable for 
your Purposes 


SERVICE 











Total Points 


MAIL COUPON 
FOR FULL 
DETAILS NOW! 


*T.M, Reg. U.S. Pat. Office 
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you can reduce production cost... 
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'TOMATIC PREPARATION 


SODIUM HYPOCHLORITE 


For safe, efficient, low-cost preparation of sodium hypo- 
lal olaic-mm olt-tolasmece) (hilo PmmuslolalUhiolaitle-1¢ Molaro Ml ol cola -S tt] e- Mol g-) 
converting to automatic systems. Applied to both batch 

folate MmaolalialtioltLMmnl-tislolok Mol m@miilelilUhielaitic-Mmmin Mell olilehite 
system has distinct advantages in preparing sodium hypo- 
chlorite solutions of improved stability and uniformity 


with minimum supervision. 


Mathieson, a major producer of top-quality caustic soda 
and chlorine, can offer you complete information and 
comprehensive technical service on the installation and 
operation of automatic sodium hypochlorite systems. Call 
your Mathieson representative or write today. 


MATHIESON CHEMICAL CORPORATION 


Mathieson Industrial Chemicals Division 
Baltimore 3, Maryland 


MATHIESON 


caustic soda + soda ash -« chlorine sulphur + bicarbonate of soda 


dry ice and carbonic gas * ammonia «+ sodium nitrate 
hydrazine products + sodium methylate + sodium chlorite + methanol 
sulphuric acid + ethylene glycols and oxide 


nitric acid 
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In its new plant in Paterson. N. J., RHODIA is now creating 
and distributing a superior line of aromatics, perfume bases 


and specialties, for all cosmetics and soaps. 


Under processes reacquired from E. |. duPont de Nemours & Co., 
our laboratories can present you with the finest aromatics 

and specialty bases originally developed to meet the exacting 
requirements of discriminating perfumers. RHODIA'S technical 
staff is ready to help you select the perfume and cosmetic 


ingredients to solve your individual problems. Call on us today. 


WRITE FOR A BROCHURE DESCRIBING HOW RHODIA CAN SERVE YOU. 


c= 
INC. 


230 Park Avenue, New York 17, N. Y. 
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Offices: Alban 
Charlotte * Chicago ¢ Cleveland ¢ Denver * 
Jacksonville * Kalamazoo ¢ 


IDEAL 
PARTICLE SIZE 


Exacting production control 
results in a carefully sized ma- 
terial that is best suited to your 
handling or formulating needs. 
Screen size—all through 10 
mesh, 0.3% maximum through 
100 mesh. 


COMPATIBLE 


Ideal for formulating with 
TSP, STP and other phos- 
phate builders. 


CLEAR SOLUTIONS 


Dissolves readily and gives 
clear, sediment-free solutions. 


GENERAL CHEMICAL DIVISION 


ALLIED CHEMICAL & DYE CORPORATION 
40 Rector Street, New York 6, N. Y. 


¢ Adanta ¢ Baltimore * Birmingham ¢ Boston ¢ Bridgeport * Buffalo 
troit * Greenville (Miss.) © Houston 
Los Angeles * Minneapolis * New York * Philadelphia 
Pittsburgh © Providence * San Francisco * Seattle * St. Louis * Yakima (Wash.) 
In Wisconsin: General Chemical Company, Inc., Milwaukee 

tn Canada: The Nichols Chemical Company, Limited . Montreal . Toronto . Vancouver 


























IF YOU USE ANHYDROUS 


SODIUM METASILICATE 


ae 


(Na,SiO;) 


Chock into Ganoral Chamicals 
Cuperior New Product 


ge FREE-FLOWING 


Specially packaged in bags and 
drums with heavy-duty asphalt 
barriers to protect its free-flow- 
ing properties and prevent 
moisture pick-up during ship- 
ment and storage. 


CONSISTENT 
HIGH QUALITY 


Extremely low in iron and 
other undesirable impurities. 


STRONGLY 
ALKALINE 


An excellent heavy-duty de- 
tergent, which is extremely 
effective and reduces corrosion 
on aluminum. 
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For use alone or in 
cleaning compounds 
for 


Bottle-washing plants 
Laundries 

Garages 

Bakeries 

Metal cleaners 


Heavy duty mechanical 
dishwashers 


Cleaning industrial 
equipment 


In the textile industry 
























Insurance as Soap Bonus 

Personal accident insurance 
for six months is being offered as a 
premium by Lever Brothers, Ltd., 
London, to users of “Surf”, “Sun- 
light”, “Lux”, and “Lifebuoy”. To 
be eligible, participants must reside 
in Scotland or Nerthern Ireland, be 
between the ages of 21 and 70, and 
submit 10 soap wrappers, including 
at least one from each of the four 
products. The campaign is being 
conducted through coupon reply ad- 
vertisements in newspapers. 

a 

Oil Chemists to Meet 

The American Oil Chemists’ 
Society will hold its forty-fifth an- 
nual meeting April 12 through 14 
in the Plaza Hotel, San Antonio, 
Tex., it was announced recently. 
]. S. Swearingen, Southwestern Re- 
search Institute, is chairman and 
W. D. Harris, Texas A. & M. Col- 
lege, is program chairman. 


— - 


New Household Cleaner 

“Slix”, a cleaner for painted 
surfaces, linoleum, venetian blinds, 
tiles, and other household purposes, 
announced recently by Slix 
Products Co., Salt Lake City. A 
tablespoon of the product is said 
to make a quart of liquid cleaner, 
enough to clean a surface of 200 
square feet. 


—_ 


was 


Colgate Advances Holloway 

George C. Holloway has been 
appointed manager of the military 
sales division of Colgate-Palmolive 
Co., Jersey City, N. J., it was an- 
nounced recently. Mr. Holloway’ 
has been with Colgate since 1939 
except for two years during which 
the United States 
Navy. During the past seven years 
h handled 
hampoo sales for the firm’s Kay 
laumit Division in Texas, Louisi- 
na, Mississippi, Arkansas, 
ith headquarters in Dallas. 

In his 


he served in 


e has *“‘Lustre-Creme” 


and 


new Mr. 


position 
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Holloway is in charge of Colgate 


sales to United States military in- 





George C. Holloway 


He 
makes his headquarters in Jersey 
City. 


stallations all over the world. 


—~ 


New Glycerine Booklet 

Preferred for 
Product Conditioning” is the title 
of a new 20-page illustrated book- 
let issued recently by the Associa- 
tion of American Soap and Glyc- 
erine Producers, New York. Chem- 
ical and physical characteristics of 





“Glycerine 


glycerine are described and shown 
to qualify this compound as a con- 
ditioner for a wide variety of prod- 
ucts. The brochure 
monoglycerides and their impor- 


also covers 


tance as conditioners of commer- 

cially important products, such as 

various chemical specialties. 
niadeaiaen 


TGA Announces Speakers 

The Toilet 
tion recently announced the names 
of two of the scheduled speakers 
at the annual meeting May 11 
through 13 at the Waldorf-Astoria 
Hotel, New York. Edward F. How- 
rey, chairman of the Federal Trade 
speak at the 


Goods Associa- 


Commission, is to 
morning session on May 12 and 
Griffing Bancroft of the CBS news 
staff in Washington will be the 
luncheon speaker that day. 











Shave Gas Short 

Freon 114, the low-pressure 
propellent used in the production of 
aerosol shave creams, hand creams, 
and other aerosol cream products 
as well as glass aerosols, has become 
practically unobtainable by aerosol 
manufacturers and fillers during the 
past thirty days. Freon 113 and 22 
are also reported difficult to obtain. 
The entire current supply of Freon 
114 is reported being taken under 
government directive for use by the 
Atomic Energy Commission. Manu- 
facturers of aerosol shave products 
may receive small allotments in 
April, but this is as yet uncertain, 
according to a Washington report. 
In May, no Freon 114 will be avail- 
able for 
though new production of the prod- 


commercial uses even 
uct is expected to be brought in by 
that time. 

Manufacturers of shave 
creams are reported experimenting 
with some of the higher pressure 
propellents in and in 
smaller quantities as temporary sub- 
stitutes for Freon 114. However, 
at the present time, all plants operat- 
ing on aerosol shave creams have 
been forced to shut down. Du Pont 
is the only manufacturer of the low- 
pressure propellent, Freon 114. The 
government directive covering the 
gas was issued in October, 1953. 
No immediate relief from the short- 
age is believed to be in sight. 


mixtures 


— 

P&G “Amber Granules” 
A light colored, neutral 
blown, spray dried soap, trade 


named “Amber Granules”, was in- 
troduced recently by the Bulk Soap 
Department of Procter & 
Gamble Distributing Co., Cincin- 
nati. The granulated product meets 
the standards for high titer soaps 
of the 42°C type, and contains 88 
percent anhydrous soap. According 
to the manufacturer, the soap is 
made from fats which are excep- 
tionally resistant to oxidation, ran- 


Sales 
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‘ ¥ © Noted for Aerosol Packaging... / 


‘CONTINENTAL 


A pioneer in aerosol dispensers, Con- 
tinental is often associated with that 


{ 


4 
\ 
saves you money on LIQUID FILLING, too 


type of packaging alone. We appreciate 
the reputation, but wish to correct 
the emphasis. Our expanded capacity 
includes the finest filling equipment... 
geared to handle any size order... for 
liquid, as well as spray and foam pack- 
aging. The same savings from shipping 
to us in bulk, while we ship your 
finished product, accrue to you. For 
costs on straight liquid or “‘squeeze- 
bottle” filling, outline your needs in 
a letter. 





\ 
ging... 
NTINENTAL'S Famous ‘‘Follow-Through’’ 


You’ll like Continental’s methods. Beginning with ex- 
haustive chemical analysis of your product formula, we 
carry on with fast, efficient production accompanied by rigid 
quality control. Finally, we always stress our Midwest locations 
and shipping “follow-through.” Continental’s extensive warehouse 
space enables you to use our two plants as national distribution 
points. We handle shipping and paper work. Your orders are 
ready when you want them. And the savings on freight and 
reduced average damage are considerable, especially if you 
package in glass. Since Continental specializes in all types 
of filling... liquid, pressurized, and aerosol in glass or cans... 
combination shipments are routine. You get one bill of lading, 
one invoice, etc. Accounting is simplified. Shipments don’t 
get snarled up. Dealers get their goods on time. All this... 
and more besides...is yours from Continental. Send us 


y(our) problem today. 


MAIN OFFICE * 123 NORTH HAZEL STREET, DANVILLE, ILLINOIS 


CONTINENTAL FILLING CORPORATION 





PLANTS * DANVILLE, ILLINOIS — HOBART, INDIANA 





CONTRACT AND CUSTOM FILLING 


Ti 


LIQUID SPRAY ~ FOAM 
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cidity and discoloration. “Amber 
Granules” come packed in 75 pound 
“Multi-Wall” paper bags. 


ye 


Canco Builds New Lab 

American Can Co., New 
York, has started construction of 
a new research and development 
center on a forty-acre tract of land 
in Barrington, IIl., it was announced 
recently by Roger H. Lueck, gen- 
eral manager in charge of research 
and development. The one-story 
structure will contain approximately 
102,000 square feet of floor space 
and will provide for expansion to 
an area of about 140,000 square 
feet. The building will house ad- 
ministrative offices and laboratories 
devoted to specialized research in 
various fields. 

— poe 
New Breck Sign 

For the first time since the 
company was organized, John H. 
3reck Co., Springfield, Mass., is 
distributing to its dealers a store 
door and window decal sign that is 
now a permanent part of the com- 
pany’s point-of-purchase advertis- 
ing program. Breck advertising has 
always used unique high key art 
work, and the distinctive promotion- 
al efforts of the company are con- 
sistently maintained to assure quick 
recognition for even the casual read- 
er or viewer. 

After assuring himself that 
the decal process could produce the 
perfection of reproduction he de- 
manded in other Breck point-of-sale 
material, Edward J. Breck chose 
Meyercord Co., Chicago, to produce 
the new Breck store door and win- 
dow decal sign. Before choosing 
Meyercord, Mr. Breck investigated 
the experience and production facil- 
ities of several of the large decal 
manufacturers. 

The Breck decal sign mea- 
sures approximately 12% x eight 
inches and features a striking key 
portrait of a boy’s face, painted by 
Charles Shelton. The portrait is 
surrounded by a gold border with 
the Breck sales message in black 
type. The reverse side carries a 
store courtesy message and has a 
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Artist's conception of new American Can Co. research center at Barrington, Ill 


translucent window through which 
a boy’s portrait appears. 
—— *® 

Davidson Issues Fats Data 

The 50th anniversary edition 
of “High and Low Records of Fats, 
Oils, and By-Products” has been 
issued recently by Davidson Com- 
mission Co., Chicago. This booklet 
consists of a collection of compara- 
tive price surveys covering the 
period from 1943 to 1953. The pre- 
face briefly outlines the history of 
the rendering and allied industries 
during the past half century. 


——_ 


D-12 Meets March 22, 23 
Committee D-12 on Soaps 
and Other Detergents of the Amer- 
ican Society for Testing Materials 
will meet at the Park-Sheraton Ho- 
tel, New York, March 22 and 23. 
The general meeting and business 
session will be held following a 
group luncheon, Tuesday, March 
23. The meeting Monday morning, 
March 22 will be concerned with 
alkaline detergents and metal clean- 
ers. Soaps, synthetic detergents, 
dry cleaning materials, and samp- 
ling and interpretation of data will 
be discussed at the afternoon ses- 
sion, March 22. A meeting on 
physical testing will be held Tues- 
day morning, March 23. 
The complete program follows: 
Monday Morning, March 22 
9:30 a.m. S-4 Alkaline Detergents (Wm. 
Stericker, Chairman) 
T-4 Analysis of Alkaline De- 
tergents (W. H. Koch, 
Chairman) A joint meet- 
ing. 
10:45a.m. T-6 Analysis of Metal Clean- 
ers (J. C. Harris, Chair- 
man) 





Monday Afternoon, March 22 

1:00 p.m. S-1 Specifications for Soaps 

(F. Krassner, Chairman) 
T-1 Soap Analysis (E. W. 

Blank, Chairman) 

A joint meeting. 

2:30 p.m. T-2 Analysis of Synthetic De- 
tergents (Rubin Bernstein, 
Chairman) 

4:00 p.m. T-3 Analysis of Dry Clean- 
ing Materials (G. P. Ful- 
ton, Chairman) 

5:00 p.m. T-7 Sampling and Interpre- 
tation of Data (organiza- 
tion meeting) 

6:00 p.m. G-] Advisory (J. 
Chairman) 

Tuesday Morning. March 23 
9:30 a.m. T-5 Physical Testing (A. M. 
Schwartz, Chairman) 
11:30.a.m. “Silicates as Corrosion Inhi- 
bitors in Synthetic Detergent 
Mixtures,” Raymond Getty, 
Newton W. McCready and 
Wm. Stericker. 
Tuesday Afternoon, March 23 
12:30 p.m. Luncheon 
1:30 p.m. General Meeting 
Committee Business 

2:30 p.m. Papers 
“Turbidimetric and Viscome- 
tric Measurements on Aque- 
ous Solutions of a Nonionic 
Detergent” 

Lawrence M. Kushner and 
Willard D. Hubbard 
“The Kerosene-Viewer Test in 

Metal Cleaning” 
E. R. Holman 
Francis E. Clark 


oD anan 


C. Harris, 


Columbia Names Harris 
Appointment of John B. 
Harris, Jr., as sales representative 
for the Cleveland district office of 
Columbia-Southern Chemical Corp., 
Pittsburgh, Pa., was announced 
vice 
president. Mr. Harris, a graduate 
of Duke University, has been as- 
sociated with the firm’s sales of- 
fices in Pittsburgh during the past 


recently by W. I. Galliher, 


year. 
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GRM:CaCOs per 100 GRM. Phosphate or Organic Sequestering (Water softening) Agent 
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Calcium sequestering (water softening) properties of complex phosphates using soap as an indicator. 


*U.S. Patent 
No. 2,574,047 


*Trade Mark 
Registered. 
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721 Market St. 


Water treatments 

Soaps and detergents 
Cleaning compounds 
Textile processing 

Dairy cleaners 

Boiler water compounds 
Preventing corrosion 
Treating drilling muds 


Decontaminating radio- 
active surfaces 


sequestering (water softening) 
power of all known chemicals. 
HY-P! 
dispersing power, 

wetting enhancement pouer, 
corrosion resistance power, 


nearest to neutral, 


... of all glassy phosphates. 
HY-PHOS... Costs no more 


than other glassy phosphates. 


5 FORMS... plates, pellets, 


regular grind, granular, fines. 
} } ri [ Croce 
for sample (state grind) and 


technical booklet describing 
properties, formulas and uses. 


iryc Li all 
Aad e £4812 


I. P. Thomas & Son Co. 


Camden 2,N. J. 
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Detergents Outsell Soap in 1953 


ONNAGE sales of synthetic 
detergents in 1953 surpass- 
ed those of soap for the 

year for the first time since the in- 
troduction of the synthetic deter- 
gents a little less than 20 years ago. 
Synthetic detergents now represent 
approximately 53 percent of the 
market for both products, according 
to figures released recently by the 
Association of American Soap & 
Glycerine Inc., New 
York, who collect sales figures from 
member companies. 

Sales of synthetic detergents 

at plant in 1953 amounted to 1.8 
billion pounds, worth $425, as 
against 1.5 billion pounds, valued 
at $336 million in 1952. In terms 
of tonnages the 1953 total is 22 per- 
cent above that for the previous 


Producers, 


year. 

Sales of other than liquid 
soaps in 1953 declined to 1.6 billion 
pounds, with a value of $314 mil- 
lion, from 1.82 billion pounds worth 
$346 million in 1952. 

Liquid soap sales dropped in 
1953, as compared with 1952. In 
1953 liquid soap sales amounted to 
4,997,000 gallons, worth $6,985,000, 
as compared with 5,735,000 gallons 
valued at $7,703,000 in 1952. 


In spite of a decline in soap 


sales, total soap and synthetic de- 
tergent sales in 1953 topped those 
of 1952. In 1953 the total sales of 
both types of products were 3.3 per- 
cent over the previous year’s total. 

The size of the increase in 
sales of liquid synthetic detergents 
in 1953, as compared with 1952, 
A 90.9 per- 
cent increase was recorded by the 
liquid synthetics last year, the total 
being 94.6 million pounds, worth 
$30,661,000, compared with 49.6 
million pounds valued at $22,365,- 
000 in 1952. 

Non-liquid synthetic sales in 
1953 rose to 1.756 billion pounds, 
worth $371,627,000, as against 1.48 
billion pounds having a value of 
$314,298,000 in 1952. 

Sales of detergent shampoos, 
reported for the first time in 1953, 
were put at 25,984,000 pounds, 
valued at $23,041,000, of which 
10,088,000 pounds were liquid and 
15,096 pounds were other than 
liquid, valued at $13,291,000 and 
$9,750,000, respectively. 
oa 
Homan Retires from D&O 

On the anniversary of his 
48th year with Dodge & Olcott, Inc., 
New York, Charles O. Homan, vice 


was also noteworthy. 








Soaps other than liquid 
Liquid soaps 


Total sales value 
Bar toilet soaps, incl. mechanics 


White laundry bars 
Soap chips and flakes, pkgd. 
Soap chips and flakes, bulk 


Misc. or “other” soaps 
Shaving soaps 

Shaving cream 

Paste and jelly soaps 
Washing powders, pkgd. 
Washing powders, bulk 
Hand pastes 

Hand powders 


Shampoo 


*Expressed in gallons 





Total soap sales reported by AASGP members in 1953 were: 


Yellow & other than white laundry bars 


Soap, granulated, powdered, sprayed, pkgd 
Soap, granulated, powdered, sprayed, bulk 


Liquid soaps, other than packaged shampoos 


Pounds Dollars 
1,605,455,000 314,263,000 
4,997,000* 6,985,000 
321,248,000 
499 366,000 133,727,000 
71,756,000 6,477,000 
202,744,000 31,551,000 
67,657,000 18,183,000 
131,004,000 10,903,000 
433,130,000 81,166,000 
103,051,000 9,528,000 
3,531,000 746,000 
4,609,000 2,657,000 
12,716,000 11,737,000 
24,543,000 2,913,000 
9,465,000 815,000 
24,737,000 1,707,000 
8,497,000 728,000 
8,649,000 17,146,000 
4,760,000 5,595,000 
237,000 1,390,000 
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Charles O. Homan 


president in charge of sales, retired 
from active service, effective Feb- 
ruary 1. He will still be on call in 
an advisory capacity. Mr. Homan 
joined the firm at the age of 17 in 
1906. In 1913 he first began to sell 
and for the next five years, he 
worked in the metropolitan area. 
After serving in the Army during 
World War I from 1918 to 1919 
he returned to D&O as representa- 
tive for New York State, Canada, 
Michigan, Ohio, Indiana, and Ken- 
tucky. Mr. Homan became sales 
manager in 1938 and was appointed 
vice president in charge of sales in 
1945, in which position he served 
until his retirement. 
sailed iain 

Heads Proctor & Schwartz 

P. Kay Schwartz was named 
president of Proctor & Schwartz, 
Inc., Philadelphia, it was announced 
recently. Mr. 
Thomas W. Allen, who has retired 
after nearly 48 years with the com- 
pany, the last eight of which he 


Schwartz succeeds 


served as president. 

Myrton T. Fleming becomes 
executive vice-president, the post 
held by Mr. Schwartz for the past 
two years. Mr. Fleming, who has 
been vice-president in charge of the 
company’s dryer division, will con- 
tinue to direct the work of this 
division along with his duties as 
executive vice-president. 

Although retiring as presi- 
dent, Mr. Allen continues to serve 
as a member of the board of direc- 
tors. All other offices and directors 
continue in their present positions. 
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Candles burn cleaner when made with a Stearic Acid of 
low ash content. Century Brand Stearic has the lowest 
ash content of any on the market today. Careful selection 
of raw materials and care in processing make Century 
Brand Stearic Acid the best for candles. 


Stearic Acid Esters are whiter when made with Century 
Brand Stearic Acids because of their exceptional heat 
stability. Glycerol Monostearates with colors of 5 Yellow 
and 1.0 Red (5%” Lovibond) have been produced with 
Century 1220 Double Pressed Stearic Acid without 
bleaching. 


Cosmetic creams and lotions stay lighter when made with 
Century Brand Supra Grade Stearic Acid. An iodine 
value of less than 1 combined with excellent stability make 
Century the top Stearic Acid for cosmetics. 


For these and other uses there is a grade of Century Brand 


Stearic Acid to meet your requirements. 





W. C. HARDESTY, CO., Inc. 


Century Stearic Acid Products, Inc. 


41 EAST 42nd STREET, NEW YORK 17,-N. Y. 
PLANT: DOVER, OHIO 
In Canada: W. C. Hardesty Co. of Canada Ltd., Toronto 
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Jacobs Niagara Chmn. 

The election of S. Willard 
Jacobs as chairman of the board of 
Niagara Alkali Co., New York, 





S. Willard Jacobs 


was announced late last month by 
J. Clark Cassidy, president. Mr. 
Jacobs, who was formerly vice- 
president, joined Niagara as a sales- 
man in 1917. Previously he had 
been with St. Louis Water Dept. 


Magnus at Traffic Meeting 
Percy C. Magnus, president 
of Magnus, Mabee & Reynard, Inc., 
New York, represented New York 
State at the White House confer- 
ence on highway safety held in 
Washington, D. C., February 17 
through 19. Mr. Magnus is presi- 
dent of the Citizens Traffic Safety 
3oard of the City of New York. 
eo 
Solvay Barge Shipments 

Plans for barge movement of 
products from its new Moundsville, 
W. Va. plant to serve customers 
on or near the inland waterways 
of the Ohio River and its tributaries 
were announced recently by Solvay 
Process Division, Allied Chemical 
& Dye Corp., New York. A con- 
tract has been awarded for the con- 
struction of a barge loading dock 
at the Moundsville, plant, which it 
is expected will be completed in 
mid-April. 

Solvay’s Moundsville plant, 
which started operations last De- 
cember, now produces caustic soda 
and chlorine. In mid-summer it is 
expected that production of methyl 
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Stephen J. White was elected 
chairman of the executive com- 
mittee of Niagara and Harold J. 
Mowry was named treasurer. Mr. 


7 My, 
.\ 





Harold J. Mowry 


White, who has been associated 
with the company since 1907, was 
formeriy treasurer. Mr. Mowry 
was previously assistant treasurer 
and joined Niagara Alkali Co. in 
1913. 


chloride, methylene chloride, chloro- 
form and carbon tetrachloride will 
commence in facilities now under 
construction. 

The new dock will also be 
available for shipment of products 
from Solvay’s associate, National 
Aniline Division, which recently 
went into production of nitroben- 
zene and aniline at its Moundsville 
plant and will later produce maleic 
anhydride and fumaric acid. 

In addition, new facilities 
will make possible receipt of raw 
materials and supplies by barge at 
both the Solvay and National Ani- 
line plants. 


ame mee 


Biddle Named by W&S 
Wurster & Sanger, Chicago, 
appointed Biddle Advertising Co, 
Chicago to handle its account, ac- 
cording to a recent announcement 
by G. H. Stockmann, W. & S. presi- 
dent. Trade journals, catalogs, and 
mailing pieces will be used to reach 
the export trade with a view to 
speeding the firm’s promotion in 
Latin-American countries. 


Lever Sweepstakes 

Announcement was made re- 
cently of the largest single promo- 
tion in the history of Lever Broth- 
ers Co., New York, the “Lucky 
Lever $100,000 Sweepstakes.”’ The 
sweepstakes started February 15 
with a gigantic nationwide con- 
sumer mailing. Featured in the mail- 
ing are entry blanks for more than 
11,000 free sweepstakes prizes, and 
coupons redeemable on four Lever 
products. These were enclosed with 
a special promotion letter from 
television and radio star Art Link- 
letter. 

The sweepstakes is unique 
in modern merchandising. Con- 
sumers become eligible for the 
$100,000 in prizes by writing their 
name and address on the entry blank 
and sending it to sweepstakes head- 
quarters. No other action by the 
consumer is required. 

In addition, consumers can 
benefit immediately by redeeming 
their money-saving coupons on the 
sponsoring Lever products: “Surf”, 
“Lux Toilet Soap”, “Lux Liquid 
Detergent” or “Lux Flakes”, and 
“Good Luck Margarine.” 

Dealers whose names appear 
on the consumer entry blanks be- 
come eligible for special dealer 
prizes. The sweepstakes promotion 
ends on March 31, with the prize 
drawing to be held in April. 

For twenty-one days all 
Lever radio and television shows 
will promote the sweepstakes and 
the supporting products. On tele- 
vision these include: Art Link- 
letter’s “House Party,” Arthur 
Godfrey’s “Daytime Show,” the 
“Big Town” drama, “Lux Video 
Theater,” and Dave Garroway’s 
“Today.” On radio the sweepstakes 
will be promoted on “Aunt Jenny,” 
Godfrey’s “Daytime Show,” “Lux 
Radio Theater,” and “House 
Party.” 

The sweepstakes will also 
receive heavy promotion with an 
opening full page and a_ second 
large space ad in over 500 news- 
papers, plus full pages in Life, 
This Week Magazine, and the 
American Weekly. 
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You get extra value 
in basic materials 
when you specify GIVAUDAN 










Cetyl Aicohol and 
Deltyl’, for example, 


are two Givaudan materials that offer special 
advantages to the cosmetic chemist. 


Givaudan’s CETYL ALCOHOL, thanks to its unmatched 
fineness, imparts a soft, velvety texture to the skin when 















used in creams, and a superior emollient character in 
lipsticks, shaving creams and other cosmetics. 


DELIXL, an excellent solvent, may be used as partial or 

complete replacement of mineral or vegetable oils, with 

the advantage of greater stability. We will gladly send 

you samples and further information on these 
exceptionally fine ingredients. 
y, 
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\ 
Better Perfume Materials Through Constant Research and Creative Ability 


GIVAU DAN-DELAWANNA, INC. 
330 West 42nd Street . New York 36, N.Y. 








Branches: Philadelphia « Boston « Cincinnati « Detroit 
Chicago «+ Seattle + Los Angeles «¢ Toronto 











Heads Wallace & Tiernan 
The election of F. G. 
Merckel as president of Wallace & 
Tiernan, Inc., Belleville, N. J., was 
announced early this month fol- 
lowing the merger of Wallace & 
Tiernan Co. and Novadel-Agene 
Corp. Other officers elected at the 
same time include R. M. Jackson, 
executive vice-president and treas- 
urer, and G. D. Peet, vice-presi- 
dent in charge of product engin- 
eering and development. The an- 
nouncement was made by M. F. 
Tiernan, chairman of the board. 

Mr. Merckel, an engineer by 
training, has been with the Wallace 
& Tiernan group in various execu- 
tive and sales capacities for nearly 
35 years. For the past two years 
he has been president of W. C. 
Hardesty, Inc., New York, a Wal- 
lace & Tiernan subsidiary. 

Mr. Jackson,with the organ- 
ization for over 20 years, has been 
treasurer for the past several years 
and in that capacity has been active 
in the overall management. 

With Wallace & Tiernan al- 
most since its inception, Mr. Peet 
has been chief engineer as well as 
an officer of subsidiary companies. 

Responsible to Mr. Merckel 
in staff capacities are: Dr. H. C. 
Marks, director of laboratory re- 
search; David Crampton, chief 
chemical engineer; J. C. Cornwall, 
secretary of the corporation ; and T. 
T. Quigley, assistant to the presi- 
dent and operational analyst. 


—— 


New Woburn President 

The resignation of A. G. H. 
Reimold as president of Woburn 
Chemical Corp., (N. J.), Harrison, 
N. J., was announced recently. Mr. 
Reimold continues as chairman of 
the board, a post he held in addition 
to being president. He remains as 
chief policy making official of the 
company. His successor as presi- 
dent is Karl H. Reimold. R. P. 
O'Rourke continues as executive 
vice-president. 

Karl Reimold had served as 
ice-president and general manager 
‘or a number of years. 

A. G. H. Reimold has been 
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F. G. Merckel 


with Woburn Chemical Corp. and 
its predecessor, Woburn Degreas- 
ing Co. of New Jersey, for 40 years, 
the last 28 of which he served as 
president. 

At the same time it was an- 
nounced that Ward L. Atwood, vice- 
president in charge of research and 
development and C. George Taylor, 
vice-president in charge of sales 
have left the company. 

seeiiien diana 
Interstate Has New Address 

Interstate Chemical Products 
Co., recently announced the removal 
of its plant and office from 400 
Broadway, Kansas City, Mo. The 
firm’s new address is 1228 West 
12th Street. 

jens als el 
CP Issues Buyers Guide 

A resume of the entire line 
of industrial products offered by 
Colgate-Palmolive Co., Jersey City, 
N. J., is presented in the 1954 edi- 
tion of the firm’s soap and synthetic 
detergent buying guide. The 31- 
page, illustrated booklet suggests 
uses and gives packaging and other 
information on toilet bar soaps, 
synthetic detergents, cleansers, and 
a number of industrial bulk prod- 
ucts. An invitation is extended to 
industrial soap users to avail them- 
selves of the services of the firm’s 
Technical Service Department. 

ay pre 
National Chem. Exposition 

The eighth National Chem- 
ical Exposition to be held in Chi- 
cago, October 12 through 15, 1954, 
will include two symposia as extra 
features. Packaging, transportation, 
and precautionary labeling of chem- 
icals will be discussed at a sym- 


R. M. Jackson 





G. D. Peet 


posium sponsored by the Manu- 
facturing Chemists’ Association. 
The Chemical Market Research As- 
sociation will sponsor a panel con- 
cerned with the special problems 
of exposition marketing. Speakers 
will offer the concurrent exposi- 
tion as “clinical material” for the 
study. 


— 


Offers Lithoed Drums 

New, modern facilities for 
lithographing labels and trade-mark 
designs on steel shipping containers 
manufactured by Vulcan Steel Con- 
tainer Co., Birmingham, Ala., has 
just been announced by Gordon D. 
Zuck, president. 

Present designs can be dup- 
licated, or a staff of artists is avail- 
able to develop new designs. All 
sizes of pails and drums from one 
gallon through eight gallon, open 
head and closed head can be litho- 
graphed. Vulcan is featuring litho- 
graphed pails and drums with Hi- 
baked interior linings and also a 
new improved non-mar exterior 
finish. 

, — * —. 
Starkey Joins Wyandotte 

Scott Starkey has been ap- 
pointed southwestern sales repre- 
sentative for Wyandotte Chemicals 
Corp., Wyandotte, Mich., it was an- 
nounced recently. In his new post 
Mr. Starkey is responsible for sell- 
ing the firm’s line of agricultural 
chemicals to formulators and com- 
pounders in Texas, Oklahoma, 
Louisiana, and Arkansas. He makes 
his home in Greenville, Tex. Prior 
to joining Wyandotte Mr. Starkey 
was with the Michigan Chemical 
Corp., St. Louis, Mich. 
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NIALK CAUSTIC POTASH: Used throughout the soap 
industry for many years, NIALK Caustic Potash 
has made possible scores of new, improved 
products. Among these are heavier, creamier 


shampoos and shaving creams. 


The quality of this and other NIALK chemicals— 
today as in the past-—-is the result of broad 
research, strict quality control and a knowledge 
of the needs of industry. 





EAN @7N = 7. ALKALI Com ee AWN 


60 East 42nd Street, New York 17, New York 
) » New Yor 











Syndets Ahead in Canada 
With production value almost 
tripling in three years, synthetic de- 
tergents in 1952 deposed soap pow- 
ders as Canada’s reigning washing 
product in terms of gross output 
value, the Bureau of Statistics re- 
veals in its latest issue of The Soaps, 
Washing Compounds and Cleaning 
Preparations Industry. Soap pow- 
ders, leader for nine years, lost out 
despite a 20 per cent increase from 
$13,874,000 in 1951 to a record 
$16,702,000 in 1952, synthetic deter- 
gents vaulting into the top post with 
a 60 per cent jump from $13,317,- 
000 to $21,382,000 — more than the 
combined value of soap powders 
and soap chips and flakes. Appear- 
ing on the list for the first time in 
1947 with a production value of 
little more than one-fourth 1952’s, 
synthetic detergents were four per 
cent behind soap powders in 1951, 
moved 27 per cent ahead in 1952. 


Toilet soaps, 
first place by soap powders in 1943, 
dropped slightly in value from $10,- 
479,000 in 1951 to $10,353,000 in 
1952, while javelle water rose from 
$5,328,000 to $6,367,000, and clean- 
ing and scouring powders, pastes 
and cakes from $2,869,000 to $3,- 
823,000. Soap chips and flakes, pre- 
war leader, showed an 11 percent 
drop from $4,193,000 to $3,725,000. 
Textile and mill soaps, polishing and 
scouring soaps castile soaps, liquid 
soaps, and crude and refined gly- 
cerine also dropped in output value 
in 1952, while gains were reported 
for bar laundry and _ household 
soaps, shaving soaps, soft soaps, 
drain pipe and toilet bowl cleaners, 
sal soda and chloride of lime. Total 
value of soap products alone climb- 
ed from $37,674,000 in 1951 to $39,- 
375,000 in 1952, though the quantity 
produced showed a slight reduction. 

All but a small amount of 
the total output was produced in 
the soaps, washing compounds and 
cleaning preparations industry, 
which in 1852 numbered 136 firms 
six more than in 1951 and turned 
out $84,461,282 worth of products, 
up 15% from 1951’s $73,718,714. 
This industry in 1952 employed 


ousted from 
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3,756 men, up 14 and _ payroll 
amounted to $12,755,324, up 11 per 
cent, paid $1,079,655, 6 per cent 
more for fuel and electricity and 
$35,013,348 16 per cent less for 
materials ranging from acids to 
wax. 
7 es 

Achema XI Set for May ‘55 

Achema XI, chemical plant 
and apparatus exhibition and con- 
gress, will be held in Frankfurt am 
Main, Germany, May 14-22, 1955, 
it was announced recently. Both 
show and congress are sponsored 
by the Deutsche Gesellschaft fuer 
Chemisches Aparatewesen (Dech- 
ema). 

* 

Hercules Traffic Head 

Herbert W. Jervis was re- 
cently named director of the traffic 
department of Hercules Powder 
Co., Wilmington, Del. 
assistant director of the department, 
Mr. Jervis Morris W. 
Sheppard, who retired March 1. 
Named to replace Mr. Jervis as as- 
sistant director is Alexander W. 


Formerly 


succeeds 


Fraser. 

Mr. Jervis joined the Her- 
cules traffic department in 1925. He 
was assigned to special traffic work 
for the Naval Stores department 
in 1939, continuing in that work 
until 1946, when he was named 
supervisor of the traffic depart- 
ment’s marine division. Six years 
later, he was named assistant di- 
rector of the department. 

aneieet 
Richard J. Hale, formerly with American 
Alcolac Corp., Baltimore, last month 


joined the Chicago sales staff of Polak’s 
Frutal Works, Middletown, N. Y. 


Armour Chemical Changes 

Two new appointments in 
its chemical division sales organiza- 
tion were announced recently by 
Armour and Co., Chicago. H. R. 
Bishop has been named manager of 
fatty acids sales and T. F. Yuschik 
has been appointed industrial oils 
sales manager. 

Mr. Bishop, a graduate of 
Lehigh University, joined Armour 
three years ago as a sales represent- 
ative in the Milwaukee territory. 

Mr. Yuschik, formerly as- 
sistant manager of fatty acid sales, 
is a graduate of John Carroll Uni- 
versity. He joined Armour in 1946. 

-* 
Colgate Lowers Prices 
Colgate-Palmolive Co., Jersey 
City, N. J., recently announced a 
reduction in fair trade prices of its 
The new 


chlorophyll toothpaste. 


price schedule is as follows: eco- 
nomy size, now 63 cents (89 cents) : 
giant size, now 47 cents (69 cents) ; 
and large size, now 27 cents (43 
cents). This step places “Colgate” 
chlorophyll toothpaste on the same 
price level as regular toothpaste. 


-* 


Belcove Joins Florasynth 
Fred M. Belcove has joined 
the Chicago sales organization of 
Florasynth Laboratories, Inc., New 
York, it was announced recently by 
William Lakritz, the firm’s presi- 
dent. Mr. Belcove, who is a grad- 
uate in chemical engineering from 
the Illinois Institute of Technology, 
has been previously associated with 
Columbian Carbon Co. and Sun 
Chemical Co., New York. 
* 
Esso Sells Proprietaries 
Esso Standard Oil Co., New 
York, recently announced the sale 
of “Nujol” and “Mistol” to Plough, 
Inc., Memphis, Tenn. The sale in- 
cludes transfer of world-wide trade 
marks and good will, all inventories 
of finished goods, supplies, and 
equipment used in their manufac- 
ture. “Nujol”, a medicinal mineral 
oil has been marketed by Esso, and 
its affiliates since 1915. “Mistol”, a 
medicated nose drop, was intro- 
duced by the firm in 1924. 
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“YOUR COMPETITION 


Many a sale is won by a nose. Use MM&R Perfume Oils— famous the 
world over for strength and well-rounded bouquet — to give your product 
a sales-stimulating fragrance ...a refreshing odor that buyers can’t resist. 


Complete listings of MM&R Perfume Oils for every product, every 
budget. Our modern perfume laboratories will gladly recommend a per- 
fume oil, or compound one for your particular needs. 

Let us tell you of the advantages to be derived through the use of MM&R 
products. Or contact your MM&R representative — the “MAGNA man.” 


, MVM. 
(Dre /5 25 9NE OF THE WORLD'S GREATEST SUPPLIERS OF ESSENTIAL OLS 
16 Desbrosses Street, New York 13,N.Y. - 221 North La Salle Street, Chicago 1, Ilineis 
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Fanning Discharged 

Frank Fanning, president of 
the Frank G. Fanning Co., Newark, 
N. J., producers of lanolin and wool 
grease, was discharged late last 
month from Nassau Hospital, Min- 
eola, Long Island, following an ap- 
pendectomy performed February 15. 
He is now convalescing at his home 
in Garden City, L. I. During his 
stay at Nassau Hospital, Mr. Fan- 
ning was quartered in the Maternity 
Section, a fact which raised con- 
siderable among his 
friends in the trade. He is a past 
president of the Salesmen’s Associ- 
ation of the American Chemical In- 


speculation 


dustry. 
onaceit Ai ilillaie 
Michel Issues Alcohol Data 

“Cachalot” brand fatty alco- 
hols are described in a data sheet 
published recently by M. Michel and 
Company, New York. Information 
on chemical and physical character- 
istics and on packaging of fifteen 
products is supplied. 

—- * — 
Essential Oil Outlook 

The outlook for the most 
important essential oils in 1954 is 
the subject of an article in the 
January issue of D & O News, 
house organ of Dodge & Olcott, 
Inc., New York. The study covers 
citronella oils, the market for which 
has been in the doldrums for almost 
a year. 

At the present time there 
are signs of strength. The Island 
of Formosa, world’s largest sup- 
plier of these oils had an unex- 
pectedly heavy crop of almost 4,000 
tons which broke the price. The 
present harvest may reach only 
3,000 tons. In addition the low 
prices have caused most of the 
Guatemalan producers to abandon 
their acreage. Even Java is unable 
to compete and as these two sources 
dry up the market might advance 
sharply, although no runaway situa- 
tion is expected. Since citronella 
iS a raw material for the manufac- 
ture of geraniol, citronellol, hy- 
droxycitronellal, and synthetic men- 
thol, all these items would be af- 
fected by any price advance. 
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Italian oils of bergamot and 
lemon are expected to continue firm. 
However, a new source of lemon 
oil in Argentina will be in full 
production in 1954 and may add 
considerably to the supply. 


Californian orange oil is in 
balanced supply while lemon oil is 
critically short, and will continue 
to be so for some time owing to 
a drought in 1953 and none too 
plentiful crops in the past few years. 

The French lavender crop is 
a normal one and no price changes 
are indicated in the near future. 
Lavandin may be somewhat lower 
owing to a tremendous crop. How- 
ever, the spike lavander crop in 
Spain was very short and lavandin 
is used as a replacement in Europe. 
This will absorb some of the large 
French supply. 

At the moment, geranium oil 
from the French Bourbon Islands 
commands a higher price because 
the total crop is smaller than an- 
ticipated. The second cutting, which 
occurred in August, apparently was 
disappointing. The next harvest, 
which is the primary one, is due 
now, and it is recommended that 
buyers purchase only current re- 
quirements until definite informa- 
tion concerning this crop has been 
received, 

— 
PAM Publicity Program 

A nationwide campaign to 
acquaint the public with the advan- 
tages of using the right pesticide 
with the right applicator at the right 
time was announced recently by 
PAM, the Inter-Association Coun- 
cil of Pesticide and Applicator 
Manufacturers. The council repre- 
sents the National Agricultural 
Chemical Association, the Power 
Sprayer & Duster Department of 
the Farm Equipment Institute, and 
the National Sprayer and Duster 
Association. A color poster and a 
dealer booklet suggesting merchan- 
dising methods for pesticides, 
sprayers, and dusters, will imple- 
ment the program and are available 
from the member firms of the trade 
which make up the 


associations 
council. 





Shell Names Norco Mgr. 

Shell Chemical Corp., New 
York, recently announced the ap- 
pointment of F. E. Caddy, former- 
ly plant manager at Martinez, Calif., 
to become manager of the firm’s 
new plant at Norco, La. C. H. 
Plomteaux, previously with Shell’s 
manufacturing operations depart- 
ment at the head office in New 
York, has assistant 
superintendent. 

Mr. Caddy, a graduate in 
chemistry and physics of Stanford 
University, joined Shell in 1931. 
He became plant superintendent at 
Houston, Tex., in 1948 and plant 
manager at Martinez in 1951. Mr. 
Plomteaux, who is a graduate in 
civil engineering of the University 
of California at Berkeley, has been 
with Shell since 1940. 

The Norco plant, currently 
under construction by Fluor Corp., 
will produce allyl chloride and 
chlorohydrins, which will be used to 
increase the firm’s annual glycerine 
production by more than 25,000,000 


been named 


pounds. 


o 


Dewey Expands Services 

P. F. Dewey, consulting 
chemist, Milwaukee, Wis., recently 
announced expansion of his ser- 
vices into the chemical specialties 
field. These include wax emulsion 
coatings, shoe finishes, and leather 
finishes, as well as various protec- 
tive coatings and adhesives. 


Tallow in Feed 


(From Page 55) 








fluctuation. Because of the relation 
of the value of fats to corn, how- 
ever, it is not going to be possible 
for the tallow and grease producer 
to raise the price structure unduly. 
Thus, soap makers are going to 
have competition for a portion of 
their raw material supply, and that 
competition is going to be limited 
within certain fairly definite boun- 
daries. 

I do not believe that there 
is any need to fear runaway prices 
in the tallow and grease industry. 
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Balanced performance... 





for liquid-cream shampoos... .with 


Du Pont "DUPONOL”* WAQ detergent 







*“DUPONOL” WAQ surface-active agent is a per- 
fectly “balanced” detergent for your formula. It 
contains every property you need—blended to give 
maximum performance in liquid-cream shampoos. 
Check these properties of “DUPONOL’? WAQ 
and see why it will give you a better product... 










“DUPONOL” WAG is a viscous white paste, 
designed for the very whitest liquid cream 
shampoos—plain or “pearlescent.” 
“DUPONOL” WAQ has excellent foaming 
characteristics. 

"“DUPONOL” WAQ gives you thorough cleans- 
ing action, yet it can easily be formulated for 
gentle, non-drying performance. 
"“DUPONOL” WAG is stable to light, heat, 
and ageing, giving you a product that stays 
attractive . . . stays effective. 

"DUPONOL” WAG has no strong short-chain 
alcohol odor to interfere with your perfume 

































formula. 
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Du Pont has prepared dozens of formula- 
tions based on “Duronot” Wag. For your 
copy of “‘DuponoL’ WAQ SHampoo Formu- 
LATIONS,” write E. I. du Pont de Nemours 
& Co. (Inc.), Dyes and Chemicals Division, 
Wilmington 98, Delaware. 


*Trade-Mark for Du Pont’s Surface-Active Agents 

























Du Pont DUPONOL | WAQ detergent 


REG. U.S. PA 


QU POND 


RES U.s. pat. OFF 


BETTER THINGS FOR BETTER LIVING .. . THROUGH CHEMISTRY 
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DCAT Hears Talk on Korea 
Principal speaker at the 28th 
annual dinner of the Drug, Chemi- 
cal and Allied Trades Section of 
the New York Board of Trade, held 
March 4, at the Waldorf-Astoria 
Hotel, New York, was His Excel- 
lency, Ambassador Ben C. Limb, 
representative of Korea to the U. N. 
Stanley I. Clark, chairman of the 
DCAT, presided. 
—s 
“Metso 99” Booklet 
Properties and uses of “Metso 
99” sodivm sesquisilicate are des- 
illustrated 
brochure, issued recently by Phila- 
Philadelphia. 
The product is white, granular, free- 


cribed in an 12-page 


delphia Quartz Co., 


Howing, and contains approximately 
36.7 percent NasO and 24.2 per- 
cent SiO.( Na,;sHSiO4.5H.O). It 
yields solutions of higher pH than 
soda ash, trisodium phosphate or 
even metasilicate, and maintains the 
pH level until practically all the 
alkali is used, owing to the buffer- 
ing action of its soluble silica con- 
tent. Other advantages imparted by 
soluble silica include quick wetting 
of soil, complete emulsification of 
oils, good suspension of removed 
dirt, prevention of redeposition and 
reduced corrosiveness to sensitive 
metals. “Metso 99” was developed 
for use as a cleaner in processes 
where vigorous alkaline action js 
needed, such as removal of large 
amounts of acidic or sapon‘fiable 


material, or where the bicarbonate 
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content of the water is high. In the 


laundry the product is used as a 


builder for soap. It is compatible 


with other alkalies, soap, synthetic 
detergents, and complex phosphates 
and can be used as an ingredient of 
deterzent formulations. 


Newly elected officers and directors of 
the Soap Association at their first board 
meeting during the recent soap con- 
vention. Standing left to right: J. H 
McConnell, Colgate-Palmolive Co., Jer- 
sey City, N. J., director; Jervis J. Babb, 
Lever Brothers Co., New York, vice- 
president for the East; Roy W. Peet, As- 
sociation manager; Melvin Fuld, Fuld 
Brothers, Inc., Baltimore, director; C. L 
Weirich, C. B. Dolge Co., Westport, 
Conn., director; and John T. Stanley 
John T. Stanley Co., New York, repre- 
senting Nils Dahl of Stanley, treasurer. 
Seated: W. J. Tormey, Los Angeles Soap 
Co., representing Andrew K. Forthman, 
above, president of Los Angeles Soap 
Co., far west vice-president; E. W. Wil- 
son, Armour & Co., Chicago, jirector 
E. B. Osborn, president, Economics 
Laboratory, Inc., New York, director; A 
W. Schubert, Emery Industries, Inc., 
Cincinnati, director; John L. Christian 
Monsanto Chemical Co., St. Louis, di 
rector, and George A. Wrisley, Allen 
B. Wrisley Co., Chicago, director 


i 
i 


ce | 


‘wy 
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Jacques Wolf Dies 

Phillip Wolf, 80, 
founder and president of Jacques 
Wolf & Co., Passaic, N. J., 
January 26 at his home in Mont- 
clair, N. J. Born in 
France, Mr. Wolf came to the 
United States in 1901. He started 
a chemical business with Abran de 


Jacques 
died 


Muhlhouse, 


Ronde in the basement of an old 
Passaic whip factory. The original 
firm was called, Wolfe & De Ronde 
and changed to its present name 
later. 


— + 


Heads Mich. Drug Group 
Stanley T. Olds, midwestern 
representative for Magnus, Mabee 
& Reynard, Inc., New York, has 
been elected president of the Allied 
Drug and Chemical Association of 
Michigan, it was announced recent- 
ly. He has been with Magnus for 
the past nine years, and covers the 
states of Michigan and Ohio. 


- ™ 

New Type MM&R Catalog 
An enlarged illustrated cata- 

log and price list has been issued 
recently by Magnus, Mabee & Rey- 
nard, Inc., New York. In addition 
to product information, the 25-page 
brochure features the photographs 
of 40 company executives and mem- 
bers of the domestic sales staff. The 
catalog will appear three times a 
year, in January, May and Septem- 


ber. 





FLOWER OIL White, ac 


The perfect Lilac for toilet waters, perfumes, lipsticks or 

other cosmetic preparations. As produced by Verona — 
White Lilac captures and holds for your product all the delicate, 
springtime fragrance of the fresh-picked flower itself. 

This is one of the many outstanding Verona fragrances that 

is helping market leaders on their road to success. 

Here are a few others —try them in your present oils, 

and note the marked improvement: 


e ALDINE VERONA .. With only % to %% you'll hit an exciting new aldehydic 


topnote. 


RESEDALIA To make your Lily and Lilac scents come thrillingly alive 
...add % to 4%. 


CYCLAMAL Add up to 5% ... for a cleaner, crisper impact. 


CUMIN KETONE . . See how only % to 4% added to your present floral fragrance 
heightens and freshens the effect. 


Sole Representatives in the U. S. for J. and E. SOZIO, Grasse, France 
Natural Absolutes + Resinoides + Essential Oils 


USE VER(NA PRODUCTS TO BUILD SALES FOR {pu PRODUCTS 
Aromatics Division 


26 Verona Avenue, Newark, N. J. VERONA CHEMICAL COMPANY 208 North Wells Street, Chicago, Il. 
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DOW CAUSTIC SODA 


If you haven’t figured your caustic costs recently, you may be pleasantly surprised at the 
economy 73% can bring. Increasing freight rates are erasing the savings in 50% caustic 
solution for more and more users every day—they’re probably doing the same for you. 


If you’d like help in figuring the most economical caustic for your plant, our Alkali Sales 
Department will gladly lend a hand. THE DOW CHEMICAL COMPANY, Midland, Mich., AL 900G. 


you can depend on DOW CHEMICALS <> 
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IN THE PREPARATION OF YOUR SOAP FRAGRANCES 


TRY OUR 


SAPO RESINOIDS 


Benzoin 

Cistus Labdanum 
Geranium 
Geranium B 
Oakmoss 
Olibanum 

Orris Florentine 
Styrax 


Samples and quotations upon request. 





ROURE-DUPONT, INC. 


ESSENTIAL OILS, AROMATIC CHEMICALS AND PERFUME BASES 
GENERAL OFFICES 


366 MADISON AVENUE, NEW YORK 17, N. Y. 


CHICAGO BRANCH LOS ANGELES BRANCH 
510 NORTH DEARBORN ST. 5517 SUNSET BOULEVARD, HOLLYWOOD 


SOLE AGENTS IN UNITED STATES AND CANADA FOR 


ROURE-BERTRAND FILS et JUSTIN DUPONT 
GRASSE (A. M.) FRANCE ARGENTEUIL (S. & O.) FRANCE 
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ae | t eallow-basee 


heap pest et 
rarer LL at on the mare 


tic deterse™ S ANTARA is now offering a slurry-form 
synthe | | S IGEPON, a heavy duty detergent based on 


tallow that features outstanding detergency 





at lowest possible cost. For warm or hot 
water washing of wool, cotton and synthetic 
fibers, try this new “work-horse” IGEPON. 


IGEPON TE-42, like other IGEPON T 
brands, possesses excellent stability to acid, 
< alkali and hard water and has the same 


wide range of applications. 


























IGEPON TE-42 is especially recom- 


SN mended for kier boiling of cotton, soaping 
SN of vats and naphthols, print washing, wool 
S scouring, hosiery boil-offs, one-bath dyeing 


and washing, scouring of woolens after full- 


S ing, and in any operation where high de- 
S tergency is required. 


Write today for technical data and a 
AVAILABLE SS sample of IGEPON TE-42. 


BULK ee anrretels 


ANTARA 
set 


ANTARA CHEMICALS 
435 HUDSON STREET, NEW YORK 14, N.Y. 


Please send me technical data 


ANTARA CHEM ICALS and a sample of IGEPON TE-42 


DIVISION OF 
GENERAL DYESTUFF CORPORATION NAME 


435 HUDSON ST., NEW YORK 14,N.Y. jocmion 
SALES OFFICES: 

New York * Boston * Providence * Philadelphia * Charlotte, N.C. 

Chattanooga, Tenn. * Chicago * Portland, Ore. * San Francisco 

IN CANADA: Chemical Developments of Canada Limited, Montreal 








COMPANY 
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metso detergents 


basic silicates for all formulas 


M@ These four hard-working, economical ingredients fit 
all your detergents and cleaning compounds. They are com- 
pounders’ No. 1 alkali because of their efficiency in emulsifying, 
deflocculating, preventing redeposition of suspended dirt, and 
protecting metals from corrosion. 

Metso Detergents are good mixers with other alkalis, soaps, 
phosphates, wetting agents, synthetic materials. 

Whatever your needs, a couple of hundred pounds or tons, 
try Metso Detergents—packaged in easy-to-store bags and 
re-usable fibre drums. 


PHILADELPHIA QUARTZ COMPANY 
1152 Public Ledger Bldg., Philadelphia 6, Pa. 


SOAP and SANITARY CHEMICALS 








Bids and AWARDS 





Low Shave Cream Bid 

Comfort Manufacturing Co., 
Chicago, submitted the low bid on 
shaving cream in a recent opening 
for miscellaneous supplies by the 
Veteran’s Administration, Washing- 
ton, D. C. Comfort’s bid was: item 
one, 95 cents (two ounces); item 
two, 98 cents; and item three, 88 
cents. 

asi A eiaales 

Fergusson Detergent Award 

The award on _ 1,348,000 
pounds of mobile laundry detergent 
was won recently by Alex C. Fer- 
gusson Co., Philadelphia, with a 
bid of 9.24 cents to 11.29 cents, total 
$133,681.20. The detergent was ‘n- 
cluded in an opening by the Quar- 
termaster Purchasing Agency, New 
York. 


amas @ ome 


Cole Low Soap Bid 
Cole Laboratories, Inc., 
Long Island City, N. Y., submitted 


the low bid of $16.98 on soap in 
a recent opening for miscellaneous 
supplies by the Federal Supply Ser- 
vice, Washington, D. C. 
eine mies 

FSS Soap Awards 

Awards in a recent opening 
for soap by the Federal Supply 
Service, Boston, Mass., went to the 
following: Pal Products Manufac- 
turing Corp., Brooklyn, N. Y., item 
one, 5.9 cents; East Coast Soap 
Corp., Brooklyn, N. Y., item three, 
4.82 cents; Colgate-Palmolive Co., 
Jersey City, N. J., item two, $3.74; 
Aerosol Co., Neodesha, Kans., item 
five, 54.3 cents; and Baird & Mc- 
Guire, Inc., Holbrook, Mass., item 
four, 28 cents. Item six was with- 
drawn. 

— 

Seap Powder Awards 

In a recent opening for mis- 
cellaneous supplies by the Panama 
Canal office, New York, awards on 
soap powder went to the following 
firms: Murro Chemicals Co., New 
York, item five, 4.7 cents: John T. 
Stanley Co., New York, item six, 
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six cents ; item seven, $10.50 a case; 
Colgate-Palmolive Co., Jersey City, 
N.J., item three, $3.97; Stevens 
Soap Co., Brooklyn, N.Y., item two, 
5.77. No bids 


item four. 


were received for 


a en 
Low Surgical Soap Bid 
Antibacterial surgical 
was inciuded in a recent opening 
for miscellaneous supplies by 
Health, Education and Welfare 
Dept., Washington, D. C. Low bid 
of $8.80 was submitted by Davies- 
Young Soap Co., Dayton, O. 
seats iraiiahen 
FSS Liquid Soap Bid 
Cole Laboratories, Inc., Long 
Island City, N.Y., submitted the low 
bid of $16.97 on liquid toilet soap 
in a recent opening for miscellane- 
ous supplies by the Federal Supply 
Service, Washington, D.C. 
— 
P&G Low Soap Bid 
Procter & Gamble Co., Cin- 
cinnati, submitted the low bid of 5.3 
cents On ordinary issue soap in a 
recent opening for miscellaneous 
supplies by the Quartermaster Pur- 
chasing Agency, New York. 


soap 


— * ——- 

African Oils Study by USDA 

A commodity specialist was 
recently sent to Africa by the United 
States Department of Agriculture 
to obtain first-hand information on 
exportable production of fats and 
oils which compete United 
States products in world markets 


with 


and of tropical oils for use in the 
United States. Palm oil, palm kern- 
els, and peanuts are the main con- 
cern of the study, which will be 
conducted in British West Africa, 
French West Africa, Liberia, Portu- 
guese Guinea and Angola, French 
Equatorial Africa and the Belgian 
Congo. Transportation facilities and 
costs ; marketing facilities and meth- 
ods; practices in grading, storing, 
and processing; government pro- 
grams and policies relating to fats 
and oils ; developments in crop pro- 


duction, culture and harvesting ; and 
other factors and potentials which 
may affect the African supply of 
fats and oils for domestic consump- 
tion and for export are being in- 
vestigated. 

This study is part of a USDA 
program to. promote world markets 
for United States agricultural pro- 
ducts and to advise agricultural pro- 
ducers in this country in gearing 
their production to world demands. 


—_— 


Hooker Advances Five 

Joseph E. Thornberg has 
been named technical sales service 
field representative and Delmont J. 
Boundy and Henry R. Morrison 
have been advanced to positions in 
the sales-production coordination 
office of the sales department of 
Hooker Electrochemical Co., Niag- 
ara Falls, N. Y., it was announced 
recently. Mr. Thornberg has been 
with Hooker since 1943. 

At the same time the firm an- 
nounced the advancement of Leslie 
H. Moyer to office manager and of 
Edwin P. Bartlett to personnel di- 
rector and purchasing agent for the 
new Hooker caustic soda-chlorine 
plant now under construction at 
Montague, Mich. 

—- 
Pierce Joins Diamond 

David E. Pierce has been ap- 
pointed by Diamond Alkali Co., 
Cleveland, to the created 
position of director of manufactur- 
ing control, it was announced re- 
cently. In his new post Mr. Pierce 
is chiefly concerned with appraisal 
and analysis of current manufactur- 
ing operations at Diamond’s 14 
plants and with coordinating these 
formulating related 


newly 


activities and 
development programs. 

Mr. Pierce’s previous asso- 
ciations include General Aniline & 
Film Corp., New York, and Rohm 
& Haas Co., Philadelphia, where he 
served as chief engineer for ten 
years and five years, respectively. 
He has held assignments in chemical 
engineering development with At- 
lantic Refining Co., Philadelphia, 
and E. I. du Pont de Nemours & 
Co., Wilmington, Del. In joining 
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De you make 


Seluent hand cleaners? 







_ Then ask for our list of 
special covering odors. 







Fresh pleasant fragrances 
designed to remove the 





sharp notes of the solvents. 








We offer perjume compouna4 
and masking agents for 
technical and inaustrial ude. 










Whatever your odor 
problem may be 


Cansuld 









Schimmel & Ca., Inc. 


601 West 26th Street, New York l, 
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New trade Warke 








HE following trade marks were 
published in recent issues of the 


Official Gazette of the U. S. Patent 
Office in compliance with section 
12(a) of the Trade Mark Act of 
1946. Notice of opposition under 
section 13 may be filed within 30 
days of publication in the Gazette 
See rules 20.1 to 20.5. As provided 
by section 31 of the Act, a fee of 
$25 must accompany notice of op- 
position. 

Rokeach—This for scouring 
powder. Filed October 17, 1949, by 
I. Rokeach & Sons, Brooklyn, N. Y. 
Claims use since September 1, 1949. 

Tana—This for polish for shoes, 
boots, and other leather articles. 
Filed December 9, 1952, by N. V. Tana 
Maatschappij, Amersfoort, Nether- 
lands. Claims ownership of Dutch 
registration No. 73,596, December 21, 
1938. 

Sanisent—This for aersol room 
deodorant. Filed May 25, 1951, by 
Stalfort Pressure-Pak, Inc., Baltimore, 
Md. Claims use since April 1, 1951. 

Attak—tThis for insecticide. 
Filed February 5, 1952, by R. M. 
Hollingshead Corp., Camden, N. J. 
Claims use since March 1946. 

Plexene—This for sequestering 
agents. Filed April 2, 1953, by Chem- 
Plex Co., Jersey City, N. J. Claims 
use since December 31, 1952. 

Endew—This for fungicide. 
Filed June 23, 1953, by John Clarke 
& Co., New York. Claims use since 
on or about March 16, 1953. 

Diazinon—This for insecticides. 
Filed June 26, 1953, by Geigy Co., 
New York. Claims use since May 11, 
1953. 

Korex—This for concentrated 
liquid scrub soap to which a germicide 
has been added, for institutional and 
industrial use. Filed May 10, 1952, 
by Huntington Laboratories, Inc., 
Huntington, Ind. Claims use _ since 
December 31, 1929. 

Virox—This for bowl cleanser. 
Filed April 22, 1953, by Betco Corp., 
Toledo, O. Claims use since on or 
about March 27, 1953. 

Restaural—This for dishwash- 
ing detergents. Filed July 16, 1952, 
by Finger Lakes Chemical Co., Etna, 
N. Y. Claims use since May 5, 1952. 

Laund-R-PAX—This for wash- 
ing compound. Filed April 10, 1953, 
by G. H. Packwood Manufacturing 
Co., St. Louis, Mo. Claims use since 
August 30, 1950. 

Dirtkiller—This for powdered 
cleaning compound for use on floors, 
cement, tile, terrazzo, marble, or wood. 
Filed April 10, 1953, by Tesco-Chemi- 
cals, Inc., Atlanta, Ga. Claims use 
since on or about May 1931. 
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Show Time—This for shampoo. 
Filed May 27, 1953, by Gillette Co., 
doing business as The Toni Co., Gil- 
lette Park, Boston. Claims use since 
December 22, 1952. 

Wolco—This for cleaning com- 
pounds. Filed June 23, 1953, by Wol- 
cott Co., Hartford, Conn. Claims use 
since March 11, 1953. 

Brisolo—This for shoe polish, 
shoe blacking, and metal cleaners and 
polishes. Filed December 19, 1952, by 
Siegel & Co., Koln-Braunsfeld, Ger- 
many. Claims ownership of German 
registration No. 343,947, dated No- 
vember 24, 1925, and of United States 
registration No. 227,320. 

Twinkle—This for metal and 
glass polish. Filed April 29, 1953, by 
Twinkle Polish Corp., Brooklyn, N. Y., 
assignor to the Drackett Co., Cincin- 
nati, O. Claims use since July 2, 1923. 

Sani Safe—This for liquid in- 
dustrial germicide and disinfectant. 
Filed August 14, 1952, by Ferris 
Corp., New York. Claims use since 
June 16, 1952. 

Glarex—Automotive windshield 
spray. Filed September 11, 1952, by 
Fade-Proof Corp. of America, Chi- 
cago. Claims use since July 18, 1952. 

S-K-O—This for sterilizing so- 
lution. Filed February 18, 1953, by 
S-K-O Corp., Buffalo, N. Y. Claims 
use since about September 3, 1932. 

Geraspray—This for household 
deodorant. Filed May 13, 1953, by 
C. B. Dolge Co., Westport, Conn. 
Claims use since 1934. 

Lektrostat—This for surface 
active agents. Filed June 29, 1953, 
by Dexter Chemical Corp., New York. 
Claims use since July 31, 1951. 

Orthogam—tThis for insecti- 
cides and fungicides. Filed July 3, 
1953, by California Spray-Chemical 
Corp., Wilmington, Del., and Rich- 
mond, Calif. Claims use since May 18, 
1953. 

Repel-ette—This for chemical 
insect repelling preparation, Filed 
July 7, 1953, by David J. Rolfs, doing 
business as Dida Co., Barton, Wis. 
Claims use since January 2, 1953. 

100 V.T.—This for mildew- 
proofing agent. Filed July 10, 1953, 
by Nuodex Products Co., Elizabeth, 
N. J. Claims use since June 9, 1953. 

Kembe—tThis for bleaching 
tablets. Filed July 14, 1953, by Kembe 
Products, St. Petersburg, Fla. Claims 
use since July 1, 1953. 

Gentleman’s Choice—This for 
shaving cream. Filed December 30, by 
Rimmel, Inc., New York. Claims use 
since November 5, 1952. 

Salute—This for dishwashing 
compound. Filed June 21, 1951, by 
Wyandotte Chemicals Corp., Wyan- 
dotte, Mich. Claims use since April 
25, 1951. 


Cee Bee—This for aircraft sur- 
fare and industrial metal cleaners. 
Filed May 17, 1952, by Cee-Bee 
Chemical Co., Los Angeles, Calif. 
Claims use since June 3, 1931. 

Pure-sure—This for cleaner for 
auto tire sidewalls. Filed August 1, 
1952, by Pure Oil Co., Chicago. Claims 
use since on or about May 1952. 

Act IV—This for soap. Filed 
November 21, 1952, by Faberge, Inc., 
New York. Claims use since Septem- 
ber 1951. 

Surfactin—This for synt.\etic 
detergent for use on hard sufa7es. 
Filed January 22, 1953, by C. B. Do:ge 
Co., Westport, Conn. Claims use s:nce 
October 1, 1952. 

DroGo—This for volatile dry 
spotter. Filed January 27, 1953, by 
A. L. Wilson Chemical Co., Kearny, 
N. J. Claims use since January 2, 
1953. 

Wolco—This for stove and oven 
cleaning compound. Filed April 23, 
1953, by Wolcott Co., Hartford, Conn. 
Claims use since February 13, 1953. 

B/4—This for all-purpose 
cleaning powder. Filed May 7, 1953, 
by Warren A. Betterly, doing business 
as M.A.E. Co., Fall River, Mass. 
Claims use since on or about March 
15, 1950. 

Gripon—This for general-pur- 
pose liquid detergent. Filed July 1, 
1953, by E. F. Drew & Co., New York. 
Claims use since August 26, 1952. 

Shampill—This for hair sham- 
poo. Filed July 6, 1953, by Combined 
Chemicals Corp., New York. Claims 
use since July 1, 1953. 

For—This for cleaning fluid for 
walls, woodwork, upholstery, rugs and 
all fabrics. Filed July 6, 1953, by 
Dusorb Sales Corp., Shenandoah, Ia. 
Claims use since June 1, 1951. 

oonnay = 
F. de Laire Visits U. S. 

Francois de Laire, general 
director of Fabriques de Laire, ar- 
rived recently in New York from 
France for a visit. Scheduled to 
remain here for several weeks M. 
de Laire was to spend most of his 
time at the offices of De Laire, Inc., 
New York. 

a amen 
Launches Sweetheart Line 

Manhattan Soap Co., New 
York, will introduce a new shampoo,. 
the first item of its “Sweetheart” 


cosmetics line, in a sectional cam- 


paign starting around the middle of 


March, it was announced recently. 
Newspaper advertisements in a 
large test area, followed by East. 
coast distribution, will precede na- 
tional sale of the shampoo. A simi- 
lar procedure is planned’ for each 


item of the line. 
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“SANTTARY 
CHEMICALS” 


by the late LEONARD SCHWARCZ 





x kk k * 


A practical 576-page book on formulation, testing, properties, history 
and effective uses ... full coverage of labeling (with specimens), laws, | 
regulations, etc. . . . for executive, salesman, plant man or chemist... 


in plain understandable language . . . an entirely new bock. .. . 


SUBJECTS COVERED (28 Chapter headings) 


. , Man Versus Insects ude 
Bacterial and Disease Rodenticides 


Principles of Disinfection Fysemiram Sasccticies Floor Waxes 
Coal Tar Disinfectants 
Cresol Compounds 

Pine Oil Disinfectants 
Hypochlorites 
Quaternary Disinfectants 


Rotenone Insecticides ; ; . 
: : <a Sweeping Compounds 
Synthetic Insecticides ‘ 3 

Potash Soaps 


Livestock and Barn Sprays Rist Bees 


Bedbug Liquids 
Cockroach Control 


Detergents and Cleaners 


Moth P j Surface Active Agents 
oa * ome. ce Aioth Freparations ‘ ‘ 
Disinfectant ‘Testing ; Labeling and Packaging 

£ ging 


Aerosols : 
Deodorants x3 : core Laws and Regulations 
Insecticide Testing 
: / , Stiff cloth binding — gold stamped 
MAC NAIR-DORLAND COMPANY $8.00 in U.S.A.* — $8.50 elsewhere 
254 West 31st St., New York 1, N. Y. Post paid 
(*Add 3% sales tax if in New York City) 
Please ship me postpaid one copy “SANITARY CHEM-! fs Re 
ICALS” by Schwarcz for which I enclose Check FOF Hueneme | Owing to large number of individual book orders handled, 


| these cannot be carried on open account. Check must 
| accompany order. Book returnable for full credit in 10 
days if not satisfactory. 
| 
| 


MAC NAIR-DORLAND COMPANY 


Publishers 





Name 


Address 








254 West 31st St., New York 1, N. Y. 
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Sixty pounds of DRYMET— 
anhydrous sodium metasilicate—will 
do the same amount of work as one 

hundred pounds of pentahydrate 
sodium metasilicate! You get 
approximately two thirds more 
chemical value in DRYMET, yet the 
price is less than one fourth higher 


at the producing factory! 


DRYMET contains no water of 
crystalization. DRY MET is more 
economical to use on the basis of 

Na2O (alkalinity) and SiOz (silicate) 
than any other type of anhydrous 
or hydrated detergent silicate. 


Send for DRYMET File Folder contain- 
ing complete technical information. 


HEAVY CHEMICAL DEPARTMENT 


7016 EUCLID AVENUE 7 


MARCH, 1954 


economical 
detergent 
silicate 


If you are compounding with 
detergent silicates, investigate 
DRYMET for higher 
concentrations and longer 
mileage in such products’as: 


Floor Cleaners 

Laundry Products 

Metal Cleaners 

Dairy Cleaners 

Dishwashing Compounds 
General Purpose Cleaners 
Soap Builders 

Paint Cleaners 

Paper De-inking Compounds 


CP ONAMNAwWH Xo 


If you are using detergent silicates 

directly in your operations, 

investigate DRYMET for: 
Reductions in product costs 
Reductions in freight costs 
Reductions in storage costs 
Reductions in handling costs 
Reductions in labor costs 


CHEMICAL COMPANY 
CLEVELAND 3, OHIO 
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(Brand of Hexachlorophene) 
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The market for products containing G-11 is 
an established, growing market with virtu- 
ally unlimited opportunities for profitable 
development. 

Few products have ever been studied so 
exhaustively and given such unanimous 
acclaim by authorities. G-11 is recognized 
as the proven, effective and non-irritating 
antiseptic chemical that offers outstanding 
hygienic and deodorizing advantages. 

Years of safe, successful use by millions of 
people assure the continued success of your 
products containing G-11. 

As the originator and producer of G-11, 
Sindar offers you the benefits of its scientific 
knowledge, practical marketing experience 


ABE) Pe RA 
Perrys oe aad 


and technical service in using it to the best 
advantage in your soaps, detergents and 
cosmetics. 


Bulletins are available on: 
Physical and Chemical Properties 
Toxicological Properties 
Bacteriological Properties 
Cosmetic Use 
Soap and Detergent Use 
Literary Abstracts 


330 West 42nd Street « New York 36, N. Y. 


Branches: Philadelphia + Boston ¢ Cincinnati 
Detroit - Chicago « Seattle « Los Angeles « Toronto 
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from America’s fastest growing producer 


a new name in glassy phosphates 


HEXAPHOS 


WESTVACO SODIUM HEXAMETAPHOSPHATE 


Now Available in 2 Grades 
and 5 Physical Forms 


Made wholly in Westvaco plants from basic raw materials of our own 
manufacture, HEXAPHOS (Sodium Hexametaphosphate) is a true glassy 
phosphate with superior sequestering and water-softening properties. 


Westvaco HEXAPHOS has an optimum P2Os content (67%) and pH 
(6.7-7.2) for maximum effectiveness as a sequestering and water- 
softening agent. HEXAPHOS is available in powder, fine granular, 
coarse granular, flake and plate forms. 


For special detergent mixtures, a specialty adjusted grade with a higher 
pH (8.0-9.0) is available in powder and fine granular forms. Both 
grades of HEXAPHOS are completely soluble in water. 


cae 
). SEND FOR TECHNICAL BULLETIN 


\ Our new 12-page Technical Bulletin on HEXAPHOS (Westvaco Sodium 

Hexametaphosphate) contains complete data on properties, analysis 

and applications in industrial processes; powerplant and municipal 

water treatment; textile wet-processing; pulp and paper manufac- 
ture; and other fields. A copy will be sent without cost. 











WESTVACO CHEMICAL DIVISION 


SALES AGENT FOR 

WESTVACO MINERAL PRODUCTS DIVISION 

FOOD MACHINERY AND CHEMICAL CORPORATION 
GENERAL OFFICES * 161 EAST. 42nd STREET, NEW YORK 17 


CHARLOTTE, N. C. * CHICAGO, ILL. + CINCINNATI, OHIO * DENVER, COLO. * LOS ANGELES, CALIF. 
NEWARK, CALIF. © PHILADELPHIA, PA. + PITTSBURGH, PA + ST. LOUIS, MO. * VANCOUVER, WASH. 
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HE CUTS YOUR COSTS... 


when he’s put 
to work in your shampoo 


O 
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The ULTRAWETS wet, penetrate, clean, emulsify. 






Have you met the ULtrAwets, the alkyl aryl sulfonates that have saving ways 
with good shampoos? 






Here’s why you'll want to know them better .. . 






ULTRAWETs in your shampoo formulation may help you to improve your present product. 
On top of that, these superior alkyl aryl sulfonates are far less costly than many other 
types of detergents and will lower your costs. 

Add the inevitable consumer acceptance of these new shampoos, and you have a 
combination of advantages well worth going after. Let us help you. Our sales engineers 
will be glad to work with you to develop the ULTRAWET-base shampoo 
formulation to meet your performance requirements. Just send the coupon 
or write one of the offices listed. 


















es ATLANTIC 
inhi sittin eanaen | PETROLEUM 


Dept. E-5, Chemical Products Sales 


260 South Broad Street, Philadelphia 1, Pa. CH FM ICA LS 


Please send information on use of ULTRAWET in shampoo. 
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Track down the right fragrance for your 
product. And you can do it by calling our 





nearest office. Our experts will gladly search 






from Abyssinia to Zanzibar for the one fra- 


grance that whispers ‘“‘buy’’ to your prospects. 









Write, or call us—soon! 





COVROLS | Fo vat Indetel n ROUBECHEZ, INC. 


NAUGAROMES ‘\ commercial uses. 
8 East 12th St., New York 3,N.Y.—701 South La Salle St., Chicago 5, Ill. 
; 7481 Shamrock Lane, Cincinnati 30, Ohio 
SHAMPAROMES—For liquid, cream and paste R. M. Ferguson & Co., 81 Dunedin Drive, Toronto 18, Canada 





SOAPOLS—For bar, paste and liquid soaps. 







shampoos. : Sole Distributors for: 
— JEAN ROURE—PIERRE ZILLER—BRUNO COURT S. A., 





MODERN BASES—For fine perfumes, colognes, 





GRASSE, FRANCE is 





toilet waters, toilet preparations, etc. AC 





CREAMODORS—For all types of creams and lotions. Pa ho het GO. 
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MANUFACTURERS OF AROMATIC CHEMICALS—IMPORTERS OF ESSENTIAL OILS 
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High Speed 
WRAPPING 
MACHINES 


for Toilet, 
Bath and 

Hotel Sized 
SOAP 






MODEL S wraps toilet and bath 
sizes up to 200 per minute on 
cakes suitable for high speed 
wrapping. Sheet or roll feeds. 


MODEL MS wraps up to 300 cakes per minute of 
hotel sized miniatures. Sheet or roll feeds. 


VAN BUREN Cutting and Wrapping Machines are widely used by leading Soap Manufacturers 
throughout the world. Many of these very efficient machines are operating ‘“‘around the clock — three 
shifts per day,’’ cleanly cutting without scrap, thence automatically feeding to the presses, and to 
the wrappers at varying speeds up to 300 cakes per minute, according to sizes desired. 


HOUCHIN builds all the kindred machinery needed for completely automatic, continuous or 


intermittent, soap production. 


Send for descriptive literature of this Soap Cutting and Wrapping 
Machinery and Other Houchin Soap Making Equipment. 


L-S CUTTERS 



























































WRAPPERS 


IOUCEDNIN MUACEUINIEIR YW COs LNG. 


HAWTHORNE, NEW JERSEY, U. S. A. 


Manufacturers of Soap Making Machinery for over a Century 
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Small Scale Fat Splitting 


OSTWAR advances in fatty 
acid processing have been 
restricted mostly to large 
scale operations. The need for small 
scale units operating on modern 
processing principles has been ap- 
parent for some time. Such units 
would be valuable supplements to 
the larger units to avoid interrup- 
tions in production for processing 
small lots of different stocks. They 
also would be useful to supply small 
local requirements in areas remote 
from the large producers. Previ- 
ously, it has been necessary to retain 
the older, inefficient batch methods 
with lower yields and inferior quali- 
ty. 

Early attempts to meet this 
consisted scaling 


need merely of 


down the size of the successful 
high capacity units; but this pro- 
cedure did not provide an economi- 
cally because 


attractive solution 


*Given before 27th annual meeting AASGP, 
New York, Jan. 26, 1954. 





By Ralph Berger 
Blaw-Knox Co. 


some of the important items remain 
relatively constant in cost regardless 
of the size of the unit. It was de- 


cided, therefore, to design units 
specifically for small scale produc- 
tion while retaining the basic prin- 
ciples of the modern processes. 

A description of this treat- 
ment, as applied to continuous fat 
splitting and fatty acid distilling, 
follows ; and glycerine recovery and 
fatty acid bleaching also are de- 
scribed to provide a background for 
subsequent evaluation of the overall 


economics of the operation. 
Description of Processes 
AT Splitting: 


simplified flow diagram of the 
ba} 


Figure 1 is a 


small scale continuous fat splitting 
unit. In operation, fat at 150° I. 
is pumped into the lower section 
of the column where it is dispersed 


Fig. 1. Continuous Fat Splitting Plant. 





— 


s 
ABEL 


into small droplets. As it rises in 


the column, it passes through a 


sweet-water accumulating section, 
where it is heated by direct contact 
with the sweet-water. After passing 
through the fat-water interface, the 
fat is heated to the splitting tem- 
perature of 500°F. by direct con- 
tact with sparged steam. After pass 
ing through the splitting zone, the 
fatty acid is cooled by the entering 
process water. This is accomplished 
in a series of heat transfer trays 
that exchange heat by direct contact 
between the incoming water and the 
outgoing fatty acid in such a man- 
ner that the water and fatty acid 
do not become emulsified. The fatty 
acid leaves the column through a 
pressure regulator, where its pres 
sure is dropped to atmospheric. 
The water, flashed from the 
fatty acid by the drop in pressure, 
is separated; and the fatty acid is 


settled for additional water removal 





com PRESSOR 


CONTINUOUS FAT SPLITTING PLANT 





W 


ATENTED Cooling Extruder 
Type SAIX for the continuous 
chilling and finishing of every kid 
of laundry soap, with 62%, 52% 
as well as with a T.F.M. content as 
low as 35%, either from full boiled 
kettle soap or from soap pads by a 
continuous process. 


CORSO SEMPIONE, 51 


eek, 


From the saponification (molten hot 


28 


soap) to the finished bars (cold solid E. be: (Sia 


Raw Tae : , 
a cs ne — oe 


soap) in a single stage without any 


MECCANICHE MODERNE 








(Italy) BUSTO ARSIZIO 
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interruption or structural change. In this plant, completed by a preliminary evaporator of the 











SAIX/TU LOS 
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molten hot soap, it is possible to manufacture 
72-73% T.F.M., soaps with an opaque, translucent 
or transparent appearance. The soap is continu- 
ously formed in bars of every desired size or in 


pellets for further milling procedure. 


In this plant it also is possible to manufacture con- 





ventional or transparent toilet soaps without any 
formation of hard spots. 
Type SAIX/1c, capacity HALF TON per hour. 


Type SAIX/2c, capacityONE TON per hour. 
Type SAIX/4c, capacity TWO TON per hour. 


ee 4 
7 


= . Sew. c opt 
PATENTED COOLING EXTRUDER Type SAIX/4c 
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COWTHERM BONER 


PRODUCT PUMP 


ConTiNuous HiGH Vacuum Fatty Acip DisTiILLING PLANT 


before being discharged to storage. 

The 
proximately 100°F. is pumped into 
the top of the column and passes 


process water at ap- 


through the heat exchange tray sec- 
tion described above. It is heated 
by direct contact with the fatty acid 
The 


water is then dispersed on a dis- 


in the tray section. process 


tributor plate at the bottom of the 


heat transfer section; and, as it 
enters the splitting zone, it is heated 
to 500°F. by 


sparged steam. 


direct contact with 
At the bottom of 
the column, the sweet-water is 
cooled by the entering fat in the 
fat-water interface and passes into 
the sweet-water zone. The sweet- 


water passes from the column 
through a level control valve, where 
iis pressure is dropped to atmos- 
pheric. 

The steam, generated by the 
lrop in pressure, is separated; and 
settled for re- 


oval of fatty materials before be- 


the sweet-water is 
g discharged to storage- 
After equilibrium conditions 


ive been established, the process 
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is under automatic instrument con- 
With the 


at a constant rate, and the splitting 


trol. fat and water fed 


column maintained at a constant 
pressure and temperature, splitting 
conditions are automatically con 
trolled. The crude fatty acid is con- 
tinuously discharged to storage at 
a temperature of 215° to 245°F., 
and the discharge of sweet-water 
is also continuous. 

Fatty Acid 


good grades of fats and oils are 


Bleaching: li 


used, the crude fatty acids produced 
by the Colgate-Emery process may 
be bleached as light as the usual 
grades of distilled fatty acids. 

In operation, the crude fatty 
acids from the splitter are vacuum 
dried, agitated with 2% activated 
160°F. for 15 minutes, 
filtered, and discharged to storage. 

Fatty Acid Distillation: Fig- 
ure 2 is a simplified flow diagram 


earth at 


of the small scale continuous fatty 
acid distilling unit. 











In operation, the crude fatty 
acids from the splitter are pumped 
to the drying and deaerating column 

ce Satalia +r an absolute 
which ‘s operated under an absolute 


pressure of 2” Hg and about 
200°. The dried and deaerated 


crude fatty acids pass into the pro- 
duct stripping column and are dis- 
tilled at a temperature of 400° to 
425°F. 


of 5 mm to 7 mm Hg. 


under an absolute pressure 
Heating is 
Dow- 


accomplished by means of 


therm vapors at 525° to 625°F. 


which are condensed within pass- 
ages provided in the bubble trays. 
The bulk of the fatty acids quickly 
vaporizes from the top tray and 
most of the remaining fatty acids 
are vaporized on the lower trays; 
however, to reduce the fatty acid 
content of the residue to a practical 
minimum, a Dowtherm heater re- 
boiled is provided in the bottom of 
the column to maintain the residue 
at 500°F. 
the residue for final stripping ; and, 
through the 
column countercurrent to the flow 


Steam is injected*into 


as the steam rises 
of fatty acids, it provides vigorous 
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SHULTON 















... is also producing other fine chemicals 


by new techniques , including: 


¢ Eugenol USP * Benzyl Alcohol NF 
* Iso Eugenol * Benzyl Benzoate USP 
¢ Rhodinol Shulton 





. . and from Shulton research, these completely new products 


for use in the aromatics and flavoring industries: 


Vanitrope (propenyl guaethol) 
Geranic Ether ¢ Floralizer No. 12 


Heliotropine Liquid 








Sere 








Samples and price schedules 
available on request. 


SHULTON, Inc. 


FINE CHEMICALS DIVISION e 630 FIFTH AVENUE 
NEW YORK 20, N. Y. 
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TABLE I: ECONOMIC EVALUATION 
Distilled Fatty Acids & Dynamite Glycerine 
from 500 Pounds/Hour Low Grade Animal Fats 
1) CAPITAL INVESTMENT 
a) Acid Boiling $ 15,000.00 
b) Fat Splitting 60,000.00 
c) Fatty Acid Distillation 90,000.00 
a) Sweet-Water Treating, Deionization & Concentration 45,000.00 
TOTAL $210,000.00 
2) DAILY PROCESSING COST 
a) Fixed Charges, 300 days/year operation 
Depreciation, @ 10% of Capital Mvestment $ 70.00 
Interest, @ 5% of Capital Investment 35.00 
Insurance & Taxes,@ 23% of Capital Investment 17.50 
Overhead, @ 100% of Labor 88.00 
TOTAL $ 210.50 
b) Labor 
Operation, 32 manhours @ $2.00/hour $ 64.00 
Supervision, 8 manhours @ $3.00/hour 24.00 
TOTAL 88.00 
c) Maintenance 
Labor & Materials 12.00 
da) Utilities 
Steam, 32,000 lbs. @ $1.00/1000 lbs. $ 32.00 
Cooling Water, 115,000 gal. @ 3¢/1000 gal. 3.45 
Electrical Power, 570 kwh @ 1.5¢/kwh 8.55 
Fuel Oil, 48 gal. @ 12¢/gal. 5.76 
TOTAL 49.76 
e) Supplies 
Process Water, 8,400 lbs. @ 10¢/1000 lbs. $ 0.84 
Filter Aid, 30 lbs. @ $100/ton 1.50 
Sulfuric Acid, 400 lbs. @ $2.55/100 lbs. 10.20 
Caustic Soda, 60 lbs. @ $5.30/100 lbs. 3.18 
Lime, 15 lbs. @ $14/ton 0.11 
Resins, depreciation 4.18 
TOTAL 20.01 
f) Royalty 
$5,000.00/year, minimum, @ 300 days/year 16.67 
TOTAL DAILY PROCESSING COST $ 396. 
3) GROSS MANUFACTURING PROFIT 
a) Value of Finished Products 
Animal Fatty Acids, 10,850 lbs. @ 10¢/1b. $1,085.00 
Dynamite Glycerine, 1,000 lbs. @ 33¢/l1b. 330.00 
TOTAL $ 1,415.00 
b) Costs 
Low Grade Animal Fats, 12,000 lbs. @ 5¢/l1b. $ 600.00 
Daily Processing Costs, from Item #2 396.94 
TOTAL 996.94 
c) Gross Manufacturing Profit (a-b), per day $ 418.06 
» per year $125,418.00 
da) Return on Capital Investment 
e) Payout Period 13 Years 
4) NET PROFIT 
a) Gross Manufacturing Profit, from Item #3c $ 418.06 
b) Selling Costs, Advertising, Etc., @ 10% of Product Value 141.50 
c) Taxable Profit (a-b) $” 276.56 
d) Corporate Income Taxes, @ 52% of Item #4c 143.81 
e) Net Profit (c-d), per day $ 132.75 
» per year $ 39,825.00 
f) Return on Capital Investment _ 
&) Payout Period 34 Years 








agitation of the fatty acids on the 
bubble trays to increase the rate of 
heat transfer and reduce the tem- 
perature of vaporization. With this 
tripping column system in which 
the product is separated from the 
residue by means of the intervening 
bubble trays, higher quality of pro- 
duct is obtained than is possible 
with any type of pot still system 
in which the product is vaporized 
directly from the boiling body of 
residue. 
Any contamination present 
the vaporized fatty acids leaving 
the product stripper is removed by 


m internal entraininent 
vhile the purified fatty acid vapors 


separator 
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pass on to the condenser. 

The fatty acid vapors are 
cooled and condensed and the ex- 
hausted stripping steam is scrubbed 
for recovery of any final traces of 
fatty acids before entering the high 
The liquid 
fatty acids employed in this 


vacuum system. cool 
scrub- 
bing system are obtained by circu- 
lation through an external water 
cooled heat exchanger. 

After equilibrium conditions 
have been established, the process 
is under automatic instrument con- 
trol. With the feed supplied at a 
constant rate and temperature, and 
the Dowtherm maintained at a con- 


stant temperature, distillation con- 





























































ditions are automatically controlled. 
The distilled fatty acids are con- 
tinuously discharged to storage at 
a temperature of about 150°F., and 
the discharge of residue is also con- 
tinuous. 

Glycerine Recovery: The 
sweet-water from the fat splitter 
settled, and skimmed 
of fatty materials. A slight excess 
of lime is added, and the sweet- 
water is filtered and collected in 
the tanks. To produce 
saponification crude glycerine, the 
fed to the 
water initially 


is acidified, 


holding 
treated sweet-water is 
evaporator and the 
is evaporated at an 
sure of 4” Hg. 
tinued until the final water is evap- 


absolute pres- 
Feeding is con- 


orated at an absolute pressure of 
2” Hg, producing a glycerine con- 
centration of 88%; and the batch 
is discharged to storage. 

To produce refined grades 
of glycerine, such as C.P., dyna- 
mite, or high gravity, the treated 
and cooled sweet-water is passed 
through cation, anion, and mixed 


bed exchangers in series and col- 


lected in the concentrator feed 
tanks. When the impurities in the 
effluent from the deionizer reach 


the maximum permissible limit, as 


determined by conductivity meas- 


urement, the sweet-water feed is 
discontinued and the beds are 
flushed with water which also is 
collected in the concentrator feed 
tanks. After flushing the sweet- 


water from the beds, they are back- 
washed, regenerated with the ap- 
propriate acid or caustic solutions, 
and rinsed with water. 

The deionized sweet-water is 
fed to the 
ously, and the water initially is 


concentrator continu- 
evaporated at an absolute pressure 
of 3” Hg. 


trated sweet-water is collected in a 


The partially concen- 


tank and returned to the concentra- 
tor for further evaporation. Feed- 
ing and .recirculating are continued 
until the final water is evaporated 
at an absolute pressure of 144” Hg, 
producing a glycerine concentration 
of 99% ; and the batch is discharged 
to storage. 


It is difficult to generalize on 
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MAZZONI 


Continuous Soap Plants | 
| 


save time, labor, steam, power, plant space | 


a 
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View of MAZZONI automatic vacuum soap equipment with a 
capacity of one ton of household soap per hour. 


Advantages of the MAZZONI Process: 


¥% Small plant space; only one operator needed. yy Laundry soaps, pure or filled, ready for 


He Saves 70% in steam, 50% labor, 40% elec- pressing and immediate packing without 
slabbing, cutting, etc. 





tric power. 

y%& Operates at low temperature, avoiding de- ¥% Suitable for adaptation in any soap factory, 
terioration of soap. — a compact, low-cost vacuum process, 

%& Vacuum process gives better toilet soaps. continuous from neat soap to pressing and 
Deodorizing effect reduces perfume needs. wrapping. 
Smoother, grit-free cakes which wash off 
evenly. Improved lathering. Automatic per- %& Plants for outputs of half-ton, one ton, or : 
fuming device included. two tons per hour. 


For further detailed information, write to 


G. MAZZONI, S. p. A. 


Busto Arsizio, (Varese) Italy | 


Cable address: Cosmazzoni, Busto Arsizio | 
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the economics of processing materi- 
als with widely fluctuating market 
values. These analyses, therefore, 
are presented as qualitative indica- 
tions of the possibilities for profit 
in the various processes. They serve 
as a guide to the individual study 
that should be made for every pro- 
spective application. They also de- 
termine the relative positions of tne 
processes with respect to capital in- 
vestment and operating costs. 

Table I is a detailed analysis 
of the production of fatty acids and 
dynamite glycerine by acid boiling 
and splitting 500 pounds of low 
grade animal fats per hour, distill- 
ing the fatty acids, and treating, 
deionizing, and concentrating the 
sweet-water. 

Capital investment has been 
estimated on the basis of installing 
the process equipment in conjunc- 
tion with an existing plant. A semi- 
outdoor type of construction has 
been assumed, with a minimum of 
alteration. It has further been as- 
sumed that necessary utilities, labor- 
atory services, maintenance, ship- 
ping, and office facilities, etc., are 


available. A minimum of tankage 


has been included for the storage 
of raw materials, intermediate and 
finished products. Obviously, the 
investment for such a production 
unit would be of a different order of 
magnitude if there were nothing 
more to start with than a plot of 
unimproved property. 

Daily processing costs have 
been estimated on the basis of as- 
sumed unit costs. In any proposed 
application, the actual 
prevailing should of course be sub- 
stituted. 
surance and taxes are taken as ar- 


unit costs 


Depreciation, interest, in- 


bitrary percentages of the capital 
investment, and overhead is taken 
as an arbitrary percentage of labor. 
Labor is computed as manhours 
directly chargeable to the operation, 
remembering that this production 
unit is considered an integral part 
of a larger plant. 
upon 


Maintenance is 
with the 
With ex- 


perienced design and selection of 


based experience 


larger production units. 


construction materials, maintenance 
need not be an important cost fac- 
tor. 
ments are based upon careful calcu- 


Utilities and supplies require- 
lations, as well as experience with 


TABLE 2: ECONOMIC EVALUATION 





Comparison of Six Different Process 





units, al- 


the larger production 
though the unit costs are somewhat 
arbitrary. Depending upon the size 
and location of the associated larger 
plant, these unit costs reasonably 
may be expected to be considerably 
lower because advantage could be 
taken of large scale power plant 
operation and carload purchasing. 
Although the royalty is taken as the 
minimum annual payment, opera- 
tion in conjunction with a larger 
unit would of course reduce the 
royalty payments for the small unit 
to the same basis. 

Gross manufacturing profit 
has been computed as the difference 
between the estimated value of the 
finished products in the storage 
tanks and the estimated cost of raw 
materials plus processing costs. 

Net profit has been computed 
by deducting selling expenses and 
the 
gross manufacturing profit. Selling 


corporate income tax from 
expenses are taken as an arbitrary 
the 


of the finished products. Both gross 


percentage of estimated value 

and net profits are expressed as 

the daily and yearly income from 
(Turn to Page 179) 


Combinations at 500 Pounds/Hour Fat Feed Rate 



























































PROCESS A B Cc D E F 
1) CAPITAL INVESTMENT $ 85,000.00 | $110,000.00 | $130,000.00 | $190,000.00 | $210,000.00 | $190,000.00 
2) DAILY PROCESSING COST 
a) Fixed Charges Rd 85.50 | $ 136.17 | $ 163.84 | $ 182.84 | $ 210.50] $ 182.84 
b) Labor 36.00 72.00 88.00 72.00 88.00 72.00 
c) Maintenance 3.00 5.00 7.00 10.00 12.00 10.00 
d) Utilities 10.58 27.50 35.50 41.61 49.76 41.61 
e) Supplies 12.72 13.34 24.2% 9.11 20.01 9.11 
f) Royalty 16.67 16.67 16.67 16.67 16.67 16.67 
$ 164.47 | $ 270.68 | $ 335.251 $ 332.23 | $ 396.94 | $ 332.23 
3) GROSS MANUFACTURING PROFIT 
a) Value of Finished Products $ 1,140.00 | $ ye $ 1,527.75 |$ 1,347.20] $ 1,415.00} $ 1,409.01 
b) Cost of Raw Materials & Processing 944.47 1,050. 1,115.25 32.23 ' 932.23 
c) Gross Mfg. Profit, per day $ 195.53 |$ 397.521 $ Gi2.50 1 $ 14.97 | $ 418.06 | $ 476.76 
» per year $ 58,659.00 | $119,256.00 | $123,750.00 | $124,491.00 | $125,418. $143,034. 
d) Return on Capital Investment 69% 10% 95% 65% 60% 75% 
e) Payout Period 1.3 years 0.9 years 1.0 years 1.3 years 1.5 years 1.2 years 
4) NET PROFIT 
°} Gross Manufacturing Profit 3 195.53 |$ 397.52 412.50 | $ 414.97 | $ 418.06 | $ 476.78 
b) Selling Costs, Advertising, Etc. 114.00 144.82 152.78 134.72 141.50 . 140.90 
c) Taxable Profit $ 81.53 |$ 252.70 259.72 1$ 280.25 | $ 276.50 | $ 339-00 
da) Corporate Income Taxes 42.30 131.40 135.05 145.73 143.81 174.66 
e) Net Profit, per day $ 39.23 |$ 121.30 | $ 2h. $ 134.521 $ 132.75 | $ 161.22 
» per year $ 11,769.00 | $ 36,390.00 | $ 37,401.00 | $ 40,356.00 | $ 39,825.00 | $ 48,366.00 
f) Return on Capital Investment 14% 33% 21% 1% 25% 
g) Payout Period 4.2 years 2.3 years 2.6 years 3.2 years 3-5 years 2.8 years 
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TRITON X-100 CLEANS THEM ALL 


TRITON X-100 makes the difference between a 
slow-working cleanser and one that works with 
speed and potency—one that means satisfied 
customers and repeat sales. 


From 3% to 5% of TRITON X-100 in your balanced 
alkali formulation turns it into a better, faster- 
acting, sudsing cleaner. For TRITON has unusual 
ability to remove grease and other types of soils 
from surfaces. It has proved its cleaning versa- 
tility on many surfaces—metal, enamel, linoleum, 
rubber, glass, ceramic and fabrics—the surfaces 
which frequently need cleaning around the home 
or in industry. 


The cleaning capacity of TRITON, the way it 
prevents redeposition and permits easy rinsing, 
puts a plus value in your formulations. Whether 
your customers are household or industrial con- 
sumets, TRITON X-100 will help sell your own 
product to them. 


TRITON és a trademark, Reg. U.S. Pat. Off. and in principal foreign countries 


TRITON X-100 is a transparent liquid, essentially 
100% pure detergent, easily soluble in water. It 
can be readily added to your products—whether 
liquid or powder; its non-ionic character and 
chemical stability give it unusual compatibility 
with many sanitation materials. 


Write for further information. Technically trained 
Rohm & Haas field representatives are available 
to discuss with you how TRITON X-100 or one of 
our other surface-active agents can best fit into 
your product improvement program. 


CHEMICALS FOR INDUSTRY 











ROHM & HAAS 
COMPANY 
WASHINGTON SQUARE, PHILADELPHIA 5, PA. 


Representatives in principal foreign countries 
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By E. G. Thomssen, Ph.D. 


HAT should be the re- 
lationship between the 
production department 
and other departments in a sanitary 
chemicals business? This is a ques- 
tion that frequently when 
production executives meet, and one 


arises 


that for some is not difficult to an- 
swer. For others, perhaps, the prob- 
lem is not resolved so easily. 

The technical problems aris- 
ing in connection with the operation 
of a production department were 
discussed in the December issue. 
That report was based on a luncheon 
meeting of several production ex- 
ecutives which the writer attended. 

Since production covers more 
than just manufacturing and pack- 
aging products, the production ex- 
ecutive is concerned with the many 
influences having a bearing on his 
department. These include trends 
in consumer product preferences, 
deliveries, employees’ “gripes,” re- 
tirement, interdepartmental sugges- 
tions for plant efficiencies, wages, 
bonuses, benefits, vacations, etc. 

Changes brought about in 
production methods as a result of 
the shift in consumer preference 
from an older type product (soap) 
to a newer and different one (syn- 
thetic detergents) were cited as an 
example of the close relationship 
between production and_ buying 
habits. One of the production ex- 
ecutives attending the luncheon said 
that five years earlier he had esti- 
mated that 
would replace about 20 to 25 per- 


synthetic detergents 
cent of cleaning agents based on 
soap. Today, synthetic detergents 
have captured more than half of 
the total market for packaged soaps. 

That detergents 
have had a profound effect on all 


synthetic 


firms in the chemical specialties field 
producing soaps or detergents was 
concurred in by the other produc- 
tion executives at the luncheon. It 
vas pointed out that many smaller 
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manufacturers could compound de- 
tergents more easily from surface 
active agents than from soap. In 
addition, the stability of detergent 


DR. THOMSSEN 
raw material prices, as compared 
with the fluctuations of those for 
soap, was cited as a big factor in 
synthetic detergents’ favor. 

Similarly, in the case of floor 
care products, the shifting pattern 
of consumer buying habits was 
viewed with interest by production 
men. One mentioned the trend 
away from wax type products for 
floor treatment to dispersions of 
gums, resins and plastics. Another 
production man pointed out that the 
laboratory of one of the largest 
U. S. corporations had classed cer- 
tain of the newer, resin based pro- 
ducts as superior to wax emulsions, 
The resin type floor finishes, ac- 
cording to this man, are claimed to 
offer longer wear, show fewer scuff 
marks, reduce the danger of slip- 
ping, are lower in cost, provide 
better gloss, are easier to remove 
and last longer. 

No discussion of floor wax 
being complete without some men- 
tion of carnauba wax, the group 
agreed that the fluctuation in the 
price and quality of carnauba made 
it a difficult raw material to pur- 
chase and use. Satisfactory waxes 


are made from synthetic and paraf- 
fin type waxes, according to one of 
the participants in the discussion. 
Another stated that his chemist had 
made a very satisfactory product 
from a combination of such waxes, 
and that his firm shortly was plan- 
ning to market the wax. Such trends 
in marketing should be watched 
closely by all companies, it was 
agreed. 

Coordination of various de- 
partments within the same company 
was discussed at length. The ques- 
tion of product quality is sometimes 
at the base of friction between de- 
partments in an organization. Fre- 
quently, when a salesman loses an 
order and is told by the purchasing 
agent that a competitor has pro- 
duced a more satisfactory item, the 
salesman tends to lay the blame on 
the laboratory man. The injustice 
of such charges is recognized by 
perceptive executives. The remedy 
in cases of this sort is to send the 
chemist and the salesman out to- 
gether to ascertain the facts. If 
the product does have defects they 
can be determined and corrected in 
this fashion. Such a procedure can 
be helpful -since the purchasing 
agent knows that the firm is in- 
terested in the quality of its pro- 
ducts and will do something about 
them when they are found to have 
imperfections. 

The suggestion box as a 
means of soliciting the opinions of 
all workers in a plant as to ways 
of improving production techniques 
was discussed by the group. The 
consensus of the luncheon meeting 
was that the suggestion box, with 
its reward in cash or a promotion, 
serves the useful functions of get- 
ting better, faster or cheaper pro- 
duction, and improving employee 
morale. By throwing the suggestion 
box open to all employees hidden 
talent may sometimes be discovered, 
as in the case of a salesman who 
made a suggestion for improving a 
manufacturing procedure. Because 
the idea worked out so well the 
salesman was rewarded with a pro- 
motion and given new responsibili- 
ties in production. 

Prompt and economical de- 
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THIS EMBLEM IDENTIFIES 
EXTRA DEPENDABLE 
INDUSTRIAL MACHINERY 


The red power spot on industrial machinery 
means “Powered by Electro Dynamic.” Such 
machinery relies with confidence on the extra 
dependability of Electro Dynamic motors, the 
proven industrial motors which give indus- 
trial equipment extra dependable operation. 


Conclusive evidence of the extra dependabil- 
ity of Electro Dynamic motors is now revealed 
in the new candid report “MOTOR SHOW- 
DOWN”. The revealing proof is found in com- 
parative tests* conducted in accordance with 
A.LE.E. standards. Don’t miss your copy! 
Send the coupon below today. 

*Tests certified by J. Arthur Balmford, 


Professor of Electrical Engineering at 
a leading Eastern university. 


ECTRO 
1 to 250 hp. AC and mats RJ A wt é Cc 


DC. Standard or 
special purpose. ependable motors 


N.E.M.A. standards. 


ELECTRO DYNAMIC .- Division of General Dynamics Corporation 
146 Avenue A, Bayonne, New Jersey 


NAME. 








ar “MOTOR R SHOW. EP 
DOWN” ond the new Ne COMPANY. 
catalog of Electro Dy- moor 
namic industrial motors. ADDRESS 
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liveries by truck in congested areas 
of large cities is universally trouble- 
some. One answer to this problem 
is the zoning of cities, with de- 
liveries made in certain zones cn 
designated days. 

Profit sharing is being at- 
tempted by some of the group at 
the luncheon to improve the wel- 
fare of their employees and satisfy 
their economic needs. Other wel- 
fare questions considered at the 
conference included wages, bonuses, 
group life and health insurance poli- 
cies, pay during sickness, time lost, 
retirement age, awards for long con- 
tinuous service and credit unions. 
Thought is being given to all of 
these subjects, although no uniform 
method of handling them all was 
presented and subscribed to by those 
executives attending the meeting. 

Other means were discussed 
of keeping employees satisfied so 
that they would contribute their 
maximum to the success of their 
firms and, at the same time, be 
sympathetic to the aims of their 
employers so that they would not 
be swayed by criticism by outsiders. 
of their employer-employee relation- 
ships. 

To an older man the change 
for the better that has come over 
present-day employers in their at- 
titudes toward their employees is 
nothing short of amazing, and a 
far cry from conditions experienced 
when we were starting out on our 


business careers. 


Solvent Spray Gun 
ONTINUOUS spray cleaning 
by solvent, emulsion or aque- 
ous solutions is made easier with 
the new model “B-202-M Siphon 
Spray Gun” offered by the John 
B. Moore Corp., Nutley 10, N. J. 
The gun is designed to draw liquids. 
directly from a 55 gallon drum. It 
eliminates the time lost in refilling- 
small supply can reservoirs. Novel 
features of design suggest its use 
for washing aircraft, cleaning elec- 
tric motor parts and stator-frames, 
engines and engine compartments,. 
and other mechanical equipment. A 
die-cast handle built to stand over 
four tons of shock, air-flow control 
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alve on the haft to save trips to 
the air-supply regulator valve, ball- 
heck to prevent fluid flow-back and 
idjustable lock-tip nozzle are fea- 
tures which appeal to those who 
must clean hard to reach surfaces. 


I 


Wet Soda Ash Storage 


OME larger users of soda ash 
S are finding it convenient and 
economical to store soda ash in 
solution or as a slurry. Greater ease 
of handling, lower processing cost 
and substantial installation savings 
are possible with a wet storage 
system. M tthieson Chemical Corp., 
Baltimore 4, offers complete infor- 
mation © md technical 
this method of soda ash handling. 


services on 


Self Dumping Hoppers 

ET, dry, hot or cold, and 

bulky materials are readily 
handled by one man with new self 
dumping containers made by Roura 
Iron Works, Detroit 11. These hop- 
pers fit any standard fork or plat- 
form lift truck. They dump, right 
and lock themselves securely by the 
manipulation of a release handle. 
Sizes are from 1% to two cubic 
yards. They can also be adapted 
for use on flat trucks. 


Flexible Inner Drums 


I NNER drums, made from poly- 


ethylene, for shipping bulk 
chemical products are offered by 
& Drum Com- 


The inner 


Delaware Barrel 
pany, Wilmington, Del. 
drums come in five, 15, 30 and 55 
gallon sizes, and readily slide into 
steel drums of these capacities. 
While steel overpacks are currently 
available, fibre and plywood drums 


will also be included shortly. 


Filter Cloths 
\TIONAL Filter Media Corp., 
New 14, Conn., re- 
cently announced a very diversified 
line of filter cloths. Cotton, “Ny- 
” glass, “Orlon,’ “Dynel,” 
Saran,’ “Vinyon N,” and ‘‘Vincel” 
re used in the weaving. They are 


Haven 


ll sewed with the same resistant 
thread that goes into the cloth. Test 


*Soap & San. Chem., Sept., 1953, p. 46. 
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New Potdevin tape-over sewing machine. 





Single or double end models 


sew one or both ends of multi wall bags, providing sift-proof seal 


New Sewing Machine 

A single or double-end tape- 
over sewing machine which sews 
one or both ends of a multi-wall 
bag and produces a sift-proof seal 
by applying selvage tape over the 
sewing, was announced recently by 
Potdevin Machine Co., Teterboro, 
N. J. The ends of the tube are 
sewn first ; then the selvage is glued 
and applied over the stitches. 
model S-3 


multi-wall bags for insecticides and 


The new sews 


other materials 
ranging in size from 10” by 20” to 
26” by 54”, at a rate of 30 to 40 


bags per minute. The sewing ma- 


finely powdered 


chine is designed for use with the 
Potdevin “‘Multi-Wall Tuber,” oc- 
cupies a floor space of 4’ by 9’ and 


is 36” high. 


samples and recommendations based 


upon long experience are available. 


Oil Free Compressors 

OY Manufacturing Co., Pitts- 
J burgh 22, Pa., recently intro- 
duced air compressors and vacuum 
pumps that are claimed to eliminate 
any contamination with oil. They 
are termed “‘oil-free.” They may be 
built to particular 
ments. Special valves, surface hard- 


meet require- 


end bearings and replaceable wear- 


ing parts are other advantages. Bul- 
letin A-92 is available to those in- 


terested. 


Fibre Drums 


A new plant to make “Leverpak,” 
“Staypak” and “Fibrepak” fi- 
bre drums was opened recently in 
Pittsburg, Calif., by Continental 
Can Co., New York. Continental 
also has a large plant in Van Wert, 
©., where these drums are made. 
In addition to the three types men- 
tioned above, whose names signify 
the types of covers and fastenings 
Continental will turn out 
drums at the new 


used, 
made-to-order 
Pittsburg plant. 


Separetory Funnel 

A new convenient-to-use pres- 
sure equalizing separatory fun- 

nel is now available from Ace Glass 


Co., Vineland, N. J. 
obviates the necessity of 


This funnel 
venting. 
It thus overcomes the possibility of 
releasing materials being handled or 
the pick-up of moisture. 

* 
Finetex Publishes Data 


Suggestions for formulation 
and blends of “Rueterg 97S” alkyl 


aryl sulfonate with various types of 


solvents and mineral and vegetable 


103 








To have rancidity in cosmetics is unthinkable. 
That’s why this manufacturer of hand cream 
changed from an ordinary triple-pressed stearic 
acid to Emersol 132 Lily Stearic Acid...to obtain 
maximum oxidation stability. Not only was his 
product fresher and sweeter from the first, but 
it stayed that way longer. 

Because Emersol 132 costs no more than com- 
petitive triple-pressed grades, this increased shelf 
life, this extra sales appeal cost him nothing. 


Write to Dept. S-3 for the 
complete story on Emersol Stearic Acids 


Fatty Acids & Derivatives 
Plastolein Plasticizers 
Twitchell Oils, Emulsifiers 


Emery Industries, Inc., Carew Tower; Cincinnati 2, Ohio 
Export: 5035 RCA Bidg., New York 20, New York 


New York © Philadelphia « Lowell, Mass. ¢ Chicago ¢ San Francisco 
Schibley & Ossmann, Inc., Cleveland © Ecclestone Chemical Co., Detroit 


Warehouse stocks also in St. Louis, Buffalo, Baltimore and Los Angeles 
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Whatever you make, cosmetics or entirely un- 
related products, the resistance to rancidity of all 
Emersol Stearic Acids carries over to your finished 
product. This, coupled with the outstanding color 
stability and oxidation resistance inherent in 
Emersol Stearic Acids, will make your product 
better, stay better longer, and...easier to sell. 
Since they cost no more than ordinary grades, 
next time...everytime...it will pay you to buy 
Emersol Stearic Acids! 





What Does Emersol Mean? 

Emersol, a contraction of the words “Emery” and 
“Solvent”, describes Emery’s exclusive process of sol- 
vent separation of fatty acids. Of more significance, 
however, is its meaning in terms of product perform- 
ance, Because of this unique process, the use of auto- 
matic eters and of wie abel Oleks Acide metals 
throughout, Emersol Stearic an eic Acids are 

more uniform, of “controlled” composition, oak teoas 
from metal os contamination roan other impurities that 
promote oxidation, rancidity and yellowing. 
Because all these advantages reflect in finished ew 
ucts, to you, Emersol.actually means better 





. 


produ cts that stay better ree Pees that. 
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oils were published recently by 
Finetex Inc., Pompton Plains, N. J., 
in a bulletin entitled “Emulsifying 
with Rueterg 97S.” In addition the 
firm offers a booklet carrying gen- 
eral information on its line of syn- 
thetic detergents and sulfonated oils. 
is ae 
German Soap Annual 
Seifenindustrie Kalender 1954, 
edited by Dr. H. Heller. Delius, 
Klasing & Co., Berlin and Bielefeld, 
288 pages, price DM 7.60. This 
pocket size annual of the soap in- 
dustry presents in this, its 57th 
edition, the usual informative tech- 
nical tables and list of new publica- 
tions. Addresses of members of the 
German rendering industry and of 
soap manufacturers in Holland and 
Belgium have been added to the 
directory. 
Feature 
review of the actual and potential 
effects of the new rulings concern- 


articles include a 


ing competition in the consumer 
soap industry by C. Harz. The new 
limitations of price competition are 
seen as a break in the decartelliza- 
tion laws imposed by the allies. An 
article by H. Stuepel presents data 
on stabilization and bleaching effects 
of perborate in synthetic detergents. 
Metal soaps and their part in in- 
dustry are discussed in an article by 
Christian Rosenthal. The editor has 
contributed a resume of oil and fat 
statistics for 1953 and a study of 
standard yields of various oil seeds 
by different methods. 
<iitagn tition 

New Glassy Phosphate Book 

Publication of a new 16-page 
booklet which describes up-to-date 
uses and gives formulas for many 
products using sodium glassy phos- 
phate was announced recently by 
[.. P. Thomas & Son, 721 Market 
St., Camden, N. J. Copies are avail- 
able on request. 

At the same time the com- 
pany announced it has just com- 
pleted a new plant which is now in 
production on “Hy-Phos,” sodium 
glassy phosphate. The product is 
manufactured under the Mackenzie 
patent, and is said to have the higli- 
est water softening capacity of all 
sodium glassy phosphates. 
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Atlas Surfactants Guide 

A new 74-page illustrated 
book entitled “A Guide to Formula- 
tions of Industrial Emulsions with 
Atlas Surfactants” was published 
recently by Atlas Powder Co., Wil- 
mington, Del. After touching upon 
surface activity in general and de- 
scribing briefly the Atlas system of 
grouping its surface active agents, 
general suggestions are given for 
formulation of emulsions with these 
products. The hydrophile lipophile 
balance (HLB) system of choosing 
surfactants is outlined: each sur- 
factant has been assigned an em- 
pirical number representing its rela- 
tive attraction for oil or water. The 
common applications of these pro- 
ducts have also been assigned HLB 
numbers. Matching these two sets 
of numbers narrows the field for 
trial when seeking the solution to 
a formulation problem. Eight full 
page charts in this section list 
properties and HLBs of surfactants 


and requirements for specific appli- 


Offers New Bottle Cleaner 

“Sanitair Rotary Air Clean- 
er” was introduced recently by U. S. 
Bottlers Machinery Co., Chicago. 
This new automatic bottle cleaning 
machine is said to be capable of 
operating speeds of up to 180 con- 
tainers a minute. 


cations. The ensuing seven chap- 
ters are devoted to typical industrial 
formulations of polishes, cleaners 
and sanitizers, hand cleaners and 
protective creams, textile processing 
agents, and other products. 
=i ieee 

Lifts Adapt Dissolver 

Cowles Co., Cayuga, N. Y., 
recently announced availability of 
three different types of hydraulic 
lifting equipment for its “Ultra- 
fast” dissolver. The dissolver comes 
with a water lift as standard equip- 
ment. The two alternatives are: 
compressed air operating over oil 
and an auxiliary pump operating a 
direct oil hydraulic lift. 

oe 

Krupp Waxes Sold Here 


Krupp Kohlechemie G.m.- 


b.H. appointed H. L. Barnebey, 
Pittsburgh, to handle sales of its 
“SynPar” waxes it was announced 
recently. These waxes are high 
molecular weight aliphatic hydro- 
carbons produced in Germany by 
the Fischer-Tropsch process. High 
melting points, hardness, fine crystal 
structure, and high purity are 
claimed for these products which 
may be used as additives to modify 
price waxes. 


properties of lower 


“SynPars” are recommended for 


formulations of polishes, water- 


proofing, and other coatings. 


New U. S. Bottlers “Sanitair Rotary Air Cleaner. 
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New VICTOR SERVICE 


SLASHES OELIVERY 
FROM DAYS TO HOURS! 





eee §=— Tigaly” Shipments 


duces its brand-new service to save you 
time. Now, covered hopper trucks rush ve BS 
shipments of sodium tripolyphosphate to Speeded by ae 
your plant at record speed. For example, ae 


it takes several days to deliver carloads 

of “tripoly’’ to the New York area. With Covered Hop P er Trucks 
covered hopper trucks, you can get 
“tripoly” into your plant in as little as 
5 hours. 


This newest Victor service means you can 
reduce inventory with ‘‘bulk-to-bin’’ deliv- 
ery. Here’s just one more way that Victor 
offers you proof of service. It’s one more 
reason why industry finds that when it 
comes to phosphates, it pays to see Victor. 





VICTOR CHEMICAL WORKS 


141 W. Jackson Bivd., Chicago 4, Ill. 
In the West: A. R. Maas Division, South Gate, Cal. 
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Liquid Cleaner 

A liquid cleaning composi- 
tion comprises a potash soap of tall 
oil and an organic solvent consisting 
of at least 50 percent by weight of 
an aromatic hydrocarbon, such as 
toluene or xylene. The relative pro- 
portion between soap and organic 
solvent is such that the latter is 
kept in stable colloidal solution in 
the soap. It is suggested to add 
1.5 percent of trisodium phosphate 
and 38.5 percent of water to 45 
percent of potash soap and to add 
15 percent of toluene. A _ stable 
emulsion is said to result which 
contains the cleaning substances in 
a concentration sufficient for all 
cleaning purposes and capable of 
being diluted with water in any 
desired quantity without impairing 
the cleaning effect of the product 
or causing separation of any of the 
ingredients. British patent 699,189, 
T.H.R. Palikko, Helsinki, Finland. 


es 


Quaternary Deodorant 

Quaternary amines and other 
powerful germicides are known to 
prevent in some cases the develop- 
ment of unwanted odors by reason 
of their germicidal and fungicidal 
properties ; which destroy the agents 
responsible for the production of 
such odors. An improved deodor- 
izing agent comprises chlorophyll 
and a non-volatile germicide or 
fungicide in solution or suspension. 
British patent 699,752, A. W. Mid- 
dleton, Watford, Herts. 


——- ¥ 


Soap from Sperm Oil 

A method is described for 
continuous production of soap, free 
fatty alcohols, and hydrogen in any 
desired proportion from sperm oil 
and other oils containing free or 
combined monohydric fatty alcohols. 
The esters in such oils are first 
saponified by means of alkali and 
thereafter the whole or a part of 
the resulting mixture, consisting 
substantially of soap and fatty alco- 
hols, is subjected to the action of 
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further alkali under conditions 
which bring about partial or com- 
plete alkali conversion of the mono- 
hydric fatty alcohols to soap with 
liberation of hydrogen. British 
patent 699072, F. G. Lanpichler, 
Chile. Through Soap, Perf. & Cos., 
January 1954. 
qman @ comm 

Superfatting of Toilet Soap 

Skin irritation by toilet soap 
made from lower fatty acids or 
their glycerides is minimized by 
superfatting the soap with a mini- 
mum of five percent, preferably 20 
to 60 percent fatty acids. This per- 
centage is based on the bound fatty 
acids present. The superfatting may 
be effected by mere admixture, or 
by adding an acid soap to the origi- 
nal neutral soap, or by saponifying 
the original soap with an insufficient 
amount of alkali, or by partly con- 
verting neutral soap by the addition 
of a mineral acid into free fatty 
acids. Skin irritation is still further 
reduced if topped lower fatty acids 
are used to make the soap (lower 
fatty acids from which caproic, 
caprylic, and capric acids have been 
removed). To improve the consis- 
tency of the superfatted soap and 
enable it to be moulded into bars, 
cakes, etc., a proportion of rosin, 
rosin derivatives, or castor oil may 
be added prior to saponification, or 
a mixture of sodium and potassium 
hydroxides may be used for saponi- 
fication. Acids suitable for super- 
fatting include coconut oil, hydro- 
genated palm oil, hydrogenated pea- 
nut, hydrogenated whale oil, and 
stearic fatty acids. British patent 
648,722, N. V. Dobbelman. 

om @ ame 

House Fly Control 

Sulfoxide-pyrethrin wettable 
powders (two percent pyrethrin and 
20 percent sulfoxide) gave better 
control of house flies in barns than 
did sulfoxide-pyrethrin emulsion, 
DDT, methoxychlor, a combination 
of DDT and methoxychlor, or lin- 
dane. Neither DDT nor methoxy- 
chlor alone was effective. J. L. Lan- 





caster, Jr., J. Kansas Entomol. Soc., 
26, 115-117, 1953. 
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Book on Disinfectants 

Antiseptics, Disinfectants, 
Fungicides, and Chemical and 
Physical Sterilization, edited by 
George F. Reddish, Lambert Phar- 
macal Division of Lambert Co., St. 
Louis, and St. Louis College of 
Pharmacy and Allied Sciences, Lea 
& Febiger, Philadelphia, 1954. 
Cloth, 9% inches by six inches, 841 
pages, 71 illustrations, 130 tables, 
price $15. 

This book endeavors to col- 
lect, correlate, and evaluate informa- 
tion pertaining to antiseptics, dis- 
infectants, and fungicides, as well 
as chemical and physical methods 
of sterilization. The work consists 
of individual monographs on these 
various subjects by thirty contribu- 
tors, each an authority in the parti- 
cular field assigned to him for 
coverage. The most important facts 
relating to antimicrobic agents 
generally, are included. Antibiotics 
and chemotherapeutic drugs are 
not covered. Each treatise is fol- 
lowed by its own bibiliography. 

After a historical review of 
the subject and a definition of 
terms, methods of testing are dis- 
cussed in detail, current procedures 
being described in separate chap- 
ters. Both laboratory and practical 
tests receive appropriate attention, 
and the importance of in vitro and 
in vivo testing is emphasized. U.S. 
P. sterility tests for liquids and 
solids are included. 

The ensuing material is 


grouped under antiseptics, disin- 


fectants, fungistats and fungicides, 
preservatives, chemical and phys- 
ical sterilization, and pasteurization. 
“Chemical and physical steriliza- 
tion” includes a chapter on sterili- 
zation by ionizing radiations, one 
of the newer developments of great 
interest to the food and pharm- 
aceutical industries. 

The book has a bibiliogra- 
phic as well as a subject index. It 
should be found a useful book of 
reference by  sanitarians, public 
health workers, bacteriologists, and 
others in the field. 
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MIX LARGE VOLUMES rapidly, thoroughly—at fully predictable rates—with 
turbine-type LIGHTNIN Mixers like these. Hundreds of power-speed combinations, 


for open or closed tanks. Sizes 1 to 500 HP. 


How to choose 


Choose a fluid mixer that gives you: 

1. The exact balance of fluid flow and 
fluid shear to make your process 
work at top efficiency. 

2. Lowest possible rate of machine ob- 
solescence—to save yourself main- 
tenance and replacement dollars. 

Here’s why you get both with LIGHTNIN 

Mixers: 

Mixing results can be predicted ac- 
curately—and scaled-up accurately— 
with LIGHTNIN Mixers. Every LIGHTNIN 
is guaranteed to give you the results you 
want—or your money back. This unique 
guarantee is based on nearly 30 years 
of research, and thousands of successful 
installations. 

You get years and years of service 
from LIGHTNIN Mixers. Such features as 
ball-bearing motors, flex-protected shaft 
suspension, interchangeable shafts, 
mountings, and speeds, keep mainte- 
nance and replacement costs low. Many 
LIGHTNINs have been in service 20 
years and more. 

Get the facts now on fluid mixing that 
gives you these advantages without 
risking a penny. Call in your LIGHTNIN 
representative today. You'll find his 
name in your office copy of Thomas’ 
Register. 





MAKE A MIXING UNIT of any 
open tank, by adding the cor- 
rect LIGHTNIN Portable Mixer. 
Rapid, uniform mixing with uni- 
form power. Thirty models. 
Sizes Ye to 3 HP. 


BLEND, SUSPEND, DISPERSE 
in large tanks with a LIGHTNIN 
Side Entering Mixer. Cut main- 
tenance costs, with choice of 
easy-to-repack stuffing box, or 
mechanical shaft seal that elim- 
inates repacking entirely. Sizes 
1 to 25 HP. 











The MULTI-U-METER Handles Plastic, 
Odd-shaped Containers 
Container guides hold any type, shape 
or size containers rigidly in filling posi- 
tion. Handles any liquid. Has automatic 
product supply and automatic filling con- 
trol. Advanced features. Minimum floor 
space. T'wo-Head and Four-Head models. 

Write for Multi-U-Meter Bulletin. 


Look to bor Every 
Liquid Filling Requirement 
iquid Filling Req 
You can get better production from fillers that 
simplify operations. For decades, U. S. engi- 
neering has consistently improved automatic 
machine operations to reduce manual dexterity. 
Result: greater and easier production. As a pol- 
icy, every moving part is built for dependabil- 
ity-plus. That is why U. S. machines have that 
“‘never-let-you-down”’ reputation which you can 


depend upon. Whatever your liquid filling re- 
quirements, investigate U. S. machines. 


Model B-49 Straightline 
Vacuum Filler 
handles any liquids. Quick 
changeover for all container 
sizes (AGST to gallons). 
For operation with or with- 
out discharge conveyor. 
Simple hand lever operation 
for multiple filling of up to 
9 containers at a time, 
otherwise completely auto- 
matic. Filling is uniform, 
clean and fast. Write for 

Bulletin B-49. 
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Model B-2 Vacuum Filler handles any liquids; 
all containers ranging from AGST finishes 


“Lightain | 
NMIXe/S () DH-51 Explosonproo Laboratory 


GET THESE HELPFUL FACTS [-] B-102 Top Entering Mixer (turbine and 


ON MIXING —LIGHTNIN paddle types) 
Catalogs are packed with [-] B-103 Top Entering Mixer (propeller o =~ 


useful data on fluid mix- _type) ; E Siphon Filler efficiently handles free-flowing 
ing, plus full description of [J] B-104 Side Entering Mixers liquids. For all container sizes including 


LIGHTNIN Mixers. No ob- [_] B-105 Condensed Catalog (complete gallons. Stainless steel, no drip siphon 
ligation. Check the cata- line) tubes. Write for Siphon Bulletin. 


logs you want and mail [_] B-107 Mixing Data Sheet 
U. S. BOTTLERS MACHINERY COMPANY 


with your name and ad- [_] 8-108 Portable Mixers (electric and 
dress to: air driven) 
4019 North Rockwell Street @ Chicago 18, Illinois 


MIXING EQUIPMENT CO., INC. 
167 Mt. Read Blivd., Rochester 11, N. Y. 
In Canada: William & J. G. Greey, Ltd. 100 Miranda Ave., Toronto 10, Ont. 


to containers 4%” dia. Four container 
holding cups enable continuous filling of 
two containers at a time. Product supply 
is automatic. Portable. Ideal standby for 
peak loads. Write for Bulletin B-2. 


Model B-2 


Boston © New York ® PHILapetrHia @ Houston @ Dattas @ Los ANGELES ® SAN 
Francisco ¢ Denver @ SEATTLE @ PorTLAND © PHoenix © New ORLEANS © TAMPA 
ATLANTA ®© MonTREAL @ ToronTo ® Vancouver © Winnipec © EXPORT OFF.: Totepvo 
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| NEW Datento 











The information below is furnished 
by patent law offices of 


LANCASTER, ALLWINE & ROMMEL 
402 Bowen Building 
Washington 5, D. C. 


The data listed below is only a brief 
review of recently issued pertinent 
patents obtained by various U. S. 
Patent Office registered attorneys 
for manufacturers and/or inventors. 
Complete copies may be obtained 
direct from Lancaster, Allwine & 
Rommel by sending 50c for each 
copy desired. $1.00 for Canada. 
They will be pleased to give you 
free preliminary patent advice. 











No. 2,660,578. Triazine Fluores- 
cent Agents, patented by William W. 
Williams, Easton, Pa., and William E. 
Wallace, Rensselaer, N.V., assignors 
to General Aniline & Film Corpora- 
tion New York, N. Y., a corporation 
of Delaware. Fluorescent agents are 
covered which in the form of the free 
acid have the formula 


(CH:—O—C H:—C H30R). 








+ 
rm 
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| 80;H 
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wherein R represents a member of the 
group consisting of hydrogen, hydroxy 
alkyl and lower alkyl, represents 
one of the integers 1 and 2, and X 
represents a member of the group 
consisting of halogen, secondary di- 
alkylamino, secondary N-lower alkyl 
aryl amino, primary monocyclic aryl 
amino, lower alkoxy, monocyclic aryl- 
oxy, morpholino and amino pyridine. 


No. 23,774. Vacuum Neutrali- 
zation of Detergents, patented by 
Alan C. Stoneman, San Marino, Calif., 
assignor to Purex Corporation, Ltd., 
South Gate, Calif., a corporation of 
California. The method is patented 
of producing a detergent product 
from a base stock of the class con- 
sisting of sulfonated and sulfated or- 
ganic compounds having an aliphatic 
1adical conta’ning between about 8 
to 18 carbon atoms and the alkali 
rietal salts of which have detergent 
}roperties. The method includes con- 
verting said stock to an aqueous 
slurry of a water dispersible alkali 
roetal salt of the stock by discharg- 
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ing a mixture of said stock and an 
aqueous solution of an alkali metal 
hydroxide in finely divided form open- 
ly and through an extended path 
within the atmosphere of a zone main- 
tained at an absolute pressure be- 
tween about 9 to 88 mm. of mercury 
and at a temperature between about 
50° F. to 120° F., limiting dehydration 
of the mixture to produce a flowable 
slurry, mixing solid additives with 
the slurry, deaerating the resulting 
mixture at subatmospheric pressure, 
and spray drying the deaerated mix- 
ture. 


No. 2,665,233. Insecticides and 
Insecticidal Compositions, patented by 
Oscar F, Hedenburg, Pittsburgh, Pa., 
assignor, by mesne assignments, to 
Rex Research Corporation, Toledo, 
Ohio, a corporation of Delaware. The 
patent covers an organic chemical 
— having the structural form- 
ula 


iv) 


P C Hy-CH=C = \. “ 
. HiC=HC-H;C of 


in which X is a radical selected 
from the group consisting of CH: and 
CH,—O—CH,—O—CH.,. 





No. 2,665,234. Dibenzothio- 
phenes as Fungicides, patented by 
Lyle D. Goodhue, Bartlesville, Okla., 
and Carolyn E. Tissol, St. Paul, Minn., 
assignors to Phillips Petroleum Com- 
pany, a corporation of Delaware. A 
method for the control of fungus is 
disclosed which comprises applying to 
the fungus a composition containing 
as its sole essential fungicidal in- 
gredient a compound represented by 
the general formula 

R R 
c Cc 
ne* ‘yg Nor 
re 6 ¢ & 
87 N57 87 
R R 


R’s are selected from the group con- 
sisting of hydrogen alkyl, halo, nitro, 
and amino groups; the R’s can be 
different and when the R’s are alkyl 
groups they shall contain not to ex- 
ceed three carbon atoms. 


No. 2,667,438. Screwworm Fly 
Control, patented by Leo R. Gardner, 
Berkeley, Calif., assignor to Cali- 
fornia Spray-Chemical Corporation, 
Richmond, Calif., a corporation of 
Delaware. The patent describes an 
insecticidal composition suitable for 
the control of the American screw- 
worm fly comprising about 5-25% 
by weight of p,p’-dichlorodiphenyltri- 
chloroethane, about 2-10% by weight 
of hexachlorocyclohexane containing 








at least 50% of its gamma isomer, 
about 5-15% by weight of a water- 
soluble alkylphenoxy polyethoxyetha- 
nol emulsifying agent, and about 40- 
70% of a predominantly alkyl aro- 
matic hydrocarbon solvent. 


No. 2,666,010. Quaternary Am- 
monium Germicidal Compositions, 
patented by Richard D. Stayner, Al- 
bany, Calif., assignor to California 
Research Corporation, San Francisco, 
Calif., a corporation of Delaware. A 
germicidal composition is described, 
which comprises as its active ingredi- 
ents a substantial proportion of a 
quaternary ammonium compound hav- 
ing the formula 


(Re ° 
rr R: 
“ CH-N2R; - 
> eae 

group of 8 to 18 carbon atoms, R’ is 
a member of the group consisting of 
hydrogen and a methyl radical, m is 
from 1 to 4, and R, R, and R, are 
substituents of hydrocarbon structure 
containing a total of no more than 12 
carbon atoms, said quaternary being 
admixed with a member of the group 
consisting of octylphenylmonoethy- 
leneglycol ether and octylphenyldie- 
thyleneglycol ether as a promoter. 
The promoter is to be present in 
amounts sufficient to improve the 
germicidal activity of the quaternary 
ammonium compound but not to ex- 
ceed 70 per cent by weight of the 
compcsition. 


No. 2,666,009. Quaternary Am- 
monium Germicide Compositions, pat- 
ented by Richard D. Stayner, Al- 
bany, Calif., assignor to California 
Research Corporation, San Francisco, 
Calif., a corporation of Delaware. The 
patent covers a germicidal composi- 
tion which comprises from 40 to 90% 
by weight of an N-alkylbenzyl-N,N,N- 
trialkyl quaternary ammonium chlo- 
ride and from 10 to 60% by weight 
of pine oil, said alkyl group on the 
benzyl nucleus containing from 8 to 
18 carbon atoms and said nitrogen 
alkyl substituents containing no more 
than a total of 12 carbon atoms. 


No. 2,666,712. Sticker Compo- 
sition for Insecticides and Fungicides, 
patented by Earl D. Cornwell, Down- 
ers Grove, assignor to Armour and 
Company, Chicago, IIl., a corporation 
of Illinois. The patent describes a 
sticker composition for insecticides 
and fungicides, consisting substan- 
tially of about 10-15% sienna, 20-50% 
of soluble blood protein, and about 
30-67% of bentonite, such percentages 
being by weight. 


No. 2,666,728. Preparation for 
Mange and Fungus Eczema, patented 
by Clifford R. Smith, Chamblee, Ga. 
A medicinal preparation for the treat- 


(Turn to Page 181) 
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Beak Competition 


mill 


Better Compounds 


W. J. BUSH « CO., Inc. 


Ecoutinl O:b 


19 West 44th STREET, NEW YORK 36, N. Y. & MUrray Hill 7-5712 











Adjustable — Continuous 


SOAP CUTTERS 


Operated by Extruded Bar 


SHARP BROTHERS 


(Established 1914) 
201 Orient St., Bayonne, N. J. 


Production speed of this continuous cutter is 
automatically controlled by the rate of the 


extrusion. 


All cuts are clean and 


accurate. 
Eliminates all scrap. 


Easily adjusted to cut any 
size bar up to 5 lbs. 


Will operate efficiently 
with any plastic material. 


Send for 
descriptive 
literature. 


* Patent Pending 








SOAP and SANITARY CHEMICALS 




















SOAP PLANT Observer | 


— oe 





By John W. McCutcheon 


VARIETY of interesting 

and informative meetings 

dealing with detergents 

have been scheduled for 1954... . If 

one only had the time to attend all 
of these gatherings. 

The 27th annual meeting of 
the Association of American Soap 
and Glycerine Producers is hardly 
out of the way before two other 
groups meet to discuss soaps and 
synthetic detergents. Committee D- 
12 on Soaps and Other Detergents 
of the American Society for Test- 
ing Materials is meeting in New 
York March 22 and 23 to discuss 
specifications for soaps and syn- 
thetics, as well as new or improved 
of these products or 
week 


definitions 
their raw 
later, during the spring meeting 
of the A.C.S. in Kansas City, a 
symposium on detergents will be 
held, beginning March 24. The 
symposium is under the chairman- 
ship of Dr. Foster D. Snell of the 
New York research laboratory bear- 
ing his name. In addition, soaps 
and synthetic detergents will be dis- 
cussed at sessions of the Chemical 
Specialties Manufacturers Assn. 
during that group’s 40th midyear 
meeting in Cincinnati, May 24-25. 

The big event of the year 
will be the first world conference 
on detergents to be held at the 
Sorbonne in Paris late in August. 
This conference should be very 
worthwhile, and from the program 
outlined recently, will cover almost 
every phase of the subject from 
analysis to sales. Since it will be 
impossible to hear all the interest- 
ing papers that will be presented, 
some firms may find it necessary 
to send multiple delegates to the 
meeting and have them compare 
notes afterwards. The dates of the 
Congress are August 30 to Septem- 
ber 3rd and details may be ob- 
tained by writing direct to the Sec- 
retariat Du Congress, 70 Champs- 
Elysees, Paris 8, France. 


materials. One 
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Although growth of the de- 
tergent industry in America over 
the past ten years has been phe- 
nomenal, we still must not lose 
sight of the fact that great strides 
have been made in other parts of 
the world also, particularly in Eu- 
rope. This in spite of the fact that 
quite often the economy and meth- 
ods of use introduce factors quite 
different from ours. For example, 
in Norway and Belgium liquid type 
dishwashing compounds have been 
accepted to a relatively far greater 
extent than they have here. In prac- 
tically all European countries per- 
used in pow- 
often 


borates are widely 
dered laundry detergents 
mixed into the powder after dry- 
ing. Similar type specialty products 
are beginning to be marketed in 
the United States, although the 
lower temperatures of the water 
used for washing in the U.S. dis- 
courages general use. In Europe, 
boiling of laundry is 
Henkel and Company in Germany 
is now producing what appears to 
be a very pure type of mersolate 
product. Such products were tried 
shortly after World 
were discontinued a 


common. 


in America 
War II but 
few years later, due to their poor 
characteristics in hard water. 


On the analytical side, a ma- 


recently by Im- 


chine developed 
perial Chemicals for dishwashing 
tests was described to the writer. 
It employs small uniform flat glass 
plates for the test surface. These 
are uniformly soiled and_ then 
cleaned by passing them between a 
pair of rotating brushes which ap- 
ply equal pressure on both sides 
of the plate. This eliminates the 
human factor inherent in our pres- 
ent generally accepted method of 
hand washing. The writer hopes 
to be able to inspect this equipment 
at first hand this fall when he goes 
overseas and will report on it more 
fully later. 
ever, in defense of our present test 
dishwashing methods that they are 
generally fairly satisfactory. A re- 
cent client with no previous experi- 
ence in detergent testing found that 
its laboratory could consistently 
check the efficiency of dishwashing 
compounds by the following meth- 
od. Briefly, it consists of applying 
grease-protein soil of 


It must be said, how- 


a standard 
approximately five grams to a din- 
ner plate, soaking and sponging off 
the soil on successive plates until 
one particular detergent solution 
gives unsatisfactory results. The 
efficiency is determined by the num- 
ber of plates washed satisfactorily. 
Foam also re- 
corded. 
there appears no necessity for any 


characteristics are 
Strange as it may seem, 


special type of equipment such as 
fluorescent dyes plus an infra-red 
lamp to determine cleanliness. Vis- 
ual inspection consistent 
checks between experienced opera- 
tors to within a few plates. 

The importance to the tech- 
nical man of studying European 
products and test methods is that 
factors which may at some future 
date influence the American house- 
wife may be uncovered. For the 
same reason, the European techni- 
cian is interested in American de- 
other 


gives 


Progress, in 
words, can be furthered by the 
exchange of ideas. Of importance 
also to the detergent market re- 
search man is the influence of 
world trade on both finished prod- 
ucts and raw materials. An analysis 
of domestic markets alone is not 


velopments. 
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ERTEL BOTTLE FILLERS MEET DEMAND 
FOR 40-80 BOTTLES PER MINUTE, and 


Materially lower 
Your Production 
Filling ey 


ERTEL PORTABLE FILLER 


This Vacuum Bottle Filler belongs in every plant. Fills batch 
or sample lots of materials at lowest cost; for small operations 
where large expensive equipment is not practical. Fully 
automatic overflow—no drip spouts. Instantaneous flow — 
won't fill defective or cracked bottle. 


ERTEL ESA FILLER 
FOR SMALL BOTTLES 


The most practical filler for 
small bottles in quantities 
of 40 to 60 per minute. To 
appreciate this unit it 
should be viewed in opera- 
tion — the finest low cost 
trouble-free unit on the 
market. 


ERTEL PNEUMO-VAC FILLER 
Filling Range 3” to 13” High Bottle 


For speeds up to 40 quarts per 
minute, this precision Ertel 
filler has no equal. New type 
spouts positively prevent drip- 
page. Available with circulatory 
passages either bronze, plated, 
or stainless steel. Adjustments 
are simple and require but a 
few seconds time. If you have 
a filling problem see _ the 
Pneumo-Vac — it’s designed 
for low cost operation. 


Ask to have an Ertel representative show you why Ertel Fillers 
are so enthusiastically acclaimed by users in the pharmaceuti- 
cal, drug, cosmetic, chemical and food industries. 
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fr te MIDAS touch 


VERSENE® — SUCCESS SECRET 
The better soaps, detergents, shampoos, cleaning com- 
pounds and other soap products — the soaps that sell be- 
cause they get things cleaner and give more value for the 
money — are learning that Versene can give them the 
Midas touch. 
VERSENE® — PRICELESS INGREDIENT 

When liquid soaps get cloudy; when bar soaps yellow; 
when powders can’t compete with synthetics in hard water 
areas; when shampoos leave dulling films — it’s time to 
investigate the Versene family. When hard waters won’t 
soften without precipitation, when rancidity occurs, when 
chilling is necessary and you must pay for distilled water — 
Versene can help you. This priceless but inexpensive in- 
gredient is the product of modern chelate chemistry. 


VERSENE® — CHEMICAL OF CONTROL 
By controlling the metallic ion contamination that spoils 
the appearance, character and efficiency of Soaper’s formu- 
las, Versene gives you the Midas touch of consistent qual- 
ity. Its chelating power is guaranteed in both sample and 
carload quantities. Extremely stable at high temperatures 
throughout the pH range, it is manufactured only under 
patents originated, developed and operated by F. C. 
Bersworth. Send for samples and Technical Bulletin No. 2. 


VERSENE WATER TEST KIT. Tells Total Hardness in 2 
minutes. Accurate to 1 grain per gal. Versenate 
Method. Complete with instructions $5.00 Postpaid. 


Chemittiyl i mot precise chemicals” 
OD) wins woRTH CHEMICAL C1. 


FRAMINGHAM, MASSACHUSETTS 


WAREHOUSE STOCKS 
Chas. S. Tanner Co., Liberty Life Bldg., Charlotte, N. C. 

Kraft Chemical Co., Inc., 917 West 1 8th Street, Chicago 8, Illinois 
Siegel Chemical Co., One Hanson Place, Brooklyn 17, New York 
George Mann & Co., Inc., 251 Fox Point Boulevard, Providence, Rhode Island 
Barada & Page, Inc., Houston, Dallas, Corpus Christi, New Orleans, 

St. Louis, Wichita, Oklahoma City, Tulsa, Kansas City, Mo. 
Braun-Knecht-Heimann Co., San Francisco, California 
Van Waters & Rogers, Inc., Seattle, Wash. & Portland, Ore. 

Braun Corporation, Los Angeles, California 


SOAP and SANITARY CHEMICALS 














satisfactory. shortly, for 
example, ethylene conden- 
sates will be produced in Japan 
on a large scale. In Brazil, the first 


Very 
oxide 


plant for primary surfactant ma- 
terial has just been put on stream. 

... So, get your reservations 
in early for the Paris conference. 
The line forms on the right. 


ANY inquiries have been re- 
M ceived of late asking when a 
new listing of synthetic detergents 
(111) will be published. This point 
has been given serious considera- 
tion and initial steps have been 
taken to prepare such a revised list. 
It appears at the moment that the 
third edition should be available 
early in 1955. 

A few recent additions to 
the list of surfactants follow: 


(1) “Duponel EP,” of E. I. 
du Pont de Nemours & Co., is a 
built organic salt of a lauryl alco- 
hol sulfate for liquid shampoo use. 

(2) “Orvus ES Paste,” 
made by Procter & Gamble Co., is 
an alcohol sulfate of higher fatty 
acids for detergent use on soil con- 
taining a high proportion of oils. 

(3) “Tergitol Dispersant 
XC,” of Carbide & Carbon Chemi- 
cal Co., is an alkyl polyglycol 
where a low foaming detergent is 
desired. 

(4) “Igepon T-33,” another 
in the series produced by General 
Dyestuff Corp., is an oleyl tuarate 


of 33 per cent active strength in 


liquid form. 

(5) “Igepon TE-42,” also 
Dyestuff Corp., is a 
tallow derived taurate of 26 per 
cent activity for use as a low priced 


by General 


detergent base. 

(6) “UDET-50F” and “90- 
95F,” of Universal Detergents, 
Inc., are alkyl aryl sulfonates in 
liquid (50 per cent active) and 
solid (90-95 per cent active) form 
for use as a dispersant for super- 
phosphate manufacturing. 

(7) “UDEX,” also by Uni- 
ersal Detergents, Inc., is the same 
> above except that it has a higher 
olecular weight alkyl aryl base, 
‘iving hard surface detergency. 
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(8) “Monawet MO-70,” 
made by Mona Industries, is a 
di(2-ethylhexyl) 
A textile wet- 


sodium salt of 
sulfosuccinic acid. 
ting agent in 70 per cent active 
form. 

M-1, M-2, 


produced by 


(9) “Stepanol 
M-55 and M-84,” 
Stepan Chemical Co., are sodium 
alkyl sulfates from tallow (M-1) ; 
(M-2); ap- 
mixture of 
tallow 


hydrogenated tallow 
proximately 50/50 
coconut and hydrogenated 
acids derived sulfates (M-55) and 
approximately 25 per cent coconut 
oil and 75 per cent hydrogenated 
tallow acid derived sulfate (M-84). 
Activity 28-30 per cent. Use: Gei- 
eral detergents. 
* 

New Wrapping Machine 

A new model of “Stretch- 
rap” automatic packaging machine 
was introduced recently by Stokes 
& Smith Co., Philadelphia, subsi- 
diary of Food Machinery & Chem- 
ical Corp. 

The unit wraps irregularly 
shaped objects with heat sealing 
“Pliofilm” at speeds up to 15 wraps 
per minute, while requiring only 
one operator. Among improvements 
in the new model are a stronger, 
more accessible restrictor unit with 
interchangeable more ac- 
curate, visual setting heater unit 
away 


parts ; 
thermostat; improved take 


conveyor; plated wherever 


necessary, and other features. 


parts 


Carbide Alcohol Catalog 


Carbide and Carbon Chemi- 
cals Co., New York, recently pub- 
lished a 52-page illustrated book 
describing the 20 alcohols current- 
ly being marketed by the firm in 
commercial quantities. Physical pro- 
perties, shipping data, specifications, 
test methods, constant-boiling mix- 
tures, and a list of selected ref- 
erences to these alcohols in the tech- 
nical literature are covered. Uses 
and suggested application include 
antiseptics, germicides, cleaners, 
polishes, surface-active agents, anti- 
freezes, and other consumer and 
industrial products. Copies of “‘Al- 
cohols” (F4731) are available. 





Booklet on “’Telvar” 

Industrial weed and 
control with “Telvar” is the sub- 
ject of a 10-page illustrated book- 
let issued recently by E. I. du Pont 
de Nemours & Co., Wilmington, 
Del. A wettable powder, containing 
80 percent 3-(p-chlorophenyl )-1,1 
dimethyl-urea, the product is low 
in price and claimed to be non- 


grass 


flammable, non-volatile, non-corro- 
sive, and low in toxicity to humans 
and animals. The brochure tells 


when, where and how to apply 
“Telvar“ for best results. 
- 


Organic Analysis Book 


Quantitative Organic Analy- 
sis via Functional Groups, second 
edition, by Sidney Siggia, General 
Aniline & Film Corp., Easton, Pa., 
John Wiley & Sons, New York, 
1954. Cloth, 5% by 8% inches, 227 
pages, price $5.00. 

This book deals primarily 
with the chemical analysis of or- 
ganic compounds based on the re- 
actions of functional groups. This 
field has developed at such a rapid 
rate that, according to the author, 
the first edition in 1949, was out of 
date before it appeared. The present 
edition endeavors to bring the sub- 
ject up to date. The book is de- 
signed for use by laboratory anal 
ysts, for whom it eliminates the 
need for searching through the 
literature and for weeding out and 
testing procedures which show 
promise. It may also be used as a 
textbook or a laboratory manual 
in college courses in quantitative 


‘organic analysis. 


Carpenter in New Post 
Appointment of William Car- 
penter as St. Louis district sales 
Columbia-Southern 
Pittsburgh, was 


manager for 
Chemical Corp., 
announced recently by W. I. Gal- 
liher, vice president. Mr. Carpenter 
succeeds Brooks M. Dyer, now as- 
sistant director of sales. He has 
been with Columbia- 
Southern’s St. Louis sales office 
since 1948, and became its acting 
manager last year. 


associated 
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Fatty Acids 


(From Page 53) 





phases of the general detergent field 
such as fatty alcohol sulfates, fatty 
acid amide condensates, taurine 
fatty acid compounds and sulfated 
fatty acid esters. These, of course, 
are used in many well known ap- 
plications of diverse nature, ranging 
from industrial detergents to sham- 
poos, toothpaste, etc. 

In the dry cleaning field the 
use of fatty acid esters, in particu- 
lar, is increasing at a conservative 
rate due to the gradually increasing 
demand for improved qualities in 
dry cleaning soaps which usually 
impart better finish to the garments 
and where the fatty acid ester will 
be found to supplant the more 
widely used mahogany sulfonates. 

The laundry industry is be- 
coming conscious of the need for 
improved finishes for imparting 
added softness, and more important, 
increased wear due to the reduction 
of friction in the wash wheel. 
The cationic type of finishing agent 
has proven popular in the diaper 
field, as well as in the general 
laundry field where these products, 
derived in part from fatty acids, 
function also as germicides and as 
lubricants. Strangely enough, it is 
reported that some of these products 
repel dirt rather than attracting it, 
which facilitates the laundering. 


In conclusion, as I see it, as 
syndet usage draws away from soap 
on rising consumption, the con- 
sequent increasing availability of 
many fats, due to either direct or 
indirect influences should serve to 
expand further the use of emulsi- 
fiers derived in substantial part 
from fatty acids, because of reason- 
able prices and ready availability 
of these materials. This picture 
should be coupled with, and bene- 
ficially tempered by, the steadying 
iuifluence of rising usages for fatty 
acids in emulsifiers through the new 
products which have recently come 
to the fore. Many of these products 
are already commercial realities and 
factors, and should be coupled with 
the unveiling of further and newer 
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products, and expanding concepts 
of the research and development 
staffs of the emulsifier producers. 

This is the picture for emul- 
sifiers derived from fatty acids, as 
I see it;—good availability of raw 
materials,—these raw materials hav- 
ing greatly increased purity. The 
new and novel purity of many fatty 
acids, plus the willingness of the 
chemical manufacturers to look at 
them as chemical building blocks, 
is now beginning to “pay off,” and 
gives us a definitely favorable and 
optimistic picture for trends in the 
near future. 





Salesmen 
(From Page 47) 





Sometimes, if the wife of the refer- 
ence hears the lavish praise she 
bursts out laughing, or unable to 
contain herself rushes in and tells 
off her husband. We feel we don’t 
know enough about the value of 
personal references as yet to make 
any definite comment on them. 


Sales Training 

N the subject of sales training, 

we feel this is one of the 
big things we have to offer a man, 
particularly one without any pre- 
vious sales experience. The writer 
can recall his own lack of training 
and is familiar with the so-called 
sales training which salesmen some- 
times get: a briefing in the office, 
a sample kit and instructions to get 
started. 

When we hire a 
take into consideration his family 
obligations. Our belief is that if 
you hire a man with ten kids, you 
hire the kids too, and you should 
not pay the man so little that he 
cannot support the children. 

Each newly employed sales- 
man is placed under a “ 
we call him. The neophyte helps 
the senior with his customer contact 
and _ service “Service,” in- 
cidentally, is a much misused word. 
You talk it or you give it. We try 
to give it. 

Quite often the senior man 
will give his understudy too little 
of his own time slugging it out on 


man we 


senior,” as 


work. 








the street, prospecting. We try to 
arrange to have him give so many 
days a month to prospecting. Our 
training period for new salesmen 
is a minimum of 18 months, which 
is the same as that required in our 
The period 


may be longer for men who are 


institutional division. 
not salesmen. This training period 
is very attractive to young men, 
particularly college men. Many of 
them would like to sell. They are 
afraid they lack the ability to sell. 
They hate to pack a bag and come 
to the big city and throw them- 
selves on the mercy of a commis- 
sion check. If we give them an 
opportunity to learn to sell they 
are forever grateful. We give sales 
trainees that opportunity by setting 
up a program in which each hour 
of the day does not have to be 
We feel 
that every salesman has his peaks 
and his valleys. We are at our best 
at certain times. We also have low 
For this reason we feel that 


spent in writing orders. 


spots. 
if you measure a man at his worst 
and then measure him at his best 
you won’t recognize him. 

So it is with the young sales 
trainee. We try to catch him at 
his best. He has to be gainfully 
employed in the meantime in order 
to eat. We try to encourage him 
to intensify his selling efforts just 
after his has gotten a big order, 
because generally that is when he 
is at the peak of his selling effort. 
We know that whether or not he 
makes sales, at this time, he will 
be giving the best possible account 
This is what builds 
confidence. If the man is a worker 
and capable of loyalty, which is 
very important, he will become a 
successful salesman through a series 


of himself. 


of successful experiences. 
‘ieee tii tactile 

Dr. Fourman Sails 

Dr. Victor G. Fourman, pres- 
ident of Syntomatic Corp., New 
York, sailed February 26 on the 
Holland-American liner S. S. Maas- 
dam for a month’s business and 
pleasure trip in Colombia, S. A.; 
Haiti and Trinidad, B.W.I. Dr. 
Fourman plans to return to the 
United States by air. 
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Sanitary 


Section 





2B you are a manufacturer of disinfectants, insecticides, floor 
BA 


74) (2 waxes, aerosol products, soap and detergent specialties, auto- 
\ ext 
“<2=' motive chemicals, and kindred chemical specialties, this is a 


suggestion to investigate the advantages of membership in the Chemical 


Specialties Manufacturers Association. 


For almost 40 years, leaders in the industry, from the smallest to the 
largest, have been members of CSMA and identified with its activities. 
Cost of membership is low. Its services are broad and helpful. Contacts 


within its membership can be extremely valuable. 
If your firm is eligible for membership, we shall be glad to send you 
full information about membership, dues, etc. Write to 
H. W. HamiLton, Secretary 
BL SPE 


~\ -L4 
. _ 47> 
« 


CSMA 


Chemical Specialties 
Manufacturers Association, Inc. 


110 East 42nd Steet Melvin Fuld, President New York 17, N. Y. 
Emil G. Klarmann, 1st. Vice-Pres. Harry E. Peterson, 2nd Vice-Pres. 


Peter C. Reilly, Treasurer H. W. Hamilton, Secretary 








Another new development from 


B. F. Goodrich Chemical 


















@ High lethal efficiency against common household 
insects 


@ Low order of toxicity 

@ No secondary aromatic solvents necessary 
@ Pleasant odor 

@ No visible crystalline residue 

@ Easy to formulate 


@ Strobane is a development of B. F. Goodrich 
Chemical Company *Terpene Polychlorinates 











For samples and technical 
information, please-write 
Dept. CK-2, B. F. Goodrich 
Chemical Company, Rose 
Building, Cleveland 15, Ohio. 
Cable address : Goodchemco. 
In Canada: Kitchener, Ont. 


B. F. Goodrich Chemical Company 


A Division of The B. F. Goodrich Company 


ood-rite 
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- FOLLOW IN THE FOOTSTEPS OF THE REST! - 
SEE THE BEST! 
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NATIONAL SANITARY SUPPLY CONVENTION 


THE CONRAD HILTON, CHICAGO, ILL. 


PERFORMANCE PROVEN PRODUCTS 
MANUFACTURED EXCLUSIVELY FOR THE JOBBER! 
INTRODUCING OUR NEW CATALOG 


ee] 


= WAXES * ELEC. DEODORIZERS 
te POLISHES ** MOTH PREVENTIVES 
| Chemicals CLEANERS ¥* SOAP DISPENSERS 
mabtien LIQUID SOAPS % FLOOR POLISHERS 
DEODORANTS * CONTAINERS 

: INSECTICIDES *% SPRAYERS 
oe DISINFECTANTS * AEROSOLS 
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FEATURING A COMPLETE LINE 


OF ONLY THE HIGHEST QUALITY SANITARY CHEMICALS AND ALLIED PRODUCTS 


BUY FROM ONE SOURCE OF SUPPLY! 





WE SPECIALIZE IN PRIVATE BRAND PACKAGING FOR THE JOBBER 
WRITE FOR OUR CATALOG AND PRICE LIST 
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AEROSOLS WITH 
PLEASANT ODOR AND NO 
VISIBLE RESIDUE 


New “MGK Aerosol-with-Strobane” 
formulas have now been registered 
by U.S.D.A. 


These aerosols have practically no 
odor or visible residue. They are 
fast acting, efficient and have a good 
knock down. Particularly attractive 
to the careful housewife, the new 
MGK Aerosols-with-Strobane have 
advantages heretofore unobtainable 
at reasonable cost. Write for Bulle- 
tin S-27, which includes information 
on these new formulas. 
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or roll-your-own 


Aerosols 











Some manufacturers use complete formulations, tailor-made to 
their private specifications. Others like to roll-their-own aerosols 
from separate ingredients. Still others take a middle-of-the-road 
position and buy partial formulations. 

As the use of insecticidal aerosols has grown, a large majority 
of these manufacturers have obtained their formulations or their 
toxicants from MGK. We like to believe that the fine quality of 
our allethrin and pyrethrum, the high efficiency of Super-Syner- 
gist 264, plus the MGK aerosol “know-how” is the reason for 
these purchases. 


THERE IS NO SUBSTITUTE FOR OUR EXPERIENCE 


A survey indicates we have had more insecticidal aerosol formu- 
lations registered than any other producer. The record shows 
that we have supplied completed formulations or toxicants for 
the majority of the many millions of aerosols already filled. The 
experience and “know-how” gained in 51 years of business is 
available to your company. Write us about your insecticide 
aerosol problems. 


Save the Scientific way with MGK 


McLAUGHLIN GORMLEY 
KING COMPANY 


1715 S.E. FIFTH STREET 
MINNEAPOLIS, MINNESOTA WRITE TODAY TO MGK 
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Latest Du Pont Aerosol 





study Of consumER KNOWLEDGE, 


USE AND OPINION OF AEROSOL-PACKAGED 
PRODUCTS 
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9 out of 10 families 


fF TOTAL 
% O' 8 





have used one or more 
aerosol products 


Purchase of aerosols continues to show steady 
increase. It has nearly doubled since 1950. As 
shown in ““The Aerosol Market’’—a digest of 
the latest Du Pont nation-wide study of the 
PREFERENCE market for aerosols—87°% replying (of the 
CH TYPE 2600 families) had purchased at least one 


EASONS FOR 
; % OF TOTAL PREFERRING EA 


AEROSOL wick aon <citl aerosol product. In 1950, only 47°; reported 
—_— ome =6(40/" » a 8 having purchased aerosols. 
23 
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Plecsent odor ° 
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The survey also showed that among house- 
wives who stated that they had used aerosol 
products, 70°% reported complete satisfaction 
with this modern method of dispensing. Only 
2° expressed disappointment with the aero- 
sol they had purchased . . . indicating a very 
high degree of satisfaction. 





Room deodorant preferences. As shown in 
the graph above—reproduced from the Survey Digest— 


among users of aerosols and other types of room deodorants, Simplicity and ease of using . . . effective 
the aerosol type is preferred nearly 3 to 1 over the next type. results ... and cleanliness were given as the 
Consumers appreciate the speed, effectiveness and conven- three leading reasons for being satisfied with 
ience of aerosol-packed products. the aerosol products. 
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Effectiveness of Aerosol Products 
One Big Reason for Their Popularity 


Aerosol insecticides preferred 


better than 6 to 1 


Those who reported having used both aerosol 
insecticides and other types, overwhelmingly 
indicated their preference for aerosol dispensers 
(as shown in the page reproduced at the right). 
Again, convenience of use and effectiveness 
were given as main reasons for being satisfied 
with the product. 


Majority of aerosols packed 
with ““FREON” propellents 


Du Pont ‘‘Freon’’* fluorinated hydrocarbon 
propellents are used in the majority of aerosols 
now on the market . . . and there’s good reason 
why. Their versatility as regards pressure and 
solubility properties makes them adaptable to 
all types of aerosol products. In addition, they 
are safe . . . nonflammable, nonexplosive, vir- 
tually nontoxic and noncorrosive. If you are 
thinking in terms of entering this market with 


a product of your own. . . consult Du Pont 


for technical help in formulating it with one of 


of the 25 “Freon” propellent solutions now 


available. 





SAFE PROPELLENTS 
**Freon’’ is Du Pont’s registered trade-mark 
for its fluorinated hydrocarbon propellents. 
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Send today for a free copy of “The Aerosol Market”— 
digest of Du Pont’s 1953 consumer survey. No obligation. 





E. I. du Pont de Nemours & Co. (Inc.) 

“‘Kinetic’’ Chemicals Division, Dept. S. 

11496 Nemours Building 

Wilmington 98, Delaware , 
Please send a free copy of ‘““The Aerosol Market”’ d 
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U-2001 Ubatol ... the first polymer emulsion 
| created and designed | 
specifically for the floor wax industry. 








Seeing the translucent color — the smoothness — the obviously fine particle size 
filming the surface of the sample bottle was all the introduction needed to intrigue a 
number of prominent floor wax manufacturers. “ 


U-2001 Ubatol is not just a standard polymer emulsion, but features a particle size 
far smaller than heretofore obtainable. The result is greater compatibility with waxes, resins 
and shellacs plus new, unique properties. 

No loss of special features but improvement in them when U-2001 Ubatol is used as 
the base around which you build your self-polishing formulations. 

Better Gloss Higher Soil Resistance 
Increased Durability Improved Water Resistance 
Greater Washability Good Leveling 

Excellent Abrasion Resistance 

Yes, all these plus the ability to return to its normal state after freezing. U-2001 
Ubatol truly opens up new concepts to the floor wax industry. 














For full details write: _ 
UNION BAY STAT 
hemical o., dnc. 
Reg. T.M. 
491 Main Street - Cambridge 42, Mass. _— 
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Complete assembled cup type valve for any one inch open- 
ing aerosol container. For all aerosol products. Protective 
domes offered in various colors. 





For containers that have 
the valve mounting por- 
tion incorporated. Pre- 
cision will supply the 
complete valve and stake 
the valve into the con- 
tainer end. 

















Offered to those who pre- 
fer to use their own but- 
ton design for aerosols 
or their own dispensing 
head for foam products. 

















The foam type valve com- 
plete with dispensing head 
having its own locking de- 
vice. .. . Foam type valve 
with dispensing head and 
protective dome. Can be ob- 


tained in variety of colors. 
= 

























as the answer to your aerosol 
program regardless of product, container, 
or filling method. 

We invite your inquiry to enable our staff 
of aerosol valve technicians to work coop- 
eratively in satisfying your valve require- 
ments. 


Glass container aerosol 


valve, complete with but- 
ton and protective dome. 








ne | 
PRECISION 


Ds Ue Cnat 


700 NEPPERHAN AVENUE © YONKERS 3,NEW YORK 
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PELROLITE 


Petrolite waxes are the products of a refinery designed pri- 
marily to achieve but one objective — the best in microcrys- 
talline and synthetic waxes. 

Every phase of the Petrolite operation supplements this primary 
objective. The location of the refinery, in the heart of the East 
Texas oil fields, provides easy access to the finest crude stocks 
for wax manufacture. Control laboratories, right in the refinery, 
enforce rigid manufacturing specifications and ensure product 
uniformity. 

We believe Petrolite waxes compare favorably, or may prove 
superior to, any waxes, anywhere. We invite you to make your 
own comparison. 

Complete information and samples are available on request. 
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Petrolite waxes are 
stocked at, and available 
F.O.B., Jersey City, N. J., 
Chicago, Ill., 

Los Angeles, Calif.., 

and Kilgore, Texas. 


PETROLITE CORPORATION 


WAX DIVISION 


Chrysler Building, New York 17, N.Y. . P.O. Box 390, Kilgore, Texas 
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Physical and Chemical Properties—Standard Grades 


Grade Number Melting Point + 3°C 
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Pennsylvania Industrial Chemical Corp. 





Clairton, Pennsylvania 


Plants at 


Clairton, Pa.; West Elizabeth, Pa.; and Chester, Pa. 


District Sales Offices 


New York * Chicago * Philadelphia * Pittsburgh 


The properties of PICCOLYTE RESINS are: 
COMPOSITION 


mers of pinenes, predominately beta pinene. 
ACID RESISTANCE— Inert to dilute acids. 
ALKALI RESISTANCE—Unattacked by 10° solu- 
tions of alkalies. 
SALT RESISTANCE 
tions of varying pH. 
HEAT RESISTANCE—When held at 600° F for 
six hours no darkening in color Was observed. 
SAPONIFICATION number ap- 
proximately zero. 
ACIDITY— A neutral resin, acid number appfoxi- 
mately zero. 


Unattacked by salt solu- 


Saponification 


Composed essentially of poly- 


SPECIFIC GRAVITY—Has low specific gravity, 
varying with melting point between 0.98 and 1.00. 

THERMOPLASTICITY—A readily thermoplastic 
resin. 

MELTING POINTS—Various melting points avail- 
able from 10° © to 135° € on the Ball and Ring 
softening ‘point method. (Tolerance, 3° C). 

COLOR—A_ 50% solution in mineral spirits ap- 
proximately color 5 on Gardner 1933 scale. 

SOLUBILITY —Completely soluble in aliphatic hy- 
drocarbons, 

ASH—Less than 0.1‘. 

FORM—Solid. 

PACKAGE—Solid grades in light gauge drums; 
plastic grades in heavy, open-head drums. 


Pennsylvania Industrial Chemical Corp. 
Clairton, Pennsylvania 






COMPANY 


ADDRESS ... 





Please send me a copy of your bulletin describing PICCOLYTE 
Synthetic Resins and samples of grade for (application): 


... POSITION... 








GREATER — 


“SUELF-STABILNY’ 


FOR NO-RUB WAXES WITH 
MANTROSE 


"6D REFINED WHITE SHELLAC 


GLOSS 
SCUFF RESISTANT 
DURABILITY 
LEVELING 
ANTI-SLIP 


Leading manufacturers of water emulsion 
waxes and polishes have adopted Mantrose 
Shellac because of its high quality, uniform- 


ity and stability. 


— Sa 


THE MANTROSE CORPORATION 


Importers + Bleachers + Manufacturers 
138A FORTY-FIRST STREET, BROOKLYN 32, NEW YORK 


Agents in Principal Cities: 


Allied Basic Chemical Co. J. A. Castro J. H. Hinz Company Harry Holland & Sons J. G. Roger Chemical Co., Inc. E. M. Walls Co. 
Toronto, Canada Havana, Cuba Cleveland, Ohio .. = “7 8t. Baltimore 23, Maryland San Francisco, California 
cago, linois 


Allied Basie Chemical Co. C. M. Durbin Company Grant Chemica) Co. R. L. Kelley H. C. Ross 
Montreal, Canada Cincinnati, Ohio Boston, Mass. Danbury, Conn. Burbank, California 


SOAP and SANITARY CHEMICALS 





Repackers! Compounders! Blockmakers! 








SOLVAY/ Exclusive Process 


_ 


S$, gives you a Superior 


PARA-DICHLOROBENZENE 


at no extra cost! 





4 sizes of Crystals to choose from: A Better Quality Para with These 
Outstanding Advantages: 





Vv Uniform Granulation Vv High Purity! 


Vv Better Appearance! Vv Better Color! 


SOLVAY’S Advanced New production methods now make it 
possible to give you a premium quality Para—at regular 
prices! 

Here’s The Best Way to prove the superiority of SoLvay 
Para. Send for samples and make your own comparison 
tests. Sotvay Para is available in various granulations for 
repacking, pressing and compounding. 


Mail Coupon Now for Test Samples! 


"jam ma occa masa pes tins: a maa Naa ca aia a ita i i 


SOLVAY PROCESS DIVISION 


| Allied Chemical & Dye Corporation 
61 Broadway, New York 6, N. Y. 











Gentlemen: Please send me at no cost or obligation: 
(0 FREE TRIAL PACKAGE OF SOLVAY Para in the follow- 


ing granulations: 
(0 Complete information on SOLVAY Para. 


(Actual Sizes) 





« Caustic Soda + Calcium Chloride 
Crystals « Ammonium Bicarbonate 
Carbonate « Cleaning Compounds 
+ Caustic Potash + Sodium Nitrite 
arbonate « Ammonium Chloride 
benzene « Para-dichlorobenzene 
Ortho-dichlorobenzene 


Name 


Company Position 








Address__ 
City. Zone State. DM-3 








New ¥ k-P ee 


* St. Louis - Syra 
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“Via Durez” is the way leading 
manufacturers have been going 
for years to hold the line on no- 
tub liquid polish price while 
improving product quality. Com- 
patability of specially developed 
Durez resins with vegetable and 
micro-crystalline waxes is excel- 








...the way to 


GET PLACES wit 


no-rub liquid polish 


lent. Far from sacrificing product 
qualities, Durez resins in concen- 
trations of from 25% to 50% of 
the wax-and-resin blend smprove 
them in many respects, not just one 
or two. We have a lot of interest- 
ing evidence...and plenty of expe- 
rience that’s yours for the asking. 


Write DUREZ PLASTICS & CHEMICALS, INC. 


403 WALCK ROAD, NORTH TONAWANDA, NEW YORK 


RESINS TO FIT 


HIGH MELT. Durez 219 (135° C.) is emulsi- 
fiable and compatible with carnauba, cande- 
lilla, and mineral waxes. Durez 225 is even 
higher melting, and produces harder and less 
tacky films. With oxidized micro-crystalline 
waxes, hardening properties of these resins 
can be used to particular advantage. 


128 


YOUR FACILITIES 


LOW MELT. For the convenience of manu- 
facturers using steam-jacketed kettles, Durez 
resins of the high melt types are furnished 
in modified form with a melting point suit- 
able for this type of equipment. These resins 
— Durez 13560 and Durez 14140 — melt 
at approximately 100° C. 





J MOLDING COMPOUNDS 


PHENOLIC 
RESINS fm 


\ PROTECTIVE COATING RESINS 


PHENOLIC RESINS THAT FIT 
LIQUID POLISHES 


for the new era of competition 





INDUSTRIAL RESINS 
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Give your aerosol product 
the advantage ofa 
GIVAUDAN CUSTOM-MADE FRAGRANCE 


‘ 



















The problems of compatibility, corrosion, solubility and fixation 

are especially complex in connection with odor selection for aerosols. 
Further, the choice of propellants and other ingredients, and the 
type of container all affect the performance of an aerosol fragrance, 
so that its selection becomes properly a matter for experts. 


Such experts are ready to serve you at Givaudan’s special Aerosol 
Research Laboratory. Our staff will welcome the opportunity to 
recommend, adapt, or ‘““custom-make”’ a fragrance for your 
aerosol product which will give distinctive sales appeal and the 
utmost satisfaction under the particular conditions governing its 
formulation and use. We invite your inquiries. 


¢ 
GIVAUDAN 


\ 





Better perfume materials through constant research and creative ability 


GIVAU DAN-DELAWANNA, INC. 
330 West 42nd Street ° New York 36, N. Y. 


Branches: Philadelphia « Boston « Cincinnati « Detroit 
Chicago «+ Seattle + Los Angeles « Toronto 


















STOCK AND SERVICE CENTERS 
FOR WARWICK WAXES! 


ATLANTA 
L. C. Morris Company 

P. O. Box 3218, Station F 
1156 Dalon Drive N. E. 
Atlanta 6, Georgia 

ATwood 0122 


BALTIMORE 

J. G. Roger Chemical Co., Inc. 
546 So. Longwood Street 
Baltimore 23, Maryland 
EDmondson 6-5919 


BOSTON 

N. S. Wilson & Sons 

150 Causeway Street 
Boston 14, Massachusetts 
CApitol 7-5010 


BUFFALO 

*Buffalo Solvents & Chemicals Corp. 
Box 73, Station B 

Buffalo 7, New York 

BEdford 1572 


CHICAGO 

*Central Solvents & Chemicals Co. 
2540 W. Flournoy Street 

Chicago 12, Illinois 

SEeley 3-0505 

Warwick Wax Company, Inc. 

24 North Racine Avenue 

Chicago 7, Illinois 

MOnroe 6-9604 


CINCINNATI 

*Amsco Solvents & Chemicals Co. 
4619 Reading Road 

Cincinnati 29, Ohio 

MElrose 1910 


CLEVELAND 

*Ohio Solvents & Chemicals Co. 
3470 W. 140th Street 
Cleveland 11, Ohio 

Clearwater 1-3770 


DETROIT 

*Western Solvents & Chemicals Co. 
6472 Selkirk Avenue 

Detroit 11, Michigan 

WAlnut 1-6350 


FORT WAYNE 


*Hoosier Solvents & Chemicals Corp. 


Nelson Road East 
Fort Wayne, Indiana 
ANthony 0213 


GRAND RAPIDS 
*Wolverine Solvents & Chemicals Co. 
1500 Century Avenue S. W. 

Grand Rapids 9, Michigan 

GRand Rapids 5-9111 


HOUSTON 

*Texas Solvents & Chemicals Co. 
8501 Market Street 

Houston 15, Texas 

ORchard 6683 


INDIANAPOLIS 

*Hoosier Solvents & Chemicals Corp. 
P. O. Box 5586 

1650 N. Luett Avenue 

Indianapolis 22, Indiana 

ATlantic 1361 


KANSAS CITY 
Thompson-Hayward Chemical Co. 
29th & Southwest Boulevard 
Kansas City 8, Missouri 

TAlbot 2473-4-5-6-7-8 


LOS ANGELES 

E. S. Browning Co. 

2436 E. 12th Street 

Los Angeles 21, California 
VAndike 1163 


LOUISVILLE 

*Amsco Solvents & Chemicals Co. 
660 South Fifth Street 

Louisville 1, Kentucky 

WAbash 3393 


MILWAUKEE 

*Wisconsin Solvents & Chemicals Corp. 
1719 S. 83rd Street 

Milwaukee 14, Wisconsin 

GReenfield 6-2630 


MONTREAL 


**Charles Tennant & Co. (Canada) Ltd. 


Canada Cement Building 
Montreal 2, Quebec, Canada 
Plateau 4811 


NEW ORLEANS 

*Southern Solvents & Chemicals Corp. 
1354 Jefferson Highway (Southport) 
P. O. Box 4067, Carrollton Station 
New Orleans 18, Lovisiana 

TEmple 4666 









NEW YORK 
Warwick Wax Company, Inc. 
10-10 44th Avenue 

Long Island City 1, New York 
STillwell 6-1100, Ext. 50 


PORTLAND 

Van Water & Rogers, Inc. 
3950 N. W. Yeon Avenue 
Portland 10, Oregon 
CApitol 1721 


ST. LOUIS 

*Missouri Solvents & Chemicals Co. 
419 De Soto Avenue 

St. Lovis 7, Missouri 

GArfield 3495 


SAN FRANCISCO 

E. S. Browning Co. 

1515 Third Street 

San Francisco 7, California 
DOuglas 2-0631 


SEATTLE 

Van Waters & Rogers, Inc. 
4000 First Avenue South 
Seattle 4, Washington 
SEneca 5050 


SPOKANE 

Van Waters & Rogers Inc. 
809 N. Washington Street 
Spokane, Washington 
Riverside 4183 


TOLEDO 

*Western Solvents & Chemicals Co. 
Central Avenue at Reynolds Road 
Toledo, Ohio 

JOrdon 0761 


TORONTO 
**Charles Tennant & Co. (Canada) Ltd. 


96 Bloor Street West 
Toronto 5, Ontario, Canada 
KIngsdale 5103 


VANCOUVER 

Van Water & Rogers, Inc. 
650 Industrial Avenue 
Vancouver 4, B. C., Canada 
PAcific 7578 


*Member, Solvents & Chemicals Group 
**Member, Tennants Group 
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WAX and only WAX 
gives your emulsion polish films 


‘ 









with a combination of... 


1. CARDIS ONE 
2. SUGAR CANE WAX 700° 
3. WARCO 180 WHITE 


WHAT IS 3-D GLOSS? — It's that deep, deep lustre and lasting 
brilliance that only true wax-rich emulsions can create. Plus — 
e HIGH AND HARD GLOSS 
¢ SCUFF RESISTANCE AND DURABILITY 
¢ SOIL RESISTANCE AND WATER RESISTANCE 
¢ NON-SLIP AND NON-TACK 


Discover 3-D for your product... write, wire or phone for samples, 
specifications, suggested formulations, technical service TODAY! 























CHEMICAL CORPORATION 


A ~@ 


*Produced exclusively by Warwick Wax Company, Inc. 


Warwick Wax Company 


SUN CHEMICAL BUILDING, 10th Street and 44th Avenue, Long Island City 1, N. Y., STilwell 6-1100 
MIDWESTERN OFFICE: 24 North Racine Avenue, Chicago 7, Illinois, MOnroe 6-9604 








**Produced exclusively by the Sugar Cane Wax Enterprise for Warwick Wax Company, Inc. 
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Available in commercial quantities... 





i404. MORPHOLINE 


7~cH,— CH, 





Jefferson Morpholine, a colorless, mobile, hygro- 
scopic liquid with a characteristic amine-like odor, 
offers a wide range of application possibilities: 


Surface active agents Dyes 
Rubber curing agents Agricultural chemicals 
Corrosion inhibitors Separating agents 


Antioxidants Bactericides 
Catalysts Pharmaceutical chemicals 
Plasticizers Textile lubricants 


This versatile compound is produced with unre- 
mitting care at Jefferson’s modern plant at Port 
Neches, Texas—and is backed by the company’s 
extensive research facilities at Austin, Texas. 

For your preliminary investigations—on which 
our Technical Service staff will be happy to work 
with you—samples of Jefferson Morpholine are 
yours for the asking. 








efferson 





SALES SPECIFICATIONS 
Color, Pt-Co scale 15 max. 
Boiling range, C. 
IBP 125.0 min. 
DP 132.0 max. 
Purity, wt. % 98.0 min. 
Specific gravity, 2C/20C. 0.999-1.004 
Water miscibility 
10cc in 9Occ water No turbidity 
Suspended matter Substantially free 











In the meantime, you’ll 
find complete technical 
information in this new 
48-page bulletin. Write 
for your copy today! 





Ethylene Oxide 
Ethylene Glycol 
Ethylene Dichloride 
Diethylene Glycol 
Monoethanolamine 





Diethanolamine 





JEFFERSON 





Triethanolamine 









CHEMICAL COMPANY. INC. 
260 MADISON AVENUE, NEW YORK 16, N. Y. 





Nony! Phenol 
Morpholine 
Ethylene Carbonate 





Branch Sales Offices: 221 N. LaSalle St., Chicago 1, Illinois; 318 Melrose Building, Houston 2, Texas; Propylene Carbonate 
121 E. Third St., Charlotte, North Carolina Polyethylene Glycols 
Sales Agent: Nelson A. Howard, Jr., 900 Wilshire Boulevard, Los Angeles 17, California Glycol Ethers 


Warehouse Stores: Tenafly, New Jersey; Chicago, I!linois; Houston, Texas 
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To manufacturers of 
aerosols and other 
pressurized sprays: 


Du Pont Methoxychlor 
Insecticide 


(90% technical methoxychlor oil concentrate) 


gives you all these 
special advantages F 


l. Fast knockdown 


Methoxychlor has high knockdown potential. It 
can help you meet new OTA specifications. 


2. High lethal effect 


Extremely effective in space sprays, moth- 
proofers and dairy-cattle sprays. 


3. Low cost 


For knockdown plus high lethal effect, use meth- 
oxychlor in all formulations. Even in premium 
formulations, it will help improve knockdown 
performance against flying insects. 


On all chemicals always follow directions for application. Where warning 


or caution statements on use of the product are given, read them carefully 


REG. U.S. PAT. OFF. 
THINGS FOR BETTER 
»>»»-THROUGH CHEMISTRY 


BETTER LIVING 
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4. No offensive odor 


Non-irritating to the user. 


5. Low toxicity hazard 


Methoxychlor is exceptionally low in toxicity to 
humans and animals. 


For detailed specifications, F ILL IN THE COUPON 


E. 1. du Pont de Nemours & Co. (Inc.) 
Grasselli Chemicals Department, D-4026 
Wilmington 98, Delaware 

Please serd full information on 90% technical meth 
oxychlor oil concentrate for (__) aerosol] space sprays, 
moth repellents. 


Name — — —EEEE 





Street or R.F_.D — 





City —_ 
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H”™ can you #e// your present cus- 
tomers you are doing everything 
possible to continue to give them the 
finest product that can be made? How 


can you se/l your potential customer in 


the crowded, competitive market places. 


of today? 


One way to both tell and sell is by add- 
ing that extra touch that immediately 
marks your product outstanding ...a 
pleasant fragrance! Industrial Odorants 
are compelling sales aids, important tools 
for the modern businessman with a mer- 


chandising point of view. If you manu- 





facture PAINTS, POLISHES, INKS, LEATHER 
ITEMS, CLEANSERS, DETERGENTS, RUBBER 


PRODUCTS, WAXES, LIQUID SOAPS, BLEACHES, 
STARCH, INSECTICIDE SPRAYS, WAVE SOLU- 
TIONS, GLUE, PETROLEUM PRODUCTS, NAP- 
THALENE, PARA CRYSTALS, AIR DEODORANTS 
. .. the D&O Industrial Odorants Labs 


can give you a powerful ally for 





increased sales. Consult D&O. 


Our 155th Year of Service. : 
Semana 


(DO! 


memes 


DODGE & OLCOTT, INC. i\ 


180 Varick Street + New York 14, N. Y. 
SALES OFFICES IN PRINCIPAL CITIES 


Essential Oils « Aromatic Chemicals 
Perfume Bases « Flavor Bases » Vanilla 
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"The Alchemist,’’ by David Teniers the Younger (1610-90). 
Courtesy of Franz Hanfstaeng! — Munich, Germany 


nd control over the weather was one of the lesser 


miracles attributed to the ancient alchemists! 


The cross-checked circle, O for instance, was the al- 


chemist’s symbol for Wax, and the old wizards had many 


unique uses for the substance. For instance —by burying 
bits of gold in wax and placing it at the bottom of a pot — 
then pouring in hot lead — they could turn the baser metal 
to gold, or so they said. What happened, of course, was the 
molten lead melted the wax, freeing the gold which could 
be brought to the top of the mixture by vigorous stirring. 


But time brings drastic change. The modern scientist is 
now turning Bareco waxes @ into “golden profits” for his 
employer by specifying and using them in protective coat- 
ings, laminations and scores of other uses. Bareco is the 
leader in the field of microcrystalline waxes. Write for 


information and samples. 


BARECO OIL COMPANY 


BOX 2009 * TULSA, OKLAHOMA 








An important fact to know... 


All. 


( 


“Activated” 





“Fortified” 


“Synergized’’ 


Pyrethrins 


fo not contain 
Piperony! Butoxide... 





the superior synergist 


All synergists do not have the same synergistic 
effect on pyrethrins. Certain combinations are 
truly synergistic and have more killing power than 
others. Piperonyl Butoxide, U.S.I.’s synergist, is 
the most active of all synergists. With pyrethrum 
extract, its combined action inside the insect pro- 
duces an insecticide of tremendous killing power 
yet with no toxic hazards to people, animals or food. 
Piperonyl Butoxide has a safety record unsur- 
passed by any known insecticide. 

It is extremely easy to formulate because it dis- 
solves in all common organic solvents and is itself 
an excellent solvent for most organic products. 

Tests conducted by research institutions show 
that Piperonyl Butoxide is the best synergist for 
pyrethrins. It is a highly effective stabilizer for 
pyrethrins because it acts as a very mild acid 
acceptor and screens out ultraviolet light. Its maxi- 


mum absorption is in the region of 2,900 angstrom 
units, which are sufficient to cause rapid polymeri- 
zation of pyrethrins. 


Insecticides should be bought, like any other 
commodity, on a basis of results, not cost per gallon. 
Piperony! Butoxide, the superior synergist, gives 
greater killing power and greater effectiveness 
with pyrethrins. 


The U.S.I. combination of pyrethrin extract and 
Piperony! Butoxide is called Pyrenone”* insecticide, 
a registered trade mark of U.S.I. U.S.I. has re- 
search findings available to its customers that 
prove the effectiveness of Pyrenone. Beforeattempt- 
ing to substitute another synergist for Piperony] 
Butoxide, check the research findings. Be sure the 
insecticides you use and sell contain the effective 
synergist, Piperonyl Butoxide. 


Reg. U. S. Pat. Off., U.S.I. 


STRIAL CHEMICALS CO. 


Division of National Distillers Products Corporation 


120 Broadway, New York 5, N. Y. 


Branches in Principal Cities. 


IN CANADA: Natural Products Corporation, Montreal and Toronto. 


RELY ON U.S.1. — For Pyrenone* — Rotenone — CPR Dust — Allethrin — CIPC and IPC Herbicides. 
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ways to make More Profit 
from paradichlorobenzene 


All photos actual size 
1, REPACKAGE these big sparkling crystals, 
just as they come from the drum. A pound 
looks like more . . . has extra retail appeal. 


ADD VARIETY to your mothicide line, with 
these finer, free-flowing crystals. They’re 
ready to repackage as is—or can be per- 
fumed without melting. 


OFFER THIS SPECIAL fine size for sprinkling 
in folds and seams of clothing. This crys- 
tal size sublimes quickly, to give unusu- 
ally high concentration of moth-killing 
fumes. 


FEED YOUR POWER PRESSES with this size. 
It’s just right for compressing into blocks 
and pellets. Flows very freely, so is ideal 
for automatic presses where dies must be 
refilled rapidly. 


USE THIS FINER SIZE in foot-operated presses. 
It’s free-flowing but small enough to pack 
and compress easily with least effort, for 
maximum production. 


BOOST FARM SALES with this bulk-package 
size. It’s often recommended for control- 
ling peach tree borer, tobacco blue mold; 
as a weed killer in cranberry bogs; in con- 
trol of poison ivy and other weeds. 


MELT THIS superfine size, and ladle it into 
molds for blocks and pellets. It melts 
rapidly, saves you production time. It’s 
easily colored, perfumed. 


Powdered 


® this year, be sure you get the size of paradichlorobenzene that 
does most for you—product-wise, profit-wise. You can get any ol 
. these sizes when you specify PARADI. 
100% pure Hooker paradichloro- / I ‘ 
benzene—Shipped in fiber drums FREE FOLDER tells how to mold, compress, dissolve, perfume, color, 


—25, 50, 100 and 200 Ibs. net. and repackage Parapvi. Send for Hooker Bulletin 454 today. 


— From the Cle te Eat HOOKER 


HOOKER ELECTROCHEMICAL COMPANY CHEMICALS 


Buffalo Avenue & Union Street, Niagara Falls, New York 
NIAGARA FALLS * TACOMA * MONTAGUE, MICH. * NEW YORK * CHICAGO «+ LOS ANGELES 
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DIAMOND 100% LINDANE makes short work of household insect pests such as 
ants, bedbugs, clothes moths, carpet beetles, cockroaches, flies and mosquitoes 
through its 3-way killing power—by contact, vapor and stomach action. Lindane con- 
tinues to kill, too, long after it is applied because of its exceptional residual property. 


DIAMOND 100% LINDANE-—is practically odorless and will not harm natural or 
synthetic fabrics. It satisfies both you and your customers. 


One of the World’s Largest Manufacturers of Basic Insecticides 


y oN 
DIAMOND ALKALI company 2ISMOND 





Cleveland 14, Ohio CHEMICALS 
Plants: Newark, N. J.; Houston, Texas 
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RIPLE-TESTED 
ee WER REJECTI 


Aerosol loaders who have used vast numbers of Schrader 
Valves have found lower rejection rates, because Schrader 
Aerosol Valves receive the most thorough inspection. 
They’re triple-tested .. . every critical component part 
100% machine tested for correct tolerances. Low rejec- 
tion rates mean lower costs. And the elimination of ‘dud’ 
returns from retailers protects the reputation of your 


oe) 7” THE BEST AEROSOL’ 


No Aerosol Product is Better than its 
Valve—No Valve is Better than Schrader’s HAVE 


Schrader produces Aerosol Valves with fully automatic MOUS SCH ADER VALVES 


machinery . .. maintaining complete control of produc- 
tion, because nothing but raw materials are bought out- AND 


ATRACTIVE:prespomte Cf” 


Arrow points clearly to direction of spray 
Flexible operating portion of Presd is count The p : 
Solid button recessed for valve pin saje dome Cap not only has eye 
Valve pin designed for positive spray shutoff ‘ingen @Ppeal, but pairs com orth rt 
. Solid plastic dome grips closure shoulder permanent! 0) 's fing? 
—no joes or sedi : ” " ; ; “Omes pen way — aoe sido 
6. Famous Schrader seating principle is used in the valve wie 4 
7. Caps available in various colors to match your label . . . by request ; 
8. Special tamper-proof locking tab is available 


| Schrader AEROSOL VALVES made by the 


sacri acca manufacturer of the Standard Tire Valve since the first Automobile 
MAIL THIS COUPON TODAY 





re 

















A. SCHRADER’S SON 
se Division of Scovill Manufacturing Company, Incorporated 
Use our resea rch facilities to 470 Vanderbilt Avenue, Brooklyn 38, N. Y. Dept. SS 


develop a superior Aerosol Please send me [] Samples [ Brochure [) Price List 
package. Send for samples 
and further information. 
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ATTENTION 


Manufacturers Non-Rubbing Floor Polishes! 

















Refined (Dewaxed) Bleached White Shellac is 
Synonymous with Quality and Uniformity! 
Its Low Acid Number Requires a minimumof Alkali 


Dissolves Rapidly and Completely. 


Insures Maximum: 


Economy Water Resistance 
Durability Stability 

Levelling Ease of Application 
Hardness Mar Resistance 


Gloss Anti-Slip 


Preferred by Name Brand Manufacturers for Best Results! 


Sandardize wih GRP Today ! ! 


GILLESPIE-ROGERS-PYATT CO., INC. 


Factory: 39 Essex St., Jersey City 2, N. J. Office: 75 West St., New York 6, N. Y. 
Warehouse Stocks in Principal Cities in United States and Canada. 


GRP Agents 


Louisville, Ky. San Frencisco, Cal. 


Ce 


= 
= 
= 
= 
= 
= 


| 





Decatur, Ga. Cleveland, O. 

Deeks & Co. A. C. Mueller Co. B. H. Boyet & Co. E. S. Browning Co. 
Boston, Mass. Detroit, Mich. New Orleans, La. Seattle Wash, 

Phillip A. Houghton, Inc. Matteson-VanWey, Inc. Griffith-Mehaffey Co., Inc. VanWaters & Rogers Co. 
Chicago, Ill. Indianapolis, Indiana Pittsburgh, Pa. Toronto, Ont. 

E. J. Lewis Co. Indiana Naval Stores Co. John D. Butts Drew, Brown Ltd. 
Cincinnati, O. Los Angeles, Cal. Portland, Ore. Vancouver, B. C. 

Deeks & Co. E. B. Taylor Co. VanWaters '& Rogers Co. Drew, Brown, Ltd. 
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Aerosol Formulators: 


Save up to 3c per can 





and boost knock-down 


with LETHANE 


You can have fast knock-down for your down agent you can buy—thoroughly 


Aerosols at a saving of up to 3 cents proved by experience. Yet the cost of 
putting it into your. product is low. 


for every can you market to the retail 
Check with us on how you can reduce 


consumer. Now is the time to consider ' 
LETHANE 384 for that speedy knock- cost and improve the performance of 
your aerosols with LETHANE. Call your 


down you want in your 1954 Aerosols. nearest Rohm & Hous office, or wile 
LETHANE is the most efficient knock- direct today. 


LETHANE is o trademark, Reg. U.S. Pat. Off. and in principal foreign countries. 


Regional Sales Offices CHEMICALS 
NEW YORK 1, NEW YORK, 350 FIFTH AVENUE, LONGACRE 3-4155 
CHICAGO 1, ILLINOIS, 222 N. MICHIGAN AVENUE, FRANKLIN 2-6172 
KANSAS CITY 6, MISSOURI, 1221 BALTIMORE AVENUE, VICTOR 6850 ROH} =& HAAS 
SAN FRANCISCO 5, CALIFORNIA, 25 BEALE STREET, DOUGLAS 2-6664 COMPANY 


LOS ANGELES 36, CALIFORNIA, 5657 WILSHIRE BOULEVARD, WEBSTER 1-1491 
T . WASHINGTON SQUARE, PHILADELPHIA 5, PA. 
ORONTO 1, ONTARIO, ROHM & HAAS COMPANY OF CANADA, LTD., Rusuteatntbgdiidulisente 
511 TERMINAL WAREHOUSE BUILDING, EMPIRE 8-8052 




















‘In this modern plant 
at Cincinnati, Ohio 


GENUINE ROCCAL 


is made under strict 
laboratory controls 


Plant of 
The Hilton Davis Chemical Co. Division 
of Sterling Drug Inc. 


or your compounds and formulations, use only the 


J GENUINE 
F original quaternary ammonium germicide CLEA j 


SANITIZING AGENT 


Sample and eo ; <p 
Literature on request VOOCCIO 70 F se. 1450 BROADWAY, NEW YORK 18, N. Y. 
Subsidiary of Sterling Drug Inc. Branches in principal cities 
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MAKE YOUR LABEL a Trade Mark 


i Zuality 


FLOOR FINISHES 


THE MOST COMPLETE LINE OF FLOOR PRODUCTS ENGI- 
NEERED FOR QUALITY, AND DURABILITY AVAILABLE 


You don’t compromise with quality or profit when you 
distribute Federal Floor Finishes. These are the prod- 
ucts formulated to give top performance . . . stimulate 
your sales volume by creating new and repeat business. 


Yes, there’s a reason why leading organizations rely 
on Federal Floor Finishes. They know they can count 
on Federal for stable, high quality . . . for technical 
know-how . . . and they can place their complete 
confidence in Federal Floor Finishes. 


Another Federal Varnish policy is not to sell direct to 
your customers. We specialize in private brand products 
for resale only through distributors. 


Cash-in on a tremendous 

market with the products you need 

for “leverage” to consumate plus sales! 

Why not phone, write or see us for further information? 


@ FLOOR FINISHES 
Gymnasium finishes 
C.P.R. Finish 
Terrazzo Finish 
Asphalt Tile Finish 


@ FLOOR SEALERS 
Heavy Duty Penetrating Sealers 
Stay Light Sealer 
Surface Sealers 
Penetrating Sealers 
Fast Drying Sealers 
Asphalt Tile Sealer 
Terrazzo Sealer 


® WAXES 
Heavy Duty Self-Polishing Waxes 
Slip Resistant Waxes 
Solvent-type Buffing Waxes 
Water Emulsion Paste Wax 


@ CLEANERS 
Asphalt Tile Cleaner & Conditioner 
Concentrated Cleaner & Conditioner 
Wax Base Soap Cleaner 
Gym Finish Cleaner and Polish 
Waterless Cleaner 
Mop Spray 
Emulsion Mop Treatment 


@ FLOOR COATINGS 
Siliconized Fioor Coatings 
Regular & anti-slip for 

all types of floors 


@ FLOOR STRIPPERS 
Non-inflammable type 
Inflammable type 


@ SPECIALIZED PRODUCTS FOR CONCRETE 
Bakelite-type Color sealer 
Rubber base Color sealer 
Clear rubber base concrete seal 
Concrete seal — fast dry 

@ PAINTS 
Complete line Interior and Exterior 

paints for Maintenance use 


lPederal VARNISH DIVISION 


2841 $0. ASHLAND AVE. + CHICAGO 8&8, ILL. 
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Out April 1! 


HANDBOOK OF 
PEST CONTROL 


by Arnold Mallis 


HE new HANDBOOK of PEST 

CONTROL by Arnold Mallis, a com- 
pletely revised edition, will be off the press 
about April 1 and available for distribution. 
A The new edition will contain more than 
200 illustrations—a much larger and more 
complete volume than the original HAND- 
BOOK by Mallis, published in 1945 and out 
of print since 1948. 

This newest pest control reference vol- 
ume deals primarily with household and _in- 
dustrial pests, insects, rodents, etc., their habits, 
identification, and latest methods of control. 
It is the most complete work of its kind ever 
offered in a single volume. 


A Those who have used the original HAND- 
BOOK by Mallis undoubtedly will want this 
new, up-to-date volume, a standard reference 
book which should be in the library of every 
pest control operator, insecticide manufac- 
turer and marketer, entomologist, chemist and 
others interested in modern materials and 
methods of pest control. 

A The new HANDBOOK of PEST CON- 
TROL by Mallis will be 6” x 9” with a 
sturdy binding in best grade green cloth, gold 
stamped. Advance orders, entered now, will 
be shipped from the first Jot of books to come 
from the bindery. 


TABLE OF CONTENTS 


rats and mice psocids 


spider or ptinid beetles 


silverfish bedbugs and other bugs _ lice 


springtails clothes moths 


cockroaches household fumigation 


crickets 
earwigs 
termites 

dry rot fungi 


ants 


wood-, book-boring stored product pests 


and related beetles 


MAC NAIR-DORLAND COMPANY 
254 West 31st St., New York 1, N. Y. 


As soon as available, please ship me postpaid 
copies of HANDBOOK of PEST CONTROL by Arnold 


Mallis for which is enclosed check fov..... 
ea 

Firm 

Address . 

City & State .... 


It is understood that if I find the book not 
what I want that I can return it in good 
condition within 10 days and the full pur- 
chase price will be refunded. 


fleas 
flies and mosquitos 
spiders 


hide and carpet beetles mites 


ticks 


bees and wasps miscellaneous household 


pests and chemicals used 
in their control 


Postpaid in U.S.A. 
Postpaid elsewhere 


Add 3% Sales tax if in New 


Check must accompany orders. 


turned in good condition within 10 days to 
publisher entitled to full refund of purchase 
price. Use order blank herewith. 


print legibly.) 


Published by 


MAC NAIR - DORLAND COMPANY 


254 WEST 3lsi ST. NEW YORK I, N. Y. 
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Yor 


Anti-slip LUDOX ‘adds safety to waxes 
md makes your selling easier 


/ 


Now you can add a feature that clinches wax sales easier and 
faster—it’s Du Pont ‘‘Ludox’”’ colloidal silica. 

**Ludox”’ adds extra slip resistance to waxes and makes them 
liighly desirable for all floors where feet are on the move. This 
safety feature appeals to stores, office buildings, schools, hos- 
pitals and institutions of all kinds. It’s just what they need! 
And ‘“‘Ludox”’ also makes wax harder with no sacrifice to the 
basic properties of high-quality wax—another selling point. 


Ask your wax supplier about waxes made with ““Ludox.”’ Or, 
if you are a manufacturer, you'll be surprised how economical 
it is to use ““Ludox.’’ Write Du Pont, A-6312 Du Pont Building, 
Wilmington 98, Delaware. 


LUDOX 


HERE’S HOW “LUDOX” ADDS COLLOIDAL SILICA 
SLIP RESISTANCE: 


‘Ludox”’ is colloidal silica—tough, transpar- 
ent particles of minute size. The pressure of a 0 T 
footstep forces the hard “Ludox’’ particles 


into thesofter, larger wax particles. Thisaction 
ibsorbs much of the foot’s forward-moving 
energy ... gives positive traction underfoot. 


REG. YU. 5. PAT. OFF. 


BETTER THINGS FOR BETTER LIVING ... THROUGH CHEMISTRY 
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MEMO: 
From the Lab of 
Baird & McGuire 


Announcing 


PINETROL 


At last a Pine Type Disinfectant that looks and acts like a Pine Oil 


Disinfectant. 


This revolutionary new discovery from the labs of Baird & McGuire 


is the answer to the soaring price of Pine Oil. 


No more weak watery pine substitutes. Baird & McGuire's new 
Pinetro!l forms rich white emulsions with water, is heavy bodied with a 


true pine odor andPinetrol is not subject to price fluctuations. 


Pinetrol is manufactured in the popular coefficients of 3 and 5 under 
the strict laboratory control that is a Baird & McGuire trademark. 


No wonder buyers everywhere are turning to Baird & McGuire's 
Pinetrol for an answer to customer demands for lower prices and 
higher quality. Write today for samples and prices or see Gordon 
Baird at the NSSA meeting in Chicago and learn how you can benefit. 


BAIRD & McGUIRE, INC. 


HOLBROOK, MASSACHUSETTS 
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N.S.S.A. Meets March 21-24 


HE emphasis will be on 

“how to...” in formal 

talks at the discussion ses- 
sions of the 31st annual convention 
and trade show of the National 
Sanitary Supply Association, being 
held March 21-24, at the Conrad 
Hilton Hotel, Chicago. Informal 
discussions in the form of con- 
versations between sanitary supply 
jobbers and manufacturers in hotel 
rooms, corridors and on the floors 
of the Conrad Hilton’s two large 
exhibit halls are expected to center 
mainly on what’s ahead in 1954. 
Jobbers, who last year had the big- 
gest year in their history, are won- 
for their 
year. 


dering what lies ahead 
businesses in this critical 
Against a confusing background of 
predictions, forecasts and opinions 
that the economic picture in 1954 
would be far from bright, or second 
only to last year’s record break- 
ing figures, jobbers are consulting 
among themselves and their sources 
of supply for reassurance or some 
indication of what they are to ex- 
pect in the coming year. They will 
also confer on their rising operating 
costs, improved tax situation, meth- 
ods of improving and expanding 
sales through more efficient hiring 
of better salesmen or more respon- 


sive promotions. And last, but by 
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3list annual convention and trade show 


of sanitation chemicals and equipment 


is set for Conrad Hilton Hotel, Chicago 


no means least, they'll be looking 
for new and improved sanitary sup- 
ply products, better selling aids and 
increased support from their manu- 
facturing suppliers. 

3ecause of the importance of 
finding many of the answers to 
these pressing problems, distributor 
attendance this year is expected to 
be at an all-time high. Increased 
floor space for exhibits, as a result 
of the addition of the north exhibit 
hall, formerly an eating place, finds 
manufacturers 
than ever before. The final list of 
exhibitors for the 1954 convention 


more displays by 


and trade show carries the names 
of 146 manufacturers or distribu- 
tors of all types of sanitary chemi- 
cals and equipment ranging from 
floor machines, soap dispensers, 
brooms, brushes, mops, chamois and 
insecticide dispensers to floor waxes 


blocks, 


soaps, disinfectants and detergent 


and cleaners, deodorant 


briquettes. 
The general outline for the 


meeting program and exhibit hours 
is approximately the same as in 
former years. Registration on the 
first day of the convention, Sunday, 
March 21, runs 9:00 a.m. 
until 5:00 p.m. The exhibition halls 
open at 10:00 a.m. and remain 
open until 7:00 p.m. 

Registration hours on Mon- 
day, March 22, are from 8:00 a.m. 
to 7:00 pm. The exhibition halls 
open at 9:00 a.m. and are closed 
at 12:00 noon for the group lunch- 


from 


eon and first of the business ses- 


sions, which immediately follows 
the luncheon and runs through un- 
til about 4:30 p.m. At that time 
the exhibition halls reopen and re- 
main open until 9:00 p.m. 

A similar schedule has been 
set up for the show on Tuesday, 
March 23. There is this difference, 
When the exhibit halls 
having 


however. 


close at noon, Tuesday, 
opened at 9:00 a.m., they do not 
reopen that day or evening, because 


(Turn to Page 150) 
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Program for 3lst.N.S.S.A. Meeting 


meeting and balance of this day 
Banquet at 7 P.M.) 
. Luncheon, Boulevard Room, Conrad Hil- 
ton Hotel. 
. Convention Meeting Re-convenes, Presi 
dent David L. Ginsburg, Presiding. 
Report of Nominating Committee. 


SUNDAY, MARCH 21, 1954 
Registration: 9 A.M. to 5 P.M. 
Exhibition Hall opens 10 A.M. to 7 P.M 


MONDAY, MARCH 22, 1954 
Registration 8 A.M. to 7 P.M. 
Exhibition Halls open 9 A. M. to 12 Noon 
(Exhibition Hall closed during business Election of Officers, Directors and Region 
meeting — 12 Noon to 4:30 P. M. al Vice-Presidents 
Exhibition Hall reopens immediately 2:00 P.M. “The Air We Breathe’, by Professor E. J 
after business meeting recesses and Swanson, Norwegian Sanitation Special 
will remain open until 9 P.M. Monday ist. 
- Evening.) 2:15 P.M. “Building Maintenance’. A Panel discus- 
12:30 P.M. Luncheon, Boulevard Room, Conrad Hil- sion by three of Chicago's outstanding 
ton Hotel. Building Superintendents — Tom Coulle 
1:45 P.M. First Convention Meeting Convened, Board of Trade Bldg - Earl Galloway, 28 


Boulevard Room, Conrad Hilton Hotel, 
National President, David L. Ginsburg, 
Presiding. 


S. State St. Bldg.; George James, Chicago 
Temple Bldg. 


. ‘How to organize a Custodial Training 


0 P.M. Invocation. School,’’ by Donald K. Enoch, The Wichita 

5 P.M. Address of Welcome, President David L Brush & Chemical Co., Wichita, Kans. 
Ginsburg. . ‘How to Sell Soap,” by Burton L. Feinson 

2:05 P.M. Report of Executive Vice-President, Leo J. American Dispenser Co., Inc., New York 


Kelly. N. Y. 
2:35 P.M. Address of National Vice-President, Philip . “Freight Rates in Our Industry and How 


1:5 
1:5 


Shore. to Control Them,’ by Wm. R. Roberts 
2:45 P.M. Report of Treasurer, Arthur P. Boller. Toledo, Ohio. 
3:00 P.M. Report of Secretary of Board of Directors, 
Warren Haviland. 
20 P.M. Appointment of Nominating Committee 
9 


. Adjourn to prepare for banquet. 
. Annual Banquet and Floor Show, Grand 
Ballroom, Conrad Hilton Hotel. Except for 
a few tables for your officers, there are 
Socony Vacuum Oil Co. ar no reserved tables. Seating at all other 
4:10 P.M. Consideration for adoption of Constitution tables are on a first come, first served 
and By-Laws as recommended by Com- basis. 
mittee and Board of Directors. 
4:45P.M. Recess to Tuesday Luncheon, March 23, WEDNESDAY, MARCH 24, 1954 
1954, 12:30 P.M., Boulevard Room, Conrad Exhibition Hall open 9 A.M. to | P.M 
There will not be a general meeting 


Hilton Hotel. 
Wednesday. Members are urged to com- 


TUESDAY, MARCH 23, 1954 plete their business with all exhibitors as 
Exhibition Hall open 9 A.M. to 12 Noon final closing of all exhibits will take place 


(Exhibition Hall closed during business at 1 P.M. 


3 
3:25 P.M. “Sales Get ‘Em”, by Frank Lovejoy, 


Shim D. Lehrman Warren Haviland George Flanagan 


Director Board Secretary Central Vice-President 
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NSSA Meeting 
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of the resumption of the business 
and discussion session following the 
group luncheon, and the annual ban- 
quet and floor show, which takes 
place Tuesday evening. 

The exhibition halls are open 
from 9:00 am. to 1:00 p.m., 
Wednesday, March 24, the final 
day of the convention. The exhibit 
halls are closed at 1:00 p.m., March 
24, and following this displays are 
dismantled. 

This year for the first time 
a schedule for the setting up of 
booths has been issued by the 
National Sanitary Supply Associa- 
tion. It calls for the setting up of 
booths numbered from 1 to 162, 
inclusive, in the main exhibit hall 
beginning on Saturday morning, 
March 20, at 8:00 am. In the 
north exhibit hall booths numbered 
200 to 239, inclusive, may be set 
up beginning at 2:00 p.m., Saturday 
afternoon, March 20. The associa- 
tion is requesting that all displays 
and booths be in readiness for the 
opening of the exposition, Sunday 
morning, March 21, at 9:00 a.m. 
The N.S.S.A. further requests that 
all booths remain intact until the 
final closing hour, 1:00 p.m., March 
24. Removal of all exhibits is ex- 
pected to be completed by midnight, 
March 25. 


Business Meeting 
convention meeting 


HE first 
T takes place in the Boulevard 
Room of the Conrad Hilton Hotel, 
at 1:45 p.m., following the group 
luncheon. David L. Ginsburg of 
Scientific Supply Co., Denver, 
president of the National Sanitary 
Supply Association, presides. As- 
sociation business is discussed at 
‘most of this session. Following the 
invocation, Mr. Ginsburg gives his 
address of welcome. Also address- 
ing the opening session is Philip 
Shore of Shore Metal Products Co., 
Los Angeles, national vice-presi- 
dent. Reports of the other N.S.S.A. 
officers follow, including those of: 
executive vice-president, Leo J. 


Kelly; treasurer, Arthur P. Boller 
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of S. C. Lawlor Co., Chicago, and 
secretary of the board of directors, 
Warren Haviland of Warren Havi- 
land Corp., St. Louis. The appoint- 
ment of the nominating committee 
takes place next, and is followed 
by a talk, “Sales—Get ’Em,” given 
by Frank Lovejoy, sales manager 
of Socony Vacuum Oil Co., New 
York. Following the consideration 
of the adoption of a new constitu- 
tion and by-laws, the approval of 
which has been recommended by 
the committee and board of direc- 
tors, the meeting is adjourned until 
the Tuesday luncheon, March 24, 
at 12:30 p.m., in the Boulevard 
Room. 

The meeting reconvenes fol- 
lowing the group luncheon at 12:30 
p.m. in the Boulevard Room on 
Tuesday afternoon, March 23. Mr. 
Ginsburg again presides. The first 
order of business at this session is 
the report of the nominating com- 
mittee and the election of officers, 
directors and regional vice-presi- 
dents. 

The remainder of the session 
is to be given over to panel and 
individual discussions. The first 
talk, entitled ‘The Air We 
Breathe,” will be given by Pro- 
fessor E. J. Swanson, a Norwegian 
sanitation specialist. 


Maintenance Panel 
PANEL discussion of the 


problems in “Building Main- 
tenance” is to be participated in by 
three of Chicago’s outstanding 
building superintendents. Speakers 
and the buildings they are in charge 
of include: Thomas Coulle, Board 
of Trade Building; Earl Galloway, 
28 South State Street Building; 
and George James, Chicago Tem- 
ple Building. 

“How to Organize a Cus- 
todial Training School” is to be dis- 
cussed next by Donald K. Enoch 
of the Wichita Brush & Chemical 
Co., Wichita, Kans. 

Burton L. Feinson of Amer- 
ican Dispenser Co., New York, the 
next speaker, will discuss “How to 
Sell Soap.” 

The final speaker of the ses- 
sion is William R. Roberts of 
Toledo, O., who will speak on 
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“Freight Rates in Our Industry and 
How to Control Them.” 

The meeting adjourns at 
4:30 p.m. to give those attending 
time to prepare for the banquet and 
floor show, which is scheduled to 
be held, beginning at 7:00 p.m., in 
the grand ballroom of the Conrad 
Hilton. Except for a few tables 
set aside for officers and directors, 
there are no reserved tables. 

The meeting ends with the 
closing of the exhibit hall at 1:00 
p.m-, Wednesday, March 24. 

— * 
R. L. Oldham Dies 

Rahe L. Oldham, president 
and founder of Moulder-Oldham 
Co., Tulsa sanitary supply distribu- 
tor, died Feb. 4. 

sence dies 
Free BHC of Delta Isomer 

Senzene  hexachloride is 
treated with aqueous methanol or 
aqueous ethanol so as to remove 
all the delta isomer present with- 
out removing any substantial pro- 
portion of the gamma isomer. Room 
temperatures and alcohols contain- 
ing from 10 to 30 percent by 
weight of water are preferred. The 
BHC may first be substantially 
freed from alpha and beta isomers 
by treatment with methanol or 
ethanol. The benzene hexachloride 
may further be purified by treat- 
ment with non-aqueous solvents. 
The delta isomer is recovered from 
the aqueous-alcohol solution by pre- 
cipitation with water with subse- 





quent recrystallization from carbon 
tetrachloride. 

In examples: (1) benzene 
hexachloride obtained by chlorinat- 
ing benzene with chlorine, while 
irradiating with a mercury arc lamp 
is treated with aqueous methanol, 
the proportion of methanol to water 
being 80 to 20 and (2) the BHC 
obtained as in (1) is extracted with 
methanol and the extract, after re- 
moval of solvent, treated with 
aqueous-methanol, the proportion of 
methanol to water being 73 to 27. 
Specifications 573689, 573693, 586- 
439, and 586442 are referred to. 
British patent 618 994, L. J. Bur- 
rage, and Imperial Chemical Indus- 
tries Ltd. 

















1954 N.S.S.A. Exhibits 


Firm Name 


Acorn Paper Co., San Francisco ~................. 
Minneapolis | a 


Advance Floor Machine Co., 
Airkem, Inc., New York, N. Y. : 
American Brush Corp., Chicago - 


American Dispenser Co., New York, N. Y. —_....... 
American Floor Surfacing Machine Co.. Toledo 


American Hand Dryers, Philadelphia __. 


American Sponge & Chamois Co., N. Y., N.Y....... 


American Standard Mfg. Co., Chicago __._... 
American Textile Products Co., Cleveland . 
Arcade Industries, Inc., Chicago 

Armour & Co., Chicago 

S. M. Arnold, Inc., St. Louis, Mo. 

Atlantic Stamping Co., Rochester, N. Y 

Atlas Floor Surfacing Machinery Corp., N. Y. 
Atlas Products Co., Chicago ; 


Beckley-Cardy Co., Chicago 

Bobrick Dispensers, Inc., Los Angeles 
Breuer Electric Mig. Co., Chicago 
Buckingham Wax Co., Long Island City, N. Y... 
Burcott Mills, Chicago . 


The Butcher Polish Co., Malden, Mass. ___ — 


Camp Chemical Co., Brooklyn. N. Y. _.. 
Candy & Co., Chicago __..... : 
Central States Maintenance, Inc.. Oak Park, Ill. 
Certified Chem. & Equip. Co., Cleveland, O. 


Chase Products Co., Maywood, Ill. 
Chemical Service of Baltimore, Baltimore ; 
Clarke Sanding Machine Co., Muskegon, Mich. 


Colgate-Palmolive Co., Jersey City, N. J. —........ 
Commercial Cleanser Co., Chicago __. 


Davies-Young Soap Co., Dayton, O. 


Doyle Vacuum Cleaner Co., Grand Rapids aH 


Drueding Brothers Co., Philadelphia 
.. 25 


Du Fold Mig. Co., Cleveland, O. 
E. I. du Pont de Nemours & Co.., Inc., 
Wilmington, Del. ; ae 


Economy Mop Wringer Co., Chicago —.._.. 
Empire Brushes, Inc., Port Chester, N. Y. ......... 


Essential Chemicals Co., Milwaukee, Wis. - 
Ex-Cell Metal Products, Inc., Chicago - 


Federal Varnish Co., Chicago - 
Finnell System, Inc., Elkhart, Ind. 
Flexi-Mat Corp., Chicago 


Flour City Brush Co., Minneapolis, Minn. 
Chicago ................ 


Franklin Research Co., Philadelphia 


Franklin Metal Products Co.., 


Fuld Bros., Baltimore 


Geerpres Wringer, Inc., Muskegon, Mich. 


General Floorcraft, Inc., New York. N. Y. - 
Glasspray, Inc., Hartford, Conn. __.... 


Golden Star Polish Mfg. Co., Kansas City. ‘Mo. m 


Greenview Mfg. Co., Chicago 


| Hamburg Broom Works, Hamburg, Pa. - 


| Hammons Products, Inc., Fort Wayne, Ind. _..... 


Harley Soap Co., Philadelphia - , 
Warren Haviland Corp., St. Louis, Mo. es 
Herz Mfg. Corp., New York, N. Y. 


Hewitt Soap Co., Inc., Dayton, O. —.......... “is 


Hild Floor Machine Co., Chicago .... 
R. M. Hollingshead Corp., Camden. N. I. 
Holt Manufacturing Co., Newark, N. J. . 


Booth Number 
.. 233 


103-104 
156-157 
36 

88 
209-210 
229 

107 

95 

135 

46 

26 

63 

78 


. 203-204 


80-81 
66 


. 182 


142-143-144 
134 

29 

212 


. 232 


110-111 

34 

231 

148 

1-2-3 
149-150-151 
73-74 


. 32 


13-14 
131-132-133 
22 


127-128 


106 
145-146 


. 101 


236 


. 137-138 


A 


__. 219 


12 
41 
67-68 


. 112-113 


119-120 
4-5 


. 161 


43 
117-118 


206 
207 


. 49-50 


79 
70 
23 


. 16-17-18 


20 


Firm Name 


Hospital Specialty Co., Cleveland, O. —......... 


Hysan Products Co., Chicago - iedeiniaiaaie 
Illinois Duster & Brush Co., Chicago ‘eee sae — 


Institutions Magazine, Chicago —..................... 


S. C. Johnson & Son, Inc., Racine, Wis. 


W. E. Kautenberg Co., Freeport, Ill. 
Kent Co., Rome, N. Y... Me) oer 
J. F. Kerns Co., Chicago . 


Keystone Scent-Conditioner Corp.. Phila. ini ee ; 
Kleenette Mig. Co., Chicago —_............--.-...--..-- 


Kurly Kate Corp., Chicago 
Kusiel Chemical Co., New York, N. Y. 


Laitner Brush Co., Detroit 
S. C. Lawlor Co., Chicago : Saaae 
F. H. Lawson Co., Cincinnati, O. __.. 


Lincoln-Schlueter Floor Machine Co., Chicago _.... 


— 
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Market Forge Co., Everett. Mass. 
Master Metal Products, Inc., Buffalo, N. YY 
Fred Mellor, Shreveport, La. 


Frank Miller & Sons, Inc., Chicago ad —— 
Mione Mfg. Co., Collingdale, Pa. 
Mipro Metal Products Co., San Francisco juiicuiabucial 


Modern Sanitation, New York, N. Y. —....... 
D. W. Moor Co., Toledo, O. : 
Moore Bros. Co., New York, N. Y. 


Moran Brush Mfg. Co., Inc., Hamden, Conn. na 
Multi-Clean Products, Inc., St. Paul, Minn. —.... 


National Brush Co., Aurora, Ill... 
National Super Service Co., Toledo, O. 


Oil-Dri Corp. of America, Chicago —............... 
Ox Fibre Brush Co., Inc., Frederick, Md. _........ : 


G. H. Packwood Mig. Co., St. Louis, Mo. 
Palmer Fixture Co., Waukesha, Wis. . 
Parker Sweeper Co., Springfield, O. _... 
Peck’s Products Co., St. Louis, Mo. 

Perfo Mat & Rubber Co., New York, N. Y. 
Perma Strand Co., Market St., Rockford, O. 
W. M. Pettett Co., Miami, Okla. 

Piedmont Mop Co., Inc., Charlotte, N. C. 


Pensell Floor Machine Co., New York, N. Y.. é 


Potlatch Forests, Inc., Pomona, Calif. - 

Professional Window Cleaners Supply Co., 
Detroit, Mich. 

Pullman Vacuum Cleaner Corp.. Boston 

Pure-Nap Products, Inc., Chicago ....... 

Puro Co., Inc., St. Louis, Mo. 


Ransom Brush Co., Chicago . 
Rapids Machinery Co., Marion, Ia. 


Resolute Paper Products Corp., N. Y., N. Y. _..... 


Rex-Cleanwall Corp., Brazil, Ind. - 

Rochester Can Co., Rochester, N. Y. __. 

Rockford Paint Mfg. Co., Rockford, Ill. . 

Rubon Woodfinishing & Products Co., 
Kansas City, Mo. _.. 


Sanatex Corp., Chicago 

Sani-Gard Mfg. Co., Los Angeles 

Sanitary Maintenance Magazine. Milwaukee 
I. Schneid, Inc., Atlanta, Ga. 

Schroeder & Tremayne, Inc., St. Louis, Mo. 
Shore Metal Products Co., Los Angeles . 
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ORE leg work and less 
paperwork is the policy 
that can best describe 
the business philosophy of the Cam- 
den Bag and Paper Co., Camden, 
N. J. It has resulted in developing 
a substantial business for this ag- 
gressive sanitation and janitorial 
supply jobber. 

In selling as well as “inside 
work,” we have found that jobbers 
spend too much time on paperwork 
because they want to save actual 
physical movement,” explains Sey- 
mour Gerber, vice president and 
sales manager, “and we don’t think 
that there is any substitute for the 
iatter. So we cut down paperwork 
and other details as much as possi- 
ble so that everyone has more time 
to spend on in-person sales calls— 
and it has certainly paid off for us. 
Mr. Gerber places his sales 


emphasis on the personal contacts 
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salesmen and 
feels that a 


between his firm’s 
their customers. He 
few words personally spoken by 
mean 


a salesman to a customer 


more than mail. 


And the sales results that they enjoy 


pages of direct 


certainly substantiate this. 

The firm has three salesmen 
who contact the trade regularly. In 
addition, one salesman devotes full 
time to industrial accounts. Each 
salesman has his own customers 
who are contacted weekly, semi- 
monthly or whenever return visits 
are deemed necessary. By con- 
stantly contacting the same cus- 
tomers, the salesman _ intimately 
knows what sanitary products he 
needs and what new products to 
promote. 

“We are definitely interested 
in the type of person that meets 








Leg Work Boosts Jobber’s 


our customers,” says Mr. Gerber, 
“because they are actually repre- 
senting us, since it is obviously im- 
possible for us to call on all of our 
customers ourselves. Naturally we 
are interested in having the right 
people represent us. In addition 
to appearance, aptitude and other 
essentials, our salesmen-to-be must 
take a three hour salesmen’s selec- 


When 


they pass, they work for two weeks 


tion procedure examination. 


in company with an older salesman 
or the sales manager before they 
go out on their own. Then, when 
they are in the field, we are practi- 
cally certain that we have only the 
best possible salesmen representing 
us.” 

In addition, Mr. Gerber con- 
stantly checks the business or trade 
papers of his fields and clips articles 
that are of help to salesmen. These 
are duplicated and every salesman 
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Seymour Gerber, vice-president and 
sales manager of Camden Bag and 
Paper Co., (top left) on his way out of 
the office to make calls. He believes in 
visiting customers himse!f to learn first 
hand what salesmen must do to in- 
crease sales volume. 


Mr. Gerber (top right) points to a dis- 
play of some of the sanitary supplies 
and equipment handled by his firm. 


Mr. Gerber explains to two of his sales- 
men (bottom left) the merits and uses 
of some of the sanitary chemical spec- 
ialties sold by his firm to institutional 
and industrial consumers. 


The new headquarters of Camden Bag 
and Paper Co. features two large en- 
trance ways for trucks to enter and 
leave the building. 


Sales 


is given a copy. Sales meetings are 
held about five times a year. Mr. 
Gerber feels that these are all that 
are needed to keep his men alerted 
to sales possibilities. If something 
special arises, salesmen are called 
together for a discussion in his 
office. 

“We don’t believe in taking 
up salesmen’s time with meetings 
of little value,” explains Mr. Ger- 
ber. “When we have something 
really worthwhile to discuss, and 
when we can make the meeting 
interesting, we hold them. Because 
our salesmen know this, we are re- 
warded with a perfect attendance 
and a good audience.” 

Stuffers are placed in en- 
velopes going out to customers and 
several listings in the classified sec- 
tion of the telephone book make 

» the balance of Camden’s ad- 
ertising program. Mr. Gerber feels 
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that his best type of advertising, 
however, is personal contacts by his 


salesmen. 


Like Fair Trade Items 
LTHOUGH Camden Bag 
handles a complete line of 

sanitation and maintenance chemical 

products, it places heavy sales em- 
phasis on fair traded merchandise 
and resale schedule products. The 
firm stocks a complete line of 
nationally known lines as well as 

its own “Jewel” brand, which is a 

line of tried-and-tested products. 

Before Camden adds a new 
product to its line, the product has 
to be given a fair, practical, in-t1se 
test. The test consists in having the 
salesmen use the product in their 
own homes, and report on the re- 
sults. In this way they can per- 
sonally vouch for the effectiveness 
of the products selected by their 
firm. In addition, samples of new 
products are given out to customers 
for trial use. Camden’s salesmen 
then ask prospective buyers’ opinions 
of the sampled merchandise. Mr. 

Gerber does not believe in making 

hasty decisions in the buying of 

sanitary supplies because “‘the price 
is right,’ or for similar pat reasons. 

He wants the merchandise to speak 

for itself and his policy of trying 

and testing products does this job 
for him. 

M. W. Greenberg, general sales man- 

ager, United Metal Box Co., Brooklyn 

(left), presents a $100 Savings Bond to 

Seymour Gerber, sales manager, Cam- 

den Bag and Paper Co. Mr. Gerber 

submitted the winning entry in a con- 
test among employees of United dis- 


tributors to name United's new “Round 
Top” waste receptacle. 


Camden Bag and Paper Co. 
regards selling as the most im- 
portant part of the operation of 
its business. However, customer 
service, credit ratings of customers 
or prospects, and selection and 
training of salesmen are considered 
very important. Mr. Gerber keeps 
a close check on all of his firm's 
items of credit. 

“It takes a good deal of 
business to make up any losses 
sustained by a bad account,” Mr. 
Gerber explained. “This is an im- 
portant reason why we check credit 
standings so carefully. It is better 
not to scll a customer than to get 
delayed payment or perhaps none 
at all. Imagine how many thousands 
of dollars worth of business that 
has to be done in order to make 
up a few hundred dollars worth of 
losses. And because we are so care- 
ful with our credit, we have been 
told by a nationally known credit 
agency that we have the smallest 
losses of any jobber in this type 


of business.” 


Reduce Paper Work 
N°: only does Camden Bag 
watch its accounts receivable, 
but it has done away with its ac; 
counts payable. All invoices are 
paid from the invoices themselves. 
Therefore, it isn’t necessary to du- 
plicate this work and set up an 
accounts payable ledger. And _ be- 
cause Camden pays directly from 
the invoices, the firm is in a better 
position to take advantage of cash 
discounts for paying their bills 
promptly. 

“We save the costs of ad- 
ditienal paperwork and the labor 
needed to maintain it by paying 
our invoices direct,” points out Mr. 
“And 


these invoices before us for pay- 


Gerber. because we have 
ment, we notice the discounts and 
take advantage of them. Too few 
jobbers consider the expense of 
maintaining duplicate records and 
the help needed to do the work. 
Likewise, they don’t take advantage 
of the discounts offered.” 

“Now compare these savings 
with what it costs to borrow money 
and you can easily see how much 

(Turn to Page 179) 
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SPECIFICALLY DESIGNED FOR THE MANUFACTURER 
AND DISTRIBUTOR OF INDUSTRIAL HOUSEKEEPING 
ITEMS---PRODUCTS THAT KEEP YOUR ESTABLISH- 
MENT CLEAN, SAFE and in REPAIR. 


Y INDUSTRIAL 


SAFETY 














emblem on their 






Those selected to use this 
products and in their advertising are well 


qualified by long experience to serve you. 





They are specialists in their chosen business, 





which endeavor integrates itself naturally with i 
the integrity behind the INDUSTRIAL i 
HOUSEKEEPING SAFETY GUILD, Inc. 









PERHAPS YOUR COMPANY WILL BE ONE OF THOSE WHO 
WILL MEASURE UP TO THE GUILD’S REQUIREMENTS! 











FROM THE OFFICE OF BILL PLOWFIELD, Sales Pesacectiost 
THE HARRISON BUILDING—4 So. 15th, PHILADELPHIA—LOcust 17-5714 || 
(The Blackstone — Chicago — Mar. 19th-26th incl.) | 
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AT BOOTH 55,56,57...Check These Facts about 


Ponsell’s Exclusive Franchise 


Sanitary Maintenance Dealers, who are profit- 
minded and prepared to demonstrate and sell 
Ponsell Floor Machines and Vacuum Cleaners, 
should check these valuable features of Pon- 
sell’s Exclusive Dealer Franchise: 





M Your territory is exclusive — you alone 
sell Ponsell machines. 





Increased dealers’ discount. 
Tested sales literature and direct mail. 
Stepped-up advertising program. 


No servicing headaches because of 40 
years’ demonstrated reliability. 


Six sizes from 11” to 22” brush diameters; for all 
types of floors; 5 interchangeable brushes and at- 
tachments for each model. Perfect balance assures 


effortless operation. 


See For Yourself the Secret of Leadership 


wee ae ee If you are unfamiliar with the rugged construc- 
Permanent lubrication. Cool motor. Easy mobility. tion of Ponsell equipment — the distinctive fea- 
ee SELES S lines tures that have made it the choice of thousands 
upon thousands of users for over 40 years — why 
not see for yourself? Our complete line of Floor 
Machines, Vacuum Cleaners and accessories will 
be displayed at the Annual Meeting and Trade 
Show of the National Sanitary Supply Assn., 
Conrad Hilton Hotel, Chicago, March 21-24. You 
are cordially invited to visit Booths 55, 56, 57 
and compare Ponsell equipment with any that 
you know. MAIL THIS 
If you can’t visit the show, write to our main 
office for the Ponsell Exclusive Dealer Franchise COUPON 
Plan; it shows you how you can keep ALL your TO-DAY 
profits. 


Ponsell Floor Machine Company 


MAIN OFFICE AND FACTORY 


223 WEST 19th STREET NEW YORK IT, N. Y. 


PONSELL FLOOR MACHINE COMPANY, INC. 
223 W. 19th St., New York 11, N. Y. 
Kindly send details of your Exclusive Dealer Franchise Plan. 


Address . 
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XYCHLOR 


FORMULATIONS 


they're positively deadly to bugs! 


Ever see a covey of bugs fly 
unscathed through a cloud of 
insecticide like they had radar? 

Or see them shake off a direct hit and 
amble away unharmed and 
unconcerned? That's the time to start 
specifying GEIGY METHOXYCHLOR, 
the chemicals that are positively 
deadly to pests but relatively safe 

to human beings and animals. 
GEIGY METHOXYCHLOR products are 
effective for fly control, storage; 
pests and for fruit, vegetable and 
forage crops. They are available 

as the following: 


GEIGY METHOXYCHLOR “25E” 


(25% emulsifiable solution— 
2 Ibs. methoxychlor per gal.) 


GEIGY METHOXYCHLOR “90” 


(90% methoxychlor) 


GEIG¥ METHOXYCHLOR “20” 


(20% methoxychlor solution) 


GEIGY METHOXYCHLOR “50” 


(50% methoxychlor wettable powder) 


GEIGY 5% METHOXYCHLOR DUST 


Ld] 
ORIGINATORS OF ely DDT INSECTICIDE 





Division of Geigy Chemical Corporation «+ 
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89 BARCLAY ST., NEW YORK 8, N. Y. 


d, Miss.; McGregor, Tex.; Orlando, Fla.; Yakima and Walla Walla, Wash 


Relative Toxicity Against House Flies 


NEW commercial chlorin- 
ated mixture of a-pinene 
isomers was obtained by 
this Bureau for testing as an 

secticide.* Preliminary reports 

the manufacturer show it to be 

fective against a wide variety 

insects, and that “it is one of the 
safest of the chlorinated organic in- 
secticides yet developed.” A study 
has been made to determine the rel- 
ative toxicity of this material against 
house flies. Toxaphene, a chlorin- 
ated camphene, was used as a stan- 
dard, as well as the usual standard, 


pyrethrins. 


Materials and Methods 
. sample of the chlorinated 


a-pinene isomers contained 65 
percent chlorine, but its exact chem- 
ical nature known. The 
toxaphene contained 67.6 percent 
chlorine, and the pyrethrins, 52 per- 


was not 


cent pyrethrin I and cinerin I. 
The tests were made by the 
Campbell turntable method against 
house flies, Musca domestica L., 
reared by standard laboratory pro- 
cedure. Knockdown and mortality 
were estimated from tests replicated 
six times with flies two to three days 
old. Approximately 100 flies were 
used in each test. 
Knockdown of flies in 25 
minutes was negligible for the chlor- 
inated compounds. As usual, it was 
complete for pyrethrins at the con- 
The mortality 


data are summarized in table 1. 


centrations used. 


Relative Toxicity 


IE data were analyzed by meth- 
ods of probit analysis (1). The 
individual regression coefficients for 
the chlorinated isomers 
were 3.82 and for toxaphene, 4.13, 


a-pinene 


but analysis showed no signficant de- 
Viation trom parallelism, justifying 
the use of a generalization procedure 

1 Commercially know as “Strobane,” and 
obtained from the Prentiss Drug and Chem- 


ieal Co., Ine., New York. “Strobane” is made 
by B. F. Goodrich Chemical Co., Akron, O. 
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By Norman Mitlin, 
W. A. Gersdorff, and 
R. H. Nelson, 


U.S. D. A., Agr. Res. Admin 
Bureau of Entomology and 
Plant Quarantine 


for their equations. The pyrethrins 


standard was not included in the 
generalization, since its regression 
coefficient was found to be signif- 
icantly different from that of the 
chlorinated materials. In this in- 
stance, heterogeneity between pop- 
ulations was allowed for in estimat- 
ing the standard error by the use of 
a heterogeneity factor (27.9). No 
factor was needed for the chlorin- 
ated materials. The generalized 
equations for the chlorinated a-pin- 
ene isomers and toxaphene and the 
individual equation for pyrethrins, 
showing the relationship between the 
transformed functions of the var- 
iates, probits, and logarithms of 
concentrations in milligrams per 


centiliter, are: 


3.939X + 0.418 
3.939X + 0.828 


2.501X + 1.826 


Pyrethrins Y 
Toxaphene Y 
Pyrethrins i 4 

Each LC-50 was estimated 
from the regression equation and 
is given together with its standard 
error in table 1. Relative toxicity 
was calculated as the inverse ratios 
of the LC-50’s. 

The regression lines of the 
and 


chlorinated a-pinene isomers 


pyrethrins converged; therefore, 
comparison was also made at the 
90- and 10-percent mortality levels 
The first material was 1.96 as toxic 
as pyrethrins at the higher level and 
1.21 at 


vergence of regression 


the lower. A similar con- 


lines was 
found in a previous study of toxa 
phene and pyrethrins (2). When 
this convergence and the experi- 
mental errors are considered, the 
relative toxicity of toxaphene and 
pyrethrins reported here agree well 
with the earlier estimates. 

\ chlorinated mixture of a- 


pinene isomers was found to be about 


(Turn to Page 189) 


Table 1 
Relative toxicity to house flies of a chlorinated mixture of 
a-pinene isomers, toxaphene, and pyrethrins 


Mortality 


Material Concentration 


Mg. per ml. 
Chlorinated g-pinene 
isomers 3.0 

2.0 
1.33 
0.889 
0.593 

Toxaphene 2.0 
1.33 
0.889 
0.593 

Pyrethrins 7.47 
3.74 
1.87 
0.934 


in 
1 day 


Percent 


Relative 


LC-50 toxicity 


Mg. per ml. 


89.6 1.46 + 0.02 
69.0 
44.4 
20.0 
8.0 
85.6 
56.6 
32.2 
12.2 
95.5 
79.1 
40.1 
28.4 











where 






balance 
is 
everything 







fd 
& 
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nsecticides, household J 


deodorants, detergents ... 















there's usually an odor problem here that knowing 






perfume chemists can solve. But it's a fine matter of balance 


to develop a perfume, artfully designed to mask and 







cover when necessary then to completely disappear when the job is 


done, leaving no residual, perfumey pall. 







Striking that happy balance is a trick we've been doing 


for years. 








ANDO 





MANUFACTURERS 





CREATORS OF THE FINEST Pe 





< 
” ameringen - haebler, inc. 





aw® 





Stviuzivw 





$21 west $7th SsVGEE N EW yor K i 5 N. v. 












SOAP and SANITARY CHEMICALS 











Sanitation “Good Business’’ 
Maintenance Parley Hears 


By H. H. Slawson 








HE catch phrase, “sanitation ts 
good business,” is widely accept- 
ed in the sanitation industry but 


only in the sanitation industry, 
Mohe H. Solworth, president, [n- 
dustrial Counselors, 
Louisville, Ky., asserted in an ad- 
dress at the Plant Maintenance and 


Engineering Conference in Chicago, 


Sanitation 


recently. 

The industrial world, Mr. 
Solworth declared, has refused to 
accept this high sounding phrase 
and continues to remain “blind and 
deaf to the virtues of sanitation.” 
The reason for this, he claimed, is 
because “sanitation is pricing it- 
self out of the market.” 

“Companies faced with the 
costs of materials and 
“cannot 


mounting 
overhead,” he continued, 


consider sanitation good business 
when it is so expensive. They can- 
not believe it is good business when 
it is so inefficient. They cannot buy 
more of it when it is so wasteful.” 

“Not only is our perform- 
ance inadequate, but our entire pro- 
fession is weakened by antiquated 
methods, old-fashioned procedures, 
apathy, discouragement and _indif- 
ference. We are the lowest paid 
administrators in industry; our 
workers are cast-offs and incompe- 
tents, who are further handicapped 
by under capitalization in work 
tools. We suffer from lack of recog- 
nition and support and our opera- 
tions are run by the same rule-of- 
thumb techniques that have been 
We have lived 
with these conditions so long that 


in use for decades. 


scarcely anybody notices them. . 
“The whole picture adds up 
to an industry that is beginning to 
Stagnate. Unless we can really put 
Sanitation on a paying basis, we 
have nothing to look forward to 
but a slow, ignominious decline.” 
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Where modern management 
methods have been applied in in- 


sanitation programs, Mr. 


dustrial 
Solworth stated, savings of 
20 to 50 per cent of former budgets 


have been made, despite increased 


from 


wages and overhead. His nation- 
wide investigations, he said, indicate 
that former costs can be cut by a 
minimum average of 25 per cent. 

The potential of sanitation is 
tremendous and can be realized, 
Mr. Solworth declared, because of 
the prospect that America’s popuia- 
tion by 1960 will be 175,000,000 
and because there will be a corre- 
sponding increase in_ buildings, 
plants, schools, hospitals and other 
physical properties of all kinds, all 
of which will require sanitation 
services. 

“In order to advance the 
frontiers of industrial sanitation,” 
Mr. Solworth declared, in his con- 
clusion, “we must individually and 
collectively start a dynamic move- 
ment to increase our research and 
sorely 


controlled studies to find 


needed data and to interchange 
freely the knowledge we do have. 

Only then will sanitation be 
truly good business and only then 
will our profession take its rightful 
place alongside those other profes- 
sions playing a leading role in the 
growth of American industry.”’ 

In a panel discussion of 
“The Place of Sanitation in Plant 
Lloyd 
sanitary engineer, National Biscuit 
Co., New York, pointed out the 
differences between sanitary main- 


Maintenance,” J. Barron, 


tenance and mechanical maintenance 
in an industrial plant. To combine 
the supervision of both operations 
under one man, he_ contended, 
would be to the disadvantage of 
both, “but usually far more so to 
sanitation.” “A supervisor having 


two different jobs to do,” he added, 
“will almost invariably emphasize 
one and slight the other.” 
Separation of the two opera- 
tions and the provision of compe- 
independent supervision of 
3arron emphasized, 


tent, 
sanitation, Mr. 
“will improve plant operations, pro- 
mote better performance by me- 
chanical maintenance departments, 
increase comfort and safety factors 
and enhance the appearance of in- 
dustrial establishments, both inside 
and out. Where the sanitation of 
the product itself is a required ele 
ment, separate and authoritative 
management is plainly essential.” 
maintenance 
Carbon 


The _ sanitary 
program of Carbide & 
Chemicals Co., division of Union 
Carbide & Carbon Corp., New 
York, was described by B. L. 


Murray, plant sanitation supervisor 
at South Charleston, W.Va. 
L. Doty, superintendent, sanitation 
department, United States Rubber 
Co., Detroit, 
operations of his company’s sanita- 


Glen 


Mich., also outlined 


tion department. 


Sanitation a Must 

AKING issue with Mr. Sol- 
, worry \V. J. Del Guidice, Ar- 
mour & Co., Chicago, asserted that 
“No 
amount of opinions to the con- 
trary,” he said, “will abolish it, since 
it has become an increasingly im- 
portant part of the American con- 


“sanitation is here to stay. 


suming public’s standard of living 
in the past decade.” 

Top level management often 
asks “what does sanitation cost 
us?” Mr. Del Giudice said, adding: 
“I would like to ask ‘What does 
it cost a company, particularly a 
food processor, if it does not have 
sanitation?” Sanitation, he insist- 
ed, “should be a full-fledged activity 
of the company and be recognized as 
an equal member of the (manage- 
ment) team whose goal is to get 
the job done with a profit.” 
insecti- 
Sidney 


In a discussion of 
cides and rodent control, 
srierly, the inside cleaning depart- 
of Eastman Kodak Co., 


(Turn to Page 195) 
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See the REX Line 


LOBBY BOOTHS 89-90 





NATIONAL SANITARY SUPPLY 


ASSOCIATION CONVENTION 


Sell More... 


Profit More... with REX 


AN AMAZING NEW SELF-EMPTYING 
VACUUM CLEANER! 


THE REX 
PLUTO 


(Patents Applied For) 
lt Sucks! It 
Ejects! It Blows! 
A new industrial 
vacuum cleaner 
for wet and dry 
pick-up, that 
empties itself 
without removing 
the lid! Light in 
weig easy 
to demonstrate! 
Equally effective 
for sucking or 

blowing! 








A SENSATIONAL NEW 
12” FLOOR MACHINE 


/ Single brush, concen- 
trated weight! A highly 
efficient machine for 
polishing, scrubbing, 
etc.! Lots of sales ap- 
f peal and at a price low 
fy enough for a big seller! 
f j Here’s really new profit 
j for you! Standard 
i motor for AC only. 





RAD wiLto 


\ eee 


‘REX BY-PASS VACUUM CLEANER 


duty, portable. 
WET AND 


Heavy 
PICK- UP. 






SAFE! Power- 
ful, quiet, effici- 

ent, maneuver- 
able! 





REX "Stocky” FLOOR 
MACHINE 


3 Sizes—14”—16"— 
19” 
Polishes ... Buffs... 
Scrubs... 
Wire-Brushes ... 
Sands ...Grinds! 











FLOOR TREATMENTS 


RexGlo-X (floor wax) Rex Penetrating Seal 
RexGlo Concentrate Rex Terrazzo Seal 
Rex Gym Seal Rex Rubber Resin Enamel 


REX FIRM-COTE, the new anti-slip floor wax 





savin citanns 





\. 


REX FIRM-COTE 


SLIP-PROOF, WATER-PROOF .. . 
IDEAL FOR ALL HAZARDOUS FLOORS ... 
NEARLY TWICE AS SAFE AS REQUIRED 


Amazing Rex Firm-Cote is an ideal finish fcr 
asphalt . . . one that you can sell easily! It 
provides a beautiful, rich lustre that’s easy and 
inexpensive to maintain. But, above all, Firm-Cote 
eliminates the SLIP HAZARD! 


In addition, Firm-Cote is water-proof. It is equal- 
ly efficient on linoleum, rubber, varnished surfaces, 
etc. Firm-Cote is a ‘‘natural’’ for jobbers and 
distributors in meeting the demand for a safe 
floor finish . . . one that is safe without being 
soft or sticky. It is available now. Write today 
for prices and other information! Approved by 
Underwriters Laboratories. 


Rex Air-0-Cide 
Rex Bac-to Kil 
Rex Bac-To Sulve 


Rex Theatre Spray 
Rex Pine-0-Cide 
Rex Roach-0-Cide 


REX PORTABLE 
VACUUM CLEANER 






| 

| 

| 

| 

| 

56” Water — 
Lift 

| Dirt Per 

| Minute! 

| 

| 

| 

| 

| 

| 

| 

| 

| 


Wet 
“Pick-Up” 
Dry 
“Pick-Up” 


Rex Lather (for rugs) 
Rex Rug Shampoo 
Rex Wall Cleaner (powder) 


A 


Rex Clensex 
Rex Super-Clensex 
Rex Cleaner 








-. 





REX-CLEANWALL CORPORATION 


238 S. MURPHY AVE., BRAZIL, 





INDIANA, and 6630 S. McKINLEY AVE., LOS ANGELES 1, CALIFORNIZA 
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erfection in Rubber _ Matting 


MCANS.--+ 


To gather dirt and keep it from spreading 


Result is 
A cleaner place with more customers 


PES Use 
SESS > Ss Wear Proof’s 50 years’ experience 
aS ea for quality 
SS S S 
SS S : 


Py: 





Wear Proof Mats pictured are: 
Top: Cross-Rib Runner 
Center: Shad-O-Rug 
Bottom: Tile Runner 


All styles available in Black, Red and Green. 
Cross-Rib Runner in chemical and grease 
proof NIRU in White and Grey only. 


Write for information 


W E A R p R 'e) ‘e) F M AT C re) ° spenen (iis 





LIOUID SOAP SPECIALISTS 


Our years of specialization in the manufacture of liquid 

Wax — ” soaps has enabled us to develop superior techniques 
Terr & Morte centre in formulation and production that give Haag job- 
bers a competitive edge. So, if you are looking 

y Soap for soaps of superior clarity, odor and uniformity 

reen Jel at prices that will please your customers, Haag 


has the answer. 


Write today for samples, prices and informa- 
tion regarding our efficient handling of pri- 
vate label and drop-shipment orders. 


LABORATORIES, INC. 


14006 SEELEY AVE., P.O. BOX 114, BLUE ISLAND, ILL. 
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ham Products on parade... 
| Up Big Business for you! 


SUPER GLOSS WAX 


The certified superior no-rubbing liquid wax. 
Ist for WEAR... Ist for GLOSS... Ist for ANTI-SLIP. 


STAR GLOSS WAX 


A Top-Quality Product... Promotionally-priced 
for Volume Sales and Assured Satisfaction. 


NEUTRAL CLEANER 


The perfect alkali-free and wax-less cleaner. Leaves 
no alkaline or scum deposits. Requires no rinsing. 
Also available with Chlorophyll and in Triple-Economy 
Concentrate. 


DE LUXE GYM FINISH 


Premium Grade Product featuring sensational new 
Resin Base. Unsurpassed for long wear —burn and stain 
resistance — non-darkening high gloss. Comparison 
tests prove superiority. 

































Ask for Laboratory Releases 
about these and other 
Buckingham Products at... 


*BOOTH 134 
CONRAD HILTON HOTEL 











Manufacturers of Chemical Maintenance 
Products for Over 30 Years 


LONG ISLAND CITY 1 
NEW YORK 


Warehouse: Dallas, Texas 
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HE sanitary supply indus- 

try knows that higher prices 

are necessary for the indus- 
try’s own economic health. Facts 
and figures in the article in Soap 
& Sanitary Chemicals (November, 
1953 P. 127) amply demonstrate 
that. But apart from the purely 
economic factor, important as that 
is, are there any matters that justify 
higher prices from the point of view 
of the industry and its customers? 
The writer thinks there are. 

First of all the sanitary sup- 
ply industry is itself a very young 
industry. The idea of public health 
and sanitation may be said to date 
from the famous Chadwick Report 
in the 1830s. Though its origins 
are 120 years old, the industry itself 
may be said to have developed with- 
in the working lifetime of one gene- 
ration. It is really only since the 
First World War that the public 
has become sanitation conscious and 
business has become educated to its 
necessity. Perhaps one can go fur- 
ther and say that it is only since the 
Second World War that the sanitary 
supply industry has become an in- 
dustry in its own right, that its 
components recognize this and are 
proud of it. 

Before this, the leaders in 
the field might have been conscious 
of their purpose but most of the 
smaller fry were traders, peddlers, 
quacks, makers of a fast and easy 
buc«, definitely not business men 
and certainly not equipped mentally 
It was, 

which 


to service their customers. 
as it were, a business of 
they were half ashamed, on par 
with the garbage collector or the 
itinerant nostrum purveyor or medi- 
cine man. 

It was a time in which there 
were no standards of any kind— 
of ethics, of products, of results— 
either scientific or economic, or effi- 
ciency or of service. It is from 
that niche that the sanitary supply 
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.». have failed to keep pace 
with a growing industry says 
the author, who is head of 
a large supply firm. Higher 
prices are a must, he states. 








industry has emerged, and is emerg- 
ing—developed by a few far sighted 
individuals, helped by its trade as- 
sociation and guided by the techni- 
cal assistance from its large basic 
suppliers. 

Yet, if the sanitary supply 
industry had fully emerged, this 
article need not have been written. 
There would be no need for any 
further onward push, so let us re- 
turn for a moment to the jungle of 
peddlers and nostrum merchants, 
when crowded cellars, basements 
and small garages were the scenes 
for some very unscientific and ex- 
tremely insanitary mixing of pro- 
ducts labeled 
and insecticides. As with products, 
so with methods, particularly of sell- 


soaps, disinfectants, 


ing, product assassination, character 
assassination, cut-throat price cut- 
ting, and no holds barred were the 
order of the day. It was in this 
environment and subject to these 
conditions that the pattern of prices 
for the industry were set. 
Furthermore, customers were 
not too fussy. In general, the cost 
of floors and fittings were negligible 
and did not warrant more than the 
mere removal of the more unsightly 
forms of dirt. Labor was plentiful, 
ignorant and lived for the most 
part in slum conditions, and the 
public put up with such things ex- 
cept the worst smells. Danger of 
spreading disease through bacteria 
or via insects was not appreciated 
nor had the public been educated 
to fear its hazards. A lick and a 


promise was all that was given, and 
the lick had to be pretty cheap— 
there was no profit in cleanliness. 


Today's Conditions 
- JDAY things are very different. 
The cost of building has in- 
creased and builders are spending 
more, proportionately, to emphasize 
appearance and utility. Floors, for 
example, instead of plain, soft wood 
which were merely oiled and broom- 
ed, are made of marble; rubber, 
Viny! or asphalt tiles; terrazzo or 
ceramic; and the capital outlay is 
large. Below is the installed cost 
per 50,000 square feet.* 
Asphalt Tile 
Concrete 
Linoleum 


$ 15,000 
18,000 
21,000 
27,500 
39,000 
44,000 
44,000- 
65,000 

150,000 


Hardwood 
Cork 
Rubber Tile 
Vinyl Tile 
Ceramic Tile 
Terrazzo & Mosaic 
Apparently an estimated an- 
nual cost of installing new floors is 
in the region of $300 million. If a 
similar survey could be made as to 
the relative cost of wall finishes, 
lighting fixtures, furniture and fit- 
tings toilet room equipment, the 
same high cost would be uncovered. 
In effect, that is to prove, if proof 
be necessary, that the building, re- 
tailoring or renovation of premises 
involves a large capital outlay. Such 
assets are therefore to be valued— 


*Extracted from an advertisment of the 
West Disinfecting Co. 
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DON’T MISS THE MORAN LINE 


Booth 125 wes ti March 21-24 
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NEW WYRETTE 3 FLOOR BRUSH 


One of the new additions to the Moran line on display in Chicago. 
The Wyrette’s versatility — removes caked dirt or fine dust from factory floors — will amaze your customers. 
In fact the sales winning features of the entire Moran line of maintenance and tank glass washing brushes 
are building larger sales and profits for leading jobbers everywhere — Don’t Delay—Get The Facts Now. 







If you miss us at the show. write for further details. 


MORAN BRUSH MFG. CO., INC. 


30 Manila Avenue Hamden, Conn. 


TTA Brushes Since 1869 


Sales Offices & Warehouses: 1323 Wall Street, Dallas — 2707 Detroit Ave., Cleveland — 4350 So. Wolcott Ave., Chicago 9, Ill. 















Easy to Rack 





Packed to Ship 


DRUM CRADLE 


Heavy Drums and Barrels are FURNISHED KNOCKED DOWN IN 
EASY for One Man to Handle CARTONS COMPLETE WITH WHEELS 


# 1520 FOR ALL SIZES DRUMS AND BARRELS + 3055 









FOR 15 AND 20 POSITIVE SAFETY — No Slipping or Back-Breaking Effort FOR 30 AND 55 
GALLON DRUMS GALLON DRUMS 
$7.45 TIME SAVER — Takes Just a Second to Rock Over $7.95 
f.o.b. Newark NO WASTE — It Drains the Drum or Barrel Bone Dry f.0.b. Newark 
Resale Price Resale Price 
$11.95 $12.95 










FORMULA FLOOR PRODUCTS, Inc. cchtst.s 
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heir upkeep and maintenance must 

designed to enhance their ap- 

pearance and preserve their worth 
certainly not to abuse them. 

That is the first point—the 
change in the physical environment. 
The second and third points, both 
equally important, are changes in 
the statistics of labor and in the 
psychological environment of the 
users—the public. With regard to 
the statistics of labor, the change 
has two aspects as applied to the 
sanitary supply industry. In the 
first place, organized labor demands 
good working conditions as well as 
fair wages, and unorganized labor 
is naturally following suit. Good 
working conditions include not only 
adequate and sanitary toilet rooms 
and rest rooms (indeed these are 
obligatory by law in many states) 
but showers and washrooms, and, 
in many instances, cafeterias and 
canteens. 

Nor are they limited to these. 
Labor insists that the places where 
men actually work should be as 
clean and sanitary as possible, sub- 
ject to the conditions which their 
type of work imposes upon them. 
Indeed industrial psychologists have 
shown that good surroundings reflect 
in the quality and rate of produc- 
tivity. The use of pleasant color 
schemes and music in a plant are 
but facets of the general idea behind 
healthy and = sanitary conditions. 
Furthermore, labor will not tolerate 
for long inferior products, and these 
include provided for them. 
Many sanitary supply salesmen can 
testify to this. From the point of 
management, a_ satisfied 


soaps 


view of 
labor force means higher produc- 
tivity. In many instances cleanliness 
and sanitation mean reduced absen- 
tecism. In addition, because wages 
are so high today, they are an im- 
portant factor in a manufacturer’s 
costs, and therefore he insists that 
productivity must remain high. 
The last important change 
that has taken place with regard 
to sanitation has been the shift in 
the attitude of the public toward 
For a multiplicity of 
reasons the public today is health 


cleanliness. 


conscious—one could almost say 


MARCH, 1954 


fear ridden. Advertisments in all 
media, articles in Readers Digest, 
periodicals like Saturday Evening 
Post, Life, Colliers, syndicated 
newspaper articles and lead stories 
have all made the public acutely 
aware of the dangers of insanitary 
surroundings. Such a psychological 
trend is evidenced not only by the 
demands of labor already mentioned, 
but by the demands of the general 
public in every place outside the 
home for sanitary facilities whether 
in hotel and similar accomodations, 
and in places of recreation, enter- 
tainment, shopping, schools, etc. Evi- 
dence of this trend is provided by 
the advertising of clean rest rooms 
in the service station field. 

The change in general condi- 
tions affecting sanitation can he 
summed up: 

1. The public now demands and 
requires as a matter of course, 
proper sanitation. 

Labor, as part of the public is 

equally demanding. Rising 
business costs must be offset 
by increased productivity and 
avoidance of labor waste. 
Building installations now re- 
quire heavy capital outlays and 
sO require proper treatment 
for the preservation of im- 
portant assets. 

Thus, it can be truly said 

that today the sanitary supply in- 
dustry is not supplying “Dead-end 
Overhead” products but products 
that result in productivity, effi- 
ciency, and sales; products in fact, 
vital for this purpose, as vital as 
advertising and publicity. Indeed 
purchasing agents and buyers are 
now realizing their essentiality. 

The facts stated above im- 
pose upon the industry a responsi- 
bility. A responsibility that their 
products will do a good job and 
in doing that job will not harm 
but improve property or persons. 
In addition they should be applied 
easily and economically from the 


point of view of labor. If the in- 


dustry made no attempt to meet 
this responsibility, there would be 
no need to proceed further, but on 
the whole the industry is meeting 
this responsibility. Most people, and 


business men are no exception, take 
a pride in their work and in the 
product of their work; they take 
a pride in their reputation, which 
can only be gained by quality. There 
are exceptions to this general rule 
but in the end they are found out 
and eliminated. We should ignore 
such frauds upon the public and 
concern ourselves with the vast 
majority of honest and ethical mem- 
bers of the industry, who meet or 
at any rate attempt to meet their 
responsibility. 


Responsibility Defined 


HAT does this responsibility 
entail? In the main it con- 
tains three essentials: 
1. Quality 
2. Consistancy 
3. Service 
By quality we mean not only 
that the product is made as well as 
we know how and with the best 
materials but—and this is important 
—the product is tailored specifically 
for the work it has to do. Thus 
a floor cleaner may be formulated 
of the very best alkalis yet it may 
be much too harsh to use on modern 
floors. Many purchasers still buy 


alkaline cleaners for their floors 


because they are cheap. In a few 
years they will find that their ex- 
pensive floors have become defatted 
to deterioration. 

Thus, under quality, we in- 
clude expensive floor materials and 
expensive know-how. Expensive 
know-how is itself a product of 
trained and 
and well equipped laboratories. Re- 
search, to be any good, cannot he 
done on a five and ten basis. Re- 


experienced chemists 


search, we might say, is being per- 
formed for us by the large basic 
industrial chemical concerns, such 
as DuPont, Monsanto, 
We are paying for this research 


Dow, etc. 


in the price of the products we buy 
from them but that is not sufficient. 
True, we have the benefit of their 
research on basic products, but the 
manufacturers, the compounders, 
and the converters in the industry 
have then to formulate their own 
products and constant research is 
still necessary to achieve the finest 
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DEALER OR 


MORSE-STARRETT PRODUCTS CO. 


1204 - 49th Avenue, Oakland 1 











HIGH SPEED 


DELIVERY SERVICE 


from 


NAMICO 


r 
“ ae6 


SOAPS and DETERGENTS 
“SINCE 1896” 


YOU can get quick deliveries of the 
following items because NAMICO carries 
large inventories. 


]. FLAKES—POWDERS—COMPOUNDS. 
Soaps for commercial laundries, in- 
stitutional loundries, hospitals, and 

self service laundries. 


. SYNTHETIC DETERGENTS. 
A broad line of compounded prod- 
ucts for many uses. 


lll. SOAP POWDERS & LIQUIDS. 
For maintenance use. 


IV. DISH WASHING COMPOUNDS. 
A complete line of sudzing and non- 
sudzing detergents for machine and 
hand use. 


—_— 


SALES AND REPEAT SALES OF THESE 
QUALITY PRODUCTS WILL BUILD UP 
YOUR VOLUME—OPEN NEW MARKETS 
— HELP YOU MAKE “EXTRA PROFITS” 


— yo 


NATIONAL§MILLING & CHEMICAL CO. 


PHILADELPHIA 27, PA. 
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formulation. It is still necessary for 
the industry to maintain its own re- 
search, which though it be neither 
pure nor basic research is “use” 


rescarch—applied science __ rather 
than pure science. 

The next ingredient under 
quality is control. By control we 
mean quality control, and this again 
entails a laboratory and chemists. 
Checks have to be made of raw 
materials as they are received and 
used. Batches in the making have 
to be checked continually and con- 
stantly and the finished product 
must be finally passed as standard. 

From quality control it is an 
easy step to the next essential, con- 
sistency, which results in the cus- 
tomer being assured that he is al- 
ways buying the same product every 
time he places an order. This type 
of consistency is the result of quality 
control, which ensures that every 
batch is up to standard. By con- 
sistency we mean not only that the 
product is consistent but also that 
the business methods employed are 
consistent as between customer and 
customer and consistent between 
wherever 
they may be. To achieve the former, 
an efficient staff, 
whether it be small or large, with 


salesman and customer 


administrative 


an efficient system either in sales 
or accounting departments is re- 
quired. None of the things can be 
had without expense. 
the latter it is necessary to have a 


To achieve 


training program for new salesmen, 
a constant re-education program for 
senior salesmen, a program of sales 
meetings, a method of relaying to 
them technical and other informa- 
tion and constant supervision over 
their efforts. This last is by no 
means cheap, for instance it has 
been estimated to find, train and 
send out one new salesman costs 
something like $5000 a man. Other 
items of this salesman training pro- 
gram are equally costly. 


Service Paramount 
ROM consistency of method it 
is a natural passage to the third 
essential. Indeed all three essentials 
are of necessity interrelated and 
interdependent. Of the three essen- 
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tials, perhaps the last—Service— 
is the most important because the 
sanitary supply industry is a service 
industry. Without stretching the 
point too far it can be seen that 
quality and consistency could also 
be included as part of service. The 
service we have in mind now is 
more particular. 

While every customer or user 
of sanitation products has the same 
general problems each, it would 
seem, has sanitation problems pecu- 
liar to himself. This situation 1s 
not unlike that in medicine. The 
human anatomy is fairly similar, 
yet the physician must prescribe 
specifically in each individual case. 
Thus the sanitary supply salesman 
has to be more than just an order 
taker and a salesman. He must be 
trained to school customers’ employ- 
ees in the correct and most efficient 
methods in the use of sanitation pro- 
ducts and he must be prepared to 
make periodic inspections and train 
employees when new ones are hired. 
These are the most important 
services we can give to customers 
and these occupy a great deal of 
time. Time is the one commodity 
a salesman cannot gain on and it 
is necessary that salesmen are well 
remunerated. An underpaid sales- 
man, besides failing to give cus- 
tomers adequate service, since he 
feels he has not the time to devote 
to any one individual, is also logi- 
cally untrained, inexperienced and 
above all drawn below calibre since 
only such a salesman would be 
willing to be so employed. 

Where such service is of im- 
portance to customers has been in- 
dicated before: a good sanitary sup- 
ply salesman is able to train the 
customers own staff in the same 
efficient methods of operation. He 
will not only be able to show how 
(and 
that is an advantage in itself in 
hiring and maintaining staff morale) 
but he will be able to show how 
man hours can be both 
through the use of quality products 
and more efficient methods. 


the job can be done easier 


saved 


This indeed is the crux, the 
heart of the problem for it has 
been reliably estimated that at least 


80% of the cost of sanitary main- 
tenance is the cost of labor- Only 
20% lies in the cost of materials, 
which includes non-consumable ma- 
terials such as floor scrubbing ma- 
chines, sprayers etc. Time and time 
again it has been shown that quality 
products and efficient methods will 
save 50% of the labor bill. 

Let us take one example. If 
you can show a customer a 50% 
saving in labor costs by use of qual- 
ity products which will cost him 
75% more you are showing him a 
a total saving of 25% in his main- 
tenance costs! There are two 
further savings ; in the present over- 
employed labor market he can still 
maintain his sanitation program with 
a smaller staff and just have to do 
half a job because he can get the 
man power to do 100%. Also in 
the present inflationary trend labor 
costs increase at a greater ratio than 
material costs, so therefore the rate 
of savings increases so long as costs 
are rising. 

Here then is the justification 
of higher prices, high and con- 
sistent quality products that will 
do the job and service to see that 
the job is done efficiently. They 
are complementary factors. A buyer 
of cheap products gets exactly what 
he pays for. They will not only not 
do the same job as a quality product 
—in fact in most cases he must 
use more of the cheap material to 
achieve any results at all, — which 
naturally negates any savings on 
material costs, but a cheap product 
will not accommodate itself to more 
efficient methods and the greater 
savings in labor costs are thereby 
forfeited. Today it can be truly 
said that a buyer of cheap products 
is penny wise but pound foolish. 

We have discussed in the 
higher costs, 
which predicate higher prices—the 


earlier article the 
rise in wage rates, raw material 
and container prices, the increase 
in transportation, we did not advert 
to the many increases in overhead 
costs, which plague all industry such 
as postage, federal and state taxes 
nor did we mention special factors 
increasing costs in the chemical in- 


(Turn to Page 177) 
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Modern fireproof 
building of Vulcan 
Steel Container 
Co. in Birmingham, 
Ala., contains more 
W# than 30,000 square 
feet of floor space. 
A private railroad 
siding connects 
directly to the 
Louisville & Nash- 
ville railroad. 


—= Modern baking 
mos oven produces the 
wa flowed-in gasket 
Sin pail covers. 
Other large mod- 
ern ovens bake 
hard, durable 
bright enamel fin- 
ishes on outsides 
of pails and “Hi- 
bake” protective 
lacquer linings. 


Continuous, _vol- 
ume production 
lines at Vulcan 
turn out steel pails 
and drums in sizes 
from one to six 
gallons. 


Many women man 
-—— production lines at 
Vulcan. 


Customers’ trucks, 
as well.as those 
of commercial 
lines, ; call at Vul- 
can daily to pick 
up pails and 
drums. 





HEN Vulcan Steel Con 

tainer Co. of Birming 

ham, Ala., opened it 
doors just over a year and a hal 
ago it did not have a single orde: 
on its books. Since then Vulcan has 
developed into an accepted southern 
supplier of steel pails and drums 
with a healthy backlog of orders 
and excellent prospects for 1954. 

President of Vulcan is Gor 
don D. Zuck, who established the 
company in 1952. He was formerly 
vice-president of one of the oldest 
steel container firms in the U. S., 
and has a background of 20 years’ 
experience in the container business 
The establishment of Vulcan Steel 
Container Co., which is the first 
and only plant devoted exclusively) 
to making a full line of steel pails 
cor southern users, is the realization 
of a dream that grew out of years 
of planning. To set up his company 
Mr. Zuck brought with him a small 
core of experienced personnel 
around whom he has built his 
present organization. 

Vulcan Steel Container Co. 
is supplying steel pails and drums 
to manufacturers of a variety of 
products in the South and South- 
east. Packed in Vulcan containers 
are such chemical specialties as 
soaps, waxes, disinfectants, insecti- 
cides and other pesticides; indus- 
trial and agricultural chemicals; 
printing inks; petroleum products ; 
paints, varnishes and lacquers; and 
putty and caulking compounds. 
Containers for these items range in 
sizes from one gallon through eight 
gallons. A special five gallon drum 
made of light gauge steel is widely 
used by chemical specialty manu 
facturers. Containers are furnished 
with full removable lug covers or 
in closed-head, drum type. All of 
the popular pouring openings art 
available on Vulcan containers. 

One of the most important 
features of Vulcan containers is a 
range of “Hi-bake” lacquer linings 




































































Serves South 


to protect against corrosive reac- 
tions, discoloration or even decom- 
position. Some types of emulsions, 
for example, require such linings. 
Modern equipment for applying 
container linings is available in the 
Vulcan plant to insure uniform film 
thickness and correct baking of the 
protective finish. Special linings 
have been developed by Vulcan 
for hard-to-hold products. Vulcan 
drums and pails also come with 
all of the more common types of 
lacquer linings. 

New lithographing facilities 
of the most modern type are 
available for furnishing colorfully 
decorated pails. Customers’ trade 
marks, trade names, labels and pro- 
duct directions can be lithographed 
in any number of colors on Vulcan 
steel containers. Vulcan also pro- 
vides newly perfected, hard, mar- 
proof, overprint varnishes for its 
drums and pails. Existing litho- 
graphed designs can be reproduced 
or new designs created. The plant 
boasts designers and artists who can 
aid pail users in the creation of 
new or improved designs. The sales 
and advertising value of litho- 
graphed pails lies in the fact that 
they prominently display the com- 
pany and product name. Because 
of the secondary utility of the pails, 
this advertising stays active lonz 
after the original contents of the 
container have been used. 

The Vulcan organization is 
composed of 70 happy, ambitious, 
young people. They have different 
backgrounds, several having been 
farmers; some came from other 
factories in Birmingham, while 
others owned small businesses of 
their own. Some of the girls worked 
as waitresses, clerks or in offices; 
but all of them have been well 
trained in their respective jobs and 
have a genuine interest in what 
they are doing and in the company. 
The organization is keyed to a large 
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Gordon _Zuck, 
president of Vul- 
can Steel Contain- 
er Co., estab- 
lished the firm in 
1952. He has had 
20 years’ exper- 
ience in the con- 
tainer business. 


A small section of 
the 300 foot pro- 
tected loading 
dock from which 
pails and drums 
are loaded direct- 
ly into box cars. 
This dock accom- 
odates seven cars 
at once. 


Mr. Zuck, and Ray * 
Mitchell, on his 
right, sales-service 
representative, ex- 
amine a two gallon 
pail with a spec- 
ial “Hi-Bake” lin- 
ing for hard to 
hold chemicals. 














































































Quality 


For more than 30 years Vulcan has devoted 
its entire resources in personnel, equipment 
and plant to the making of top quality 

steel pails and cans exclusively. On 
production lines equipped with the latest 
type automatic machinery with complete 
oven facilities, VULCAN produces for 
immediate delivery uniform containers to 
exact specifications with or without Hi-Bake 
linings to meet individual requirements. 


Delivery 


VULCAN deliveries are made as you want 
them. Customer preference and extreme 
flexibility in shipment has been a basic 
policy throughout the years. Quantities most 
convenient for your use are delivered at 

the intervals you specify. Shipments of 
trade sizes may be small or large. All trade 
sizes are carried in stock. 


DRUM-TYPE 
CLOSED-HEAD CONTAINERS 


Drum type containers are furnished in all 
practical sizes and with popular pouring 
nozzles and spouts. A wide range of Hi-Bake protective 
linings are available. 


Over 30 Years of Top Quality Containers 
“it's Better to Ship in Steel" 


VULCAN STAMPING & MFG. CO. 


P.O. Box 161, Bellwood, Iilinois (Suburb of Chicago) 
In Toronto, Canado—Vulcon Containers, Limited 


Representatives in All Principal Cities 
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Thousands of Maintenance Managers 
use AMERICAN STANDARD man-sized wet-mops, 
sweep mops and applicators exclusively. The nation’s 
most successful distributors regularly supply those 
thousands of AMERICAN STANDARD enthusiasts 








for both ROUGH and smooth floors 


For years the VICTORY Wet 
Mop has been our biggest 
seller. Thousands of mainte- 
nance men use VICTORY 
wet mops exclusively! 
Heavy-duty, quality yarn .. 
Your best bet, if you want a 
mop of extraordinary dura- 
bility, performance and 
economy. 





“BIG X” SWEEP MOP 


This sweep mop is our leader. Snatches 
up dust on contact. It’s nationally 
famous. A durable giant—avail- 
able in widths up to 5 feet! 
Can be removed from the 
block for washing 
Once you try BIG X, : 
you’ ll use no other. Se 


— 






















You'll enjoy the fast, thor- 
ough performance of this 
luxurious, high-speed ap- 
plicator. Reduces cost of 
applying wax, seals, var- 
nish, etc. More professional 
floor finishers use HOLZ- 
EM than any other appli- 
cator 


Complete catalog of our nationally- 


Page us advertised mops, applicators, dusters, 
at_ the HILTON! mitts, and custom-made items, on re 
, - " quest. 
BOOTH 95 


‘“‘TOPS IN MOPS”’ 


AMERICAN STANDARD MFG. COMPANY 


ncorporated 1908 
CHARLES E. KREBS and WALTER O. KREBS ae 
2515 S. GREEN STREET @ CHICAGO 8, ILL. 
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Like Apple Blossom 
Fragrance’... Yes... 





... DUt-M-M-M That Heavenly 


So nelp us; it's th’ truth! the fragrant aroma of GLYCO-MIST even out-shines 
the natural floral odor of apple blossoms in bloom! and afterall, what is it that sells 
a deodorant?—the first thing it is judged by? fragrance of odor. and believe us— 
GLYCO-MIST has a fragrance of odor unsurpassed by any other spray deodorant 
ever compounded! 

and the particular distillation of apple blossoms used in GLYCO-MIST is es- 
pecially designed to do just one thing—smpart a delight{ul magic-like fragrance to 
the atmosphere—a fragrance that remains until the deodorizing chemicals in GLYCO- 
MIST have completely eliminated all foul odors—then the delicate scent of apple 
blossom gradually Serogense also leaving the air ‘fresh as a spring breeze coming 
in over the apple orchards in the country’. 

that’s why GLYCO-MIST is by far the largest selling spray deodorant on the 
market today—why consumers continue to buy it again and again and again! 
_ GLYCO-MIST is sold in the first place because of its delightful fragrance—but 
it remains sold—and sells again and again—because it does everything claimed for it 
and then some in the way of deodorizing, sanitizing and disinfecting! 


your customers will love to use GLYCO-MIST—all people like to use nice things. 


MAIL THIS JAMES VARLEY & SONS, INC. 
COUPON TODAY 1200 Switzer Ave., St. Lovis 15, Mo. 


please rush me a trial -8-oz. bottle of GLYCO-MIST 
with a free plastic sprayer. also send prices and full 
information. 

Name_ 

Firm 
Address 
City 








eeeeeeeeeeeeeeeee 
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Windsor Wax 


Can Help You Solve 
All Your Wax Problems 


You Make MORE MONEY with 
Specialized WINDSOR WAXES 


® Greater Customer Satisfaction 
@ Higher Markup 
® Bigger Wax Orders 


See us at BOOTH 54... 
NSSA Convention, Chicago 
We shall be happy to analyze any of 
your wax problems without obilgation. 
@ NO RUBBING WAXES 
@ WATER-EMULSION PASTE WAX 
@ SOLVENT LIQUID WAX 
@ SOLVENT PASTE WAX 


@ PIGMENTED WAXES IN RED, GREEN, 
BLACK, BUFF, GREY 


@ POWDERED DANCE WAX 

@ FURNITURE POLISH 

@ FURNITURE WAX 

WAX-BASE CLEANER 

WAX REMOVER 

KARE-33 INSECTICIDAL WAX 
WAX COMPOUNDS 

SPECIAL FORMULA WAXES 
WAX COATINGS 


PACKED FROM THE PINT CAN TO THE 55 GALLON DRUM 
AVAILABLE UNDER PRIVATE BRAND 


HOBOKEN 3-1700 CORTLANDT 7-0868 





/ 


“THE WAX HOUSE” 
WAX SPECIALISTS FOR OVER 30/ YEARS 


WAX COMPANY, Inc. 


611 NEWARK STREET 
HOBOKEN, NEW JERSEY 
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IMPROVE YOUR PRODUCT 
AND YOUR PROFIT PICTURE 


TRY FINE ORGANICS Superior 
QUATERNARIES 


in your compounds 


and formulations 


Manufacturers of Sanitizing and 
Deodorizing products: 


FINE ORGANICS give you a large selection of 
Quaternaries to make the choice for your particular 
products easy... Leading manufacturers throughout 
the country rely on their outstanding QUALITY, UNI- 
FORMITY, POTENCY, and STABILITY. . . They are NON- 
TOXIC in use, NON-IRRITATING, and TASTELESS. 
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GERM-I-TOL 
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Dimethyl Benzyl Lauryl Ammonium 
Chloride. 

Germ-i-tol concentrate 50% is an antiseptic of high 
germicidal, fungicidal and bacteriostatic potency. A 
specially processed grade meeting the specifications 
of benzalkonium chloride is also available. 


7 4 DICHLORAN 


Laurel Dimethyl Dichlorobenzyl Ammo- 
nium Chloride. 
Used in 80% strength as fluxing agent. Also used as a 
high phenol coefficient disinfectant. 


BROMAT 


Cetyl Dimethyl Ammonium Bromide. 


A solid quaternary ammonium compound of high bac- 
tericidal and deodorizing potency. Also available in 
tablets. 


Write for complete information on these and other 
Chemical products for Industry. 


or? A Nic, 


118s East 19th Street - New York 3,N.Y.  ‘Qrawtf 
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Pyrethrum Outlook 


Annual output of 15,000 tons 
of flowers East African Aim--- 
first shipments of Kenya ex- 
tract reach American market 


N eventual output of 15,000 
tons of pyrethrum flowers 
annually is the present aim 
of East African growers, according 
to Norman H. Hardy, Executive 
Officer of the Pyrethrum Board of 


Kenya in discussing the world 
pyrethrum situation recently with 
Soap and Sanitary Chemicals in 
New York. Most of this future 
expanded production will be ex- 
ported from Africa to world markets 
in the form of highly concentrated 
through 


extracts for distribution 


current established trade channels. 
This planned increased output com- 
pares with approximately 4,500 tons 
produced in British East Africa and 
the Belgian Congo in 1953. 

Most of the increase in fu- 
ture output will be on native reser- 
vations in Kenya as part of a 
scientific crop rotation plan. Loans 
and grants in aid, which the British 
Government to make to 


Kenya, will greatly aid in achieving 


proposes 


the foregoing and in reducing the 
growing costs in Kenya. The Pyre- 
thrum Board of Kenya will assist 
the growers in their planting prob- 
lems and in finding a market for 
their pyrethrum. At least 10,000 
tons of additional pyrethrum can 
be grown on the native reservations 
provided a market can be found at 
a satisfactory price, which Mr. 
Hardy believes is altogether feasi- 
ble. 

In outlining the plan to triple 
the output of pyrethrum in East 
Africa next five to ten 
years, the Kenya Board Executive 
Officer estimated 1953 output from 
existing acreages at approximately 
2500 to 2800 tons of flowers grown 
in British East Africa by 500 Euro- 


over the 
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peans and 600 native Africans and 
1800 
Congo by 140 Europeans and _ na- 


tons grown in the Belgian 


tives. This material averaged 1.5% 


pyrethrins. With better weather 
conditions and rains, this total pyre- 
thrum could have exceeded 5000 
tons. Japan, back in the world 


markets on a growing scale in 1953, 
produced about 600 tons of ex- 
portable pyrethrum averaging 14% 
total 
about 250 


Brazil produced 
all of 


which was used domestically. 


pyrethrins. 
tons last year, 
As part of the Pyrethrum 


Board plan to recapture a large 


share of the world market for 


household, industrial and certain 
agricultural insecticides is the aim 
downward 
that 


tended to 


toward a_ long-range 


price trend. Realizing high 
prices in the past have 
reduce the percentage of pyrethrins 
in aerosol and other household in- 
that 


lower prices can gradually reverse 


secticides, the Board feels 
the trend, particularly in view of 
the “green light” which health au- 
thorities in all parts of the world 
have given pyrethrum insecticides 
for insect control in food processing 
and storage plants, in dairy barns, 
for truck and garden crops, and 
more lately in the disinfestation of 
ships. 

Getting down to specific 
prices, both current and future, Mr. 
Hardy stated that in their aim to- 
ward a wholly dependable and am- 
ple supply of pyrethrum at stable 
and gradually decreasing prices, 
they had in mind a figure of ap- 
proximately 30¢ per pound within 
the next three or four years. The 
current market in Africa is 34%¢ 
to 35¢ per lb. FOB African ports. 





(All African pyrethrum prices are 
calculated on a basis of 1.3% total 
pyrethrins by the AOAC Sixth 
Edition, 1945) 

Eventually, the main bulk of 
exports of pyrethrum from Kenya, 
and probably also from the Belgian 
Congo, will be in the form of 
highly concentrated extracts. Kenya 
at present is gradually changing 
from an exporter of dried flowers 
to extract. The first large ship- 
ments of East African pyrethrum 
extract ever to be shipped to the 
U. S. A. came into New York last 
month. They totaled 33,000 Ibs. of 
25% pyrethrins extract. The only 
previous shipment of extract to 
America was 1000 Ibs. which came 
in by air from Kenya in December, 
1953, 

Kenya extract at present is 
not fully acceptable on a quality 
basis, according to Mr. Hardy, but 
it is being improved through pro 
changes and the Pyrethrum 


cess 
Board believes that a much higher 
quality product will be forthcoming 
shortly. Plans call for an expansion 
in extract plant facilities in Kenya. 
Reports indicate that an extract 
plant will be erected in the Belgian 


When 


wholly suitable extracts are avail- 


Congo in the near future. 


able from the African plants, their 
distribution in world markets will 
be through the same existing out- 
lets as the present sale of pyrethrum 
flowers. 

Mr. Hardy arrived in New 
York on January 29 last and visited 
all the leading American pyrethrum 
processors during his stay. He left 
New York for London on February 
Nakuru, 


21 en route to Kenya, 


headquarters of the Pyrethrum 
On his American visit, he 
by A. J. Don 
a member of the Kenya 
During the 


Board. 
was accompanied 
Small, 
Pyrethrum Board. 
\merican visit of the Kenya Board 
members, the head of Belgian 
Congo pyrethrum operations, Os- 
wald du Chasteleer, was also in 
the United States and joined Messrs. 
Hardy and Small in their visits to 
\merican pyrethrum 


The three pyrethrum experts were 


pre ycessors. 


(Turn to Page 177) 
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Clean up PROFITS REMEMBER THE BEST 
with COSTS NO MORE! 


ZIM M eh M A N R ¢ “Imitation is the sincerest form of flattery.” Our | 


odorants are often imitated but never successfully duplicated 

, QUALITY YOU CAN TRUST 

Floor Machine Brushes | SERVICE YOU CAN DEPEND ON 
FLOOR WAXES 


DISINFECTANTS 
LIQUID SOAPS 
CLEANERS 
POLISHES 
| INSECTICIDES 


| para 
| deodorants 
containing 


Scrubbing and polishing brushes to fit 
all make machines can now be obtained 
direct from manufacturer. 


A complete line of industrial maintenance 
brushes with many special brushes made 
to order. We also carry a number of clutch 
plates in stock to fit popular make machines 
and complete line of sectional brushes 
to fit all make machines. 





NATURE’S GREATEST DEODORIZER 








St Ee a 





SEE US AT BOOTH 234 at the Sanitary Supply 
Association Show 
WRITE FOR NEW CATALOG AND PRICE QUOTES 


aes oo 
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nxnnpy eens ATTENTION: MANUFACTURERS *® JOBBERS ® DISTRIBUTORS+¥44444444%% 
N W YOU, TOO, CAN PROFIT FROM THE EXPANDING AEROSOL MARKET 


wih YOUR OWN BRAND NAME! 


FACTS YOU CAN DEPEND UPON when you buy... yey 





@ INSECT KILLER (SPACE SPRAY) — 12 oz. Cat. 


No. 521 

Contains DDT, Allethrin combined with other proved in- 
gredients to give faster, more effective killing action 
against flies, mosquitoes, moths and other flying insects. 


@ ROACH AND ANT SPRAY — 12 oz. Cat. No. 558 
Contains Chlordane for more positive control of roaches, 
ants, water bugs, spiders, silverfish. Kills by direct 
spray and residual deposit which lasts for weeks 


@ MOTH PROOFER — 12 oz. Cat. No. 520 
Protects all woolen fabrics against moth damage. 
@ AIR REFRESHER ROOM DEODORANT — 12 oz. 
Cat. No. 559 


Aids in reduction of airborne bacteria. A chemical 


deodorant — pleasantly scented. , : _YOUR NAME 
Increased manufacturing facilities now per 5: Y E YOUR NAME Bi Oo} N- Al R 
: : OUR NAM relia! AEROSOL SPFA 


mit us to supply a wide variety of top qual- 4) ME Nh ae 
ity products such as: UR NA ROACH ond AN + PROOFEE ee, — 
@ INSECTICIDES — For Flowers — Plants — Livestock Pe aa SPRAY 


—. 


se also non-toxic e for foods Zerosod | 

ee a Riles, Ab S “on SO DEODORANT 
@ DEODORIZERS — For Refuse and Garbage Cans. ; - 7) PIPE 
oa HY 











@ HAIR LACQUERS — SHAVING CREAMS — SHAM- 
POOS and LOTIONS — ARTIFICIAL SNOW. “0 ater onan ce Caawnin 


Available i S ¢c ne 
vailable in Large or Small Runs HLORDA e Thoroughly Tested 


MANUFACTURERS’ REPRESENTATIVES: : : 
@ Registered and Guaranteed 


Some territories still available for sales to Sanitary Maintenance ce 
Jobbers. Write for our wide variety of quality products featuring lowest possible cost. 


Aerosol Division of A=-M-R CHEMICAL CO.,, INC. 979 East 35th St., Brookiyn 10, N. Y. 


thktkkkkkitikkk kkk kik PIONEERS IN CICAL PAS SINCE 1900 sialalalahainialalinisiaialsiaisisigigiaiaialal 








f 
Eastern’s superior w rk- ° ° 
cam“mmtc: AIL Signs Point to 
strong, durable contai.- ss 
ers that will take your 


product safely to market. J A S T F R N 


Essen’ experts cans for Distinctive 


sijning packajes that win 


“ae PACKAGING 


Eastern is noted for top- Start on the road to a distinctive package for 
cuality lithography con 


cary aipment. your waxes, cleaners, polishes and other spe- 
cialties by calling in Eastern. Flain or litho- 
graphed — a package by Eastern guarantees 


mg a ie wy satisfaction for both you and the consumer. 


shipments arrive when 
and where you specify. 


Further details available without obligation 


Eastern's advantayjes 
available at comp titive 
prices because of our 
modern plant and tong 
experience. 


ASTERN CAN CO., INC. 


31 Keap St., Brooklyn 11, W. Y. 
ULster 5-0100 
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Buckeye 


Maintain 7 Ly 1 i 
odor appeal | “ 


at prices within. 


bapmakers’ limitatiggill America’s fastest acting 


STRIPPER 


and 


Abctt Corley CLEANER 


QUICKLY REMOVES |FOR 


a eae FLOORS 
atten Ss WALLS 


soap, liquid soap, para-blocks, sprays, 





Compositions 


etc. Versatility, coverage, and stability It’s terrific! It’s the new all- 
of odor and color give you wide crea- purpose cleaner and stripper 
tive latitude. developed in the highly ef- 

The cost of these Albert Verley com- ficient Davies- Young labora- 


pounds is reasonable — enabling you Conners: 





part Blue to 30 or 40 parts 
water! Any type of floor, 
Wastaertemoleteremmaelttelca amacer 
is left spotless when you use 
Blue! 

FOR STRIPPING: use 1 
part Blue to 4 parts water! 


Watch how rapidly dirt, ; practically 
grime, wax, and soap film 


all other 
are removy rexel W etael you use P 
Blue! | surfaces? 


Write for working samples. 


-e-and 


| 
| 
I 
| 
| 
| 
| 
| 
| 
| 
| 
to maintain the quality and prestige of FOR ALL PURPOSE 
your formulas within tolerable limits. CLEANING: use only 1 TE 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 


ALBERT VERLEY AND Co., IN 
466-472 W. Superior St. 


Chicago 10, Ill. 
114-116 East 25th St. DAVIES-YOUNG SOAP COMPANY BLUE 


New York 10, N. Y. P. O. Box 995, Dayton 1, Ohio 
MEFForD CHEMICAL Co. (0 Send free sample () Have your representative call 
1026 Santa Fe Ave. (CD Send further information 


Los Angeles 21, Calif. 
NAME 





ALBERT VERLEY AND Co., INC. 
222 Front St., East ADDRESS 
Toronto, Ontario 


+ Representatives il L cit 
dasmine 1305 °° (iietesou the ork” DY 
Uy SYNTHETIC AROMATIC PRODUCTS AND Y The DAVIES- YOUNG Soap Company 
ORGANIC ISOLATES * SYNTHETIC FLOWER SINCE 1844 P.O. Box 995 Dayton 1, Ohio 


OILS AND AROMATIC BASES ® BOUQUETS 
AND FINISHED COMPOSITION, 
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¥ Pyrethrum... 


(From Page i73) 





accompanied on their trip around 
the United States by George E. 
Nixon, President of the 
Trading Co., Inc., New York, who 
represents the major African in- 


Greene 


terests in the sale of pyrethrum in 


the United States. 





Supply Prices 


(From Page 167) 





dustry such as registration fees un- 
der state pesticide laws, which have 
been increasing yearly, special label- 
ling required by state and munici- 
pal regulations for flammable and 
hazardous chemicals, the higher cost 
of product liability insurance—all 
of which squeeze on the 
profit margin of the industry. 


puts a 


In a sense these are minor 
matters individually but add up in 
the aggregate and must therefore be 
reckoned with. Yet the real reason 
for higher prices is not to meet 
these costs but to ensure that the 
customer receive the best materials 
and uses the best methods, by 
which, and this is by no means a 
paradox, he can achieve a real sav- 
ing in cost to himself. 





Glycerine 
(From Page 50) 





be reasonable for the industry as 2 
whole to do so, with the big bulk 
being spent by individual companies. 
In fact, I sometimes feel that the 
work of the Association has the 
aspects of a conscience fund. Hav- 
ing made this effort, we send our 
child forth to whatever fate Provi- 
dence decrees. The other danger is 
this: brand loyalty is limited on a 
product of essentially similar struc- 
ture. Mr. A. 

work 


Therefore, sees his 


market development giving 


Mr. B. a free ride. Mr. B., on the 


as a free- 


other hand, sees Mr. A. 
tider on anything he launches. So 
nobody budges. 
ket development money is concen- 
trated on specialties with much nar- 
rower potentials. 


Meanwhile, mar- 
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Now, frankly, it isn’t as bad 
that. 
news items every day indicating that 


as all We get inquiries and 
the growth possibilities of glycerine 
are far from being neglected. Just 
recently in England, it has been 
proved important in a new alumi- 
num coating process. Aceto stearins, 
made with glycerine, are getting 
commercial trial as plastic food 
coatings. 


Biochemical work particular- 


ly is reconfirming the fact that 
glycerine is far more intimately 


linked with life processes than are 


other materials which have been 


trying to class themselves with 
glycerine as generic “polyols”. This 
suggests the emergence of glycerine 
in new bodily uses—inside and out 
—which chemical additives of a 
different 


challenge. The mere long-term ¢x- 


structure — successfully 


pectation of steady supply at a 


practical cost level, if based on 
logical fact, will alter research at- 
titudes and open up new possibili- 
ties. 

One reason, _ particularly, 
gives me confidence in glycerine’s 
future. 


their challenge. 


The substitutes have made 
They made it un- 
der conditions which were highly 
favorable to them. One way or 
another, in World War II, hot war 
and cold war, the glycerine buyer 
has “had it’—but the broad base 
of product preference for glycerine 
has been maintained. 

It does not follow that a de- 
cline in soap production presup- 
poses a declining interest in glyce- 
rine on the part of soap producers. 
Quite the contrary, the importance 
of this co-product grows as supply 
trends become less inevitable. 
Glycerine may be a deciding factor 
in any decision between fats and 
non-fats. 

There is growing evidence, 
[ think, that everyone on the pro- 
ducing side of glycerine is coming 
to take a more long-term view to 
build commercial favor equal to the 
technical preference for the product. 
This includes the crude producers, 
who are giving increasing concern 
to product quality, and adopting the 


philosophy of a co-product rather 





than a by-product. It includes pro- 
ducers of all grades and types of 
glycerine, all offering services and 
that 


of steady demand. 


assurances conform to needs 


Perhaps, as a 


result, there will be less running 


to the nearest storm cellar ; by 


producer one day, consumer the 


next with each change in the 


e-onomic climate. 


Pail Plant 


(From Page 169) 








daily production and to a flexibility 
of operation that makes for fast, 
personalized handling of orders. 
“We now supply most of the 
important industrial manufacturers 
and processors in Alabama, Geor- 
gia, Florida, South Carolina, North 
Carolina, Virginia, Tennessee, Mis- 


Arkansas, 
Mr. Zuck 
“Vulcan’s central location 


Sissippi, and many in 


Louisiana and Texas,” 
reports. 
enables many drum and pail users 
to stop by and pick up containers 
with their own trucks.” An ade- 
quate warehouse stock is provided 
for this service. Sales-service rep- 
stocks 


southern 


resentatives and wareh« suse 


are located in_ several 


cities. 
“There is a real need for 
an organization like ours,” Mr. 


Zuck explains, “to supply important 
southern industries with the wide 
range of sizes and styles of quality 
pails required for the safe delivery 
of their many products.” 

Every Vulcan pail is made 
with modern equipment, and fabri- 
cated from Birmingham steel, which 
is produced nearby. All Vulcan 
containers are carefully tested and 
that 
standard 


checked to see they comply 


fully 


tions. 


with all specifica- 


“We feel that 
past year and a half, starting from 


during the 


scratch and working up a sound 
list of 
who keep us in 


satisfied repeat customers 
full production, 
Vulcan has itself the 
right to be considered a dependable 
source of steel Mr. 
Zuck says. We acknowledge and 
appreciate the fine cooperation and 
loyalty of our employees, the excel- 


earned for 


containers,” 
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**°Commonly known as the Confused Flour Beetle 





e the Tribolium Confusam?) 


you will quickly recognize 

the superior emulsifying, spread 

and sticking properties of sprays 
formulated with 

Na Low ¢osT 

aCCONO 

sabelcns vendree svernent serreel 

Yes, when you use Nacconol as the wetting agent 

in your insecticidal, fungicidal and herbicidal sprays 


youll quickly see the better coverage, more 


uniform wetting and higher kill. 


The easy-to-use powder, flake or bead forms are 
all rapidly soluble in cold water at any pH. 
As little as 1/4% Nacconol with 2, 4 Di Chlordane, 


Sulfur and similar products gives excellent results. 


Nacconol costs little and does much. You can really 
“make a killing” with Nacconol in your formulations. 


Get samples and current prices from our nearest office. 





NATIONAL ANILINE DIVISION 


ALLIED CHEMICAL & DYE CORPORATION 
40 RECTOR STREET, NEW YORK 6, N.Y. * BOwling Green 9-2240 
Boston 14, Mass., 150 Causeway St. CApitol 7-0490 Richmond 19, Va., 8 North Fifth St. Richmond 2-199 
Providence 3, R.1., 15 Westminster St DExter 1-3008 Columbus, Ga., Columbus Interstate Bidg Columbus 3-102 
Philadelphia 6, Pa., 200-204 S. Front St. LOmbard 3-6382 Greensboro, N.C., Jefferson Standard Bidg. GReensboro 2-2518 
Son Francisco 5, Cal., 517 Howard St. SUtter 1-7507 CHattanooge 667 
Portland 9, Ore., 730 West Burnside St. Beacon 1853 
Chicago 54, I!I., The Merchandise Mart — SUperior 7-3387 
Charlotte 1, N.C., 201-203 West First St. CHarlotte 3-9221 


CNS 
=e 


fag US Per OF 


Chattanooga 2, Tenn., James Building 
Atlanta, Ga., 1216 Spring St., N. W. Elgin 0308 
New Orleans 12, La., Carondelet Building Roymond 7228 
Toronto 2, Canada, 137-143 Wellington St. W. Empire 44495 
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lent cooperation of container users 
throughout the South, and the as- 
sistance of Birmingham industrial 
and civic leaders who have helped 
so much in the establishment of 
our plant and in providing us with 
a dependable, uninterrupted supply 
of steel. Vulcan Steel Container 
Co. will continue to grow to meet 
the demands and needs of its cus- 


” 
tomers. 


Leg Work 


(From Page 153) 








is involved.” Percentagewise, the 
savings on cash discounts, coupled 
with those arising out of the elimi- 
nation of the cost of keeping re- 
cords, far exceeds interest payments 
on borrowed money,” Mr. Gerber 
explains. Likewise, paperwork is 
eliminated in control of inventory. 

Every Saturday Mr. Gerber 
makes an “eye check” of all mer- 
chandise in stock. Wherever he 
notices low inventory, a reorder is 
placed immediately. All merchandise 
is stocked by category to simplify 
inventory checking. Thus, wax pro- 
ducts are stored in one location, 
polishes in another, galvanized ware, 
deodorants, disinfectants, soaps, etc., 
in others. 

The firm operates two trucks that 
make three city deliveries a week 
and weekly or every-other-week 
trips out-of-town. 
customers want special delivery, it 
is sent F.O.B. by a public carrier. 


If out-of-town 


Buying Policies 

R. Gerber always extends the 

hand of welcome to all sales- 
men who come to Camden Bag. 
As long as salesmen have good pro- 
ducts, sell them at a fair prices to 
all, Mr. Gerber is ready to talk 
business. He is opposed to outlets, 
however, that both manufacture and 
sell their products to the trade. 

“T feel that a manufacturer 
should stick to his business and 
leave the final selling to jobbers,” 
“After all, if a 
manufacturer sells to the retail trade 
level he is actually in competition 
with his jobber customers. When- 


says Mr. Gerber. 


ever we come across a supplier who 
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is selling on “both sides of the 
fence,” we just eliminate him as a 
source of supply.” 

Camden Bag and Paper Co. 
was started by Victor Gerber back 
in 1932. 
his brother, Joseph J. 
1946 they were joined by Seymour 
Gerber. 

Joseph Gerber then became 
the president of the firm, with Sey- 
mour Gerber being made vice-presi- 
dent and sales manager. A program 
of modernization was undertaken 


Later he was joined by 
Gerber. In 


at this time and a new building 


was constructed which provided 
5400 square feet of warehousing 
Shortly addi- 
tional space was necessary and an- 
other building of 4,000 square feet 
of floor space was constructed ad- 


space. afterwards, 


jacent to the first. 

Both buildings are con- 
structed of cinder block and fronted 
with face brick. An unusual feature 
of these buildings is an asbestos 
type roof. This roofing material 
helps to maintain even temperatures 
and reduces the hazard of fire. The 
additional cost of such a roof is 
more than offset by added safety 
and temperature control which pre- 
vents damage to merchandise in 
either hot or cold weather. In ad- 
dition insurance costs are reduced 
with this roofing material. 

Recently, 
won first prize in a contest spon- 
sored by the United Metal Box Co., 
Brooklyn, N. Y., to find a name for 
a new receptacle that United was 


Seymour Gerber 


introducing. “Round Top” was the 
winning name suggested by Mr. 
Gerber. The name has since been 
adopted as the official designation 
for the waste receptacle. 


Small Plant... 


(From Page 99) 








the operation, as well as the per- 
centage return on the investment 
and the time required to recover 
the funds invested. 

Table 2 summarizes the re- 
sults of economic analyses of other 
typical processes. Each of these 
analyses was made on the same 
basis as detailed for the process 


in Table I. In each case, the fat 


feed rate is 500 pounds per hour. 

Process “A” produces “‘dis- 
tilled” 
fancy 


grade fatty acids by splitting 
tallow, bleaching the crude 
fatty acids, and discarding the 
sweet-water. 

Process “B” produces “dis- 
tilled” grade fatty acids, and saponi- 
fication crude glycerine, by splitting 
fancy tallow, bleaching the crude 
fatty acids, and treating and evap- 
orating the sweet-water. 

Process “C” produces “dis- 
tilled” grade fatty acids, and “dis- 
tilled” grade glycerine, by splitting 
fancy tallow, bleaching the crude 
fatty acids, and treating, deionizing, 
and concentrating the sweet-water. 

Process “D” produces dis- 
tilled fatty acids, and saponification 
crude glycerine, by acid boiling and 
splitting low grade animal fats, dis- 
tilling the crude fatty acids, and 
treating and evaporating the sweet- 
water. 

Process “E” is the same as 
Table I, 


here for comparison. 


detailed in summarized 


Process “F” produces dis- 
tilled fatty acids, and saponification 
crude glycerine, by acid boiling and 
splitting acidulated soybean oil 
soapstock, distilling the crude fatty 
acids, and treating and evaporating 
the sweet-water. 

This evaluation indicates that 
all of the processes have generally 
satisfactory returns and _ payout 
pericds for this type of operation. 
The relative attractiveness of the 
various processes is subject to 
change with market conditions. Un- 
der present market conditions, the 
recovery of glycerine is advantage- 
ous even on this small scale, as 
shown by a comparison of Process 
\ with B. 
require additional qualification. For 


Further generalizations 
example, the recovery of refined 
glycerine does not appear to be as 
attractive as crude, as shown by 
a comparison of Process B with C, 
or D with E. A spread of 10¢, 
pound between the two grades was 
used however; and any change in 
this spread would alter the com- 
parison accordingly. Also, it ap- 
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APPROVED 


ANTI-SLip 
HIGH GLOss 
WATER RESISTANT 
WEARS LONGER 
NO RUBBING 





a. 








FRANKLIN’S RUBBER GLOSS WAX... a tough, long 
wearing, self-polishing wax. Cuts maintenance 
costs on linoleum, rubber, asphalt tile, wood, etc. 
Withstands water and damp moppings indefinitely. 


Classified by Underwriters’ Laboratories as anti-slip. 





FRANKLIN'S ''TWENTY-ONE"’ 
WAX... truly a heavy duty wax 
—contains 18% solids—self-pol- 
ishing. Ideal for floors subjected 
to heavy traffic. One coat often 
replaces two coats of ordinary 
wax, thus reduces maintenance 
and re-waxing costs. 





A COMPLETE LINE OF FLOOR MAINTENANCE MATERIALS 
AVAILABLE UNDER YOUR OWN LABEL ... sales assis- 
tance and prompt delivery of materials are assured by 
Franklin factory representatives, offices and warehouses 
located in principal cities from coast to coast. 
















FREE 


PRIVATE BRAND LABELING 
TO DEALERS WHO SELL 


LG wu S Par OFF 
























FLORSWEEP CAN BUILD REAL VOLUME 
FOR YOU BECAUSE IT’S A SUPERIOR 
PRODUCT BACKED BY PERSONALIZED 
AND EFFECTIVE ADVERTISING . . . INCLUD- 
ING . 


YOUR NAME AND BRAND 


ON YOUR OWN 


EXCLUSIVE LABELS 


Dealers everywhere are turning dust into dollars 
with amazing FLORSWEEP. Available in three 
popular grades—wax base... oil base... 
and gritless oil base — for all types of floors. 
Laboratories listed. Priced right 


consistently high quality. 


Underwriters’ 


for volume sales, 


Write for FREE FLORSWEEP sales kit. Includes 


samples of complete grades, private labels, 
envelope stuffers, sales bulletins, price lists and 
newspaper ad mats. See how easy it is to make 


more money with Your Own Brand FLORSWEEP! 





SEE US... 


AT THE N.S.S.A. CONVENTION 


BOOTH *10 


CONRAD HILTON HOTEL 
CHICAGO 




















FRANK MILLER & SONS 
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pears that it would be more profit- 
able to produce animal fatty acids 
than fancy tallow by Process B or 
C rather than from low grade fats 
by Process D or E. A 1%¢/pound 
spread between the two grades of 
fat was used, however; and an in- 
crease of several cents in this spread 
would reverse the picture. 

In this industry, it is almost 
a tradition to regard capital invest- 
ments from the long term point 
rather than on the 
At the same 
time there is a trend towards in- 


of view basis 


of market fluctuations. 


creasingly versatile manufacturing 
take 
fluctuations. 


facilities to advantage of 


market For example, 
under present market conditions it 
that it 


produce 


appears would be more 


fatty 
acids from soapstock by Process F 


profitable to soya 
instead of animal fatty acids from 
low grade fats by Process D, al- 
though the same equipment is used 
for both 
turer does not have this option with 


purposes. The manufac- 
the less versatile Processes A, B and 
C; although, under certain circum- 
stances, as shown by the examples 
in Table 2, these simpler processes 
can be quite profitable. 
Summary 

RODUCTION units for fatty 

acids and glycerine, designed 
specifically for small scale opera- 
tion, but retaining the basic features 
of the larger modern units, have 
been described. They are proposed 
to supplement the larger units or 
small local 


to meet requirements 


in remote areas. Economic evalua- 
tion of typical process combinations 
indicates generally satisfactory re- 
turns and payout periods. 





Soap Sales 


(From Page 45) 





Chart 6 shows dollar sales, 
tonnage sales and measurable media 
advertising expenditures for house- 
hold soaps and detergents during 
the five years. Advertising 
includes expenditures in magazines, 
newspapers published in cities of 
over 100,000 population, network 
radio and network television. It is 
estimated that measurable media 


last 
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hold soaps and detergents were 2% 
higher in 1953 than in 1952. Ex- 
penditures in these media, there- 
fore, increased somewhat less than 
sales. Advertising expenditures were 
33% higher in 1953 than in 1950, 
largely reflecting an increase be- 


tween 1950 and 1951 coincident 
with the entry into television by 
several advertisers and _ higher 
rates. 


Chart 7 provides a compari- 


son of consumer sales and retail 
inventories of household soaps and 
detergents. Data are on a tonnage 
basis. Although consumer sales in- 
creased 1953 


with 1952—from an index of 105 


6% in compared 
to 111—average inventories during 
1953 were only 1% higher than 
in 1952—100 versus 99 in terms of 
the base year 1950. Stock-turn con- 
sequently reached a new high—7.8 
times compared with 7.4 times in 
1952 and 7.0 times in 1950. Coinci- 
the faster turnover of 
inventories—lower 


dent with 


stocks relative 
to sales—there was a slight rise in 
the number of stores temporarily 
out-of-stock on the major brands 


of household soaps and detergents. 


As of October 1, 1953, the 
out-of-stock (Chart 8) on the ma- 
jor brands of packaged laundry 
and detergents 


averaged 3.8% of stores handling, 


soaps synthetic 
a somewhat higher showing than 
the the 
year. A similar increase occurred 


3.2% reported previous 
for toilet soaps where out of-stock 
on a brand basis rose from 3.5% 
to 3.7.% These are not particularly 
high showings. Out-of-stock con- 
tinued higher on an individual size 
basis than on a brand basis as one 
out-of- 
stock on a size basis was not ma- 
terially different as of October 1, 
1953, from a year ago. 


would expect. However, 


Chart 9 compares the trend 
in consumer sales of synthetic de- 
tergents alone and that for total 
household soaps and detergents. 
Expansion of the synthetic de- 


tergents continued at a high rate in 
1953 with an increase of 23%. Al- 
though this was somewhat less than 





advertising expenditures on house- 





the increase of 31% that took place 
between 1951 and 1952, the 1953 
expansion was surpassed by few 
other products in food stores. 
(To be concluded) 
snk mea 

To American Dispenser Post 

The appointment of Robert 
Feinson as advertising and sales 
promotion manager of American 
Dispenser Co., New York, was an- 
nounced recently by Burton Fein- 
son, president of the soap dispenser 
firm. The advertising and 
sales promotion manager is a grad- 
uate electrical engineer. He 
been active for many years in the 
entertainment field, specializing in 
musical and magic acts for chari- 
He is making 


new 


has 


ties, hospitals, etc. 
his headquarters at American’s 


main office and plant in New York. 





Patents 
(From Page 109) 





ment of sarcoptic and demodectic 
mange and fungus eczema is patent- 
ed, which comprises a member select- 
ed from the group consisting of 
bornyl thiocyano acetate, isobornyl 
thiocyano acetate and camphene 
thiocyano acetate, a lower alkyl di- 
methyl benzyl ammonium chloride, a 
polyethylene oxide ether of nonyl 
phenol and an inert carrier. 


No. 2,666,062. Optical Bleach- 
ing Agents Containing Two 1:2:3- 
Triazole Rings, patented by Ernest 
Brunner, Wilmslow, and _ Frederic 
William Hindes, Upper Mill, England, 
assignors to The Clayton Aniline 
Company Ltd. The patent covers an 
optical bleaching agent, a compound 
which exhibits a blue to violet fluores- 
cence in ultra-violet light and which, 
when applied thereto, improves the 
white content of undyed materials 
and the purity of color of dyed ma- 
terials. The compourd contains two 
1:2:3-triazole rings and corresponds 
to the general formula 


N N 
JIN, a Mie 
K } » Ry ly ? 
N N 


\ 


in which R 
and R, each represent an aromatic 
carbocyclic radical which contains at 
most two carbocyclic rings and in 
which two, vicinal carbon atoms of 
a six-membered aromatic ring form 
part of the 1:2:3-triazole rings and 
which radical is free from groups 
imparting dyestuff characteristics, 
and R, represents an aromatic radical 
selected from the group consisting of 
phenyl and naphthyl radicals free 
from groups imparting dyestuff char- 
acteristics. 
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Attention: 
MANUFACTURERS 


os POLISH 


What do you look for in a 
hard wax for solvent-type polishes ? 


C) High gloss 

CL) Solvent binding power 

[1] High-melting point 

C1) Non-tackiness 

[1] Compatibility with other ingredients 


DURMONT 900 


LIGHT REFINED MONTAN WAX 
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HAND CLEANERS 


Put your organization and your customers in the 
position of benefiting from the “know-how” 
gained during 40 years of making better and 
better hand cleaners. 


gives you all these 


GREATER ECOMONY 
A | READY AVAILABILITY 
STEADY COST 


WORKERS like the quick-lathering, gentle scrub- 
bing, easy-rinsing action of Mione. And its very 
definite skin conditioning value. 


MANAGEMENT likes the safe, sanitary, efficient, 
trouble-free Mione features, plus its economy 
per pound, low cost per scrub-up, and the basic 
economy of skilled hands always at top pro- 
ductivity. 








EVERYONE who sells washroom supplies will be 
interested in the competitive price structure, the 
handsome jobber discount, and the steady re- 
peat orders that come from complete consumer 
satisfaction. 








DURA COMMODITIES CORP. 
20 Vesey St., New York 7, N. Y. 
Please send pamphlet describing DURMONT 500; 


also formulations for 


PRICES AND SAMPLES GLADLY FURNISHED ON REQUEST 


| 

| 

| 

| 

I 

I 

; C1 Paste Polish 
| [_] Silicone Furniture Polish 
! 

1 

l 

l 

I 

| 

| 

| 













[_] Silicone Auto Polish 
[] Liquid Solvent Wax 
[-] Shoe Polish 


NAME 
STREET 






MANUFACTURING 
COMPANY © 


Makers of famous hand soaps for 40 years 
eel Gul, [ejer.Na- PENNSYLVANIA 
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CUT COSTS - INCREASE PROFITS 


with 
Specifically prepared for use on asphalt wax cannot be used. Prevents bleeding of 
tile, rubber tile and composition floors. colors, pitting, and softening of rubber 
Recommended wherever solvent type floor composition and asphalt tile. 


Hard Facts That Sell TRI-O-GLOSS EMULSION PASTE WAX!!! 


@ Bears Underwriters’ Laboratories seal of approval as an anti-slip floor 
treatment material. 





@ Saves work — cleans, polishes and protects floor in one operation. 
@ Spreads evenly and smoothly. 
@ Lasts longer — does not easily mar, crack or scratch. 
@ Economical to use — approximately one tablespoonful will wax three 
square yards. 
@ Made with the finest available waxes, under strict laboratory control. 


Packed in 20 oz. cans — 5 lb cans — 35 |b. pails 
Send for samples and further information 


TRIO CHEMICAL WORKS, INC. 


341 SCHOLES ST. BROOKLYN 6, N. Y. 


YOUR BEST BUY and 
MOST PROFITABLE ONE... 


DASH 


DeLuxe | 
Singlefold & | 
] 


























Li | 


Multifold 
Towel Cabinets 





Our new B200 Singlefold 


towel cabinet will dis- 
pense up to 400 towels a 


at one loading. 


AVAILABLE NEW DE-LUXE MODEL B200 


IMMEDIATELY Size: 11144” wide x 7%” high x 6” deep 














e Heavy Gauge Steel- | A CABINET FOR EVERY 
self closing Lock 


© White @ Green Baked | FOLD TOWEL | NO ‘OTHER METAL SPONGE 
a . | does the job so FAST and EASY 


@ White with Chrome 
Mirror Front A CABINET FOR EVERY 


s * s 
e All Chrome FOLD TOILET TISSUE | Visit with us at 


WRITE TODAY — about our Singlefold Towel Cabinets, Combination 
Multifold Towel Cabinets and Combination Toilet Tissue Cabinets. 


DASH MTL PRopucrs BOOTH No. 147 


260 47th St., Brooklyn 20, N. Y. 


+ 
Dept. S-3 GEdney 9-7006 N. S. S. A. Convention 
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FRESH IDEAS in para fragrances 
- have motivated the development 
- of our newest group of perfumes 
for this important line 

of janitors’ specialties. 
Ordinarily, the odors selected 
for this type of product 

are not chosen with 

the same discrimination that dictates 

the choosing of a fine perfume. 

Yet fragrance is oftentimes 

the single feature that distinguishes 

one manufacturer's product from another's. 



























Our present para block perfumes 

are aimed at providing a better selection 
of para odors than hitherto available. 
We invite you to try them. 

Contact our representatives 





or write direct for latest list of 


PARA BLOCK 
PERFUMES 


FRITISCHE 


PORT AUTHORITY BUILDING, 76 NINTH AVENUE, NEW YORK 11, N. Y. 


BRANCH OFFICES and *STOCKS: Atlanta, Georgia, Boston, Massachusetts, *Chicago, Illinois, Cincinnati, 
Obio, Cleveland, Obio, *Los Angeles, California, Philadelphia, Pennsylvania, San Francisco, California, 
*St. Louis, Missouri, *Toronto, Canada and *Mexico,D.F. FACTORY: Clifton, N. J. 
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Johnson Appoints New Mgr. 

Edward W. 
cently been appointed production 
manager of S. C. Johnson & Son, 


Larsen has re- 





ASN 


Edward W. Larsen 
Wis. He 


was supervisor of the 


Inc., Racine, formerl\ 
granules 
production division of Procter & 
Gamble Co., Cincinnati, in Chicago. 
At Johnson’s he will serve as head 
of manufacturing, one of four de- 
partments of the production divi- 
sion. 

Mr. Larsen succeeds J. W. 
Madden, who has been appointed 
assistant to the production president 
pending retirement next June 30. 

Mr. 


View High School in Milwaukee 


Larsen attended Bay 
and was graduated from the Uni- 
versity of Wisconsin in chemical 
1939. He joined 
Procter & Gamble in August of that 


engineering in 


year. 
— 

Janton Reelects Marion 

Relection of Ray F. Marion 
as president and all other officers 
of Janton Co., 98 year-old Colum- 
bus, O., firm distributing janitor 
chemicais, 
Renamed 
as officers along with Mr. Marion 
were: Mrs. Floyd C. Wright, vice- 
president ; Robert O. Wright, secre- 
tary and Ray F. Wagenhorst, trea- 
surer, 


supplies and industrial 


Was announced recently. 


Collis Gundy Lane was re- 
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tained again as legal counsel and 
reelected to the board of directors. 
Alse chosen again as directors were 
Mrs. Wright, Robert Wright and 
Mr. Wagenhorst. 


— # 


New Sanitary Supply Firm 

Edco Sanitary Supply Co. 
has been organized in Charleston, 
S. C., with capital stock of $10,000, 
it was announced recently. Joe Ed- 
mundson, Jr., is president of the 
new firm, which deals in sanitary 
supplies and equipment. 


-* 


NACA Announces Program 

The program for the spring 
meeting of the National Agricul- 
tural Chemicals Association was an- 
nounced recently by Lea S. Hitch- 
ner, executive secretary, The meet- 
ing will be held at the Shamrock 
Hotel, March 24 
through 26. Business meetings on 


Houston, Tex., 


the last two days are restricted to 
members and their invited guests. 
The first day’s program includes 
an address by Paul Mayfield, Her- 
Co., 
Del., president of 


cules Powder Wilmington, 
the association. 
Other speakers include William W. 
Allen of Dow Chemical Co., Mid- 
land, Mich., NACA vice president, 
and Mr. Hitchner. 

al ; 


Drew Schrader Sales Head 

The appointment of Garvin 
A. Drew as vice-president of Sco- 
ville Manufacturing Co., Brooklyn, 
in charge of sales, service, adver- 
sales promotion for 
Son 


tising and 
Division, was 
A 1925 grad- 


uate of the Massachusetts Institute 


A. Schrader’s 
announced recently. 


of Technology, where he received 
his S.B. degree, Mr. Drew joined 
the Schrader 
same year. 


organization in the 
He also earned a mas- 
ter’s degree in business administra- 
tion at New York University in 


1928. 


Following his initial train- 
ing in manufacturing methods at 





the Brooklyn plant, Mr. Drew be- 
came a salesman in the Detroit area, 
and after several other assignments 
was appointed Pacific Coast man- 
ager in 1935. Five years later he 
was recalled to Brooklyn and made 
general sales manager. 

years in 


During his many 





Garvin A. Drew 


the tire valve field, Mr. Drew has be- 
come well-known for his activities 


in the tire, petroleum and_ auto- 


motive industries. He served as 
president of the Los Angeles Rub- 
ber Group and the New York Sales 
Managers Club. 
/ 

Cuts “Halane”’ Price 

Wyandotte Chemicals Corp., 
\Vvandotte, Mich., has reduced the 
price of “Halane” dichlorodimethyl- 
hydantoin, according to a recent an- 
nouncement by Carl Pacifico, direc 
tor of the development department. 
The product is an active chlorine- 
used in dry 
The 


quoted per pound, f.o.b. 


liberating material 


bleaching compounds. new 
prices are 
Wyandotte: truckload or carload, 
50 cents; drum quantities, 60 cents ; 
less than drum, 75 cents. 
5 i eee 

Exterminators Hear Gertsch 

Willis J. Gertsch, curator of 
the American Museum of Natural 
History, was the speaker at the 
meeting of the Professional Exter- 
minators Association, held February 
Hotel, 


New York. Developments on union 


8 at the Governor Clinton 
contract negotiations were also dis- 


cussed and the meeting heard a re- 
port on the Amherst conference. 
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Aliphatic Petroleum 
Naphthas 


Alcohols and Acetates 


Aromatic Solvents, 
Petroleum and Coal Tar 


Chlorinated Solvents 
Glycols and Amines 
Ketones and Ethers 
Pine Oils and Terpenes 
Oil and Fatty Acids 
Rosins and Dresinates 
Stearates 


Waxes, Emulsifiable 
and Microcrystalline 








THE SOLVENTS 4»> CHEMICALS GROUP 





WANT quick, helpful suggestions for the solution of technical 
problems involving solvents and chemicals? Call your nearby 
member of the Solvents and Chemicals Group. Here’s why . . . 


1, Each member maintains laboratory facilities to help serve 
industry as well as control quality and purity of incoming 
products. 


2, Each group member has technically trained men familiar 
with problems in the industries they serve. 


3. Each member is free to call on the technical departments 
of its nationally-known principals. Members welcome an 
opportunity to provide assistance on any bona-fide problem 
in the areas in which they serve. 


Unbiased technical service is just one more reason for choosing 
Solvents and Chemicals Group members as your source of supply. 
Investigate this modern, time-saving, money-saving service that 
supplies what you want . . . when you want it... where you need 
it... all with just one phone call! Call your nearby Group member 
or write... 


THE SOLVENTS ano CHEMICALS GROUP 






2540 WEST FLOURNOY STREET, CHICAGO 172, ILLINOIS 


HOUSTON, Orchard 6683 
CHICAGO, SEeley 3-0505 INDIANAPOLIS, ATlantic 1361 
CINCINNATI, MElrose 1910 LOUISVILLE, Wabash 3393 
CLEVELAND, Clearwater 1-3770 MILWAUKEE, GReenfield 6-2630 
DETROIT, WAlnut 1-6350 NEW ORLEANS, Temple 4666 
FORT WAYNE, ANthony 0213 ST. LOUIS, GArfield 3495 
GRAND RAPIDS, TOLEDO, Jorden 0761 

Grand Rapids 5-9111 WINDSOR, Ontario 4-4378 


BUFFALO, Bedford 1572 
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| N. Y. NSSA Group Meets 


| 


Members of the Nationa! 
Sanitary Supply Association in th 
New York area went on record re- 
cently as favoring the continuation 
of holding annual regional confe1 
ences. Plans to hold regular dinner 
meetings at stated intervals were 
| discussed and the idea approved by 
| the 31 members present at the din- 
ner meeting Feb. 17, which was 
held at the Washington Inn, New 
| York City. The fourth eastern 
regional conference was held at the 
Park Sheraton Hotel, Nov. 18 and 
19, 1953. 


Lee Fried of Enterprise 
Paper Co., New York, was ap- 
pointed chairman of a committee 
in charge of future dinner meet- 
ings. Others named to serve on 
Mr. Fried’s committee are Jack 
Hirsch, Formula Floor Products 
Co., Newark, N. J.; Sam Newman 
of Creco Co., Long Island City, 
N. Y.; Burton Feinson of American 
Dispenser Co., New York; and Jack 
Kahn, Windsor Wax Co., Hoboken, 
J. They will make plans for 


Fa 


future meetings. The next one will 
be held in New York City on 
Wednesday, April 28. 

Martin J. Peters of Moore 
Brothers Co., New York, a past 
president and member of the board 
of directors of the National Sanrtary 
Supply Association, presided at the 
Feb. 17 meeting. Mr. Peters urged 
jobbers in the New York area to 
attend the 31st annual convention 
and trade show of the National 
Sanitary Supply Association being 
held at the Conrad Hilton Hotel, 
Chicago, Mar. 21-24. The value of 
attending the national convention 
for the individual jobber lies in the 
opportunity it presents him to dis- 
cuss. with distributors from other 
sections of the country many com 
mon problems. In addition jobbers 
can contact in one place many of 
the manufacturers whose lines they 
are handling. New merchandise and 
new merchandising ideas can be 
discussed at the annual convention 
and trade show, Mr. Peters pointed 


out. 
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New home of Products Packaging, Inc., in Cleveland 


Products Packaging Moves 
Products Packaging  Inc., 
Cleveland, moved to new and larger 
quarters March 1. The company 
now occupies a modern plant with 
production space of 52,000 square 
feet, located at 6400 Herman Ave., 
on Cleveland’s west side. Contract 
packaging operations and produc- 
tion of “Brush Top” spot remover 
and “Carbon-Tet” for the firm’s 
subsidiaries, Products Sales, Ine. 
and Kerden Chemical Co., require 
use of the entire ground floor of 
the plant. Offices occupy the second 
floor and a rail siding and enclosed 
truck dock facilitate shipping opera- 
tions. 

Originally, Products Pack- 
aging had four employees and oc- 
cupied a floor space of 2000 s7uare 
feet. The firm currently employs 
over 100 persons and has 100 con 
tract packaging accounts. Services 
offered include compounding, pack- 
aging, storing, and distributing of 
automotive, household, and other 
chemical specialties, as well as a 
wide range of other products. 

Leo R. Kundtz is president 
of the company, Arthur J. Frey is 
vice president, and Theodore F. 
Ward, secretarv-treasurer. 

_—_ 
New Uncle Sam List 

“Sanitary Chemicals and 
Allied Products” is the title of a 
new illustrated catalog published 
recently by Uncle Sam Chemical 
Co., New York. The list includes a 
varied line of waxes, polishes, 
cleaners, liquid soaps, deodorants, 
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perfumed para blocks, insecticides, 
moth cakes and moth sprays, aero- 
sols, electric deodorizers, deodorant 
block containers, soap dispensers, 
hand operated and electric sprayers, 
floor polishers, and many other sani- 
tation and maintenance items. 

The brochure measures 8'% 
x 11 inches and has a flexible bind- 
ing. It is available to any sanitary 
supply house upon written request. 

a 

MANA, NSSA to Meet 

The second annual dinner 
meeting sponsored by the Manufac- 
turers Agents National Association 
to enable agents and manufacturers 
in the sanitary supply field to dis- 


‘Burmos” pressure 
sprayer, made in 
England, was in- 
troduced recently 
by Wilbur Imports 
Boston. It is suit- 
able for household, 
institutional, and 
horticultural use 
can handle any 
liquid except paint 
The unit costs 
$9.95 postpaid, 
anywhere in the 


U. S. 


cuss matters of mutual interest will 
be held in the Congress Hotel, Chi- 
cago, at 6 p.m., March 20. Al- 
though entirely independent of the 
National Sanitary Supply Associa- 
tion, the meeting has been planned 
to precede the NSSA convention by 
one day for the convenience of 
those attending the convention. The 
meeting is open to non-members. 
Presentations and panel discussions 
will be devoted to problems and de- 
velopments in the sanitary supply 
field. The committee includes: J. J. 
©’Sullivan, president of MANA, 
Chicago; Claude J. Martin, chair- 
man of the manufacturers com- 
mittee, Parlee Co., Indianapolis ; 
and William Plowfield, chairman of 
the agents’ committee, Philadelphia. 


> anee 


Conley Advances Larson 
The appointment of Lamoyne 
\. Larson as assistant general man- 
ager of Conley Chemical & Supply 
Co., Spokane, Wash., was announc- 
ed recently by William O. Conley, 
general manager. \lr. Larson has 
been with the sanitary supply distri- 
buting firm for 10 years. For the 
past three years he has been plant 
manager. Mr. Larson started with 
the firm as a shipping clerk and later 


served as production supervisor. 
































V-C Lease in New York 
Virginia-Carolina Chemical 
Corp., Richmond, recently leased 
office space in the new 26-story 
office building being completed at 
99 Park Ave., New York City. 
ae 
Connolly to Pfizer 
Patrick J. Connolly recent- 
ly joined the agricultural sales di- 
vision of Charles Pfizer & Co., New 
York. Mr. Connolly had been con- 
nected with the insecticide division 





Liquid and Paste Polishes 
Textile Finishes 
Lubricants 









Importers and Refiners 


CARNAUBA-OURICURY -CANDELILLA 
Crude -Refined 
Bleached - Flaked - Powdered 


MAMARONECK REFINED BRAND 
Vegetable Waxes 


CERESINS -OZOKERITES 
PALM WAXES-RESIN BLENDS 


Cerita 


INDUSTRIAL WAXES 


for use in manufacture of 


Compounds and blends made to your specifications 


M. ARGUESO & CO. INC. 
442 Waverly Avenue, Mamaroneck, N. Y. 
Mamaroneck 9-4746 © Cable MARGUESO 


Refinery: Mamaroneck Chemical Div., Mamaroneck, N.Y. 


M. ARGUESO & CO. INC. 


of S. B. Penick & Co., New York, 
for the past six years, prior to 
joining Pfizer. 
Se ee 
F. S. Frock Dies 
Fillmore S. 
owned and operated an extermin- 


Frock, who 


ating business in Bedford Village, 
N. Y., died February 28 after a 
brief illness. He was 46. He is 
survived by his widow Lois, a son, 
Dawson Frock; and a sister, Mrs. 
A. P. Gannon of Richmond, Va. 











Investment Castings 
Carbon Papers 
Cosmetics 
















pRITA 
taxes 
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New Buckingham Cleaner 

Buckingham Wax Co., Lone 
Island City, N. Y. recently intrc 
duced a new, anti-slip Wax Base 
Cleaner. This new product was de- 
veloped to offset rising costs and 
provide a more economical cleaning 
method for maintenance people. 
The new product, in one operation, 
cleans and seals a surface—removes 
old wax and dirt residue, then seals 
them against further dirt absorp- 
tion, 

Floors and similar surfaces 
require about four ounces of this 
Wax Base Cleaner to a gallon of 
water, either hot or cold. The sur- 
face should not be rinsed since the 
cleaner leaves a wax deposit which, 
when the surface is dry can be 
buffed to a satin sheen. 
Wax 


Cleaner may be used on rubber tile, 


3uckingham’s Base 
linoleum, asphalt tile, wood floors, 
woodwork in general and all other 
types of resilient flooring, as well 
as terrazzo, porcelain, marble and 
cement. It is also useful for metal 
furniture, partitions and for clean- 
ing walls, 

The Wax 


listed as an anti-slip floor treat- 


Base Cleaner is 


ment by the Underwriters’ Labora- 
tories and has the approval of the 
Rubber Flooring Manufacturers 
Association. Complete details are in- 
cluded in Buckingham’s Labora- 
tory Release # 25 copies of which 
are available on request. 


H. J. Barrett Dies 


Howard J. 
February 27 in Philadelphia, where 





Barrett, 53, died 


he operated a sanitary maintenance 
supply and specialty products firm. 
Mr. Barrett, who was a member 
of the National Sanitary Supply As- 
sociation, is survived by his widow, 
Mary; a son, Howard M.:; two 
daughters, Mary Ellen and Patricia 
Elizabeth; two sisters, Rose M. 
Barrett and Mrs. Katherine B. 
Burt; and by a brother, Raymond 
K. Barrett. His company was the 
subject of an article in the Septem- 
ber, 1952 issue of Soap and Sani- 
tary Chemicals. 
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N.S. S. A. Exhibitors 


(From Page 151) 





Firm Name 
Silver Brush Works, Chicago 


Silver Creek Precision Corp., Silver Creek, N.Y. 21 


Smyth Mfg. Co., Newark, O. 


Soap & Sanitary Chemicals, New York, 1 N. Y. au 6 


Solar-Sturges Mfg. Div., Melrose Park, III. 


Solvay Sales Div., Allied Chemical & Dye 


Corp., New York, N. Y. 


Standard Coffee Co., Inc., New Orleans ir. 


James W. Standart Co., Detroit, Mich. 


Steccone Products Co., Oakland, Calif. 


Steelcote Mig. Co., St. Louis, Mo. - 
Sterwin Chemicals, Inc., New York, N. Y. 
M. D. Stetson Co., Boston - 


Superior Rubber Mig. Co., Chicago ' . 58-59 
Superior Wiper Co., Inc., Brooklyn, N. Y. —........ 160 
Texas Feathers, Inc., Brownwood, Tex. _............. 30 
Tu-Way Products Co., Detroit 158 
Pa gs U. S. Cocoa Mat Corp., Madison, O. . 31 
159 Uncle Sam Chemical Co., New York, N. Y. ll 
: United Floor Machine Co., Chicago ..... 47-48 
85 United Metal Box Co., Brooklyn, N. Y. —................ 8-9 
United Sponge Co., Chicago _.... iacecats 
235 James Varley & Sons, Inc., St. Louis, Mo. —— .... 152-153-154 
T. F. Washburn Co., Chicago aati 
35 Wear-Proof Mat Co., Chicago ..... cia 
225 White Mop Wringer Co., Fultonville, N. Y. aa 51-52 
213 Windsor Wax Co. Inc., Hoboken, N. J. _............ 54 
_ 42 Witt Cornice Co., Cincinnati, O. = aiaike a 
_. 224 Wyandotte Chemicals Corp.. Wyandotte, Mich. 237 
_ 126 Zelinkoff Co., Wichita, Kansas .. 141 


239 Zimmerman Brush Works, Inc., Chicago _..... ..... 204 





Peroxides from Pine Gum 

Pine gum has become the 
potential source of organic perox- 
ides through a 


newly discovered 


process for the production of 


pinane hydroperoxide from gum 


turpentine. The Process, announced 
recently by the Naval Stores Station 
of the U. S. Department of 
Olustee, Fla., 
main steps: 


Agri- 
culture, entails four 
hydrogenation of the 
turpentine to give pinane; purifica- 
tion of the pinane, usually by simple 
distillation ; oxidation of the pinane 
with molecular oxygen to a peroxide 
content of about 50 percent; and 
stripping the oxidate under vacuum 
to recover the unoxidized pinane, 
leaving the pinane hydroperoxide as 
a residue. Starting with  eight- 
pound batches of turpentine, this 
process is claimed to yield four- 
pound batches of peroxides about 


80 to 90 percent pure. 





Strobane 


(From Page 157) 





0.8 as toxic to house flies as toxa- 
It was found to be about 
2.0, 1.3, and 1.2 as toxic as pyre- 
thrins at the 90-, 50-, and 10-per- 
cent mortality levels, 


phene. 


respectively. 

This mixture caused neglig- 
ible knockdown at the concentra- 
tions used. 


Literature Cited 


(1) Fnney, D. J., 1952. Probit analysis. 
318 pp. Cambridge. 

(2) Mithn, Norman, W. A. Gersdorff, 
and R. H. Nelson. 1953. Toxicity 
to the house ty of two chlorinated 
turpentines in space sprays. Jour. 


Econ. Ent. 45(6) : 1083. 
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FOR MULTIPLE SALES AND GREATER 
PROFITS STOCK AND SELL 


WASTE 
RECEPTACLES 


FOR AUTOMATIC CLEANLINESS 


Industry, schools, institutions, sidewalks and where- 
ever people congregate there are dozens of places for 
Bennett Bilt Waste Receptacles. 









They are easy to stock and sell . . . no maintenance 


problems... you keep all the profits. 


Only 
BENNETT 


HAVE ALL THESE FEATURES 
> Non-rusting stainlesss steel feet 
eliminate rusting and rust marks 
Made of extra heavy-gauge corro- 
sion resistant steel 

All welded construction 
Smooth exterior surface... 
to catch and tear clothes 
Reinforced corners 
Self-closing mechanism assures 
closed doors when not in use and 
permits easy opening of independ- 
ent doors with finger-tip pressure 
Rounded corners for structural 
strength and pleasing appearance 


p> Baked enamel finish...green, gray 
or white 









nothing 


Vy VV OF 














[ 
@ These are a few of the THE BENNETT MANUFACTURING CO. | 
many features that make ALDEN, N.Y. Dept. ss-3-54 

Bennett Bilt Waste Re- a4 ; 

ceptacles a natural “buy”. : ; 
Quality and every con- | Kindly send to my personal attention the com- 

sideration for hard usage |! plete story on multiple Bennett profit potential. ! 

are self-evident both in- | i 

side and outside of these _ | | 

receptacles. | Name i 

® Organization 

treet ! 

FILL IN AND ma | *”* 

j City __State ! 





COUPON TODAY > 


ec ee ae aaa asc ss aS ss a ee ee ae 








INSIST ON THESE FEATURES IN 
_ THE FLY-KILLERS YOU SELL 






UNI-VAP 


MODEL U-101 


1. WESTINGHOUSE adjustable Thermostatic Controls. 

2.Heavy duty CHROMALOX heating elements, com- 
mercial type. 

3. Lifetime neon Pilot Lights. 

: 4, EXCLUSIVE — Heavy aluminum heating jacket, as- 
sures constant vaporization rate, least affected by 
changes in room temperature, air conditioning, etc. | 

5. Indestructable glass-lined, steel cups. REMOVABLE. | 

6. $50,000 Product Insurance covers each unit. | 

7. Nationally advertised and unconditionally guaranteed | 
by Universal, the leading and most reliable vaporizer 
manufacturer. Priced Right for Reasonable Profit. 
(Also supplied in portable model—DOUBLE-DUTY 
with added deodorizer feature). 

UNIVERSAL LINDANE in 1 oz. packets, Leak Proof 
and Heat Sealed to assure maximum killing potency. 

Write for prices and literature 
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SUNN HULUTLUULLUUUUUUUCUALLT IMU 


AEROSOL SHAMPOOS. 


We Offer Finished | 


Aerosol Shampoo Formulations 














Our products have been thoroughly 
tested against corrosion and penetra- 
tion of the containers. 


— Among our other products are: 
= Triethanolamine Oleate 


: Triethanolamine Ricinoleate 
= Morpholine Oleate 


Samples and prices on request 


DOMINION PRODUCTS, INC. 
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CERTIFIED COLORS 


A broad range of shades for Shampoos, 
Soaps, Drugs, Medicines, Creams, Rinses, 








and Cosmetics. 


PYLA-SYNTH COLORS 


Fast colors for the New Synthetic Deter- 
Red, Blue, Green, Amber and 









gents ir 
Yellow. 


© We offer a full line of fast colors for 
all soap and soap products. 


® Send for free samples. 
Send for price lists. 


PYLAM PRODUCTS C0. ING. 


Importers, 





Manufacturing Chemists, 
Exporters 

799 Greenwich St. New York City 14 

Cable Address “Pylamco” 





Triethanolamine Sterate | HH 





direct from our own private sources 


ORANGE + BUTTON 


high grades @ wax free o garnet 
SIAMLAC: high flow, long life 


BLEACHED 


reguiar e refined 


HIGH M. P. SYNTHETIC 
w8FC, van 


Wn. DIEHL « C,. 


i | eS SOMES 


New York 18, N. Y. 
BRyant 9-5214 ~ 4 


334 W. 42nd St., 
Cable: DIEHLWILL 
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Hall Heads Pioneer 

Pioneer Chemical Associates, 
inc., Denver, recently announced 
the election of J. Newton Hall, as 





J. Newton Hall 


president. Before organizing Pio- 
neer in 1952, Mr. Hail was vice- 
president in charge of sales for 
& Co., 
Greater emphasis is now being given 
to direct representation of major 
following 


Julius Hyman Denver. 


chemical manufacturers 








Built- 


the organizational development. 
This involves no changes in the 
company’s activities and _ services, 
according to the announcement. 
Other officers of the corporation are 
William S. 
and A. S. Hall, secretary-treasurer. 
* 

Sinclair Insect Booklet 

In commemoration of the 


Powers, vice-president, 


profes- 
sional entomology in the United 
States, a 31-page illustrated book- 
let on man’s struggle against the 


hundreth anniversary of 


insect world was published recent- 
ly by Sinclair Refining Co., New 
York. After briefly dealing with 
development, habitat, and biology 
of insects the booklet gives informa- 
tion on the different types of war- 
fare and weapons at our disposal 
and on the most effective ways of 
A film entitled “1000 
which the 


using them. 
to one” on booklet is 
based was Sinclair at 
the 40th annual 


Chemical Specialties Manufacturers 


shown by 
meeting of the 


Association held last December. 








to Endure 


There are many reasons why the Atlantic Vanco line is the preferred 
equipment for maintenance work. It’s designed right for easy, efficient 
use and is ruggedly built to withstand the gruelling punishment to 
which such equipment is subjected day after day. A contributing factor 
to its greater durability and longer life is Atlantic’s process of “HOT 
DIP” GALVANIZING BY HAND. Here, the extra heavy coat- 
ing of zinc builds up extra protection against wear and 
corrosion ... reduces replacement costs to a minimum! 
Write Today for literature and prices on the complete 


Atlantic Line. 


THE ATLANTIC STAMPING COMPANY 
ROCHESTER 2, N. Y. 
See our Exhibit — Booth No. 78 


N. S. S. A. Convention — The Conrad Hilton, Chicago, Ill. 
March 21—22—23—24 
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ATLANTIC. / 


“VANCO” 
MOPPING 
EQUIPMENT 








O’Rourke in New Post 


L. R. O’ Rourke has been ap- 
New 
manager by 


York 


Pennsylvania 


pointed district sales 


Indus- 





trial Chemical Corp., Clairton, Pa., 


it was announced recently. Pre- 
viously Mr. O’Rourke had been a 
sales representative with headquar- 
ters at Chester, Pa. His previous 
associations include Falk & Co. and 


Cargill, Inc., Pittsburgh, Pa. 


MOPPING UNITS 
Small, Medium 
and Large 


Round and Oval 
MOPPING PAILS 















MEDIUM and 
EXTRA HEAVY 


ASH and 
GARBAGE CANS 


Atlantic Offers the 
most complete Line 





of Mopping 
Equipment and 
Janitor’s Metalware 




















BUILT BETTER TO LAST LONGER! 














ARE YOU SATISFIED 


with the emulsion floor waxes 
you are now selling? 


























Have YOU tested our Safety-Plate and Wax-Plate? Does your present 
product compare with these waxes in quality and price? 


The wise buyer will look into these waxes and note the high quality at 
business building prices. Yearly commitments bring even greater savings. 























CATO CHEMICAL CO. 


610 Linden Avenue. Elmhurst, Illinois 








JOHN T. STANLEY COMPANY, Inc. 


* 


Nearly a century of ‘know how” 
in manufacturing all types of 


toilet and industrial soaps. 


* 
MAY WE QUOTE ON YOUR 


PRIVATE BRAND 
REQUIREMENTS 





JOHN T. STANLEY COMPANY, Inc. 
Dept. FAC 
626-662 West 30th Street © New York 1,N. Y. 








and other 


| NO WASHROOM SHOULD BE WITHOUT THE 


Amazing AMERICAN DRYER 


eDRIES HANDS and FACE 
eDEODORIZES WASHROOMS 
eCUTS COST UP TO %% 
e2'/, YEAR GUARANTEE 


eee dependable, efficient cee 
eliminates bother and cost 
of paper and cloth towels 
forever... provides ’round- 
the-clock deodorizing  ser- 
VI1Ce. —— 





USED AND PROVEN in industrial plants, bus 
and rail terminals, skating rinks, gasoline sta- 
tions, restaurants, office buildings, airports, 
professional offices, diners, schools, theatres, 
hospitals, taverns, institutions, bowling alleys, 
hotels, etc. 





@ DEALERS! Our merchandising program, sales 
training and promotional aids give big, quick 
profits. Phone, wire or write today. 


AMERICAN DRYER CORPORATION 


1324 Locust Street Philadelphia 7, Pa. 











KI 6-4326 
See Our Exhibit Booth 229 N.S.S.A. Show, Chicago 


SEIL, PUTT & RUSBY, INC. 


Analytical and Research Chemists 
For over thirty years we have specialized in the analysis of pyrethrum, rotenone 


ORGANIC INSECTICIDES 


It has been our privilege to make many analyses for government agencies and most leading im- 





porters and manufacturers in the insecticide field. 


dane, Toxaphene, Heptachlor, Allethrin, etc., etc. 


16 East 34th Street, New York 16, N. Y. 
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We are also making frequent analyses of the synthetic insecticides, such as D.D.T., B.H.C., Chlor- 


Consultation without obligation 


e Phone: MU 3-6368 
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New Kan Jax Plant 

A new plant with a daily 
production capacity of 12,000 cases 
has been opened recently at Baton 
touge, La., by Cook Chemical Co., 
I\ansas City, Mo., makers of “Real- 
Kill The 
new plant, known as_ Kan-Jax 
Co., 30,000 


feet of working area and its opera- 


Bug Killer” insecticide. 


Chemical has square 
tion is almost 100 percent mechani- 
cal from the time bottles enter the 
labeled, 
packed for shipment, and freighted 
“Real-Kill”  in- 


secticide comes in pint, quart, and 


plant, are filled, capped, 


out to customers. 
gallon glass bottles which are manu- 
factured by Owens-Illinois Glass 
Co., Toledo, O. 
line for each size enables the firm 


A separate filling 


to fill orders for any combination 
Cook 
another Kan-Jax plant in Kansas 
City. 


of sizes. Chemical operates 


* 


New Latex Polymer Plant 

Union Bay State Chemical 
Co., Boston, recently announced the 
completion of a new latex polymer 
plant. The plant has been designed 
to manufacture the newly developed 
“Ubatol” series of polymer emul- 
sions for floor waxes and finishes 
and other types of protective coat- 
ings. The plant is equipped with 
steel and glass lined reactors jacket- 
ed for heating and cooling under 
Safety pre- 


controlled conditions. 


include explosion - proof 
wiring, and rupture 


discs on all reactors to dissipate any 


cautions 
motors and 
excess pressure. 
* 

Dura Appoints Alpert 

The appointment of Bernard 
T. Alpert as sales manager in charge 
of special waxes for industrial use 
was announced recently by I. Y. 
Straus, president, Dura Commodi- 
ties Corp., New York. At the same 
Mr. Straus announced that 
“Duroxon 600,” an emulsifiable high 
melting point wax based on the 


time, 


Fischer-Tropsch synthesis, is now 
available for the first time in com- 
mercial quantities in the United 
States. Mr. Straus pointed out that 
“Duroxon 600,” and other Fischer- 
Tropsch waxes for special purposes 
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Front view of rrew 30,000 square foot Kan-Jax Chemical Co. plant in Baton 
Rouge, where “Real-Kill Bug Killer’ is produced. Formal opening of the 


plant was held recently, although 


it has been operating for a year 





While bottles of “Real-Kill Bug Killer” go through the production line 
where they are labeled, filled, sealed, capped and the finger-tip sprayers 


attached, the empty cartons are moved on an overhead conveyor 
end of the line shown above, the cartons arrive to be 


which his company is marketing, are 
produced entirely in western Europe 
from western European raw ma- 
terials, thus avoiding dependency on 
Soviet controlled mines for the sup- 
ply of waxes of high melting point. 
According to Mr. Straus, “Duroxon 
600” produces emulsion polishes of 
Group view of pest control operators 
and others attending the recent eastern 
regional pest contrel conference held at 


the University of Massachusetts, Am- 
herst, Mass 


At the 
filled 
brilliance and depth which can be 
used on the lightest floor surfaces 
due to their practically colorless wax 
film. 
_" 

Coyne Chemical Moves 

Coyne Chemical Co., maker 
of “Spray-Trol’” insecticides, has 
moved its office and plant to larger 
‘uarters at 4476 East Washington 
The 


number is 


Boulevard, Los Angeles, 23. 
firm’s new telephone 


ANgelus 1-0339. 




















SERVING INDUSTRY THROUGH SCIENCE 


een @ Pharmacology and Toxicity 


® Bacteriology 





git To, © Clinical Research 


@ Consumer Acceptance 


Let us help you solve your scientific e. 
problems. Write for our brochure. | RESEARCH. ®@ Radioisotope Tracers in Biology 
bo i RI 





HILL-TOP RESEARCH INSTITUTE, INC. © 925 Wm. H. Taft Road @ Cincinnati 6, Ohio 
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A BRAND NEW 
LOW- PRICE 
¢ 


Bobrick ;) UNIVERSAL 


*38 
SSH; POWDERED SOAP 


pS | DISPENSER 


a. 

x % ‘ie 
al YOUR BEST BUY—HERE’S WHY 
ATTENTION: JOBBERS e@ Lowest Priced Universal Powdered 
AND DISTRIBUTORS ~ Soap Dispenser on the Market Today. 


Whether you now han- : 2 
dle Bobrick Dispensers @Dispenses All Powdered Soaps, in- 
or not, we have return- cluding Some Cleaners with Lanolin. 
able samples ready for : 

you, your salesmenand @ Output-Per-Stroke —Adjustable by 


your prospects. Inspect . 
them, use them. If any Custodian. 





Time savings of 30% and 
more with unskilled 


POTDEVIN 


operators makes your 
POTDEVIN Label Pester 
quickly pay for itself. 
No adj quired 
for varied shaped labels. 
Accurate control of adhe- 





Dispensers are not 100% No Horizontal Slide Mechanism to 
satisfactory, return them Cl 

in 30 days under money- og. 

back guarantee. Mark =» \WWide Mouth 12 fl.oz. Globe Swivels 


your order “Returnable ode 
Samples”. Order today. Over for Easy Filling. 





* Bobrick 39 with chrome plated globe also is available. 
Full Bobrick One-Year Guarantee On Every Model. 


Bolick soap 


sive minimizes waste 
and assures clean, neat 
labeli 


Label Paster c- 


Available in 6”, 82, 12” and 18” widths. 
POTDEVIN machine co. 


‘ 256 North Street & Teterboro, N. J. 


anufacturers of equipment for Bag Making 
Laminating, Gluing and Labeling 













Since 1906 









1214 Nostrand Avenue, Brooklyn 25, New York 
1839 Blake Avenue, Los Angeles 39, California 














ZL. SHELLACS-WAx-FREE 
J y\ BONE DRY BLEACHED REFINED 


“INSTANT” SOLUBLE IN POWDER 





F. H. PAUL & STEIN BROS., INC. 


100 GOLD STREET 


DECOLORIZED IN FLAKES 
REG. TRADE MARK 


NEW YORK 38, N. Y. 
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M. 














Sanitation... 
(From Page 159) 





Rochester, N.Y., pointed out that 
industry’s pest control program now 
costs over a billion dollars a year 
and asked “could it be possible that, 
in the future we 
may have to double that amount ?” 


not too distant 


Twenty-two different insec- 
ticides are available for use by in- 
dustrial plants, commercial build- 


ings, housekeepers and farmers, 
Mr. stated, so that it is 


highly important to use the correct 


Brierly 


insecticide for controlling a particu- 
lar insect problem. He offered sug- 
gestions On what to use and how 
to use it for both insect and rodent 
control. 
Discussing “Occupational 
Dr. 
authority on 


Dermatitis,” Louis Schwartz, 


noted dermatology, 

Washington, D.C., reviewed causes 

of the trouble and outlined meas- 

ures for its control. 

Skin Cleansers Role 

M: NAGEMENT, Dr. Schwartz 
declared, should furnish in- 

dustrial skin cleaners, whose cost, 

been estimated at 


he said, has 


“about one cent for three days.” 


“Properly prepared protective oint- 
ments, correctly used,” he con- 
tinued, “undoubtedly afford a de- 
gree of protection, but it must be 
admitted that the fact that workers 
always wash off protective oint- 
New 150-pound steel dispenser for “‘Oil- 
Dri’ absorbents of Oil-Dri Corp. of 
America, Chicago, shown for first time 
at Plant Maintenance Show in Chicago. 


Oil-Dri 


ABSORBENT 


s 


N 


38 


pisPENSER 
pert 
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ments before going home, thereby 
cleansing the skin, contributes no 
small portion towards the protec- 
tion which may be attributed to the 
ointment. The ointments are there- 
fore worth while, if only for the 
reason that they induce washing 
after work.” 

No one protective ointment 
affords the best protection against 
all industrial contactants, Dr. 
Schwartz Lanolin does 
give “fair” protection against most 
Silicones, 


declared. 


skin irritatants, he said. 
he said, are widely advertised as 
skin protection against water solu- 
In his own tests of 
said he 


ble irritants. 
silicones, Dr. 
found them “no better than lanolin 


Schwartz 


or petroleum jelly and much more 
expensive. Moreover, they do 
not have the emollient properties of 
lanolin and are difficult to remove 
from the skin.” The cost of indus- 
trial protective ointments is esti- 
mated at between two three 
per Dr. 


and 
cents a day, worker, 
Schwartz concluded. 

Some 400 exhibitors partici- 
pated in the huge exposition staged 
at Chicago’s International Amphi- 
theatre in connection with the Plant 
Maintenance Partici- 


pating in the show were the fol- 


conference. 


lowing manufacturers or distribu- 
tors of equipment, supplies and 
services in the field of sanitary 


maintenance : 

Airkem, Inc., New York; 
Bradley Washfountain Co-, Mil- 
waukee, Wis.; C. B. Dolge Co., 


Westport, Conn. ; Du Bois Co., Cin- 
cinnati, O.; Finnell System, Inc., 
Elkhart, Ind.; Fuller Brush Co., 
industrial div., Hartford, Conn. ; 
Hild Floor Machine Co., Chicago ; 
Huntington Inc., 
Huntington, Ind.; S. C. Johnson & 
Son, Inc., Racine, Wis.; Walter G. 
Legge Co., New York; Lien Chemi- 
cal Co., Franklin Park, Ill.; Lin- 
coln-Schlueter Floor Machinery 
Co., Chicago; Majestic Wax Co., 
Denver; Modern Mfg. Co., Pasa- 
dena, Calif.; Multi-Clean Products, 
Inc., St. Paul, Minn.; Vince B. 
Nyhan Co., Chicago; Oakite Prod- 
ucts, Inc., New York; Oil-Dri 
Corp. of America, Chicago; G. H. 


Lab« yratories, 












‘Oil-Dri” absorbent of Oil- 
Dri Corp. of America, Chicago, for use 
on icy, snowy or wet surfaces to pre- 
vent slipping. 


All-purpose 


Packwood Mfg. Co., St. Louis, 
Mo.; Ponsell Floor Machine Co., 
New York; Sani-Mist, Inc., Phila- 
delphia, Pa.; Sugar Beet Products 
Co., Saginaw, Mich.; G. H. Ten- 
nant Co., Minneapolis, Minn. ; Tur- 
co Products, Inc., Los Angeles; 
Waverley Petroleum Products Co., 
Philadelphia; West Disinfecting 
Co., Long Island City, New York. 
— ee 

J. M. McDonald Dies 

James M. McDonald, Shaw 
Service Co., St. 
in that city January 18. 
president of the St. Louis Pest Con- 


Louis, Mo., died 
He was 


trol Association at the time of his 
death. 
a 

Fire at Brooklyn Fibre 

Brooklyn Fibre Broom Co., 
474 Dinsmore Place, Brooklyn, re- 
cently lost much of their fibre ma- 
terial used in making brooms in 
a fire at their warehouse located at 
897 Glenmore Ave. 
A. O. Hertel, advertising manager, 
the fire will not interfere with the 


According to 


production of the company and it 
will maintain their present produc- 


tion. Also destroyed in the fire 
was the company’s exhibition ma- 
terial for display at the annual 


National Sanitary Supply Associa- 
tion show to be held in Chicago 
March 21-24. 
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SHANCO RESINS 
jor 
Emulsion Waxes 


Blend in Steam-jacketed 

















or 
Direct Fired Kettles 





Alkali Soluble Resins 
for 
Leveling Agents 


Custom 


Quality 


Shanco Plastics & Chemicals, Inc. 
Tonawanda, N. Y. Philadelphia, Pa. 
BE 0383 RI 6-3875 


Brooklyn, N. Y. 
EV 9-3480 


Agents in all Principal Cities 
























DRY... 
in 15 minutes 


Jobs that normally 


take long expensive 











hours are done in 
minutes with the 
Haviland 2-Way Squeegee. In floor-flood- 
ed emergencies or for day-to-day routine 
jobs they’re indispensable . . . and in de- 


mand. Available in 24, 30,and 36 in. sizes. 


WARREN HAVILAND 


CORPORATION 


1810 CHOUTEAU AVE. ST. LOUIS 3, MO. 





‘Better Products at Competing Prices” 














SERRE ES 





““SCIENTIFIC’’ 
portable SEMI-AUTOMATIC STRAIGHT LINE 


VACUUM FILLER 


@ Fills Directly from Drum; No Overhead 
Tanks Required. 


@ Vials to Quarts, Glass or Tin. 
@ Up to 10 Spouts for Small Containers. 


Quick Change-Overs. Cleans Itself, 
5 minutes. 


ONLY ONE OPERATOR for Loading 
and Filling. 


LOW PRICED BENCH AND STAND 
MODELS 


ACTUALLY PAYS FOR ITSELF 
IN A FEW WEEKS 


WRITE FOR FREE TRIAL OFFER 


SCREW 
CAPPER 


Replaces Uncertain Hand Capping; Eliminates Fa- 
tigue and Worn-Out Fingers. 
Any Cap — Any Container — Perfect Sealing! 
Adjustable Tension Device Controls Cap Tightness. 
Portable, Flexible, Fast; Easy to Operate. 
Can You Afford to 

Be Without It? 


ACT NOW! Send Sample 
Caps for FREE TRIAL. 




























SCIENTIFIC FILTER COMPANY 


59 Rose St. New York City 38, N. Y. 
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A. JOBBER 


WHO LIKES THE COLOR OF MONEY 


We want another jobber whose hobby is Profits — 
particularly profits that are easy to get. He will handle 
what is not just ove of the finest but THE finest all- 
purpose Metal Polish, with a 50-year reputation for 
excellence. Today this polish — NOXON with new 
added Shine-Speeder ingredient — is making real 
money for hundreds of wideawake jobbers. Interested ? 
You should be! For the full story, tear out this ad, 
clip to your letterhead and say “Show me!" 


~~ re) xo The All-Purpose 


Metal Polish 


Noxon, Inc., 812 Jersey Ave., Jersey City 2, N. J. 
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AERO-FIL INC. 
10015 West Pacific Avenue 
Franklin Park, Illinois 
e 
MIDWEST AEROSOL FILLER specializing 
in pressure packaging—will give special 
attention to small runs or your market 


test requirements. 


Carl N. Andersen, Ph.D 


Consulting Chemist 


Cosmetics, Soaps and 
Synthetic Detergents 


342 Madison Ave. 


New York 17, N. Y. 
Phone: VA 6-0492 


Laboratory: Briarcliff Manor, New York 
Phone: Briarcliff 6-1550 











ALVIN J. COX, Ph. D. 


Chemical Engineer and Chemist 


(Formerly Director of Science, Government of 

the Phillipine Islands; Retired Chief, Bureau of 

Chemistry, State of California Department of 
Agriculture.) 


ADVISOR ON AGRICULTURAL 
CHEMICAL PROBLEMS AND 
INVESTIGATIONS 
Consultant in reference to spray injury and dam- 
age claims including imports of fruits and nuts, 


formulas, labeling, advertising and compliance with 
law. 


1118 EMERSON STREET 
PALO ALTO, CALIFORNIA 











HOCHSTADTER 
LABORATORIES 


INC. 
106 Water Street New York City 5 


Specializing in analysis, re- 
search and formula develop- 
ment for manufacturers of 


Soaps 
Waxes 


Detergents 


Polishes 













Most Comprehensive 


SPRAY DRYING 
LABORATORY 


available for tests & product evaluation 


FULLY DESCRIBED IN 20 PAGE 
BOOK... WRITE FOR COPY 


[ BOWEN ENGINEERING, INC. 








NORTH BRANCH, N. J 


IBOWEN] 
Recognized Leader in Spray 
: A, Dryer Engineering Since 1926 


. 









HUDSON LABORATORIES, INC. 


Consulting ; 
Chemists and Bacteriologists 


117 W. 13th St., New York 11, N.Y. 


Chemistry 


Bacteriology 
i Dermatology 


Toxicology 
Testing Analysis Formulation Research 
Disinfectants Antiseptics Sanitizers 

Antiseptic and Deodorant Soaps 
Advice on labeling and advertising claims 
Albert F. Guiteras, Ph.D. 

irector 


Rebecca L. Shapiro, M.S. 
Chief Bacteriologis 








LANCASTER, ALLWINE & ROMMEL 


Registered Patent Attorneys 
Suite 402, 815 - 15th St. N. W. 
Washington, D. C. 
. 


Practice before U. S. Patent 
Office. Validity and Infringe- 
ment Investigations and Opin- 
ions. 

Booklet and form ‘Evidence of 
Conception”’ forwarded upon 
request. 


W. W. Lewers, Ph.D. 


Consulting Chemist and 
Chemical Engineer 
207 Norman Ave., Brooklyn 22, 
mY. 
EV 9-4224 


Specializing in 


Waxes, polishes, emulsions, 
paints, pigment dispersion. 











C. C. McDONNELL, D.Sc. 


Formerly Chief Insecticide Division, 
Production and Marketing Administration, 
U. S. Department of Agriculture 


CONSULTANT 


Insecticides, Fungicides, Disinfectants, Ro- 
denticides, Weed Killers, Formulas, labeling, 
advertising and registration under the Fed- 
eral Insecticide, Fungicide, and Rodenticide 
Act. Represent manufacturers at hearings 
before the Department of Agriculture. 


122 Hesketh Street, Chevy Chase 15, Md. 








J. W. McCutcheon 


475 Fifth Avenue New York 17 
MU. 3-3421 


Consulting Chemist 


Specializing in 
oils, fats, soaps 
synthetic detergents 
and glycerine 


Laboratory: 367 E. 143 St., New York 54 
ME. 5-4298 








| MOLNAR LABORATORIES 


Consulting, Testing and Research 
Specializing in 
Organic Synthesis 
Product Development and Control 
Disinfectant Testing and Formulation 
Toxicity and Dermatitis Tests 
Clinical Studies 


Member A. C. C. & C. E. 
211 E. 19th St., New York 3, N. Y. 











JAMES P. O'DONNELL 


Engineers 


Complete Process Plants 
Automatic Instrument Control 


Surveys — __ Estimates 
Construction Supervision 
Initial Operation 


39 Broadway New York 6 
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For PLANT MODERNIZATION and EXPANSION 
| you can rely on NEWMAN'S 


Years of experience 
TOILET SOAP MILLS 


in new, used and reconditioned Beh ay 


SOAP MACHINERY! saiiaie a 


All items in stock, ready for shipment 









Consult us on all your soap machinery needs 


We are at your service 





JONES Horizontal Type AUTOMATIC 
combination laundry and toilet soap 
presses. Single or Double Kick. 





Welcome to the 


N.S.S.A. 


on Their 


31st Annual Convention 



















Ft Additional Precision Rebuilt Machinery 
“if ° . - 7 
{ with New Equipment Efficiency 
f @ H. Single Screw Soap @ Filling and Weighing Ma- @ Proctor & Schwartz Soap 
4 Plodders, 4, 6, 8, and 10” chines for flakes, powder, Chip Dryers complete Jones Vertical type 
oe, © Dopp Steam Jacketed AUTOMATIC Toilet Soap Presses. 







@ H-A Automatic Soap 










f Slabbers © Steel Soap Frames, 1,000 Soap Crutchers 
f to 1200 Ib. cap. : 
+ @ Empire State and Crosby : , ‘ © Powder Mixers, Day, 
k Foot Soap Presses @ Automatic Soap Wrapping Robinson, Broughton, etc., 
j ; j Machines all sizes 

- wt ba Mills — 2, @ Sperry and Shriver Filter © Soap Dies for Automatic 

srt Presses, various sizes and Foot Presses 
der Mill © Amalgamators © Pumps, various types and 
@ Blanchard 10A Soap Pow- sizes 










© H. Automatic Soap Cut- 


ting Tables © Crystallizing Rolls 


Mikro Pulverizer 








Call, Wri or Wire» for Additional 


Information 


NEWMAN 


TALLOW and 
SOAP MACHINERY 





Single screw soap plodders with 6, 8, 
10 or 12 inch screws. All completely 
rebuilt and unconditionally guaranteed 


gies 


© odtccapg 





Company 
1051-59 W. 35th Street 
CHICAGO 9, ILLINOIS 

YArds 7-3665 





AUTOMATIC POWER CUTTING TABLES 





Newman's Steel Steam Jacketed SOAP CRUTCHERS. 
BRAND NEW. Sizes 1,000 to 10,000 Ibs. 
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BILL PLOWFIELD 


—MANUFACTURER’S AGENT— 
Merch eliei g Cc ! 


Two decades in top capacities, 
are factors to be recognized. 
Can handle one additional non- 
competitive line in New England 
and Middle Atlantic states. 
Available short-term assignments revamping 
existing sales departments on per-diem basis. 


THE HARRISON BUILDING 
P. O. Box 6461, Philadelphia 45 
LOcust 7-5714 











SEIL, PUTT & RUSBY, Inc. 


Earl B. Putt, President and Director 
Stephen S. Voris, Ph.D., Chief Chemist 


Analytical and Consulting Chemists 


Specialists in the Analysis of Organic In- 

secticides, Pyrethrum Flowers, Derris Root, 

Barbasco, or Cube Root — Their Concen- 
trates and Finished Preparations. 


DRUGS—ESSENTIAL OILS—SOAP 


16 East 34th St., New York 16, N. Y. 


STILLWELL AND GLADDING, INC. 
ANALYTICAL & CONSULTING CHEMISTS 
Over 80 years 


SPECIALIZING IN ANALYSIS 


Rotenone Bearing Materials, Pyrethrum 
Flowers and Extracts, Soaps, Detergents, 
Insecticides, Waxes and Chemicals. 


130 Cedar Street 
New York 6, N. Y. 














TESTFABRICS, Inc. 


55 Vandam Street 
New York 13, N. Y. 


Cotton Soil Test Cloth +26, 
Bureau of Ships Spec. 51-S-47 
(INT). Same soil printed on wool, 
silk and all synthetic fibers. Cot- 
ton skeins for Draves Wetting 














test. 
Ask for catalogue. 
"CLASSIFIED | 
All 
classified advertisements will be 


charged for at the rate of ten cents 
per word, $2.00 minimum, except 
those of individuals seeking employ- 
ment where the rate is five cents per 
word, $1.00 minimum. Address all 
replies to Classified Advertisements 
with Box Number, care of Soap & 
Sanitary Chemicals, 254 West 31st 
St., New York 1. 


” Position ae 





Salesman: to sell 
guest soap to janitor, institutional 
and hotel jobbing trade. “Wrapped 
and unwrapped.” Low prices. State 
territories, & trade items you now 
sell. Address Box 152, c/o Soap. 

Chemist: W ith at least 5 years 
experience in manufacturing buffing 
and polishing compounds. Must 
know abrasives, greases and kin- 
dred raw materials. Exceptional op- 
portunity in profit sharing plan. We 
are well established in our industry. 
Address Lox 153, c/o Soap. ; 


miniature 








Huntington Laboratories, Inc. 
has a sales opening in the South— 
Exclusive institutional territory— 
Sanitation and maintenance special- 
ties. Write particulars and selling 
experience. Huntington, Indiana 
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FRIAR M. THOMPSON, Jr. 
12814 College Avenue 
Athens, Georgia 


Consultant specializing in insec- 


ticides, rodenticides, fungicides, 


weed controllers for industry, 


E.G. THOMSSEN, Ph,D. 


Consultant on plant lay-out 
equipment design and product 
formulation for manufacturers 
of insecticides, disinfectants, 
floor waxes, soaps and allied 








48 East Ist St., New York 3, N.Y. 


SPECIALISTS IN PRIVATE LABEL AND 
CONTRACT FILLING 


ee — LABELLING — PACKAGING rad 
LIQUIDS — POWDERS — PASTE — SOA 
DETERGENTS — = _— CHEMICALS, 


WE CAN WAREHOUSE AND DISTRIBUTE AND 
SHIP MERCHANDISE DIRECT TO THE 
BUYERS FROM COAST TO COAST. 


EXPERIENCED IN PACKAGING PRODUCTS 
TO MEET GOVERNMENT SPECIFICATIONS 








household and farm. products. 
* 
Product formulation, testing, The Robert Whitney Hotel 
labeling. Bradenton, Florida 
VAN PELL Chemical Engineers 
CHEMICAL & SUPPLY CORP. Contracting @ Consulting 
EST. 1898 


Dae 


Complete Plants and 
Engineering Services for: 
Glycerine Fats and Oils 


Soaps Hydrogenation 
Fatty Acids Hydrogen 
Research. Reports, Investigations 


WURSTER & SANGER, INC. 


52nd Street and S. Kenwood Avenue 
Chicago 15, Illinois 











Manufacturers Agents: Our na- 
tional sales expansion and promo- 
tional program requires the serv- 
ices of qualified agents for several 
established territories. If you have 
experience selling sanitary supply 
distributors, mail particulars or see 
us in our booth or suite during the 
N.S.S.A. convention. __ Essential 
Chemicals Co., Milwaukee 8, Wis- 
consin. 








Situations Wanted 





Production Mgr.: Eleven years 
experience in production. 7 years in 
compounding and formulation of 
powder, liquid, paste detergents and 
soap. University of Pennsylvania 
degree in business administration. 
40 yrs. of age. Available within 30 
to 60 days from date of acceptance. 
Address Box 160 c/o Soap. 








Situations Wanted 


Soapmaker & Chemist: Compe- 
tent. Having long experience in 
making of all kinds of soaps and 
cleaning compounds. Experienced 
chemist and glycerine recovery. Can 
take full charge of production. Ad- 
dress Box 155, c/o Soap. 








Soap Plant Manager: Experi- 
enced sup’t. or plant manager avail- 
able for new connection in soap in- 
dustry. Twenty years’ practical 
soap manufacturing experience. Can 
take full charge. For full details, 
write to Box 156, c/o Soap. 





Advertising Manager: 27 years 
experience. Lots to offer progres- 
sive firm. Prefer New York City, 
but willing to relocate. Age: 45, 
married. Address Box 157, c/o 


Soap. 
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Perfection in Rubber Floor Matting 
Means... 
extra profits and more sales for jobbers 
Because... 
they gather dirt and keep it from spreading 
Result its... 


more demand for Wear Proof’s 47 years’ 
experience for quality 
Write today for full information 


ee SUPERIOR RUBBER MFG. CO. 
Colors: RED — GREEN — BLACK 6842 S. Wentworth Ave. Chicago, Ill. 






<Shad-o-Rug 
48” wide 













































ee 


Distribution jambas the 


Difference in... longer Float 


RESIDUAL SPRAYING | === Ar your 
* @ Insecticides 7 




















SPRAYING SYSTEMS 





























SPRAY 


PENN-DRAKE” 


fed 





Distribution of liquid particles are very important in | 
residual spraying. TeeJet Spray Nozzles give you i 


uniform distribution over entire pattern area ... and = o 
proper atomization. Available in any capacity, nozzle f ge 7 e Cc t ' = ay oO j 
i 


assembly includes interchangeable orifice tip and 





strainer. Write for Bulletin 58. on 2 
t eep Penetration 

FOR EASIER SPRAYING ON THE JOB | Gdiaieas 

ADJUSTABLE TRIGGER TEEJET : ® Completely Volatile 












CONEJET rr le 
With 14 turn of tip you a wa = If your insecticides’ killing power can 
have full range choice of be increased through use of a long- 
spray from finely atomize \ . . . ‘ 
4 iii. sation ene floating base, it will benefit you to 


consider this highly-purified, practically 


cone to solid F4 
stream. Fits : valve. Lock catch holds valve 







any TeeJet open when desired. Light in 
body or Trig- weight, comfortable. Supplied odorless solvent. 
ger TeeJet. with straight or curved exten- 
Write for Bul- sions. Use with any TeeJet i 
letin No. 63. Tip. Write for Data Sheet 4675. | 
= PENNSYLVANIA REFINING COMPANY 





BUTLER, PA. 


MAKERS OF: WHITE OILS, PETROLATUMS, PETROLEUM 
SULFONATES, ODORLESS SOLVENTS 


SPRAYING SYSTEMS CO. 


Engineers and Manufacturers 


3217 RANDOLPH STREET * BELLWOOD, ILLINOIS 
































T. 

9 di sa TAMMS MULTI-cEL 
: pe iato 

Grades to meet various abrasive Top a = 


requirements 

S... forall kj : = 

metal polishes, I kinds of fine *+.ami 
Silica, Be 





PREFERRED FOR 


POLISHES 
amms 










£round extremely 
; Ider abrasive than 
St for silver polish, 


TAMMS TRIPOLI TAMMS BENTONITE 


R 
ose and Cream Colors (Suspension Medium) 








j Once -gf 
Tamms products fold = widely ead “aac double - ground A very finely 
used in the polish trade, pre- buffing and poll. ideal grades for en.” me Rarer colloidal 
. P a 0lishing ‘ “ee Aas y so : ; 
ferred . for quality results: bing guugeen ung. Also rub- five times its wolgiee a a 
Ss. ; ater. 


Write today for prices and 
m le ° - —, 
ee TAMMS INDUSTRIES, INC., DEPT. RM-3, 228 N. LA SALLE ST., CHICAGO 1, ILL. 
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Situations Wanted 


Chemist: Household products 
widely experienced in waxes, pol- 
ishes, lacquers, adhesives, emulsions, 
also automotive chemicals, desires 
counection with progressive firm. 
Metropolitan area preferred. Ad- 
dress Box 154, c/o Soap. 





Midwest Representative: Over 
20 years experience selling aromatic 
chemicals, perfume compounds, es- 
sential oils and related chemicals. 
Present connection not satisfactory 
and would like to make a change. 
Address Box 158, c/o Soap. 


Sanitary Chemist: Experienced 
and personable, with research, de- 
velopment and production know- 
how. Versed in sales and trouble 
shooting, plus management opera- 
tion. New York State location de- 
sirable. Salary $5,500. Address Box 
159, c/o Soap. 








Manufacturing: Man with 12 
years experience stuipervising pro- 
duction creams, shampoos, lotions, 
other cosmetic and chemical special- 
ties desires position in plant. Can 
create new products. Expert in per- 
fuming and perfume materials. Can 
duplicate products and odors. Good 
experience background with leading 
company; best references. For 
further information, write Box 165, 
c/o Soap. 


Miscellaneous 





Wax Process: Should like to 
hear from a well financed company, 
interested in the separation of wax- 
es (vegetable and oxidized micro- 
crystalline) into their components : 
Acids, alcohols, esters, resins by a 
novel simplified process. Address 
Andr. Treffler, 405 East National 
Ave., Brazil, Indiana. 


Miscellaneous 
Wanted to Buy: Alkalinity 
meters for detergent concentration 
control wanted by machine dish- 
washing manufacturer. Address 
Box 161 c/o Soap. 


Mexico: Sales Agency: Mex- 
ican technical sales firm, proven 
ability soap and vegetable oil in- 
dustry, desires to represent pro- 
ducers of inedible tallow, caustic 
soda, chemicals. Address Box 162, 
c/o Soap. 


Wanted to Buy: Small deodor- 
izing disenfecting service business, 
New York City or Metropolitan 
area. Must stand rigid investiga- 
tion. Replies held in strict con- 
fidence. Give full particulars. Ad- 
dress Box 163, c/o Soap. 


Wanted: Complete soap or san- 
itary chemical plants. Also indi- 
vidual items such as crutchers, plod- 
ders, mills, mixers, presses, dryers, 
filling equipment, etc. R. Gelb & 
Sons, Inc., State Highway No. 29, 


Union, N. J. 





Wanted: Complete soap or 
process chemical plants and ma- 
chinery including kettles, frames, 
crutchers, pulverizers, cooling rolls, 
chip dryers, plodders, cutting tables, 
evaporators, packaging units, auto- 
matic soap presses, mixers, stain- 
less steel tanks. P. O. Box 1351, 
Church St. Sta., New York 8, N. Y. 


For Sale 


Stainless Steel tanks and ket- 
tles. Steel tanks and kettles ; crutch- 
ers; powder mixers; pulverizers, 
etc. Perry Equipment Corp., 1410 
N. 6th St., Philadelphia 22, Pa. 


Sanitary Chemicals, new, up-to- 
date book, See page 86. 








___ For Sale 


More Money for Jobbers: 
Bionetic—proven by industrial and 
municipal waste treatment technol- 
ogists. Used by hotels, resorts, in- 
stitutions, and cities. Cleans Sep- 
tic tanks and cesspools. Eliminates 
odor. Clean grease traps. National 
and local co-operative advertising 
to assist you. Write Reliance Chem- 
icals Corp., P. O. Box 6724, Hous- 
ton 5, Texas. 


For Sale: Soap dispensers for 
waterless, cream, paste—porcelain 
enameled—heavy construction—10 
pound capacity. National Soap Dis- 
penser, 10216 L. Salle Ave., Los 
Angeles 47, Calif. 


Exclusive Franchise: Complete 
repellent action insecticide against 
flies and mosquitoes up to 56 days, 
even with the doors open, kills all 
insects for a long time. Address 
Box 164, c/o Soap. 


For Sale: Pneumatic Scale 
Packaging line complete; Houchin 
10” jumbo plodder; Lehman 14” 
plodder; Houchin 14” x 36” 5-roll 
inclined w.c. mill; Jones automatic 
laundry & toilet soap presses; Pkg. 
Machy. model TT and model N 
soap wrapping machines; 1500 Ib. 
to 6000 Ib. crutchers; 12” to 42” 
filter presses ; powder mixers ; paste 
and liquid mixers; Rotex screens ; 
Hammer mills; soap frames; 
jacketed kettles; pumps; agitators ; 
gluer-sealers, etc. Ask us to quote 

Send us your list of surplus 
machines or plants. Consolidated 
Products Co., Inc., 59 Garden 
Street, Hoboken, New Jersey. Tel: 
HO 3-4425. N. Y. Tel: BA 7- 
0600. 


(Continued on Page 203) 








MODERN REBUILT U 
AND GUARANTEED 
MACHINERY 





Elgin 24-Head Rotary Vacuum Filler 























veneer tae roe 
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NION__ 


Cem 


Established 1912 


Specially Priced For Quick Sale 
Hayssen Adjustable Wrapping Machines for paper or cellophane 
Mikro 4TH, 3W, 3TH, 1SH and Bantam Pulverizers. 
Pneumatic Scale Cartoning Line Consisting of Bottom Sealer, 
Top Sealer and Wax Liners. Both 30 and 60 per minute. 
Resina Model LC and Capem 1SF Automatic Cappers. 


Tell Us All Your Machinery Requirements 
Complete Detaiis and Quotations Available On Request 





Machinery 








No Waiting — Immediate Deliveries 


Kyler A and Burt Adjustabe Wraparound Labelers. 

Stokes, Baker Perkins BB and Readco, Day, Hottman Mixers. 
B.P. Jumbo-type 3500 gal. Steam Jacketed, Double Arm Mixers. 
R. A. Jones Model E and Houchin Automatic Soap Presses. 

J. H. Day 200, 400, 600, 10,000 Ib. Dry Powder Mixers. 
Great Western, Robinson and Tyler Hum-mer Sifters, all sizes 
National and Lehman 3 and 5 Roll Milis; steel-granite-porcelain. 
Stokes and Smith G1, G6 and HG88 Auger Powder Fillers. 
Ermold and World Semi and Fully Automatic Labelers. 
Standard Knapp 429 Carton Sealer; Jones, Ceco Carton Sealers. 
Hudson Sharp Campbell Automatic Cellophane Wrapper. 
Package Machinery FA, FA2, FA4; Scandia Wrappers. 


UNION STANDARD EQUIPMENT CO. 


318-322 LAFAYETTE STREET 











NEW YORK, N. Y. 
































REPEAT SALES build 


AER-O-MATIC DOOR TYPE DEODORIZER 

Create new sales and build steady refill repeat profits 
with this low priced, highly profitable automatic door 
type deodorizer. Perfumes and cleans the air every time 
the rest room door is opened or shut. Easily installed 
for long, satisfactory service. No electricity—no wires. 
Simply but sturdily constructed. 100% pure Paradi- 
chlorobenzine cartridges changed every 30 days. 


WRITE FOR FREE 
LITERATURE 


ArR-O-MAaTIC 











steady PROFITS! 


AER-O-MATIC 
ELECTRIC 
DEODORIZER 


Cleans and refreshes 
the air silently 
steadily twenty fou: 
hours each day. Scien- 
tifically developed 
neutralizing agent 
reaches every corner 
of the rest room. 


ALLIED BLOCK CHEMICAL COMPANY 


423 Bingham Street © Pittsburgh 3, Pa. 





Looking for a Product 
that SELLS ITSELF? 





















YOUR CUSTOMERS WANT 


Virtually every customer has a 
use for one of these waxes. 

They're easy to sell and offer 
you a good profit. Let us tell: 





you about our money- 
making proposition. 


WRITE FOR 
DETAILS 











PERROW CHEMICAL CO., Hurt, Virginia 





Avoid unnecessary costs and 
equipment investment. Charges 
below your own overhead made 
possible by specialization. 


e SHAVE CREAMS e CASTILE SHAMPOO 
e TOOTH PASTE e CREAM SHAMPOO 
e DEODORANTS ‘ e PHARMACEUTICALS 
PINE DISINFECTANT © INDUSTRIALS 
e ALCOHOLIC PREPARATIONS 


AUTOMATIC EQUIPMENT HANDLING 
Bottles @ Jars @ Collapsible Tubes 


Please notice: All equipment —including soap 
crutchers ond freezing tanks —is stainless steel. 





OLD EMPIRE MFG. CHEMISTS, INC. 


Mt. Prospect & Verona Aves., ewwark; N. J.) 
HUmboldt 4-2121 


































Lancaster, 





Suite 402 


Allwine & Rommel 


Registered Patent Attorneys 


Practice before U. S. Patent Office. 
Validity and Infringement Investigations 
and Opinions. 


Booklet and form “Evidence of Conception” forwarded upon request. 


815 — 15th STREET, N.W. 


Washington 5, D. C. 
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For Sale 


- For Sale: By I. E. Newman, 


5602 Blackstone Ave. Chicago, II. 
Jones automatic laundry & toilet 
soap presses; 1500 Ib. to 6000 Ib. 
crutchers; 10” plodder; Automatic 
cutting table; Type S wrapper; Fil- 
ter presses; Powder mixers, etc. 





For Sale: Reprints of “Syn- 
thetic Detergents Up-to-Date” II 
(Newest Revision) now available 

44 pages listing over 1000 
detergent products by trade name, 
manufacturer, class, type, formula 
and uses—price $1.50. Remittances 
must accompany order. Available 
direct from author. John W. Mc- 
Cutcheon, 475 Fifth Avenue, New 
York 17, N. Y. 

For Sale: Allbright-Nell 4’ x 9’ 
chilling rolls. Blanchard #14 soap 
powder mill. Lehmann 4-roll W. C. 
12” x 36” steel mill. Houchin 8%’’ 
x 16” 3-roll and 18” x 30” 4-roll 
Granite Stone Mills. Kettles and 
tanks, iron, copper, aluminum and 
stainless. Dryers vac. & atmos. Jones 
automatic soap presses. Empire 
State foot presses. Soap frames. 
Slabbers and cutting tables, hand & 
power. Crutchers. Six-knife chip- 
per. Filter presses 12” x 42”. 
Wrapping & sealing machines. Pow- 
der, paste & liquid mixers. Rotex 
sifters. Filling machines, Grinders, 
Hammer mills. Colloid mills. Three- 
roll steel mills 8” x 22” to 16” x 
40”. Portable elec. agitators, pumps, 
etc. Send for bulletin. We buy 
your surplus equipment. Stein 
Equipment Company, 107—8th St. 
Brooklyn 15, N. Y. STerling 8-1944. 


Announcement: Completely 
new, up-to-date book, HAND- 
BOOK of PEST CONTROL by 
Mallis, ready for sale April 1. See 


page 144. 


New Paper Towel Units 

A new microdrive control, 
said to cut paper roll towel costs 
from 25 to 50 percent, is a feature 
of “Tretex” brand paper roll towel 
cabinets which were introduced re- 
cently by Acorn Paper Co., San 
Francisco. The new mechanism con- 
sists of a worm and gear, is made 


from hardened steel for wear re- 
sistance and polished for silent ser- 
vice. The new control dispenses 


only the length of tcwel the user 
cranks out thus inducing him to 
measure the towel to his momen- 
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tary needs. This reduces waste of 
toweling and of labor used in re- 
filling and disposing of used towels. 
The device is said to operate with- 
out jamming or delay between uses, 
and to require no maintenance. The 


dispensers are finished in baked 
white enamel and come in three 
models: slow, standard, and free 


wheeling, to meet individual needs. 

The paper roll towels for the 
new cabinets are said to be soft, ab- 
sorbent, and of good wet strength. 
They are notched at one end to 
assure proper 
between 


insertion. The dis- 
tance the 


at a glance how much paper re- 


notches shows 


mains in the cabinet. 

The new dispensers are fur- 
nished to distributors under a de- 
posit and refund plan whereby the 
total 
ultimately carried by Acorn Paper 
Co, rather than by their distribu- 


cost of “Tretex’”’ cabinets is 


tors. 

Over 50,000 of these units 
have been made and placed in ser- 
vice throughout the United States 
and Canada, according to Philip 
Wooster, Full 
details concerning the new micro- 


company manager. 
drive cabinets may be obtained by 
the firm at 2145 Baker 
San Francisco. 


writing 
Street, 
* 

Ottawa Names Foreign Rep. 

Ottawa Chemical Co., Toledo, 
QO., has named Lawrence & Ersquin, 
Inc., world-wide foreign sales man- 
agers for its germicidal products, 
according to a recent announcement 
by Dr. Sol Boyk, Ottawa research 
“Ottasept”’ “Otta- 
fect,” basic ingredients for antisep- 


director. and 
tics and cleansers, are said to be in 
particular demand in tropical coun- 
tries. 
* 

Dr. Bromley Dies 

Dr. Stanley W. Bromley, re- 
tired chief entomologist of Bart- 
lett 
Stamford, Conn., died in that city 


Tree Research Laboratories, 
February 16. He was 54 years old. 
Dr. Bromley worked on the devel- 
opment of “Cyanogas”, a closed- 


? 


space fumigant made by American 
Cyanamid Co., New York. 





Fastest 


MOISTURE 
TESTER 


USING WEIGHING METHOD 


AS ACCURATE AS OVEN 
GRAVIMETRIC METHODS 


vy USE IN PLANT OR 
LABORATORY 


SIMPLE e DURABLE 
NO CALIBRATIONS REQUIRED 


COST OF UNIT IS 
SURPRISINGLY LOW 





Use the Dietert-Detroit Moisture 
Teller for determining quickly the 
moisture content of sands, clays, to- 
baccos, textiles, salts, chemicals or 
any granular, fibrous and semi-liquid 
materials, 


Write today for your copy of our folder describ- 
ing a complete line of moisture testing equipment, 


CONTROL EQUIPMENT 


PDIETERY 


9330 ROSELAWN e DETROIT 4, MICH. 
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ragra- 
seents 


Modern + Exotic 


Floral + Bouquet 
Types 


Manufactured by: 
NEUMANN, BUSLEE 
& WOLFE, INC. 





5800 NORTHWEST HIGHWAY CHICAGO 31, ILL. 

















Sanitary Supply Jobbers will find this low cost, 
high quality QUART dispenser unmatched in pro- 
fitable sales. Put this super-silent ‘‘soap seller’ 
to work for you now! 

WRITE FOR ILLUSTRATED CATALOG TODAY! 


AMERICAN DISPENSER CO., Inc. 


115 East 23rd St., New York 10, N. Y. Phone: OR 3-0998 


WEST COAST REPRESENTATIVE: 


Phillip Shore & Associates * Los Angeles 23, California 















Let WURSTER & SANGER 


design and engineer your 


SPRAY PROCESS PLANT 


: \V/ E have specialized for 30 years 
. 2 in developing the most modern 
and efficient plants for the production of 
all types of sprayed soap and synthetic 
detergent products. 
Our services can be ar- 
ranged to suit your specific 
requirements. 
For instance . . . We can 
design and supply all the 
equipment required for a 
complete plant. 
Or ... We can supply 
special pieces of equip- 
ment plus’ engineering 
specifications enabling you 
to build the plant your- 
selves. 


WRITE FOR 
BULLETIN NO. 23 


WURSTER & SANGER, INC. 


CONTRACTING @ CHEMICAL ENGINEERS @ CONSULTING 
52nd STREET and S. KENWOOD AVE. 
CHICAGO 15, ILLINOIS 


SALES 
REPRESENTATIVE 
WANTED 


ASTERN importer of essential oil, aromatic 

chemicals and perfuming compounds desires 
sales representation in the mid-west with head- 
quarters in Chicago. 

Prefer man who at present is calling on soap, 
drug, cosmetic, food, chemical specialty and al- 
lied manufacturers for other suppliers and who 
desires to add a line of perfuming and flavoring 
materials. 

Small firm of fine reputation, background best 
perfuming experience, long in field. Excellent op- 
portunity for man with following. Give details in 


letter to 


Box No. 166 
Soap & Sanitary Chemicals 











254 West 31st St., New York 1 











204 


SOAP and SANITARY CHEMICALS 


























Producing Aerosol Pellets 


Fourth Avenue, Brooklyn, N. Y., 
is producing simulated snow in 
pellets, available in about eight 
colors, including yellow, orange, red 
blue, green and violet. They are 
dropped into the aerosol containers 
while they are being filled, which 
eliminates the use of powder filling 
machines, according to the maker. 
The manufacturer also claims ac- 
curacy of tolerances in the weight 
of the pellets. 

The colored pellets, which 
can be blended into various other 
shades of colors, are made to suit 
specific requirements of aerosol fill- 
ers. According to the statement, 
Baltic Chemical has a research de- 
partment which will supply technical 
information on formulas and other 
problems in the preparation and 
production of this simulated snow. 
The product is used white for 
Christmas decorations and colored 
for such programs as advertising 
displays and window dressings in 
stores at all times of the year. 

~ 
Cornelius Products Moves 

Cornelius Products Co., New 
York, recently announced that its 
Chicago office has moved to 1525 
East 53rd Street, effective February 
1. The firm’s new telephone num- 
ber is Plaza 2-8851. 

——— *& — 
RR Sanitation Survey 

The Association of Ameri- 
can Railroads has launched a sur- 
- 


~ 


‘y to develop information regard- 
ing organized sanitation programs 
in effect on the nation’s railroads. 
The investigation will be conducted 
from the AAR’s central research 
laboratory, located in the new tech- 
nology center on the Chicago cam- 
pus of the Illinois Institute cf 
Technology. Supervision of the 
survey will be under the Associa- 
tion’s office of sanitation research 
and development, with an assistant 
director who assumed this new post 
last year, in direct charge. 

It is expected, says a report 
of the AAR’s research laboratory 
activities, that the survey will in- 
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Baltic Chemical Co., 115 


clude, among other matters, collec- 
tion of data covering insect and 
rodent control, industrial chemicals, 
waste disposal, food service, in- 
dustrial hygiene and related fields. 
After assembly, the material will be 
submitted as a report to the Joint 
Committee on Railroad Sanitation. 

Because of the U.S. Public 
Health Service’s concern for the 
quality of drinking water used 
aboard interstate carriers, the Chi- 
cago laboratory will also undertake 
a quality study of drinking water 





aboard railway conveyances: 

The report notes that there| 
has long been a need for evaluation | 
and classification of the large num- | 
ber of sanitary chemicals, such as| 
disinfectants, deodorants, fumi-| 
gants and cleaners. The literature, | 
accordingly, is to be searched and| 
pertinent information will be as-| 


sembled and issued later. 


a) 
New Chase Aerosol Plant 

Chase Products Co., manu-| 
facturers of aerosol products and 
other chemical specialties, has under 
construction at Maywood, IIl., a 
new plant which will enable the 
company to triple its sales volume. 
Last year, according to R. W.| 
Svendsen, president, the annual 
sales volume reached $2,000,000. 
This was double what it was four 
years ago, when he assumed man- 
agement of the firm, founded by 
his father, Charles W. Svendsen. 

Chase Products Co. went in- 
to the aerosol business in 1947, 
when the elder Mr. Svendsen de- 
veloped an insecticide aerosol, one | 
of the few products being dispensed | 
by this means. An aerosol dispenser | 
made of light metal, similar to a 
beer can, was developed to replace 
the heavy cast iron containers first 
used. The application of the aerosol | 
principle was then extended to other | 
chemicals. 

Recent additions to the Chase | 
line of pressurized products now} 
include toiletries, paints, enamels | 
and other surface coatings and air | 
and garbage can deodorants. peard 
aerosol products, it is understood, | 
are also under development in the | 
company’s Maywood laboratory. | 





NEED TO CUT 


FREIGHT COSTS? 


PACKAGING* \"# 
CAN DO IT! 


%A specialized service performed by Products Packaging, 
Inc., utilizing automatic equipment, trained personne! and 
engineering know-how, to package and distribute scores 
of related items, often at costs substantially lower than 
would exist if each manufacturer did the job himself. 





If the biggest percentage of your busi- 
mess comes from the “market center of 
America” (an area within 500 miles of 
Cleveland) we can reduce your freight 
costs, especially if your plant is outside 
this area. For we’re located in the center 
of the “best packaging location in the 
nation” and can do your packaging and 
distributing for less than your present 
costs. We can handle the entire operation 
—compounding, packaging, storage, dis- 
tribution. Complete inventory records 
maintained and materials insured while 
in our possession. 


You'll not only reduce shipping costs, 
but also save valuable space in your own 
plant and eliminate packaging “over- 
head’”’ costs. You'll know exactly the 
unit cost of each package, for ours is a 
complete price—your product complete, 
packed, ready for shipment. 


We're equipped to handle automotive, 
household and chemical specialties—in 
sizes from an ounce to a gallon or several 
pounds—packaged in glass, metal, fibre 
board or cellophane containers. 

So, if freight costs are eating into your 
profits—let us explain how we can do 
your packaging and distributing at 
greater convenience and less cost. Write 
us today. 


PRODUCTS PACKAGING, Inc. 


BOX 1076, STATION A @ CLEVELAND 2, O, 



























Users Report 90% Mix with New MARION MIXER | 





Mixes Heavy 
Dry and Wet Materials 


Many users report Marion Mixers give 98 % 
mix on materials which no other mixers they 
know about handle so efficiently. Accurate 
enough for antibiotics and pharmaceuticals. 
Will handle any mixing job. 


Available in %2, 1 and 1% ton capacities. 
Dry Mixers also available in 2-ton capacity. 
We also manufacture the Marion Finisher, 
Laboratory Mixer and Marion Elevator. i 











— WILL MIX — 


® Soaps and Detergents 

Sweeping Compounds 

Insecticides 

Disinfectants 

Cleaners 

Chemicals, Plastics, Resins 

Write for Names of Users and 
Literature 


RAPIDS MACHINERY CO. 


Dept. S-354 Marion, lowa | 














TOXICITY 
TESTING 


¢ SCREENING — New Compounds 
¢ PYROGEN Tests 

¢ LD 50 — All Routes 

© ADMIXTURE with Diet 

¢ SKIN Irritation 

@ DRAIZE Procedures 
@ VAPOR Inhalation | 


Please Write for Details 


To Director, Toxicology 


c= 
CH LABORATORIES 
<> \_RESEAR 











FOSTER D, SNELL we.-S09, 








29WEST IS"ST. NEW YORK I1,N.Y.—WA 48800 














metal sponge for clearer — 

ing. Will not splinter or 
oe ei 5 i never injures — 
Ha aR ye tN Kurly Kate tops m7 _—_ 
fs “ for safety, efficiency, economica aon ves 
sara Stainless Steel, Nickel, Silver & Bronze. 


Use the Kurly Kate 


KURLY KA 


22155 MICHICAN AVE 
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@ CHROME 

@ BRASS 

@ COPPER 
LIQUID POLISH 

“A Quick Shine for a Long Time” 








NEW ... BURNISHINE 
Deep Fat Fryer Cleaner 
e@ Removes carbon with 
very little effort; reaches 
‘the undersides and open- 
lings between heating 
: unit. 
Write for 
i C. PAUL & Co: Samples 






















"8140 N. RIDGEWAY 





CHICACO 16, ILL 


| 
TE CORPORATION | 
| 


ORDER FROM YOUR ° <4) 
JOBBER OR WRITE DIRECT 
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URING the past month, we have 

had about a _ half-dozen calls 
from various and sundry folks in and 
around the soap trade asking us to 
tell them all about “Dove,” the new 
Lever synthetic detergent toilet bar. 
One bloke even asked us to get a bar 
for him. In each instance, we told 
the callers that the product is manu- 
factured by Lever Brothers and that 
their office is up on Park Av., N.Y. 
and why not go to them for informa- 
tion, ete. Obviously, these folks who 
phoned us confidently expected us to 
have full information, including sam- 
ples, right ready to hand out. Well, 
good friends, for a four-buck annual 
subscription, we fee] that’s stretching 
the rubber band pretty far. 

ed * * 

P&G have recently completed an 
extensive sampling job along the eastern 
seaboard on their new anti-enzymic tooth 
paste, “Gleem.” We hear that the in- 
troductory sampling job has been extreme- 
ly successful saleswise. From personal 
testing, we can report that “Gleem” is an 
excellent product. But, Elmer, remind me 
to check up and find out whatever hap- 
pened to “Zest.” 

* * * 

When you write advertising copy 
for the public, for soap, floor wax or 
what not, it should be written at about 
a goon intelligence level. At least this 
was the gist of remarks by an ad agency 
president in a lecture at the Advertising 
Club in N.Y. last month. Inasmuch as 
about one-third of the U.S. population 
over 21 never progressed further in 
school than the eighth grade, fancy-dan 
language in advertising goes right over 
the heads of many people. Keep it sim- 
ple and use small words, reminded the 
gentleman. So, you blokes who dream 
up the copy for bactericidal soaps and 
how detergents work in hard water had 
better watch your language. 

* * * 

Now they’re filling soap pow- 
der and detergent packages at 300 
per minute with less weight error 
than when the rate of fill was less 
than half of this, we are told. Density 
variations in any soap product, a 
problem which we will in all prob- 
ability always have with us, are re- 
ported compensated for automatically 
and almost instantly on some of these 
new machines. If they work as per 
claims, the old bugbear of _ short 
weights and costly overweights, long 
a soaper’s headache, could be practi- 
cally eliminated. Then, all we need 
is something to stop moisture loss 
when powders are stored in hot, dry 
places, — and the soap packer’s dream 
of heaven is complete. 

* * * 

With the January issue, ‘‘The 
Givaudanian,” house organ of Givaudan- 
Delawanna, Inc., N.Y., burst forth in a 
new and_ beautified make-up, — really 
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fancy and a wide improvement over the 
old issues. The first: article of a series 
on the “History of Cosmetics” appeared 
in this first 1954 issue, a translation of 
an original publication in the Italian 
journal, Rivista Italiana, by Dr. Paola 
Rovesti. Sole publication rights in the 
U.S. have been secured by “The Givau- 
danian” from the well-known Italian pub- 
lication. Other articles in the cosmetic 
series will follow in subsequent issues. 
* * * 

Come March 31 and Herb Finn, 
purchasing mogul for Esso Standard in 
N. Y. these many years will complete 
40 years with the company. Husky Herb, 
still tough and full of pep as a work- 
ing dynamo, shows few signs of wear and 
tear, has all his hair and it’s not even 
white. We figure that Herb has worked 
something over 10,000 days for Esso dur- 
ing which time he has got to know about 





everybody and his brother in the cher 
ical racket from coast to coast, and hus 
bought more chemicals than any oth-» 
purchasing agent extant. So, boys, come 
March 31 and congratulations are in 
order for Senor Finn! 

* + + 

When a Boston group, headed iy 
George N. Friedlander, recently pi 
chased the assets of the Harriet Hubbard 
Ayer Div. from Lever Brothers, they issucd 
a publicity release which read in part: 
“Mr. Friedlander has stated that s 
group intends to carry on the business 
of this 57-year-old company and intensify 
their activities in the cosmetic field.” The 
next day they sold it. 

Bigwigs of the chemical racket ga- 
lore in New York City earlier this month 
for the annual all-male black tie banquet 
of the Drug, Chemical and Allied Trades 
section of the New York Board of Trade. 
2000 or so jammed the Waldorf’s grand 
ballroom on the evening of March 4 tor 
the affair. 
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products, insecticides, 


advertising pages of 








O advertising, ‘climate’ is no problem. Adver- 

tising can help you create your own “climate” 
for your products. It can surround your product and 
firm with an aura of quality and good will. It can 
aid in thawing out icy prospects. And, perchance, 
if it be in the field of detergents and soaps, floor 
aerosols, other chemical 
specialties and sanitary products where you want 
to improve your “climate,” we can recommend the 


SOAP and Sanitary Chemicals 
254 W. 3lst Street, New York 1, N. Y. 
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USE UNGERER BASIC MATERIALS 
FOR PERFUMES AND PERFUME SPECIALTIES 












specialists in { 


odors for fine hand, 


Send for your 


scouring, liquid soaps, 
free copy today! 





soap cleaners and 


similar products 
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